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A*N*P*A»  Group  Debates  Press  Code 
As  Washington  Weighs  Problems 

Employment  bf  Carrier  Boys,  Status  of  Editorial  Men  and  The  Validity  of 
Labor  Contracts  Considered  Main  Difficulties 


Faced  with  the  National  Industrial 
Recovery  blanket  code,  and  a  series 
of^nestions  as  to  the  complexities  aris- 
out  of  it,  as  it  concerns  the  news- 
jiptr  industry,  representatives  of  news- 

Ks  from  coast  to  coast  met  in  New 

July  27,  X  ,  u 

Their  objective  was  a  formula  by 
•1^  the  newspapers  as  an  industry 
and  as  a  profession  might  cooperate 
with  the  purposes  of  the  National  In- 
dwitrial  Recovery  Administration. 

A  Kore  of  American  Newspaper 
piUishers’  Association  executives,  di¬ 
rectors,  and  members  of  the  federal  laws 
aamittee,  newly  augmented,  had  been 
■able,  as  Editor  &  Publisher  went  to 
press,  to  reach  an  agreement,  although 
it  was  confidently  expected  that  a  code 
ior  newspapers,  or  at  least  a  statement 
d  pinciples,  would  be  reached  by 
Satiny. 

The  meeting  was  held  at  the  Hotel 
Htmore  in  New  York.  The  meeting 
itarted  at  noon.  At  eight  it  adjourned, 
oofident,  on  re-convening  an  hour 
kler  that  an  agreement  would  be 
^ily  reached.  Differences  arose, 
hnKver,  that  made  this  impossible. 
Those  attending  the  New  York  meet- 
iai  included:  Howard  Davis,  New 
f$rk  Herald  Tribune,  president:  Geo. 
M.  Rogers,  Clevelatid  Plain  Dealer, 
ite-president ;  E.  H.  Harris,  Richmond 
(lad.)  Palladium  -  Item,  secretary ; 
Waker  M.  Dear,  Jersey  City  Jersey 
Imnul,  treasurer;  the  following  di- 
nctors: 

J.  D.  Bamum,  Syracuse  Post-Stand- 
trt;  Hilton  U.  Brown,  Indianapolis 
Hem;  E.  H.  Butler,  Buffalo  Evening 
Hnu!  W.  E.  Macfarlane,  Chicago 
Tiibimf;  John  S.  Parks,  Ft.  Smith 
Tms-Record;  Harry  Chandler,  Los 
MftUs  Times;  Charles  H.  Taylor, 
Uiton  Globe;  also  members  of  the 
Weral  Laws  Committee  as  follows : 

E.  P.  Adler,  Davenport  (Iowa) 
laser;  Desha  Breckinridge,  Lexington 
(Ky.)  Herald;  Wm.  W.  Hawkins, 
Str^s-I toward  Newspapers;  W.  F. 
Wiley,  Cincinnati  Enquirer;  H.  L.  Rog- 
«,  ffeorr/  Nezvspapers;  Col.  R.  R. 
■tCormick,  Chicago  Tribune;  Amon  G. 
ytar.  Ft.  Worth  Star-Telegram; 

G.  Stahlman,  Nashville  Banner, 
jjaenting  the  Southern  Newspaper 
Wishers’  Association;  Wm.  H.  Reed, 
laiarton  (Mass.)  Gazette,  representing 
*New  England  Daily  Newspapers 
Jaao^ion;  Wm.  F.  Metten,  Witming- 
*1  ^1)  News-Journal,  representing 
“*Jpel-Mar-Va  Association;  W.  A. 

Springfield,  Mass.,  representing 
^Agricultural  Publishers  Association ; 
w  Jolm  Stewart  Bryan,  Richmond- 
Leader;  John  Cowles,  Des 
^^9ister-Tribune. 

^hile  hundreds  of  telegrams  from 
y  l*ass  of  the  nation  have  been  de- 
the  White  House  and  Na- 
?^j^*“very  Administration  in  the 
w  w  days  to  pledge  full  cooper- 
1^  *“  tM  President’s  drive  for  shorter 
«  and  higher  wages,  newspapers, 
and  imall,  were  well  represented, 
w  messages  from  publishers  and 
ye  filed  among  thousands  of 
j^TVy^tions  from  business  men,  in- 
I  ^nd  private  citizens.  News- 


By  JOHN 

papers  appear  to  be  as  well  represented 
as  any  group  responding  to  the  appeal 
of  the  chief  executive  to  cooperate  in 
increasing  employment  and  buying 
power. 

In  a  number  of  newspaper  plants  re¬ 
vised  hour  and  wage  scales  have  al¬ 
ready  been  adopted,  the  President  has 
been  advised,  and  news  columns  and 
editorial  pages  are  being  proffered 
freely  for  use  in  the  recovery  cam¬ 
paign. 

Ranging  from  poetry  and  bihlicai 
quotations  down  to  the  simple  sentences 
of  a  six-year-old  boy,  the  telegrams  that 
have  literally  deluged  the  White  House 
probably  represent  as  spontaneous  re¬ 
ply  as  a  president  ever  received  to  a 
public  utterance. 

The  failure  of  a  relatively  large 
number  of  the  more  powerful  cities 
papers  to  wire  the  President  is  not 
regarded  in  Washington  as  an  indi¬ 
cation  of  a  lack  of  willingness  to  co¬ 
operate.  Rather,  it  is  the  opinion  that 
the  newspapers  believe  their  coopera¬ 
tion  is  taken  for  granted  when  their 
columns  daily  carry  thousands  of 
words  of  the  progress  being  made  to¬ 
ward  national  economic  rehabilitation. 

Messages  are  still  arriving  bv  the 
score,  moreover,  and  many  of  them 
doubtless  are  from  the  press. 

.Among  the  large  papers  that  imme¬ 
diately  subscribed  to  the  President’s  ap¬ 
peal  were  the  New  York  Daily  News, 
Philadelphia  Record,  Christian  Science 
Monitor,  and  the  Milwaukee  Journal. 

The  Milwaukee  Journal’s  announce- 


W.  PERRY 

ment  of  coherence  with  the  blanket 
code,  elicited  comment  because  it  ante¬ 
dated  the  President’s  talk  by  two  days, 
and  because  it  said  it  would  start  oper¬ 
ations  under  the  new  plan  as  soon  as 
possible.  Details  of  the  plan  of  oper¬ 
ation  have  not  yet  been  divulged,  al¬ 
though  they  are  expected  to  be  made 
soon.  The  Journal’s  criticism  of 
A.N.P.A.  policy  on  July  25  also  caused 
widespread  comment. 

The  New  York  Daily  News,  which 
has  been  on  a  five-day  week  for  some 
time,  m  an  editorial  J  uly  22  said : 
“The  blanket  code  is  O.  K.  by  the 
News,  and  we  intend  to  abide  by  it.” 
The  editorial  pointed  out  that  Section 
2  of  the  code  calls  for  a  40-hour  week 
“in  the  classes  employed  in  our  busi¬ 
ness  and  editorial  departments,’’  and 
added : 

“All  these  workers  on  the  News  are 
already  within  that  40-hour-week  re¬ 
quirement,  with  the  e.xception  of  build¬ 
ing  and  delivery  department  em¬ 
ployes.  These  workers’  schedules  can 
be  so  readjusted  that  none  of  them 
will  work  more  than  forty  hours  a 
week. 

“In  the  mechanical  departments,  the 
union  agreements  and  schedules  call  oi. 
paper  for  work  weeks  of  more  than 
the  35-hour  maximum  specified  in  the 
blanket  code.  Should  it  appear  that 
the  President  wants  all  such  union  con 
tracts  brought  down  to  actual  stipula¬ 
tions  for  work-weeks  of  35  hours  and 
no  more,  the  News  will  be  glad  to  go 
with  the  unions  into  the  matter  of  re- 


GEN.  JOHNSON  AWAITS  PUBLISHERS*  VISIT 
BEFORE  ANSWERING  QUESTIONS 


WASHINGTON,  July  27.— An  era 
of  action  apeared  about  to  sup¬ 
plant  the  period  of  watchful  waiting 
which  has  marked  the  relationship  be¬ 
tween  newspapers  and  the  National  Re¬ 
covery  Administration  as  this  w’eek  drew 
to  a  close.  Many  telegrams  were  re¬ 
ceived  by  the  administration  from  small 
publishers  pledging  co-operation  in  the 
plan  to  reduce  hours  and  increase  wages, 
and  some  had  come  from  larger  pub¬ 
lishers. 

The  situation  so  far  as  the  adminis¬ 
tration  is  concerned  stands  about  as  it 
has  since  the  Industrial  Recovery  Act 
was  passed.  The  administration  wants 
the  newspapers  to  come  forward  and  is 
ready  to  receive  any  representative  pub¬ 
lishers  who  wish  to  discuss  the  news¬ 
paper  situation.  The  initiative  rests 
with  the  newspapep. 

Meanwhile  questions  of  grave  import¬ 
ance  to  the  newspaper  business  have 
arisen  as  a  result  of  the  presidential 
agreement.  One  of  the  most  important 
is  that  of  newspaper  boys.  Another 
concerns  union  labor  contracts  now  in 
effect.  Another  is  whether  reporters 
and  desk  men  are  affected  by  the  agree¬ 
ment. 

Editor  &  Publisher  can  state  au¬ 
thoritatively  that  these  questions  had 
not  been  finally  and  definitely  answered 
up  until  July  27. 


In  answer  to  queries  by  some  pub¬ 
lishers,  Gen.  Johnson  did  state  that  the 
presidential  agreement  will  not  affect 
existing  union  contracts.  Nevertheless, 
at  his  July  25  press  conference,  Gen. 
Johnson  said  he  could  not  answer  a 
question  pked  about  the  effect  of  the 
Presidential  agreement  on  union  con¬ 
tracts  calling  for  more  than  35  hours. 

General  Johnson  also  said  he  thought 
that  reporters  and  desk  men  were  npt 
exempt  under  the  terms  of  the  Presi¬ 
dential  agreement.  He  gave  the  opinion 
that  carrier  boys  might  be  exempt,  if 
they  worked  on  a  commission  basis  or 
if  they  could  be  classed  as  small  mer¬ 
chants. 

However,  it  was  made  plain  that  all 
these  answers  were  merely  offhand  and 
could  not  be  binding  on  the  administra¬ 
tion.  These  questions  cannot  be  an¬ 
swered  finally  until  the  administration 
has  had  an  opportunity  to  hear  the 
newspaper  side  of  the  story. 

There  is  no  reason  to  believe  the  ad¬ 
ministration  will  make  any  advance  ex¬ 
ceptions  for  newspapers  any  more  than 
it  will  for  any  other  industry.  Tbe 
President’s  agreement  provides  a 
method  for  newspapers  to  obtain  exemp¬ 
tions  if  they  can  make  a  case.  There 
can  be  no  question  that  the  administra¬ 
tion  will  listen  to  newspapers  with  a 
sympathetic  ear. 


opening  and  readjusting  these  contracts. 

“The  hourly  wage  rates  now  paid 
in  the  News  mechanical  departments 
exceed  in  every  case  the  minimum 
hourly  wage  rates  prescribed  by  the 
blanket  code.” 

No  further  announcement  oi  the 
News’  plans  was  made  this  week. 

The  Philadelphia  Record's  announce¬ 
ment  created  considerable  local  com¬ 
ment  in  that  the  Record  told  of  having 
entered  into  a  voluntary  arrangement 
with  the  local  typographical  and  press¬ 
men’s  unions  to  unionize  fully  the 
Record’s  mechanical  departments.  The 
announcement  was  made  by  J.  David 
Stern,  publisher,  who  stated  that  “union¬ 
ism  is  an  essential  element  in  the  Presi¬ 
dent’s  program  to  raise  wages  and  in¬ 
crease  the  nation’s  purchasing  power.” 

The  daily’s  telegram  to  the  President, 
printed  July  22,  said; 

“The  Philadelphia  Record  will  sign 
the  agreement  and  give  your  great 
N.R..A.  program  full  and  immediate  co¬ 
operation.” 

Immediately  below,  in  the  same 
double  column  box,  appeared  the  fol¬ 
lowing  : 

“Officers  of  the  Typographical  Union 
and  the  Newspaper  Printing  Pressmen’s 
Union  were  invited  two  weeks  ago,  by 
the  management  of  the  Philadelphia 
Record  Company  to  join  in  negotiating 
contracts  between  the  Unions  and  the 
Company. 

“The  contracts  were  signed  yester¬ 
day,  July  21,  1933. 

‘“The  Philadelphia  Record  believes 
that  unionism  is  an  essential  element  in 
the  President’s  program  to  raise  wages 
and  increase  the  nation’s  purchasing 
power.” 

The  agreement  with  the  unions  was 
“by  invitation”  to  William  Young,  presi¬ 
dent,  and  other  representatives  of  the 
Typographical  and  Pressmen’s  Unions. 
It  came  without  any  agitation  or  pres¬ 
sure  on  the  part  of  the  employes  af¬ 
fected  in  the  Record  composing  room, 
pressroom,  engraving  and  other  depart¬ 
ments. 

Philadelphia  has  long  been  generally 
an  “open  shop”  city  so  far  as  news¬ 
papers  were  concerned.  In  its  67-year 
history,  the  Record  has  never  been  a 
union  newspaper.  It  was  “open  shop” 
when  five  years  ago  it  was  purchased 
by  Mr.  Stern,  owner  of  the  Camden 
Courier-Post.  The  Courier-Post  al¬ 
ways  has  been  and  is  a  union  newspaper. 
But  since  Record  employes  were  seeking 
no  change,  no  alteration  in  the  mechani¬ 
cal  department  status  was  attempted. 
The  new  management  contented  itself 
with  seeing  that  there  was  no  dis¬ 
crimination  against  men  with  union 
cards. 

Nevertheless,  Mr.  Stern  had  long 
been  sympathetic  with  organized  labor 
as  a  controlling  force  in  industry.  The 
Record  has  consistently  fought  edi¬ 
torially  and  otherwise  for  measures 
back^  by  union  labor.  When  the  na¬ 
tional  government  began  its  efforts  to 
lift  the  country  out  of  depression  with 
the  new  National  Industrial  Recovery 
Act  and  voluntary  codes  from  industry, 
the  Record  contended  that  “company 
unions”  were  a  dangerous  subterfuge, 
that  restoration  of  the  power  of  or- 
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ganized  labor  in  the  various  industries 
was  tlie  only  force  which  could  hold 
employers  to  a  code  which  would  really 
give  higher  wages  and  shorter  working 
hours. 

The  Christian  Science  Publishing  So¬ 
ciety,  publishers  of  the  Christian  Sci¬ 
ence  Monitor,  on  July  25,  telegraphed 
the  President  of  their  intention  to  become 
an  N.  R.  A.  member  in  the  drive  for 
shorter  working  hours  and  higher  mini¬ 
mum  wages.  The  message  follows: 

“We  are  happy  to  assure  you  of  our 
wholehearted  support  and  compliance 
with  the  administration’s  blanket  agree¬ 
ment  in  your  earnest  effort  to  restore 
prosperity  to  our  country.” 

Office  workers  in  all  departments  of 
the  company  including  the  newspai)er 
will  be  placed  on  a  40  hour  week  or 
less  with  mechanical  workers  on  a  35 
hour  week.  The  code,  to  be  put  into 
effect  Aug.  1  under  the  agreement  will 
also  be  applied  to  the  local  organization 
of  the  Mother  Church. 

The  Monitor  in  a  front  page  edi¬ 
torial  explained  its  action  by  saying  that 
“in  taking  this  action,  the  publishing 
society  is  desirous  of  giving  practical 
support  to  President  Roosevelt’s  slo¬ 
gan  “We  Do  Our  Part.” 

Manchester  Boddy,  publisher,  Los 
Angeles  Illustrated  Daily  News,  advised 
Editor  &  Publisher  he  had  wired  the 
President  his  willingness  to  cooperate 
and  would  sign  a  general  code  as  soon 
as  papers  were  received.  Under  union 
scale  in  effect  in  Los  Angeles  mechani¬ 
cal  departments  are  working  on  a  30 
hour  week. 

The  Scripps-Howard  Newspapers 
wired  the  President  that  they  would  co¬ 
operate  in  the  plan.  The  Scripps-How¬ 
ard  papers  are  cooperating  with  the  A. 
N.  P.  A.  in  its  study  of  a  plan  for  the 
newspaper  industry.  Other  large  news¬ 
paper  publishers,  it  was  stated  in  Wash- 
in^on.  while  cooperating  fully  with  the 
President’s  program,  were  desirous  of 
knowing  the  attitude  of  newspapers 
generally,  as  represented  by  the  A.  N. 
P.  A.,  before  they  stated  their  policies 
individually. 

Typical  of  the  action  of  newspapers 
who  feel  that  their  prompt  adherence 
to  the  blanket  code  is  desired  in  the 
ab.sence  of  a  newspaper  code,  the  Par¬ 
sons  (Kan.)  Sun  has  worked  out  its 
plan  for  cooperation. 

“Our  contract  with  the  union,”  Edi¬ 
tor  &  PUBLISHHI  was  told,  “has  been 
on  a  48-hour  basis.  We  now  work  prin¬ 
ters  and  operators  five  days  at  seven 
hours  and  pay  the  48-hour  scale.  Two 
rup-around  men  have  been  added  to 
bring  production  to  the  capacity  for¬ 
merly  obtained  under  the  old  schedule. 
Our  scale  is  $35  a  week.  The  business 
office  is  working  40  hours  at  the  scale 
formerly  paid  for  48.  All  get  the  mini¬ 
mum  or  above.  There  have  been  no  re¬ 
ductions.  Executives  in  the  editorial 
and  advertising  departments  all  draw 
above  the  minimum  wage  and  will  work 
48  hours.  The  others  work  40  hours.” 

Clyde  M.  Reed  is  editor  and  pub¬ 
lisher  of  the  Parsons  Sun. 

Bruce  Shelton,  publisher,  Tuscaloosa 
(Ala.)  News,  since  subscribing  to  the 
program,  has  added  one  linotype  opera¬ 
tor,  one  pressroom  apprentice,  and  one 
girl  in  the  business  office.  The  mini¬ 
mum  wage  of  the  composing  room 
is  $35. 

Mr.  Shelton  told  Editor  &  Publisher 
that  he  wished  it  understood  “that  our 
adoption  of  the  blanket  code  carried 
reservations  regarding  a  j^rmanent 
newspaper  code.  We  feel  this  tempo¬ 
rary  code,  which  covers  only  four 
months,  calls  for  sacrifice,  that  business 
must  place  itself  upon  the  altar  with  a 
spirit  of  patriotism,  that  the  newspapers 
should  lead  the  battle  and  that  they  can¬ 
not  effectively  do  so  without  joining.” 

The  Fort  Collins  (Col.)  Express- 
Courier  told  the  President  it  would  sign 
the  blanket  code,  and  asserted  that  it 
was  already  living  up  to  its  stipula¬ 
tions. 

The  Southbridge  (Mass.)  News  was 
the  first  local  business  to  pledge  ad¬ 
herence  to  the  code  and  is  conducting 
a  campaign  for  the  code’s  adoption  in 
the  locality. 

The  Industrial  Recovery  Adminis¬ 


tration  is  making  no  attempt  to  list  the 
telegrams,  but  did  make  available  among 
the  first  wires  communications  from  the 
following : 

Milford  (Conn.)  News;  Printers  Ink 
Publications,  New  York;  Management 
Publications,  Inc.,  New  York;  Street 
and  Smith  Publications,  Inc.,  New 
York;  Washington  (O.)  Court  House 
Herald;  Herald  Publishing  Co.,  Tippe¬ 
canoe  City,  O. ;  Ashlatid  (Ky.)  Daily 
Independent ;  Plymouth  (Mich.)  Mail; 
Stroudsburg  (Pa.)  Morning  Sun; 
Houston  (Tex.)  Informer;  Kankakee 
(111.)  Evening  Bulletin;  Boulder  (Col.) 
Dally  Camera;  Post  Athenian  papers, 
.Athens,  T'enn. ;  Philadelphia  Jewish 
World;  and  Waco  (Tex.)  Record. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  28-29 — New  Mexico  News¬ 
paper  Assn.,  meeting,  Raton,  N.  M. 

July  29-30  —  Del-Mar-Va  Press 
Assn.,  and  Maryland  State  Press 
Assn.,  combined  meeting,  Reboboth, 
Md. 

Aug.  10-12 — Elast  Tennessee  Press 
Assn.,  annual  meeting,  Athens,  Tenn. 

Aug.  17-19 — Montana  Press  Assn., 
annual  convention,  Bozeman,  Mont. 

Aug.  18-19 — West  Texas  Press 
Assn.,  annual  meeting,  Sweetwater, 
Tex. 


PLAN  CENTRAL  OFFICE 

Plan  fur  a  central  office  as  a  means 
of  aiding  the  weekly  press  in  Georgia 
was  adopted  at  a  meeting  of  the  board 
of  control  and  executive  committee  of  the 
newly  organized  Georgia  Newspaper  Al¬ 
liance  oi  Accredited  Weeklies,  held  at 
Macon  on  July  21.  The  executive  com¬ 
mittee  was  authorized  to  employ  a  man¬ 
aging  director  to  be  in  charge  of  a  cen¬ 
tral  office.  According  to  Jere  N.  Moore 
of  the  Milledgeville  Union  Recorder 
and  chairman  of  the  executive  commit¬ 
tee,  it  is  hoped  to  establish  a  publicity 
control  bureau,  sell  the  alliance  news¬ 
papers  to  national  advertisers  as  unit, 
establish  a  code  of  business  practices, 
get  a  market  survey  lor  the  members 
and  to  serve  in  any  other  beneficial  man¬ 
ner. 


MISSOURIANS  DISCUSS  CODE 

A  special  meeting  of  the  Missouri  As¬ 
sociated  Dailies  was  held  in  St.  Louis, 
July  25,  to  consider  problems  presented 
Dv  the  National  Industrial  Recovery 
.Act.  The  meeting  was  arranged  by 
Fred  Naeter,  publisher  of  the  Cape  Gir¬ 
ardeau  Southeast  Missourian,  president, 
and  Mitchell  White,  editor,  Mexico 
Ledger,  secretary-treasurer.  Elzey  Rob¬ 
erts,  publisher  of  the  St.  Louis  Star, 
was  scheduled  to  address  the  con¬ 
ference. 


BOARD  RULES  ON  CONTRACT 

The  International  Arbitration  Boini 
recently  ruled  in  the  case  of  Chkaeo 
Local,  A.  N.  P.  A.  and  Chicago  Web 
Printing  Pressmen’s  Union  No.  7 
the  contract  between  the  pressmw  and 
the  Chicago  newspaper  publishers  ex¬ 
pired  May  1,  1932.  It  was  ordered  by 
the  board  that  either  party  may  within 
30  days  from  July  10  serve  notice  of  i 
proposal  for  a  new  contract  governing 
wages,  hours  and  working  conditions, 
and  within  35  days  thereafter  the  other 
party  may  present  a  counter  proposiL 
In  the  event  proposals  for  a  new  con¬ 
tract  are  not  filed,  the  present  wages, 
hours  and  working  conditions  shall  con¬ 
tinue  in  effect  until  May  1,  1934. 


FORM  HOOSIER  PRESS  GROUP 

Formation  of  the  Hoosier  State  Press 
Association  was  virtually  assured  this 
week  following  meetings  at  Indianapolis 
of  representatives  of  Indiana  League  oi 
Home  Dailies,  the  Indiana  weeklies, 
and  the  Democratic  and  Republican 
press  associations.  A  constitution  was 
drafted  and  approved  by  those  attend¬ 
ing.  Officers  of  the  four  associations 
will  meet  soon  to  complete  the  state 
organization  and  elect  officers  of  the 
new  body.  It  was  stated  that  the  Hoo¬ 
sier  association  will  not  amalgamate 
the  other  associations,  but  will  give 
Indiana  publishers  a  working  business 
organization,  employing  a  full-time  man¬ 
aging  director  with  headquarters  at 
Indianapolis. 


CODE  COMMITTEE  NAMED 

The  Texas  Daily  Press  League  has 
announced  apiKiintinent  of  a  committee 
composed  of  b.  \V.  Papert,  president  of 
the  League;  Carl  L.  Estes,  editor,  Tyler 
Courier-Times  and  Telegraph;  and 
Houston  Harte,  editor,  San  Angelo 
Standard,  which  will  represent  the  or¬ 
ganization  as  a  contact  group  with  the 
.National  Recovery  Administration.  The 
committee  was  named  at  a  meeting  of 
more  than  50  publishers  in  Dallas,  July 
17. 


RETURNS  FROM  SIAM 

St.  Clair  McKelvvay,  editor  of  tht 
Bangkok  Daily  Mail,  with  which  ht 
has  been  associated  for  the  past  three 
years,  has  returned  to  New  York  after 
an  absence  of  four  and  a  half  years. 
He  left  the  staff  of  the  New  I’orf 
Herald  Tribune  early  in  1929  for  Hon¬ 
olulu,  where  he  worked  for  a  short 
time,  and  then  went  to  Tokio,  where 
he  served  as  correspondent  for  the  Cfii- 
cago  Tribune.  While  in  Siam  McKei- 
way  was  correspondent  for  the  Herald 
Tribune. 


LEE  FIRM  REORGANIZED 

The  formation  of  the  firm  of  Ivy  Lee 
and  T.  J.  Ross  was  announced  in  New 
York,  July  24  by  Ivy  Lee,  public  rela¬ 
tions  director.  Mr.  Ross  has  been  asso¬ 
ciated  with  Mr.  Lee  for  the  past  14 
years.  Junior  members  of  the  firm, 
formerly  members  of  the  staff,  are : 
Burnham  Carter,  Harcourt  Parrish,  J. 
M.  Ripley,  J.  W.  Lee  2nd,  and  Ivy  Lee, 
Jr. 


NEW  GREEK  PAPER 

A  Greek-American  national  weekly 
to  be  known  as  the  Neon  or  Nnc 
Tribune,  will  make  its  appearance  Sun¬ 
day  July  30  in  New  York  and  through¬ 
out  the  United  States  under  the  e^tor- 
ship  of  Adamantios  Th.  Polyzoides,  for 
the  past  25  years  editor  of  fhe  New 
York  Greek  daily,  Atlantis.  Mr.  Poly¬ 
zoides  resigned  from  Atlantis  about 
four  months  ago.  The  paper  will  have  a 
four-page  supplement  printed  in  English. 
Offices  are  at  1475  Broadway,  New 
York. 


DON  JOHNSON  TO  TRENTON 

Don  A.  Johnson,  after  six  years’  ser¬ 
vice  as  director  of  the  Empire  State 
School  of  Printing,  Ithaca,  N.  Y.,  has 
resigned  to  become  production  manager 
of  the  Trenton  Times  Newspapers, 
Trenton,  N.  J.  During  his  regime  at 
Ithaca,  several  publishers’  sons  have 
been  graduated  from  the  school,  which 
is  opecated  by  the  New  York  State 
Publishers’  Association.  Among  them 
are  James  Kerney,  Jr.,  and  John  Ed¬ 
ward  Kemey,  sons  of  the  Trenton 
Times  publisher. 


NEW  POST  FOR  WAYNICK 

Capus  M.  Waynick,  editor  of  the 
High  Point  (N.  C.)  Enterprise  and  a 
state  senator  has  been  named  state  di¬ 
rector  of  re-employment.  He  has  been 
engaged  in  newspaper  work  for  many 
years  and  came  into  prominence  some 
time  ago  when  he,  together  with  Gov¬ 
ernor  Gardener,  successfully  arbitrated 
a  labor  strike  in  High  Point. 


WILUAM  McKEE 

William  McKee,  38,  Chicago,  died 
July  25  at  Grand  Rapids,  Mich.,  fol¬ 
lowing  an  emergency  operation.  Mr. 
McKee  for  the  past  seven  years  was  a 
member  of  the  western  advertising  staff 
of  Woman’s  Home  Companion.  Prior 
to  that  he  was  a  member  of  the  old 
Porter- Eastman- Byrne  advertising 
agency.  He  is  survived  by  his  widow, 
two  sons  and  a  daughter. 


LEVER  PROMOTION  CAMPAIGN 

Lever  Bros,  of  Cambridge,  Mass., 
soap  manufacturers,  are  conducting  a 
sales  promotion  campaign  described  as 
a  “Prosperity  Builders”  pro^am,  which 
includes  newspaper  advertising. 


LORD  ATHOLSTAN  IS  85 

Lord  Atholstan,  owner  and  manager 
of  the  Montreal  Daily  Star  since  he 
founded  the  newspaper  in  1869,  cele¬ 
brated  his  85th  birthday  at  his  home  in 
Montreal  July  18.  The  veteran  news¬ 
paperman,  who  has  been  running  his 
newspaper  continuously  for  nearly  64 
years,  still  attends  his  office  regularly  to 
direct  its  publication. 


LOFTIN  ELECTED  PRESIDENT 

Stockholders  of  the  St.  Augustine 
(Fla.)  Record  have  elected  the  follow¬ 
ing  directors  of  the  Record  Company: 
William  R.  Kenan.  Jr.,  L.  C.  Haines 
and  Scott  M.  Loftin.  The  directors 
elected  Scott  M.  Loftin,  president:  Her¬ 
bert  Felkel,  vice-president ;  L.  C-  Haines, 
treasurer ;  G.  H.  McEwen,  secretary. 
Herbert  Felkel,  vice-president,  was  r^ 
appointed  manager  of  the  company. 
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E.  C.  TEFFT  JOINS  BRIGGS 

Edward  C.  Tefft  has  resigned  as  vi^ 
president  of  the  Union  Planters  Ni* 
tional  Bank  and  Jnist  Company. 
Memphis,  and  will  join  Thomas  \V. 
Briggs  (Company.  He  will  later  tala 
charge  of  the  company’s  New  York  of¬ 
fice,  but  for  the  present  will  remain  at 
the  home  office  in  Memphis. 


REID  JOINS  DORLAND 

George  I.  Reid,  formerW  adverti«« 
manager  of  the  American  Travel  Agwo 
Magazine,  and  recently  with  vv.  - 
Constantine,  publishers’ 
has  joined  Dorland  International,  inc- 


WRITES  AD  feature 

A.  J.  Fehrenbach  is  writing  a^ 
column,  dealing  with  ^dvertiwng 
for  the  Chicago  Journal  of  Com 
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BANKS  GIVEN  APPEAL  SJAY 

Llewellyn  A.  Banks,  orchardist  and 
former  publisher  of  the  Medford 
Daily  News,  convicted  three 
ago  of  second  degree  murder  for  w 
fatal  shooting  of  a  Medford 
was  granted  30  days  on  July  22  to 
a  bill  of  exceptions  by  the  court  » 
Eugene. 
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Editor  &  Publisher  The  Fourth  Estate  for  July  29,  1933 

CUBAN  PRESS  LAW  SLATED  FOR  PASSAGE 

Most  Vigorous  Censorship  of  Recent  Years  Believed  to  Be  Permanently  Terminated — Ambassa¬ 
dor  Welles  the  Mediator  Between  Newspapers  and  the  Government 


OXE  of  the  most  restrictive  and 
iron-handed  press  censorships  of 
ffctot  times  is  expected  to  be  termi¬ 
nated  permanently  this  week  with  the 
passage  of  the  Cuban  press  bill.  The 
^ure  has  unanimously  passed  the 
5aate,  and  has  been  passed  on  to  the 
House,  where  it  is  scheduled  for 
prompt  approval. 

For  the  last  three  years  the  native 
press  has  been  under  the  thumb  of 
president  Gerardo  Machado.  So  dis¬ 
trustful  has  been  the  government  that 
eensors  have  been  placed  in  newspaper 
ofiicers  to  approve  proof  sheets  before 
the)'  went  to  the  presses.  Comment 
critical  of  the  government  was  blue- 
pencilled  as  a  matter  of  routine.  The 
newspapers  had  protested  against  this 
humiliating  treatment  in  vain  for  years. 

Newspapers  have  been  suppressed 
months  at  a  time,  individually  and  col¬ 
lectively,  newspapermen  have  “disap¬ 
peared”  or  have  been  imprisoned  or 
oiled,  and  in  general,  the  newspaper 
condition  has  been  in  a  continual  state 
of  chaos.  Running  a  newspaper  in 
Cuba  was  a  hazardous  undertaking. 
The  government  declared  that  the  Cuban 
press  was  irresponsible,  and  that  it  fo¬ 
mented  unrest  and  rebellion  against  the 
government,  and  that  high-handed  gov- 
tmmental  supervision  was  necessary  for 
public  security.  The  relations  between 
the  government  and  the  press  reached 
]n  impasse  two  years  ago,  and  although 
censorship  wa.s  at  first  bitterly  resented, 
ol  recent  months  it  has  been  taken  for 
granted. 

It  is  felt  that  the  new  press  bill 
reconciles  the  difference  between  the 
governmeri  and  the  press.  The  Re¬ 
porters’  Association  of  Havana  drafted 
what  it  felt  to  be  a  mcxlel  statute  and 
the  Cuban  legislature  took  that  into 
account  in  writing  the  new  legislation. 
Editors  and  publishers  were  consulted 
in  drafting  the  law.  The  act  is  de¬ 
signed  to  define  the  responsibilities  of 
all  classes  of  publications,  and  the  re¬ 
sponsibilities  of  their  editors  and  pub¬ 
lishers.  It  also  defines  libel,  defama¬ 
tion  and  seditious  matter,  ancl  provides 
icf  criminal  penalties  and  for  civil  re¬ 
dress. 

The  main  feature  of  the  legislation 
is  the  free  and  unrestricted  expression 
ol  thought  either  in  writing  or  by  word 
oi  mouth.  This  is  not  only  specified 
in  this  particular  printing  law  but  in 
ihe  Cuban  constitution. 

The  relations  between  government 
tnd  press  is  definitely  and  clearly  es¬ 
tablished.  Newspapermen  are  no 
Iwiger  subject  to  the  prosecution  of 
the  lower  courts,  or  the  correctional 
ttnrts.  Complaints  are  to  be  filed  with 
the  regular  Court  of  Appeals  and  the 
dtnrges  made  against  a  newspaper  or 
Its  editors,  according  to  another  of  the 
profijions  of  the  legislation. 

Newspaper  and  magazine  owners  are 
sttbjert  to  court  prosecutions  only  on 
main  and  specified  rharrre.s.  Should 
the  owner  of  a  publication  be  a  Con- 
Sresman,  he  is  not  subject  to  prose- 
Wmn  due  to  parliamentary  immunity, 
ttt  his  editor  in  chief  or  representa- 
responsible  to  the  courts 
The  establishment  of  a  fund  for  the 
Wirment  of  aged,  sick  or  permanently 
^bled  newspaper  men,  is  another  fea- 
of  the  law. 

^^h  a  law  as  this  has  been  sought 
^  and  time  again,  but  the  movement 
“'^given  great  encouragement. 

he  attitude  of  both  opposing  fac- 
^  m  Cuba  has  changed  perceptibly 
last  March  when  United  States 
in^r  Sumner  Welles  became 
Kia!  mediator  of  the  groups, 
as  tk.*”**^  mediation,  so  far 

press  is  concerned,  was  first 
■Z*°*«veral  weeks  ago  when  the  gov- 
withdrew  its  censors  from 
P*per  offices,  and  now  culminates 


in  the  imminent  passage  of  the  press 
law. 

The  censorship,  which  has  been 
shuttled  between  the  civil  and  military 
authorities,  was  suspended  when  pub¬ 
lishers  gave  Ambassador  Welles  their 
written  pledges  that  no  libelous  matter, 
or  matter  tending  to  incite  to  revolt  or 
sedition  would  be  printed  in  their  news¬ 
papers.  With  this  assurance  the  Cuban 
military  authorities  annoiuiced  the  sus¬ 
pension  of  the  censorship. 

It  is  no  longer  necessary,  for  the 
present,  for  newspaper  editors  to  submit 
their  page  proofs  to  the  military  au¬ 
thorities.  At  the  same  time  a  close 
watch  is  being  maintained  over  the 
newspapers  by  government  authorities, 
and  there  is  no  assurance  that  the  cen¬ 
sorship  will  not  be  restored  at  any  time. 

Havana  newspapermen  have  made 
constant  representations  to  .Ambassador 
Welles  in  behalf  of  the  removal  of  the 
censorship,  and  action  on  this  matter 
was  obtained  when  the  question  was 
brought  to  a  head  by  the  arbitrary  order 
issued  by  the  authorities  more  than  a 
week  ago,  prohibiting  the  publication 
of  the  afternoon  edition  of  El  Pais.  The 
order  was  backed  up  by  more  than  a 
score  of  policemen  who  formed  a  cor¬ 
don  about  the  newspaper  plant  and 
prevented  any  copies  of  the  paper  from 
leaving  the  building.  This  action  was 
taken  as  a  mark  of  the  government’s 
disapproval  of  a  news  story  printed  in 
an  earlier  edition  of  El  Pais  predicting 
the  earlv  resignation  of  Secretary  of 
Interior  Octavio  Zubizarreta  and  high 
police  officials. 

The  censorship  situation  is  passing 
through  an  extremely  delicate  stage. 
The  maintenance  of  freedom  from  the 
censorship  depends  solely  upon  the  good 
faith  of  the  publishers  and  of  the  Cuban 
Government.  So  far  as  the  restoration 
of  constitutional  guarantees  is  concerned 
it  may  have  little  effect  upon  the  for¬ 
tunes  of  the  press  one  way  or  another 
while  the  present  administration  governs 
Cuba.  Constitutional  guarantees  are  in 
force  in  five  of  the  six  Cuban  provinces 
but  the  publishers  in  the  provinces  are 
subjected  to  the  insinuations  and  pres¬ 
sure  of  military  supervisors,  the  local 
extra-constitutional  government  execu¬ 
tives,  appointed  from  Havana,  who  rule 
their  respective  localities  at  the  orders 
of  the  War  and  Interior  Departments 
in  the  national  capital,  and  who  have 
shown  a  fine  disregard  for  the  Constitu¬ 
tion  and  the  nation’s  statutes  in  general. 


The  suspension  of  the  censorship  now 
in  effect  is  giving  a  respite  to  the  nu¬ 
merous  journalists  and  cartoonists  of 
Havana  who  have  been  sporadically 
playing  hide  and  seek  with  the  police 
for  a  year  or  more.  When  they  are 
tagged  they  go  to  the  Principe  Fortress 
for  a  term  of  15  days  or  more,  but  if 
they  manage  to  hide  out  for  a  week  or 
two  they  generally  are  not  mpjested 
when  they  return  to  work.  Enrique 
Pizzi  de  Porras,  night  editor  of  El  Pais, 
Abela,  cartoonist  of  Diario  de  la  Marina 
and  Hernandez  Cardenas,  cartoonist  of 
Inforniacion,  have  irked  the  authorities 
recently  more  than  any  other  news¬ 
papermen. 

One  .American  newspaperman,  con¬ 
versant  with  Cuban  affairs  for  many 
years,  told  Editor  &  Publisher  this 
week  that  suspension  of  government 
censorship,  if  jiermanent,  will  permit 
the  Cuban  public  to  obtain  political 
news  untaint^  by  government  subsidies 
for  the  first  time  in  years. 

The  almost  unanimous  opposition  of 
the  Cuban  press  to  President  Machado 
during  the  past  two  or  three  years 
resulted  he  said,  in  the  severance  of 
the  questionable  close  relations  that 
formerly  existed  between  many  of  the 
Havana  publishers  and  the  admisistra- 
tion.  As  a  result,  the  lifting  of  all 
restrictions  will  permit  the  opposition 
newspapers  to  voice  criticism  of  the 
administration. 

“.At  the  time  General  Machado  as¬ 
sumed  the  presidency  in  1925  and,  in 
fact,  for  years  prior  to  that  time,’’  he 
said,  “the  various  departments  of  the 
government  paid  large  subsidies  to  the 
Spanish  language  press.  Some  of 
these  took  the  form  of  direct  cash 
grants  to  the  publisher,  others  were 
paid  to  the  managing  editors,  often 
without  the  publisher’s  knowledge,  and 
still  others  to  the  reporters. 

“As  a  result  of  this  system,  Havana 
had  no  less  than  14  daily  newspapers, 
published  either  seven  mornings  or 
seven  evenings  a  week,  in  1925.  The 
actual  advertising  revenue  obtained  by 
all  14  was  insufficient  to  support  three 
fair  sized  newspapers. 

“Most  reporters  and  editorial  writ¬ 
ers,  paid  ridiculously  low  salaries  by 
their  politically  minded  editors,  held 
lucrative  positions  in  the  various  gov¬ 
ernment  departments  they  were  sup¬ 
posed  to  cover. 

“The  depression  and  the  political 
movements  against  President  Machado 


BRITISH  ADVERTISING  ON  DISPLAY 


A  general  view  of  the  Advertising  and  Marketing  Exhibition  at  Olympia,  Lon¬ 
don,  opened  recently  by  Lord  Derby. 


ended  most  of  this.  The  gradual 
shutting  off  of  the  golden  flow  of 
government  money  into  the  pockets 
of  the  editors  and  reporters,  combined 
with  the  tightening  of  President  Ma¬ 
chado’s  grip  on  the  country,  quickly 
changed  the  Havana  newspapers  from 
an  almost  unanimous  group  of  pro¬ 
government  organs  into  oppositionist 
publications. 

"Diario  de  la  Marina,  old  daily  news¬ 
paper  in  Cuba,  El  Mundo,  La  Infor- 
macion,  and  El  Pais  all  now  oppose 
President  Machado.  El  Pais,  owned 
by  Alfredo  Hornedo,  has  opposed 
President  Machado  consistently  since 
1925.  In  1929,  the  President,  irked  by 
the  successful  competition  offered  his 
own  newspaper  E.vcelsior  by  Hornedo’s 
El  Pais  engineered  the  ‘purchase’  of 
El  Pais  by  the  Excelsior  Company. 
The  government  organ,  however,  was 
unable  to  carry  on  and  Hornedo  event¬ 
ually  regained  possession  of  his  prop¬ 
erty.  The  government’s  policies  are 
now  voiced  by  Heraldo  de  Cuba, 
which  the  administration  has  controlled 
off  and  on  since  1925. 

“The  Government  censorship  was 
particularly  onerous  for  the  Havana 
publishers  as  they  were  compelled  to 
fill  in  blank  spaces  left  in  their  front 
pages  when  the  censor,  generally  at 
the  last  moment,  decided  that  a  cer¬ 
tain  article  should  be  eliminated. 

“American  and  other  foreign  cor¬ 
respondents,  as  a  rule,  suffered  little 
inconvenience  from  the  censorship 
which  was  not  applied  to  their  _  dis¬ 
patches  except  at  certain  critical  timp. 
However,  clippings  of  their  stories 
were  all  mailed  to  the  Cuban  State 
Department  by  its  consuls  and  closely 
read  by  high  government  officials.” 

At  the  time  of  the  unsuccessful  re¬ 
volt  against  Machado  in  1932  news¬ 
papers  were  even  forbidden  to  tell  the 
news  of  the  fight,  except  those  parts 
that  the  government  wanted  printed. 
Foreign  correspondents,  however,  were 
given  considerable  leeway,  with  the  re¬ 
sult  that  authentic  information  was 
printed  in  American  papers,  and  mag¬ 
azines.  These  papers,  imported  into 
Cuba,  were  promptly  confiscated  and 
destroyed,  and  several  publications 
were  banned  from  circulation.  Editor 
&  Publisher  among  them. 

.At  the  present  time,  however,  there 
is  no  obstruction  to  the  foreign  press 
circulating  in  Cuba. 

WRIGLEY  AGAIN  RAISES  PAY 

Order*  N.R.A.  Emblem  Into  Firm’* 
New*paper  Adverti*ing 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  July  26 — P.  K.  NVrigley, 
President  of  Wm.  Wrigley,  Jr.,  Com¬ 
pany,  who  increased  employes’  wages 
last  February,  announced  here  today 
that  his  company  is  further  increasing 
wages  to  conform  with  the  President's 
Blanket  Code.  He  ordered  the  N.  R. 
.A.  insignia  to  be  displayed  immediately 
in  all  Wrigley  advertising  from  coast 
to  coast,  including  copy  appearing  daily 
in  500  newspapers. 

“Employers  who  attempt  to  find  ways 
and  means  of  living  up  to  the  code 
without  increasing  their  costs  and  pay¬ 
rolls  are  defeating  the  purpose  of  the 
N.  R.  A.  plan,”  said  Mr.  Wrigley. 
“Our  company  is  conforming  regardless 
of  the  extra  cost.” 


SCOLARO  APPOINTED 

Joseph  Scolaro,  publisher’s  represen¬ 
tative  in  Detroit,  Mich.,  for  the  New 
York  Times,  Chicago  Daily  News,  and 
other  dailies,  has  recently  added  the 
Washington  (D.  C.)  Post  to  his  list. 


NAMED  OmCIAL  PAPER 

The  Drumright  (Okla.)  Journal  has 
succeeded  the  Bristow  (Okla.)  Record 
as  official  paper  of  Creek  County. 
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MILWAUKEE  JOURNAL  SCORES  A.N.P.A. 
BULLETIN  ON  RECOVERY  ACT 

Editorial  Says  Newspapers  Are  Entitled  to  No  Special  Privileges 
suid  Criticizes  Tendency  to  Use  Press  Freedom  Principle 
as  Subterfuge — Attitude  Called  “Degrading” 


An  editorial  stating  that  newspapers 
were  entitled  to  no  special  privi¬ 
leges  under  the  National  Industrial  Re¬ 
covery  Act  and  should  cooperate  whole¬ 
heartedly  with  the  recoverj'  program 
within  their  own  organizations  was  pub¬ 
lished  by  the  Milwaukee  Journal  July 
25.  The  editorial  scathingly  attacked 
the  policy  of  the  American  Newspaper 
Publishers’  Association  in  regard  to  the 
application  of  newspapers  to  the  recov¬ 
ery  act  as  expressed  in  a  bulletin  to 
members  last  week.  The  editorial  fol¬ 
lows  in  full : 

“The  Journal  is  shocked  by  a  mes¬ 
sage  which  comes  from  the  American 
Newspaper  Publishers’  Association,  of 
which  the  vital  part  is: 

“  'Kollowing  careful  consideration  of  all 
aspects  of  the  present  situation,  the  A.N.P.A. 
recommends  that  newspai>er  publishers  do  not 
at  the  present  time  prepare  or  subscribe  to 
a  code  under  the  National  Industrial  Recov¬ 
ery  Act,  and  further  recommends  that  be¬ 
muse  the  publishing  of  newspapers  is  not  an 
industry  but  an  enterprise  of  such  peculiar 
importance  as  to  be  especially  provided  for 
in  the  Constitution  of  the  United  States  and 
of  the  several  states,  whose  independenc 
must  be  jealously  guarded  from  any  inter¬ 
ference  which  can  lead  to  or  approximat 
rrasorship,  the  situation  lie  given  further  con¬ 
sideration  before  determining  upon  the  course 
to  be  ultimately  taken  for  the  Itenefit  of  the 
country  at  large.’ 

“Wc  cannot  see  in  this  anything  but 
a  plea  for  special  privilege,  exactly  like 
the  plea  which  others  make  under  such 
high-sounding  names  as  ‘rugged  indi¬ 
vidualism’  and  ‘free  competition,’  when 
in  fact  they  strive,  when  it  is  to  their 
advantage,  to  make  competition  any¬ 
thing  but  real  and  their  ‘individualism’ 
leaves  the  door  of  opportunity  closed  to 
many. 

“The  newspapers  of  the  country  are 
asked  by  the  A.N.P.A.  to  stand  aside 
and  apart  from  a  movement  for  general 
recovery,  in  the  sacred  name  of  ‘free¬ 
dom  of  the  press.’  Because  their  im¬ 
portant  function  is  recognized  in  the 
Constitution,  they  are  to  plead  exemp¬ 
tion  from  the  duty  of  conforming  in 
hours  of  labor,  in  wage  scales  and  in 
other  steps  to  recovery. 

“Small  hope  of  a  recovery  if  every 
head  of  every  enterprise  in  the  United 
States  should  adopt  this  self-centered 
and  self-seeking  view  and  search  for 
special  pleas  to  justify  his  position. 

“The  newspapers  of  this  country 
ought  either  to  accept  Mr.  Roosevelt’s 
program  as  right,  or  they  ought  to  fight 
as  they  have  never  fought  in  their  lives, 
against  it.  We  find  many  newspapers 
supporting  it  and  very  few  opposing  it, 
and  even  those  few  certainly  are  not 
raising  the  cry  of  liberty  against  threat¬ 
ened  tyranny  or  salvation  against  threat¬ 
ened  ruin. 

“The  position  of  the  newspapers  is 
not  in  opposition  to  the  Roosevelt  pro¬ 
gram — for  others  than  themselves.  But 
the  American  Newspaper  Publishers’ 
Association  asks  them  to  plead  that  they 
are  exempt.  WTiy?  ‘The  freedom  of 
the  press!’ 

“A  newspaper  has  two  characters.  In 
one  it  is  undertaking  to  print  the  news 
as  fully  as  it  can  get  it  and  as  honestly, 
often  adding  to  this  the  obligation  ol 
commenting  on  that  news  as  truthfully 
and  wisely  as  human  weakness  permits. 

“In  fulfilment  of  this  duty,  a  news¬ 
paper  must  fight  for  freedom  of  the 
press  with  its  last  breath,  and  if  it  lives 
up  to  its  profession  must  expire  when 
that  freedom  is  foreclosed. 

“In  its  other  character  a  newspaper 
employs  men  and  women,  buys  ma¬ 
terials,  sells  its  services  and  its  product. 
We  cannot  see  that  in  this  character  it 
is  exOTpt  in  any  degree  from  the  duty 
of  being  a  good  citizen. 

“Does  the  A.  N.  P.  A.  expect  that 
those  who  are  employed  by  a  newspaper 
will  raise  a  banner  inscribed:  ‘We  are 
the  Press.  We  are  proud  to  work  long¬ 
er  hours  for  less  pay’?  If  it  does,  it 
must  think  that  newspapers  employ 


some  kind  of  persons  not  quite  human 
beings.  .\nd  nothing  could  more  quickly 
kill  a  newspaper  than  that  it  should 
be  produced  by  men  and  women  who 
do  not  think  and  feel  with  their  fellow 
men  and  women. 

“Does  the  A.  N.  P.  A.  expect  that 
those  who  sell  to  newspapers  will  make 
a  difference  in  their  dealings  because 
‘the  freedom  of  the  press’  must  be  main¬ 
tained?  If  it  does,  who  will  stand  the 
loss?  The  men  and  women  employed 
by  these  merchants  of  whom  tlie  presi¬ 
dent  asks  that  they  pay  better  wages? 

“To  the  Journal  it  seems  a  degrading 
tiling  that  it  is  even  approached  with 
the  suggestion  that  it  makes  the  whin¬ 
ing  plea  that  a  newspaper  is  a  sort  of 
special  priestcraft  which  must  be  pro¬ 
tected,  first  from  those  who  would  in¬ 
fringe  its  liberty  to  print  the  truth  and 
then  must  be  exempt  from  what  the 
president  has  set  as  the  necessary 
standard  of  good  citizenship  for  indus- 
tries. 

“Where  in  the  National  Industrial 
Recovery  Act  is  the  ‘freedom  of  the 
press’  menaced?  The  only  point  we 
find  mentioned  is  that  part  of  Section 
4  (b)  which  gives  the  president  power, 
if  lie  finds  that  destructive  wage  cutting 
or  price  cutting  activities  are  contrary 
to  the  intention  of  the  act,  to  license 
industries,  and  that  ‘the  president  may 
suspend  or  revoke  any  sucli  license  after 
due  notice  and  opportunity  for  hearing, 
for  violation  of  the  terms  or  conditions 
thereof.’ 

“The  ‘terms  or  conditions,’  it  is  per¬ 
fectly  clear,  relate  to  the  newspaper  in 
its  character  as  an  employer,  a  manu¬ 
facturer  and  a  merchant.  There  is  no 
suggestion  that  any  ‘term’  or  condition 
for  any  employer  be  that  he  support  the 
man  or  the  men  who  at  the  time  con¬ 
stitute  the  government.  There  is  no 
suggestion  that  any  ‘condition’  be  the  is¬ 
suing  of  a  rotten  product,  which  false 
news  would  be. 

“Let  us  give  the  suggestion  full  con¬ 
sideration.  Let  us  admit  that  all  despo¬ 
tism  arrives,  if  it  does  arrive,  in  fair 
raiment  and  that  tyrany  when  it  comes 
is  clothed  with  the  garment  of  benevo¬ 
lence.  Let  us  grant,  in  brief,  that  a 
president  could  misuse  the  power 
granted ;  that  publicly  he  might  ar¬ 
raign  a  newspaper  enterprise  on  a  tech¬ 
nicality,  then  grant  it  a  license  with 
some  secret  and  abominable  bargain 
that  everything  ‘would  be  all  right’  if 
it  betrayed  its  readers  to  serve  him. 

“Then  indeed  would  ‘freedom  of  the 
press’  be  attacked.  And  then,  indeed, 
if  there  be  any  virtue  in  the  press, 
w'ould  there  be  open  warfare.  Some 
newspaper  in  the  metropolis  or  in  the 
Four  Corners  would  lift  its  voice.  And 
every  true  newspaper  must  come  to  its 
aid. 

“The  issue  would  not  be  long  in 
doubt.  But  it  would  be  won,  not  by 
the  newspaper,  but  by  the  public  which 
needs  newspapers.  It  could  be  won  if 
the  newspapers  of  the  land  had  acted 
their  part  as  good  citizens. 

“But  how  could  newspapers  ask  the 
public  to  come  to  their  rescue  if  they 
had  betrayed  the  public  by  pleading 
special  privileges  for  themselves  while 
they  denounc^  them  for  others. 

“The  Journal  can  see  difficulties  and 
expense  in  what  the  president  asks.  It 
has  no  assurance  that  the  present  effort 
will  result  in  recovery  from  depression 
and  the  return  of  prosperity. 

“But  it  cannot  see  that  more  is  asked 
of  it  as  an  employer  than  is  asked  of 
other  employers. 

“It  cannot  see  that  the  adjustments  it 
must  make  are  more  precarious  than 
the  adjustments  others  are  asked  to 
make. 

“It  cannot  see  that  more  is  asked  of 
it  as  a  manufacturer  or  as  a  merchant 
of  its  wares. 

“We  have  lived  with  the  people  who 
read  our  columns.  We  have  made 


Mrs.  Anna  Roosevelt  Dall,  daughter 
of  President  Roosevelt  and  Mrs. 
Roosevelt,  photographed  just  before 
she  flew  to  New  York  July  23  after 
attending  the  wedding  of  her  brother, 
Elliott,  to  Ruth  Coogins  at  Burlington, 
la.  With  her  is  Amon  G.  Carter,  pub¬ 
lisher  of  the  Ft.  Worth  (Tex.)  Star- 
T  elegram. 


money  when  times  were  good  and  we 
have  lost  money  when  times  were  bad. 
We  know  enterprises  that  have  made 
more  money  on  less  outlay  and  enter¬ 
prises  which  have  made  less  money. 

“We  have  said  to  these  readers  what 
we  thought  was  true  and  honest.  They 
have  liked  it  sometimes  and  disliked  it 
at  others.  In  the  main,  we  believe  they 
have  thought  it  came  from  our  heart 
and  conscience. 

“Lately  we  have  said  to  them  that 
the  best  hope  for  the  country  was  to 
co-operate  with  the  President’s  plans  for 
recovery. 

“We  cannot  say  to  them  now  that 
this  applies  to  every  enterprise  and 
every  man  in  the  country  except  the 
newspaper  and  the  men  who  run  it. 

“We  do  not  see  any  virtue  in  saying 
that  we  propose  to  do  ourselves  what  we 
have  urged  others  to  do.  We  do  not 
see  how  anyone  can  do  less  and  be 
able  to  look  his  fellow  men  in  the  face. 

“If  the  plan  does  not  work  for  us,  it 
will  not  work  for  others,  and  we  shall 
all  try  something  else. 

“One  thing  we  know  is  that  no 
.\merican  can  stand  if  others  fall. 

“If  the  plan  fails,  the  newspapers  of 
the  country  will  be  looked  to  by  the 
public  for  the  first  word  that  it  has 
failed  and  must  be  abandoned.  If  we 
think  it  fails,  we  expect  to  say  so.  This 
is  the  ‘liberty  of  the  press’  that  we  care 
for  and  that  is  worth  something  to  the 
public. 

“We  shall  not  stand  alone.  We  have 
not  canvassed  the  opinion  of  news¬ 
papers,  but  we  know  that  they  must 
stand  here.  They  must  be  able,  unless 
they  betray  their  trust,  to  denounce  spe¬ 
cial  privilege.  They  cannot  denounce 
it  if  they  have  lifted  their  voices  to  ask 
special  privilege  for  themselces.” 

On  July  23  the  Journal  announced 
that'  it  was  adjusting  its  operations  to 
conform  with  the  recovery  administra¬ 
tion’s  program.  “As  soon  as  a  survey 
can  be  made,”  a  Page  One  box  said, 
“the  Journal  will  announce  in  detail 
how  it  is  meeting  each  of  the  14  points 
in  the  President’s  re-employment  agree¬ 
ment.” 


H.  J.  HASKELL  RETURNS 

Henry  J.  Haskell,  editor  of  the  Kan¬ 
sas  City  Star,  returned  this  week  from 
Europe,  where  he  spent  considerable 
time  observing  the  world  economic  con¬ 
ference  as  well  as  conditions  in  Ger¬ 
many  and  France.  His  observations 
were  contained  in  a  series  of  articles 
which  appeared  in  the  Star  and  member 
papers  of  the  North  American  News¬ 
paper  Alliance.  Mr.  Haskell  was  a 
luncheon  guest  at  the  White  House 
Tuesday  following  his  return. 


ADVERTISING  GROUP 
NAMED  BY  S.  N.  P.  A. 

Committee  of  15  Appointed  to  Direct 
Campaign  for  New  Advertiicrt 
and  fof  Selling  South  A« 
a  Market 

The  advertising  committee  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation,  which  will  be  in  charge  of  the 
recently  announced  S.  N.  P.  A.  adver¬ 
tising  campaign,  has  been  appointed  by 
J.  L.  Mapes,  Beaumont  (Tex.)  Enter¬ 
prise  and  Journal,  president. 

Herbert  Porter,  Atlanta  Georgian- 
American,  is  chairman  of  the  commit¬ 
tee.  The  members  are: 

Alabama — Henry  P.  Johnston,  Hunit- 
ville  Times;  Arkansas — K.  A.  Engel, 
Little  Rock  Ekmocrat;  Florida— Tru¬ 
man  Green,  Tampa  Tribuw;  Georgia— 
Boykin  Paschal,  Savannah  News  and 
Press;  Kentucky — W.  Bruce  Hager, 
Ouvnsboro  Messenger-Inquirer;  Loui- 
siana — J.  F.  Tims,  Jr.,  Nru’  Orleans 
Times-Picayune ;  Mississippi— James  IL 
Skewes.  Meridian  Star  ;  North  (Zarolita 
— D.  Hiden  Ramsey,  Asheville  Citisen 
and  Times;  Oklahoma — Edgar  T.  Bell, 
Oklahoma  City  Oklahoman  and  Times; 
South  Carolina — A.  W.  Huckle,  Rock 
Hill  Herald ;  Tennessee — Enoch  Brown, 
Jr.,  Mem  pit  is  Commercial-Alipeal; 
Texas — Steve  Kelton,  Houston  Chron¬ 
icle;  Virginia — Junius  P.  Fishbum, 
Roanoke  Times  and  IVorld-Neivs,  and 
We.st  Virginia — Jim  H.  Shott,  Bluejifld 
Telegraph  and  Siinset-N eu’s. 

The  advertising  drive,  which  is  in 
12  full  pages,  is  intended  to  create  new 
advertisers,  sell  newspapers  over  other 
local  media,  and  to  sell  the  south  as  a 
market. 

The  drive  is  scheduled  to  start  next 
week. 


WINCHELL  STRUCK  BY  ACTOR 

An  impromptu  fist  fight  between  Wal¬ 
ter  Winchell,  King  Features  Syndiate 
columnist,  and  Al  Jolson,  actor,  was  re¬ 
ported  July  2l  from  Los  Angeles.  The 
fisticuffs  occurred  during  a  boxing  bout 
at  the  Hollywood  Legion  stadium. 
Winchell  and  Jolson  were  among  the 
spectators.  Jolson  was  the  aggressor, 
according  to  the  accounts.  He  was  said 
to  have  resented  material  \(’inchell 
wrote  into  a  scenario  which  Jolson  con¬ 
sidered  derogatory  to  his  wife.  Ruby 
Keeler. 

DAIUES  APPOINT  “SPECIAL” 

The  Thomas  F.  Clark  Company,  Inc, 
New  York,  publishers’  representative, 
has  been  appointed  to  represent  the  fol¬ 
lowing  Illinois  newspai>e.-s :  paitville 
Times.  Freeport  Chronicle ;  Kankakee 
Bulletin,  Marion  Republican,  Peoria 
News  and  the  Rockford  Journal.  The 
firm  will  also  represent  the  Terre  Haute 
(Ind.)  News. 

LEAS’  BAIL  CONTINUED 

The  Tennessee  supreme  court  has  de¬ 
nied  a  motion  by  counsel  for  the  state 
of  North  Carolina  that  Colonel  Luke 
Lea  and  Luke  Lea,  Jr.,  be  taken  into 
custody  pending  a  decision  of  their  ap¬ 
peal  from  an  adverse  ruling  by  a  lower 
court  in  their  habeas  corpus  fight  against 
extradition  from  Tennessee. 

HOBSON  ON  C^AST 

W.  G.  Hobson,  sales  manager,  Rod¬ 
ney  E.  Boone  Organization, 
publishers’  representatives,  with  head¬ 
quarters  in  New  York,  is  on  vacation 
at  his  ranch  near  Cody,  Wyo.  He  pl^ 
to  spend  August  in  the  San  Francisco 
office  of  that  organization. 

BLANCHARD  JOINS  GANNETT 

LaFayette  R.  Blanchard,  who 
cently  resigned  managing  editw  ol  tne 
Rochester  (N.  Y.)  J ournal-Amtpcw. 
has  joined  the  central  news  and  editor® 
staff  of  the  Gannett  Newspapers  witn 
headquarters  in  Rochester. 

JOINS  WASHINGTON  HERALD 

Frank  Waldrop,  managing  edit^ 

Nashville  Evening  -5>nrial 

past  three  years,  has  joined  the  edit 
staff  of  the  IVashington  Herald. 
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N.E.A.  SEEKING  PRESS  APPROVAL  OF  rummage  sales 


CODE  BY  STATE  GROUPS  Camden  Dailies  Believe  Towns  Could 

- -  Sell  Equipment 

fifteen  AMOciations  Have  Called  Meetings  To  Consider  Printer-  (.special  to  Eoitos  &  Publisher) 

PubUsher  Set-Up — Chicago  Daily  Warns  New  Code  po£l*tha^fi^a■nciall/ emba^iled 

Favors  Union  Dominance  munities  conduct  municipal  rummage 

-  sales  on  a  nation-wide  basis  was  gaining 

Chicago,  July  26  —  Plans  were  shorten  hours  and  raise  wages.  Whether  ground  here  this  week. 

pushed  this  week  regarding  adop-  you  operate  a  hot  dog  stand  or  a  steel  The  project,  as  launched  in  the 

•ion  of  the  National  Editorial  Associa-  mill  you  ought  to  read  this  section  Courier-Post  Newspapers  and  endorsed 
tion  printer-pub-  carefully  and  consider  what  you  are  by  civic  officials,  is  that  towns  with 
lisher  code  with  getting  into.  outmoded  or  too-expensive  equipment 

various  state  “Consider  first  that  this  whole  re-  on  hand,  sell  them  at  low  prices  to 
press  associations  covery  act  has  been  called  ‘voluntary’;  other  towns  better  able  to  afford  them 
either  holding  that  you  are  told  you  will  be  in  ‘part-  or  having  more  specific  means  of  putting 

sessions  or  spon-  nership’  with  the  government.  Then  such  equipment  to  use. 

soring  regional  ask  yourself  how  much  control  vou  will  Billingsport,  N.  J.,  it  was  pointed  out, 
group  meetings,  have  left  over  your  business  after  you  had  a  $5,000  fire  engine  on  its  hands 
Harry  B.  Rut-  have  agreed  to  a  provision  which  en-  because  firemen  preferred  another  make, 
ledge,  N.  E.  A.  courages  the  walking  delegates  and  the  The  officials  there  were  receiving  bids 
secretary,  told  professional  trouble  maker  to  come  into  of  slightly  more  than  $2,000  from  all 
Editor  &  Pub-  your  plant.  comers. 

LISHER.  Fifteen  “Search  as  you  may,  there  is  nothing  Haddonfield  has,  with  a  host  of  other 
state  press  asso-  in  the  recovery  act  which  places  towns,  expensive  traffic  lights  bought 
ciations  have  al-  a  retraining  hand  on  the  labor  in  prosperous  times  and  since  ordered 


B.  Rutledge  taken  im-  dictators. 


•mediate  steps  for  ‘‘The  agreement  is  not  only  one-sic 
consideration  of  the  tentative  code.  but  if  you  sign  it  in  its  present  fo 

State  and  regional  meetings  are  being  you  are  signing  away  your  libertv.” 

held  for  the  purpose  of  studying  the  - 

N'.LA.  proposed  printing  code  and  JOINS  CHICAGO  DAILY 

nuking  recommendations  for  such  ..  ~  ,  .  ,  ,  «  . 

■  ■  Nancy  Traylor,  daughter  of  Presi- 


down  by  the  State  Traffic  Commission. 


‘‘The  agreement  is  not  only  one-sided.  Traffic  booths  were  closed  or  in  sjor- 
but  if  you  sign  it  in  its  present  form,  age  for  the  same  reason.  Street  signs 
you  are  signing  away  your  libertv.”  replaced  by  painted  names  on  curbs 

-  '  through  work  of  the  unemployed, 

JOINS  CHICAGO  DAILY  machines  for  painting  traffic  lines  on 

T-  1  j  L.  f  t>  •  streets,  fire  engines,  sprinklers,  fire 


clunges  as  printer-publishers  feel  will  ,  J ''sy'oi'.  daughter  of  Presi-  plugs,  water  meters  and  scores  of  other 

b«  to  their  advantage.  Delegates  to  the  “f"*.  Melvin  A.  Traylor  of  the  articles  of  municipal  equipment  were 

national  convention  to  approve  a  final  AiM’onal  Bank,  Chicago,  has  joined  the  discovered  in  garages  and  barns  and 
code  are  also  being  elected.  The  na-  editorial  staff  of  the  Chicago  Herald  borough  halls 

;!0oal  meeting  has  tentatively  been  set  Examiner.  Miss  Traylor  is  a  mem-  - 

•nr  Aue  17  and  18  in  Chicapo.  her  of  the  Advisory  Fashion  Bureau  of  RETAIL  GROUP  FORMED 


•or  .Aug.  17  and  18  in  Chicago.  her  of  the  Ad 

Seactary  Rutledge  reported  the  fol-  ihe  newspaper, 

owing  state  press  association  activity  _ _  _ 

rtgarding  the  proposed  printing  code,  START  POLICE  HERO  FUND  cooperation  with  the  government’s  na- 

is  outlined  in  Editor  &  Publisher  last  With  nine  Chicago  policemen  having  tional  recovery  prograin  by  organizing 

_  been  killed  by  criminals  since  Jan.  1,  the  Chicago  district  retail  recovery  com- 

Illinois  Press  .Association  members  the  Chicago  Tribune  this  week  launched  mittee.  This  organization  will  repre¬ 
will  meet  at  the  Hotel  Sherman,  Chi-  a  Police  Hero  Fund  for  families  of  sent  25,000  retail  merchants.  Elmer  F. 

cjgo,  Aug.  4-6.  The  Ohio  Newspaper  slain  police  officers.  To  this  fund  the  Wieboldt  was  elected  president  of  the 

.Association  and  Ohio  Employing  Print-  Tribune  contributed  $1,000.  organization. 

ffs  Association  are  to  meet  July  28  at  . —  •  -  -  ^ 

Columbus.  The  Kentucky  Press  Asso-  RFVISFH  N  F  A  CODF  BARS  PRESS: 
nation  will  meet  at  Louisville  the  same  1A|,  IN,  A.  y 

.  COVERING  COMMERCIAL  END  ONLY 

The  executive  committee  and  direc-  - 

tors  of  the  Tennessee  Press  Association  Asks  N.  R.A.  Whether  Blanket  Code  Affects  Boys,  Printers’  Pay 

niet  at  Nashville  Julv  22  and  sched-  i  i  ij  u  •  j 

jW  group  meetings. '  When  Latter  Is  on  Hourly  Basis,  and 

^  Michigan  publishers  will  meet  at  Reporters’  Status 


RETAIL  GROUP  FORMED 

Chicago  retail  merchants  this  week 
made  their  first  move  toward  unified 
cooperation  with  the  government’ s_  na- 


REVISED  N.E.  A.  CODE  BARS  PRESS; 
COVERING  COMMERCIAL  END  ONLY 


nut  at  Nashville  July  22  and  sched- 
■jW  group  meetings. 

Michigan  publishers  will  meet  at 
laming  July  29  to  consider  the  code, 
and  the  Kansas  Press  Association  wili  GEORGE  H.  MANNING 

convene  at  Topeka  on  the  same  date.  Washington  Correspondent  of  Editor  &  Publisher 

•North  Dakota  Press  Association  will  _  _  t  i  o-u  xt  a  ..l  a-  xt  tt-  a  l  a-c  j 

nett  at  Carrington,  Aug  5  \  1  7  ashi.ngton,  July  26 — The  Na-  At  the  same  time  N.E.A.  has  notified 

Group  meetings,’  starting  July  28  ’  ^  tional  Editorial  Association  fol-  all  state  press  groups  of  the  need  for 

iuve  been  scheduled  in  the  following  lowed  up  its  action  of  last  week  when  it  filing  with  any  presidential  agreements 
stitK:  Iowa  Texas  Louisiana  Minne*  submitted  a  code  to  the  administration  signed  by  their  members  a  separate 
»ta  and  Washington  Missouri  nub-  covering  the  graphic  arts  industry  by  statement  setting  forth  whatever  exam- 
lislitrs  are  contemplating  hurried  grcjuo  sob^iitting  this  week  a  revised  code  per-  inations  the  individual  signing  the  agree- 
“Wtings.  Oklahoma  printer-publishers  only  to  publisher-printers  and  ments  believes  should  be  applied  to  the 

call  a  statewide  meeting  soon,  specifically  exempting  newspa^rs.  They  industry.  .  . 

Montana  publishers  will  meet  on  Aug  ^1®*^  submitted  in  writing  to  deputy  ad-  General  Johnson  has  made  it  plain 
17  ind  wire  their  ^  ministrator  Thomas  H.  Hammond,  three  that  no  individual  exemptions  will  be 


Montana  publishers  will  meet  on  Aug  ^1®*^  submitted  in  writing  to  deputy  ad-  General  Johnson  has  made  it  plain 
17  ind  wire  their  recommendation<!  tn  ministrator  Thomas  H.  Hammond,  three  that  no  individual  exemptions  will  be 


•1*  Chicago  meeting.  The  emoloving  fundamental  questions  affecting  news-  made.  Only  exemptions  which  can  be 
pftttcrs,  meeting  at  Eugene  Ore  la<it  P^PCs  under  the  Presidential  agreement,  applied  to  an  entire  industry  or  a  dis- 
^^t^^rday,  voted  to  work  with  the  ’Ore-  Request  was  made  that  these  questions  Gnct  group  of  an  industry  will  be  made. 

State  Editorial  Association  for  answered  in  writing,  though  there  chief  difference  between  the  re- 

xbption  of  the  N  E  A  CnHe  lUr  was  some  doubt  that  the  answer  would  vised  N.  E.  A.  code  and  that  originally 

i^Otledgc  stated  *  '  '  ivir,  mihmtttpd  that  tVi#*  rpvJ«inn  annIipQ 


Chk^o  newspaper  publishers  met  submitted  signed  agreements, 
loesday  to  discuss  the  President’s  revised  code  was  submi 


be  made  before  any  newspapers  actually  submitted  is  that  the  revision  applies 
submitted  signed  agreements.  only  to  the  printing  industry,  whereas 


submitted  by  ff’®  original  code  covered  the  entire 


^Ijnkef^code  provisions  “in  thVnX"of  Walter  D.  'Ailen’  publis'he"r7'ii'rooX/.W  graphic  arts  industry.  No  changes 
contracts  with  union  emXveV  (Mass.)  CTiromc/c,  president  of  N.E.A.,  were  made  in  the  hours  and  wages 
u*  publishers  adjourned,  without  tak-^  Joseph  F.  Biddle,  publisher, /Jiw/inydpn  k  r  « 

"'Iiction,  until  Saturday  pending  out-  f^a.J  Daily  News,  chairman  of  N.E.A.  The  three  que^ions  submitted  to  Gen- 
of  the  A.X.P.A.  New  York  meet-  legislative  committee,  and  William  L. 

Thursday.  Daley,  N.E..-\.  Washington  representa-  ^  Will  Article  1  (of  the  President  s 

.  hit  Chicago  Journal  of  Commerce  who  have  been  conferring  with  re-employment  agreement)  prevent  em- 

oi  Jul,.  SS  S  officials  o(,h.  administration.  Revision 

“e'ccni'M  automati-  "as  Mde  along  lines  suggested  by  ad-  Kiswoers  Swe  7  a  m 
binds  the  emolover  to  the  nnJnn  niinistration  officials.  a!!i- t  o  ‘  a  j-*  •  i 

^provisions  7the  Rlcolerv  Act  ‘'^fr.  Allen  emphasized  that  the  re-  2-  Will  Article  2  prevent  editorial  or 

^*ditorial  stated  in  part  -  vised  code  applies  only  to  combination  .employes  of  newspapers  or 

roll  P®rt.  oJrJi  1  news  agencies  from  working  more  than 

to  an  inno-  uewspa^r  and  job  printing  p  ants  and  4^  ^  exempted 

‘jot*®  will  not  affecMhe  operation  of  a  news-  bv  line  6  of  Article  4  which  deals  with 

m  the  printing  business.  workers  on  continuous 

‘"'s  agrement  is  entered  into  pur-  ^^e  code  contemplates  administration  processes”’ 

4  (a)  of  the  National  by  a  national  publisher-printer  council,  3.  jf  employe  in  the  mechanical 
the  f<ecovery  Act,  subject  to  all  to  ^  set  up  by  N.E.A.  m  co-operation  department  of  a  newspaper  or  printing 
Kcti*??  /“"a**  conditions  required  by  with  each  of  the  state  press  groups  establishment  is  now  working  48  hours 

-I„  fa)  and  10  fb)  of  that  act.”  which  will  be  asked  to  appoint  two  rep-  3  g^eek  at  a  rate  of  $1  per  hour,  does 

’bUiJtst’ words,  if  you  sign  the  resentatives  to  assist  in  local  adminis-  Article  7  force  the  employer  to  pay  this 

Wnd  mi  “^^JC’ncnt  you  automatically  trative  problems.  It  is  assumed  the  man  $48  for  35  hours  work  or  can  he 

labor  ^  •  •’  so-called  union  state  representatives  will  be  qualified  be  paid  on  the  same  hourly  rate  for  the 

Thi,  j^nvisions  of  the  Recovery  Act.  operators  of  newspaper-job  printing  number  of  hours  he  actually  works 

a  tar  cry  from  agreeing  to  plants.  under  the  new  agreement? 


The  three  questions  submitted  to  Gen- 
al  Hammond  by  Mr.  Allen  were; 

1.  Will  Article  1  (of  the  President’s 


OKLAHOMA  DAILIES 
RECALL  REPORTERS 

Oklahoman  and  Times  Action  On 

Ursckel  Case,  July  27,  to 
Permit  .Contacts — Will  Print 
Kidnapping  News 

(By  telegraph  to  Editos  &  Publishes) 

Oklahoma  City,  July  27 — After  the 
100th  hour  of  captivity  for  Charles  F. 
Urschel,  Oklahoma  City  oil  man,  kid¬ 
napped  last  Saturady  night,  the  Daily 
Oklahoman  and  Times  withdrew  its 
photographers  and  reporters  from  the 
scene. 

A  page  one  box  in  Oklahoma  City 
Times,  to-day  said:  “The  Oklahoma 
Publishing  Company  not  wishing  to  do 
anything  which  the  Urschel  family 
thinks  might  interfere  with  effecting  the 
safe  return  of  Charles  F.  Urschel,  at 
1  o’clock  Thursday  withdrew  its  re¬ 
porters  and  photographers  from  near 
the  Urschel  home. 

“There  will  be  no  more  watching  of 
the  movements  of  the  members  of  the 
family.  The  Oklahoman  and  Times  will 
publish  news  which  the  family  releases 
in  formal  statements,  but  will  not  do 
anything  to  interfere  with  access  to  and 
egress  from  the  home. 

“Our  agreement  with  the  family  does 
not  prevent  our  publishing  other  news 
of  the  kidnapping.  We  will  continue 
to  publish  the  facts  of  the  story  as  we 
have  in  the  past,  except  as  stated.  The 
Urschel  family  believe  that  our  watch¬ 
ing  may  prevent  a  contact  and  we  do  not 
wish  to  interfere  in  any  manner.  The 
Oklahoma  Publishing  Company  has  but 
one  wish,  and  that  is  the  safe  return 
of  Mr.  Urschel.  We  hope  that  the 
withdrawal  of  our  men  from  the  neigh¬ 
borhood  will  speed  his  safe  return.” 

DAIUES  sue'  “SPECIAL” 

Anderson,  S.  C.,  Papers  Ask  $30,000 

of  Bryant,  Griffith  and  Brunson 

(By  telegraph  to  Editor  &  Publisher) 

Anderson,  S.  C.,  July  25 — Through 
their  attorneys,  G.  Cullen  Sullivan  and 
John  K.  Hood,  Jr.,  tht  Anderson  (S  .C.) 
Independent  and  Daily  Mail,  today  filed 
in  Federal  court  a  counterclaim  against 
Bryant,  Griffith  &  Brunson,  New  York, 
special  representatives,  for  $30,000  dam¬ 
ages.  The  newspapers,  which  cancelled 
their  relationship  with  the  representa¬ 
tives  April  30,  contend  that  the  firm 
obtained  the  contract  through  misrep¬ 
resentation  and  promises  that  it  knew 
it  could  not  fulfill,  and  rendered  “inat¬ 
tentive  and  inefficient  service,”  causing 
the  newspapers  to  suffer  a  tremendous 
loss  in  national  advertising  revenue, 
which  continued  to  increase  until  new 
representation  was  obtained. 

A  second  counterclaim  says  the  rep¬ 
resentatives  concealed  from  the  present 
management  certain  libellous  activity  in 
behalf  of  the  Daily  Mail  prior  to  its 
sale  to  the  Independent. 

The  New  York  firm  recently  filed  suit 
against  the  Anderson  newspapers  for 
$15,000,  which  it  says  would  have  been 
earned  in  commissions  had  the  contract 
remained  undisturbed.  The  case  was 
placed  on  the  Anderson  calendar  of  Fed¬ 
eral  court. 

NEW  OKLAHOMA  DAILY 

First  issue  of  the  Anadarko  (Okla.) 
Daily  Neivs  appeared  July  14.  United 
Press  wire  service  is  being  carried  by 
the  new  paper  which  is  the  legal  suc¬ 
cessor  of  the  Cyril  (Okla.)  Pioneer.  A 
new  paper  will  replace  The  Pioneer  at 
Cyril.  The  News  masthead  lists  H.  E. 
Castleberry  as  editor,  T.  W.  Holson  as 
business  manager  and  Miss  Bea  Castle¬ 
berry  as  city  editor  and .  reporter.  Ira 
Tonkinson  is  circulation  manager. 
Castleberry,  who  has  been  publisher  of 
the  Cyril  Pioneer,  had  been  identified 
with  western  Oklahoma  newspapers 
since  1916.  In  1926  he  established  The 
Borger  (Tex.)  Daily  Herald  with  the 
Nunn- Warren  Publishing  Company.  He 
was  at  Borger  until  1929  as  general 
manager  and  editor  of  The  Herald.  He 
returned  to  Oklahoma  in  September, 
1932. 


8 


Editor  &  Publisher  The  Fourth  Estate  for  July  29,  1933 


VAST  PUBLICITY  DRIVE  MOBILIZING 
U.  S.  BEHIND  RECOVERY  ACT 

Countr)rwide  Campaign  Starts  on  Wartime  Scale,  Using  All  Pub¬ 
licity  Channels — Labert  St.  Clair  Heads  Press  Section — 
Liberty  Loan  Workers  Join  Johnson’s  Staff 

By  GEORGE  H.  MANNING 
Waskincton  Correspondent,  Editor  &  Publisher 

WASHINGTON,  July  26. — With  “We  are  trying  to  cut  the  red  tape 
a  wholly  reorganize  and  revi-  and  make  all  the  news  available  as 


talized  publicity  department,  the  Na¬ 
tional  Recovery  Administration  has  em- 


quickly  as  possible,”  said  St.  Clair. 
Because  of  the  tremendous  amount  of 


barked  on  a  countrywide  publicity  news  emanating  from  the  NRA  and 
campaign  unrivaled  by  anything  the  its  great  importance,  it  has  become  very 
nation  has  seen  since  the  World  War.  difficult  for  the  newspapermen  to  keep 
The  campaign  will  reach  into  every  up  with  events.  Simultaneous  hearings 
hamlet  of  the  country  through  news-  are  being  conducted  on  the  various 
papers,  radio,  four  minute  speakers,  codes,  with  the  prospect  that  an  even 
posters,  movies,  and  every  other  device  greater  number  of  hearings  will  be  con- 
known  to  the  art  of  publicity.  It  is  ducted  simultaneously  in  the  future  as 
designed  to  moblize  the  nation  on  a  additional  industries  come  forward, 
strictly  non-partisan  basis  in  support  The  publicity  division  of  the  NR.\ 
of  higher  wages,  shorter  hours  and  an  has  assigned  its  own  staff  men  to  cover 
essential  acquisition  of  purchasing  power  the  various  hearings  and  has  installed 


bv  the  masses. 


in  its  office  the  rewrite  system,  where- 


No  paid  advertising  will  be  used  by  by  stories  of  the  hearings  are  telephoned 
the  government,  according  to  Charles  direct  from  the  hearing  rooms  to  the 
F.  Horner,  of  Kansas  City,  who  directed  press  section.  These  are  immediately 
the  speakers’  bureau  of  the  United  made  available  in  typewritten  form  and 
States  Treasury  during  the  Liberty  in  a  short  time  are  available  in  mimeo- 
Loan  drives  and  who  has  been  called  graphed  form. 


back  into  service  by  Administrator 
Hugh  S.  Johnson. 


In  addition,  mimeographed  transcripts 
of  the  hearings  are  made  available  as 


In  fact,  the  new  publicity  organiza-  soon  as  possible,  though  these  usually 
tion  consists  of  the  men  who  directed  follow  a  day  or  so  later.  This  is  an 
Uncle  Sam’s  wartime  publicity.  La-  innovation  in  Washington,  but  is  de- 
bert  St.  Clair,  for  years  with  the  cidedly  helpful  to  the  press. 

Washington  bureau  of  the  Associ<tted  The  hearings,  of  course,  are  covered 
Press,  has  been  put  in  charge  of  the  in  person  by  many  of  the  Washington 
press  section  of  the  division  of  public  correspondents,  but  it  is  impossible  for 
relations  of  the  National  Recovery  the  smaller  bureaus  to  have  staff  men 


Administration. 

Mr.  St.  Gair  was  press  contact  man 


at  all  the  hearings  at  once. 

The  general  campaign  of  publicity  is 


for  the  Treasury  ‘department  during  being  carried  on  in  much  the  same  way 
the  Liberty  Loan  drives  and  is  thor-  that  the  Liberty  Loan  campaign  were, 
oughly  familiar  with  Washington  news-  Radio  stations  have  been  asked  to  co- 
papermen  and  their  needs.  He  will  be  operate,  as  well  as  newspapers  and 
on  the  job  only  temporarily,  having  been  magazines. 

loaned  by  Barron  G.  Collier,  of  New  A  week-end  conference  was  held  here 
York,  with  whom  he  is  associated.  last  week  on  a  series  of  40  newspaper 

Frank  R.  Wilson,  a  former  publisher  advertisements.  Complete  layouts  will 
of  Sioux  City,  la.,  has  been  drafted  to  be  made  available  to  newspapers,  as 
head  the  organization  section.  He  will  they  were  in  wartime.  It  is  expected 
be  in  general  charge  of  the  publicity  that  this  will  be  done  through  the  local 
campaig^n,  particularly  through  the  va-  committees  which  will  be  formed, 
rious  civic  and  commercial  organiza-  Services  of  the  organized  advertising 
tions.  He  came  to  Washington  origi-  interests  of  the  country  were  offered  the 
najly  in  1916  to  handle  the  first  cam-  administration  by  Edgar  Kobak,  presi- 
paign  of  education  for  the  Federal  Farm  dent  of  Advertising  Federation  of  .\mer- 
Loan  System,  ^ter  he  was  president  ica.  It  is  expected  that  local  advertis- 
of  the  Motion  Picture  Capital  Corpora-  ing  clubs  will  tie  in  with  Chambers  of 
tion  and  the  North  .\merican  Theatres,  Commerce  and  help  develop  local 
and  vice-president  of  the  Principal  Dis-  campaigns. 

tributing  Corporation,  all  of  New  York.  “The  advertising  and  selling  interests 
He  was  director  of  publicity  in  three  of  the  country  are  glad  to  assist  in  this 


Liberty  Loan  campaigns. 


nationwide  campaign  to  increase  and 


Speakers  will  be  in  charge  of  Louis  spread  purchasing  power,”  Mr.  Kobak 
J.  .\lber,  of  Cleveland,  who  also  was  said  in  making  the  offer,  “.\dvertising 
associated  with  Horner  in  the  Libertv  is  useful  to  sell  ideas  as  well  as  commo- 


Loan  campaigns. 


dities  and  at  this  time  advertising  can 


Mr.  Horner  has  been  made  director  demonstrate  its  ability,  if  properly  used, 
of  public  relations,  succeeding  Boaz  “Facts  must  be  put  squarely  to  em- 
Long,  who  has  been  assigned  to  other  ployer  and  consumer.  The  truth  must 
work  in  the  division  of  public  relations,  be  told  in  definite  language  and  an 
Though  the  new  publicity  division  has  appeal  made  to  get  every  individual  to 
been  on  the  job  only  slightly  more  than  do  his  or  her  share  based  on  the  exact 
a  week  there  has  been  a  distinct  im-  situation  as  it  stands  today.  .\ny  false 
provement  in  the  handling  of  press  con-  statements  will  react  against  the  drive, 
tacts.  Prior  to  advent  of  the  new  set-  “It  is  one  thing  to  put  more  money 
up  it  was  virtually  impossible  for  news-  in  the  pockets  of  more  people,  but  the 
papermen  to  obtain  information  from  hope  of  the  country  depends  on  money 
the  National  Recovery  Administration,  in  motion.  Business  must  use  honest 
Some  of  General  Johnson's  deputies —  selling  and  advertising  methods  to  sell 
the  key  men  in  the  organization — were  goods  and  get  more  money  in  action, 
“unseeable,”  and  some  were  definitely  Otherwise  there  can  be  no  steady  re¬ 
opposed  to  giving  information  to  news-  coverj-.  .Advertising  sees  an  opportunity 
papers.  This  was  true  despite  an  ob-  to  serve  at  this  time  and  organized  ad- 
yious  desire  by  General  Johnson  to  be  vertising  asks  that  ‘Truth  in  .Adver- 
frank  at  his  press  conferences  and  to  tising’  prevail  at  all  times.” 
make  available  to  the  press  all  possible  Meanwhile  General  Johnson  protested 
information.  The  press  conferences,  to  newspapermen  at  his  July  21  press 
however,  are  held  but  twice  weekly  and  conference  against  calling  the  super- 
it  was  necessary  to  obtain  information  publicity  campaign  a  campaign  of  bally- 


constantly. 

The  result  was  chaotic.  General 
Johnson  soon  realized  that  the  situation 


hoo.  He  thinks  the  word  “ballyhoo”  is 
General  an  epithet. 

ituation  “\Vhat  you  are  dealing  with  here  is 


must  be  corrected,  and  quickly.  He  an  emergency  situation  of  people  out 
knew  that  the  success  or  failure  of  his  of  work,  out  of  work  after  four  years 
administration  rested  on  publicity.  Con-  of  the  most  exhausting  depression  that 
sequently,  he  decided  to  reorganize  the  ever  hit  any  country  any  time,”  said 
division  of  public  relations,  with  the  General  Johnson. 

results  stated.  “I  suppose  there  is  nothing  so  appre- 


EDITOR  BACKING  NEW  DEAL 
REGARDLESS  OF  RESULTS 

QLIMBA  MELTON,  editor  of  the 
Griffin  (Ga.)  I\'eu>s,  in  com¬ 
menting  on  the  blanket  industrial 
code  in  his  page  one  column,  “Good 
Evening,”  July  22  concluded  with 
the  statement: 

“I  don’t  know  what  orders  Presi¬ 
dent  Roosevelt  will  hand  down  as  to 
newspapers,  but  we  are  with  him, 
and  if  he  orders  us  to  put  the  back 
page  on  the  front  page,  we’ll  follow 
instructions.” 

bended  by  every  human  being  as  the 
results  of  unemployment  and  the  fear 
of  unemployment.  1  do  not  believe  1 
am  looking  at  one  man  liere  who  is  not 
affected,  although  he  has  a  job.  I  know 
I  am,  and  there  is  nobody  that  I  know 
I)ersonally  that  is  not  apprehensive  about 
some  relative  that  perhaps  he  is  trying 
to  support. 

“Now,  we  go  out  and  make  an  appeal 
to  this  country,  to  see  if  we  can’t  get  it 
together  for  the  first  time  in  its  history 
on  a  question  like  this,  under  a  funda¬ 
mental  law.  The  possibility  of  results 
is  illustrated  by  the  problem  of  child 
labor.  Why  didn’t  it  go  out  25  years 
ago?  Because  nobody  in  the  competitive 
field  could  do  it  if  he  were  not  sure  his 
competitior  would  do  it.  But  the  minute 
he  was  sure  his  competitor  would  do  it, 
it  went  out  in  24  hours. 

“Now,  then,  here  is  an  effort  to  apply 
a  general  rule,  with  a  complete  set  of 
safety  valves  to  deal  with  exceptions, 
which  is  the  only  way  to  do  a  job  like 
that  in  a  national  way,  and  you  are 
going  to  have  everybody  under  the  au¬ 
thority  of  this  act,  which  allows  every¬ 
body  to  act  together  for  the  purpose  of 
getting  rid  of  this  unemployment  situa¬ 
tion. 

“If  that  is  ballyhoo,  whoever  uses  that 
epithet  as  an  argument  may  get  a  lot 
of  comfort  out  of  it,  but  I  do  not  think 
it  will  take  him  very  far  against  people 
who  have  this  poignant  thought  in  their 
hearts,  and  that  is  everybody. 

“If  that  is  ballyhoo,  make  the  best 
of  it.” 

MICHIGAN  GROUP  MEETING 

Publisher*  to  Discuss  Recovery  Code 
at  Lansing  July  29 

(B.v  telegraph  to  Editok  &  Publisher) 

Lansing,  Mich.,  July  25.— A  pre¬ 
liminary  meeting  of  leaders  in  the 
Michigan  Press  Association,  organiza¬ 
tion  of  weekly  and  small  daily  publi¬ 
shers,  was  held  here  today  at  which 
first  steps  toward  framing  of  a  code 
for  the  organization  were  taken.  A 
general  meeting  has  been  called  for  the 
Hotel  Olds  here  Saturday  July  29  at 
which  time  the  tentative  code  will  be 
discussed,  modified,  if  necessary,  and 
probably  adopted. 

Those  attending  today’s  meeting  were 
\ernon  J.  Brown,  Ingham  County 
Xi'iL's,  Mason,  president ;  Elton  R. 
Eaton,  Plymouth  Mail,  executive  secre¬ 
tary,  and  Schuyler  Marshall,  Clinton 
County  Xeifs,  St.  Johns,  president  of 
the  ^lichigan  Press  Club. 

In  addition  to  consideration  of  wages 
and  hours  to  be  adopted  in  members’ 
shops  in  conformity  with  National  Re¬ 
covery  .Act  provisions,  the  association 
will  take  up  Saturday  the  matter  of 
allocating  wheat  acreage  lists  to  the 
various  rural  papers  included  in  the 
membership. 

OHIO  CODE  MEETING 

Every  Ohio  printer  and  every  Ohio 
publisher  who  operates  a  commercial 
plant  in  connection  with  his  newspaper 
has  been  invited  to  attend  a  meeting  at 
the  Deshler-Wallick  Hotel  in  Columbus 
on  Friday  of  this  week  under  the  aus¬ 
pices  of  the  Employing  Printers  of 
Ohio. 

CLUB  ENTERTAINS  FLIER 

Wiley  Post,  around-the-world  flier, 
was  the  guest  of  honor  at  a  special 
membership  luncheon  at  the  Advertis¬ 
ing  Club  of  New  York,  July  26. 


ADAMS  NEW  PRESIDENT 
OF  ALABAMA  PRESS 

Members  Reject  Invitation  to  J«i, 
Southern  Master  Printers  In  Adopt, 
ing  Printing  Code — Call  News¬ 
papers  Exempt 

Jesse  B.  Adams,  editor  of  the  Oztui 
i-Ala.j  Southern  Star,  was  eleued 
president  of  the  .Alabama  Press  .\sso. 
ciation  at  the  annual  convention  Us 
week-end  at  the  University  of  .\U. 
bama,  Tuscaloosa.  He  succe^  Fornn 
G.  Stephens,  editor  of  the  Oneotiii 
Southern  Democrat. 

Other  officers  named  were  Bruct 
Shelton,  Tuscaloosa  News,  vice-prtsi- 
dent;  E.  Cody  Hall,  Alexander  Cih 
Outlook,  secretary-treasurer ;  Rom 
Greer,  Sylacauga  News,  convention  sec¬ 
retary  :  J.  W.  Norwood,  Cullman  Tri¬ 
bune,  historian;  Mrs.  Scottie  McKen¬ 
zie  Frazier,  Dothan,  poetess;  Howard 
C.  Smith,  Woman’s  College,  reporter. 

Job  printing  members  declin^  an  in¬ 
vitation  to  join  the  Southern  Masta 
Printers’  Association  extended  by  N, 
B.  Garriott,  secretary,  who  explaiwd 
the  proposed  printers’  code.  The  asso¬ 
ciation  unanimously  decided  to  take  no 
code  action  now  believing  that  news¬ 
papers  are  unaffected  by  the  Recovery 
Act. 

Following  an  address  by  Dr.  .A  F. 
Harman,  state  superintendent  oi  educa¬ 
tion,  the  association  passed  resolutions 
pledging  members  to  work  with  renew¬ 
ed  zeal  for  advancement  of  the  schooU. 
The  newspaper  “informs  the  masses  and 
the  colleges  train  the  leaders,”  said  Dr 
George  H.  Denny,  president  of  the  Uni¬ 
versity  of  Alabama  in  his  address. 

Other  speakers  included  General  J.  B 
Stanley,  84-year-old  editor  of  the 
Greem'ille  Advocate,  and  Confederate 
veteran;  J.  Fisher  Rothermel  oi  the 
Birmingham  News,  who  discussed 
“Teaching  Journalism  in  the  Colleges”; 
Governor  W.  W.  Brandon,  and  Con¬ 
gressman  William  B.  Oliver,  who  urged 
the  press  to  unite  in  unselfish  support 
of  the  recovery  program. 

Entertainment  features  included  i 
boat  trip  and  a  chicken  barbecue  spon¬ 
sored  by  the  Tuscaloosa  News. 

PRESS  EXEMPT,  GROUP  SAYS 

Mississippi  Publishers,  However,  Will 
Cooperate  with  N.  E.  A.  on  Co«Ie 

The  Mississippi  Press  Association  at 
its  68th  annual  convention  at  Biloxi 
Miss.,  last  week  discussed  a  code  of  fair 
competition  as  it  refers  to  the  printing 
industry.  A  resolution  was  passed  stal¬ 
ing  the  group’s  belief  that  newspapers 
do  not  come  under  the  scope  of  the 
National  Recovery  Act.  It_  was  felt 
that  under  the  act  freedom  of  the  press 
as  set  forth  in  the  Constitution  might 
be  infringed. 

The  Mississippi  group  decided  to  af¬ 
filiate  with  the  National  Editorial  .As¬ 
sociation  in  its  efforts  to  have  a  suitable 
code  adopted. 

.Arthur  Smith  Pascagoula  Chrontcl^ 
Star,  was  elected  president  to  succeed 
H.  B.  Sanders,  Aberdeen  E.ramiMf- 
Other  new  officers  are:  R.  Weav^ 
vice-president ;  Lester  Williams,  second 
vice-president ;  R.  L.  Brown,  Jackson, 
secretary-treasurer ;  Norman 
i'asoo  City  Herald  and  B.  Cook,  Po*- 
totoc  Progress,  directors. 

C.  O.  Emmerich,  McComb  Enterpnst 
was  named  chairman  of  a  committM  to 
consider  the  code  of  fair  competition 
and  make  recommendations  to  the  asso¬ 
ciation  regarding  any  changes. 

MONTANA  MEET  AUG.  17-19 

Annual  convention  of  1^^ 

State  Press  Association  will  be  hel^ 
Bozeman,  Aug.  17-19  it  was  annou^ 
this  week  by  J.  L.  Markham, 
of  the  Butte  Standard  and  Anacotuu 
Staridard,  president  of  the  group. 

N.  M.  EDITORS  MEETING 

Summer  meeting  of  the  New  Meiw 
Newspaper  Association  is  . 

,  this  week-end  at  Raton,  N.  M-  ^ 
sion  of  the  national  recovery  ,  an 
scheduled.  Ed  L.  Manson.  CIo'M  Stvsr 
Journal,  is  president 
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the  general  benefits  from  a  free  press. 

It  was  voted  to  hold  the  1904  con¬ 
vention  at  the  Benjamin  Franklin  Hotel 
in  Philadelphia  in  January. 

An  announcement  showed  that  27 
newspapers  have  applied  for  member¬ 
ship  m  the  P.  N.  P.  A.  in  the  last  two 
weeks. 


PENNSYLVANIA  PUBLISHERS  PLEDGE 
THEIR  SUPPORT  TO  ROOSEVELT 

Holding  Convention  in  Harrisburg  This  Week  to  Decide  Upon 
Action  Under  Recovery  Act — Stodghill  Endorsed 
as  A.  B.  C.  Director 

IJ.S’DECIDED  as  to  what  to  do  in 
I  reference  to  a  code  under  the  Xa- 
tiooal  Industrial  Recovery  Act  or  in 
rtgird  to  the  blanket  code  offered  by 
General  Hugh  S.  Johnson,  a  group  of 
fifl  Pennsylvania  newspaper  publishers, 
representing  important  committees  of 
the  Pennsylvania  Newspaper  Publishers’ 

Association,  meeting  at  Hershey,  Satur- 
July  22,  postponed  action  for  one 
we^  when  a  mass  meeting  of  the 
Kerstone  State  publishers  will  be  held 
the  Penn  Harris  Hotel,  Harrisburg. 

The  executive  committee  of  the  P. 

X.  P.  A.  adopted  these  resolutions : 

“Resolved  that  the  executive  commit¬ 
tee  representing  the  Pennsylvania  News¬ 
paper  Publishers’  Association  pledge  to 
the  President  of  the  United  States  its 
htarn’  support  for  his  program  of  in¬ 
dustrial  recovery. 

'Resolved  that  the  president  of  this 
association  is  hereby  authorized  to  ap¬ 
point  a  committee  to  confer  with  the 
proper  officers  and  committees  of  the 
.American  Newspaper  Publishers’  Asso¬ 
ciation  and  of  the  National  Editorial 
Association  and  with  the  National  Re- 
coreiy  Administration,  if  necessary,  and 
to  take  such  further  steps  as  the  com¬ 
mittee  may  deem  necessary  in  order 
to  determine  the  actiori  which  should  be 
tien  by  this  Association  under  the 
National  Industrial  Recovery  Act,  the 
committee  to  report  back  to  a  special 
meeting  of  the  newspaper  publishers  of 
Pennsylvania  to  be  held  at  the  Penn 
Karris  Hotel,  Harrisburg,  at  10  A.  M., 
standard  time,  Saturday,  July  29.” 

Discussion  from  the  floor  by  fully  20 
publishers  indicated  they  are  at  sea  as 
how  the  newspapers  w'ould  operate 
under  a  code. 

.As  one  indication  that  the  whole 
problem  is  complicated,  it  was  pointed 
out  that  the  newspapers  should  not  be 
classified  as  an  industry  in  order  to 
raise  the  free  press  issue.  Pennsylvania 
publishers  have  strenuously  fought  in 
their  state  legislature  since  1883  to  re¬ 
main  under  the  manufacturers’  classi- 
tiotion  in  order  to  escape  a  4  mill  capi¬ 
tal  stock  tax.  The  publishers  were  just 
as  eager  as  those  elsewhere  to  protect 
the  free  press  rights  granted  under  the 
Constitution,  but  they  did  not  want  it 
so  they  would  be  reclassified  and 
icrad  to  pay  additional  taxes. 

The  coinmittee  authorized  in  the 
above-mentioned  resolution  to  study  the 
subject  for  the  P.  N.  P.  A.  was  named 
^  Charles  R.  Long  of  the  Chester 
‘KKs,  president  of  the  association,  as 
follows:  Clark  Queer,  Mount  Pleasant 
hmal;  John  J.  McMurray,  Jeffer- 
Baian  Democrat,  Brookville ;  J.  L. 

St^ouse,  Easton  Express;  Colonel 


CODE  MEETING  CALLED 


Kentucky  Press  Association  Meeting 
in  Louisville 

i,By  telegraph  to  Editor  Publisurr) 

Louisville,  Ky.,  July  2A — Lawrence 
W.  Hager,  publisher  oi  the  Oivensbaro 
Messenger-Inquirer  and  president  of  tlie 
Kentucky  Press  Association,  today 
called  a  special  meeting  of  the  associa¬ 
tion  here  Friday  aiternoon  to  consider 
a  proposed  code  for  Kentucky  news¬ 
papers  in  line  with  the  National  Re¬ 
covery  Act.  The  notices  for  the  meet¬ 
ing,  first  special  convocation  the  group 
has  ever  had  in  its  05  years,  were  sent 
out  by  J.  Curtis  Alcock,  editor  of  the 


NEW  OIL  DRIVE  STARTS 
ON  PACIFIC  COAST 

Associated  Oil  Company  Using  ISO 
Newspapers  in  California,  Oregon 
and  Washington — Seven  Com¬ 
panies  Now  Placing  Copy 

Associated  CVil  Company,  San  Fr^- 
cisco,  opened  a  dominant  advertising 
campaign  last  week  on  the  Pacific 
Coast,  with  a  new  campaign  motif  and 
the  bulk  of  the  appropriation  being  con¬ 
centrated  in  newspapers.  The  opening 
anouncement,  7  columns  18  inches,  on 
July  19  appeared  in  150  daily  news- 


Uue  to  the  fact  that  special  meetings  Damnlle  Messenger,  secretary  of  the  as-  papers  in  California,  Oregon  and  Wash- 
xi..  .  :i.  I  sedation.  ington,  to  be  followed  by  releases  every 

-  week  during  a  three  months’  period. 

Four-color  reproductions  will  be  used  in 
West  Coast  edition  of  American  Weekly 
and  the  nine  newspapers  in  that  territory 
included  in  the  color  group.  Associated 
Sectional  Magazines. 

Radio  programs,  posters.  Sunset  Ma¬ 
gazine  and  other  West  Coast  publica¬ 
tions  also  are  being  used. 

The  copy  theme  is  “Smoother  and 
Quieter,  New  Wings  for  Flying  A 
Gasoline.”  Copy  was  prepared  by  San 
Francisco  office  of  Lord  &  Thomas. 

This  makes  seven  major  oil  companies 
on  the  Pacific  Coast  using  summer  ad¬ 
vertising  campaigns  in  newspapers,  the 
others  being  Standard  of  California, 
Shell,  Gilmore,  General  Petroleum, 
Union  and  Texaco. 


of  the  entire  association  will  be  neces¬ 
sary  to  discuss  the  NR.A  the  ex¬ 
ecutive  committee  voted  to  abandon 
plans  for  a  series  of  seven  regional  meet¬ 
ings  called  for  late  September  and  Oc¬ 
tober. 

After  the  manager  had  been  in¬ 
structed  to  collect  proxies  for  Howard 
W.  Stodghill,  of  the  Louisinlle  (Ky.) 
Courier-Journal  &  Times,  as  a  candi¬ 
date  for  director  on  the  board  of  di¬ 
rectors  of  the  Audit  Bureau  of  Circu¬ 
lations,  the  executive  committee  adopted 
the  following  resolution: 

“Resolved  that  the  Pennsylvania 
Newspaper  Publishers’  Association  ac¬ 
knowledge  its  gratitude  to  Howard  W. 
Stodghill  for  his  two  years’  service  to 
the  newspapers  of  America  as  a  mem¬ 
ber  of  the  board  of  directors  of  the 
Audit  Bureau  of  Circulations ;  also  that 
this  association  formally  convey  its 
thanks  to  the  owners  of  the  Louisville 
Courier-Journal  &  Times  for  advanc¬ 
ing  the  purposes  and  aims  of  the  Bu¬ 
reau  ;  and  that  this  association  recom¬ 
mend  the  re-election  of  Mr.  Stodghill 
for  another  term  upon  the  board  of 
the  .Audit  Bureau  of  Circulations.” 


NEW  INDIANA  GROUP 

Organization  of  the  Hoosier  State 
Press  -Association,  non-political,  and 
dedicated  to  the  welfare  of  all  daily  and 
weekly  newspapers  was  announced  in 
Indianapolis,  July  24.  Frederick  E. 
Schortemeier,  Indianapolis,  representing 
the  Republican  Editorial  -Association^ 
and  Wray  F'leming  of  Shelbyville,  rep¬ 
resenting  the  Democratic  Editorial 
Association,  have  been  appointed  a  com¬ 
mittee  to  codify  laws  pertaining  to  news¬ 
papers.  The  Association  plans  to 
employ  a  full-time  secretary  who  will  do 
field  work  as  well  as  keep  office  rec¬ 
ords,  it  was  said.  Neil  D.  McCallum  of 
Batesville  has  been  appointed  secretary. 


F.  W.  HUME  JOINS  GOOCH 

Frederic  W.  Hume,  public  relations 
counsellor,  has  joined  Joseph  Gooch, 
Jr.,  and  Associates,  New  York,  who 
specialize  in  service  to  industries  in  con¬ 
nection  with  gathering  statistics  under 
the  provisions  of  the  recovery  law. 


VIRGINIA  EDITORS  APPROVE  N.  E.  A. 
AS  CODE  MAKER  FOR  SMALL  PAPERS 

Louis  Spilman  of  Waynesboro  Elected  President  at  Norton  Con< 
vention — Group  Will  Seek  Law  Permitting  Protection 
of  News  Sources 


(Special  to  Editor  &  Publisher) 

"^^ORTCIN,  VA.,  July  24. — Louis 
Spilman,  publisher  of  the  Waynes¬ 
boro  (Va.)  News-Virginian,  was  elected 
president  of  the  Virginia  Press  Asso¬ 
ciation,  succeeding  Josiah  P.  Rowe,  Jr., 
Fredericksburg  Free  Lance-Star,  at  the 
annual  convention  of  the  organization 
here  July  20-21. 

James  C.  Latimer  of  Farmville  and 
(jeorge  Greene,  publisher  of  the  Clifton 
Forge  Review,  were  re-elected  secre¬ 
tary  and  treasurer,  respectively. 

Editors  and  publishers  at  the  conven¬ 
tion  gave  particular  attention  to  matters 
of  legislation  and  to  the  effect  upon 
newspapers  of  the  National  Industrial 
Recovery  program  now  being  put  into 
operation.  A  resolution  was  adopted 
expressing  faith  in  the  National  Edi- 


LOUISIANA  MEETING  AUG.  5 

Publi*her«  Will  Diacuss  Code — Op¬ 
pose  United  Typothetae  Document 

(By  telegraph  to  Editor  &  Publisher) 

New  Orleans,  La.,  July_  26 — .A  code 
of  fair  competition  for  job  printing 
plants  operated  by  publishers  of  Loui¬ 
siana  weekly  newspapers  will  be  pro¬ 
posed  for  adoption  at  a  regional  meet¬ 
ing  of  publishers  and  printers  here  .Aug. 
5,  Chapman  Bastrop,  secretary  of  the 
Louisiana  Press  Association  announced 
today. 

“We  want  to  organize  a  nation-wide 
fight  against  a  code  recently  adopted  by 
the  United  Typothetae  of  America,  rep¬ 
resenting  the  large  commercial  printers,” 
Mr.  Bastrop  said.  “If  this  code  is  ap- 


Paul  H.  Appleby,  publisher  of  the 

Radford  (Va.)  News-Journal,  now  -  l  j 

serving  in  Washington  as  assistant  to  great  hardships  o 

Secretary  of  Agriculture  Henry  -A.  small  publisher-printers. 


_ _ ,  torial  -Association  as  a  proper  organiza- 

)  F.  Steinman,  Lancaster  Newspapers,  t'on  fo  draft  a  code  under  the  Recovery 
ht:  Walter  W.  Krebs,  Johnstown  Act  for  the  small  printer-publishers  of 

the  nation. 

Other  resolutions  were  unanimously 
adopted  calling  for  passage  by  the  Vir¬ 
ginia  legislature  of  a  law  similar  to  that 
recently  enacted  in  New  Jersey  under 
which  newspapers  are  given  legal  pro- 
-  ...  ,  1  urtca  tection  in  the  handling  of  news  and  other 

Frank  G.  Morrison'  Pittsburqh  Press’-  Published  matter  so  that  they  may  not  awarded  for  various  features  of  me- 
FidiMd  M.  H.  Wharton,  Harrisburg  compelled  to  violate  professional  con-  chanical  excellence  with  separate  classi- 
^‘triot-Ezvning  News  arid  Albert  B  fidences  by  disclosing  the  source  of  in- 
^  Philadelphia  Legal  Intelligen-  fomiation  received, 
fn’.  Enactment  of  a  suitable  libel  law  to 

to  draft  fbllf  simifartS  actions  , for  danmscs 


L.  J.  Van  Laeys,  Wilkes- 
Record;  E.  T.  Stevenson,  Titus- 
^  Herald;  Marion  S.  Schoch,  Selins- 
Times;  John  L.  Morrison,  Green- 
jw  Record- Argus ;  William  L.  Mc- 
Philadelphia  Evening  Bulletin; 
yrarles  R.  Long,  Chester  Times; 


Wallace,  delivered  a  forceful  address 
on  “Reconstruction  in  1933”  in  which 
he  cited  the  changes  in  modern  civiliza¬ 
tion  which  necessitated  adjustments  in 
forms  of  government.  He  discussed  at 
length  details  and  purposes  of  the  Roose¬ 
velt  Recovery  program  and  predicted 
that  with  full  public  cooperation  the 
fundamental  business  of  the  country 
would  be  restored  to  a  sound  and  profit¬ 
able  basis. 

For  the  third  year,  the  Eastern  Shore 
News,  published  by  John  T.  Borum  at 
Onancock,  Va.,  was  awarded  the  title  of 
the  “Best  Weekly  Paper  in  Virginia” 
and  was  given  permanent  possession  of 
the  silver  loving  cup  presented  by  Fred 
C.  Grumman  ot  the  Mergenthaler  Lino¬ 
type  Company.  Other  winners  of  this 
honor  since  it  was  first  offered  were  the 
Farmville  Herald  and  Culpeper  Virginia 
Star. 

A  new  form  of  competition  for  fu¬ 
ture  years  was  agreed  on  to  consist  of 
handsome  parchment  certificates  to  be 


in  New  Jersey  this  year 


newspaper  reporters  from  re- 


was  also  favored,  as  was  legislation  to 
permit  access  of  press  representatives 
into  any  court  proceedings  or  the  offi¬ 
cial  meeting  of  any  public  body. 

Retiring  President  Rowe  discussed 
the  newspapers’  place  under  the  Recov¬ 
ery  Act,  stating  that  they  are  exempt 
'''»ersar\-  YTu  an-  under  the  freedom  of  the  press  clause 

Ztgrer  th  trial  of  John  Peter  of  the  Constitution,  but  emphasizing 

in  America  ^nvocate  of  a  free  press  that  they  are  “cooperating  with  the 

^Wsna  n  President  and  have  full  confidence  in 

tditnribi  asked  to  print  the  ultimate  success  of  the  recovery  pro- 

“"*15  about  Zenger’s  activity  and  gram.” 


•ng  sources  of  information. 

W  V  authorized  Manager 

njU  •  Flardy  to  arrange  for  the  news- 
fin  *  ”  ^'J^P^’^ate  with  national  agen- 
"iebrate  fittingly  the  200th  an- 


fications  for  daily  and  weekly  publica¬ 
tions.  C.  C.  Rhame,  of  the  Mergenthaler 
Linotype  Company  is  donor  of  the  cer¬ 
tificates  which  will  be  retained  perma¬ 
nently  by  the  winners  each  year. 

Entertainment  features  included  atrip 
to  the  summit  of  High  Knob  mountain 
where  the  view  takes  in  portions  of  five 
states — Virginia,  West  Virginia,  Ken¬ 
tucky,  Tennessee  and  North  Carolina. 
-A  luncheon  was  given  by  the  Kiwanis 
Club  of  Big  Stone  Gap. 

A  barbecue  and  dance  were  given  at 
the  Lonesome  Pine  Gauntry  Club  with 
a  highly  amusing  “Gridiron”  program. 

The  closing  day  of  the  convention 
was  given  over  to  a  “Know  Virginia 
Tour,”  a  feature  of  all  summer  meet¬ 
ings  of  the  association. 


Regional  meetings  to  discuss  a  sepa¬ 
rate  code  will  be  held  next  week,  Mr. 
Bastrop  said,  as  follows :  Monday, 
Monroe;  Tuesday,  Shreveport;  Wed¬ 
nesday,  Alexandria ;  Thursday,  Lake 
Charles,  and  Friday,  Baton  Rouge. 

Representatives  of  60  printing  firms, 
members  of  the  New  Orleans  Typmhe- 
tae,  met  yesterday  to  consider  President 
Roosevelt’s  blanket  code,  following 
which  Frank  Berger,  secretary,  predicted 
that  the  blanket  code  wages  and  hours 
will  be  in  effect  here  in  the  printing 
industry  before  next  Tuesday. 

TENTATIVE  CODE  ADOPTED 

Georgia  Committee’*  Document  Based 
On  That  of  N.E.A. 

A  tentative  code,  to  be  submitted  to 
the  membership  of  the  Georgia  Press 
Association  was  adopted  in  Atlanta 
July  24  by  a  special  committee  of  that 
body.  It  was  drafted  from  that  of 
the  National  Editorial  Association  but 
amended  to  fit  Georgia  conditions. 
Cranston  Williams  of  Chattanooga, 
secretary-manager  of  the  Southern 
Newspaper  Publishers’  Association  at¬ 
tended  the  session  as  special  guest. 
John  G.  Herring,  editor,  Tifton  Gazette, 
was  chairman  of  the  special  commit¬ 
tee  and  Courtland  Gilbert  of  the  Ful¬ 
ton  County  Review,  Hapeville,  was 
secretary. 

A  resolution  indorsing  the  acts  of 
President  Roosevelt  was  adopted  as 
follows : 

“The  Georgia  Press  .Association 
pledges  to  President  Roosevelt  and  his 
administration  its  heartiest  co-operation 
and  support,  not  only  in  the  adminis¬ 
tration  of  the  National  Recovery  .Act, 
but  in  all  his  great  efforts  for  the  re¬ 
storation  of  prosperity  and  good  gov¬ 
ernment  to  the  American  people  who 
are  trusting  his  leadership.” 
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A.N.A.  ORGANIZES  AUDIT  BUREAU  FOR 
OUTDOOR  ADVERTISING 

“Circulation*’  to  Be  Measured  by  Rules  Set  Up  After  Survey  by 
A.  R.  Erskine  Bureau — Peabody  Chairman, 
McClintock  Auditor 


The  creation  of  a  Traffic  Audit 
Bureau  has  been  announced  by 
Stuart  Peabody,  president  of  the  Asso¬ 
ciation  of  National  Advertisers,  with 
the  purpose  of  controlling  circulation 
statements  in  connection  with  outdoor 
displays.  It  is  the  outgrowth  of  the 
technical  studies  conducted  by  the  Albert 
Russell  Erskine  Bureau  of  Harvard 
University  at  the  request  of  the  A.N^.A. 
and  the  Outdoor  Advertising  Asso¬ 
ciation  of  America,  Inc. 

The  membership  of  the  Traffic  Audit 
Bureau  is  composed  of  Mr.  Peabody, 
Chairman;  Turner  Jones,  Coca-Cola 
Company,  Atlanta,  Ga. ;  Lucien  P. 
Locke,  Ethyl  Gasoline  Corp.,  New 
York;  Robert  J.  Flood,  Gulf  Refining 
Company,  Pittsburgh;  Kerwin  Fulton. 
Outdoor  Advertising,  Inc.,  Chicago ; 
George  Kleiser,  Foster  &  Kleiser,  San 
Francisco,  and  president  of  the  Outdoor 
Advertising  Association  of  America, 
Inc.;  Henry  T.  Ewald,  Campbell-Ewald 
Company,  Detroit  ;  and  Harrison  At¬ 
wood,  McCann-Erickson,  Inc.,  New 
York. 

Mr.  Peabody  described  the  steps  lead¬ 
ing  to  the  organization  of  the  Bureau 
as  follows ; 

“The  preliminary  investigations  were 
completed  early  in  1933  and  contained 
a  complete  set  of  principles  and  prac¬ 
tices  for  the  collection,  evaluation  and 
auditing  of  outdoor  advertising  circula¬ 
tion.  At  the  request  of  the  research 
staff,  the  report  was  made  confidential 
until  all  of  the  practices  could  be  sub¬ 
mitted  to  exhaustive  field  application. 
These  tests  were  conducted  during  the 
first  six  months  of  the  current  year  in 
twenty-five  cities  of  varying  size 
throughout  the  country.  To  review 
these  tests,  the  Association  of  National 
Advertisers  appointed  a  technical  com¬ 
mittee  of  three  members  and  requested 
the  Outdoor  Advertising  Association  of 
America  to  designate  two  representa¬ 
tives  to  sit  with  this  committee. 

“On  June  10,  Dr.  Miller  McClintock 
reported  the  results  of  the  field  inves¬ 
tigations.  On  the  basis  of  this  report 
the  committee  decided  to  expedite  the 
procedure  by  ai^roving  a  set  of  Traffic 
Audit  By-Laws  and  by  constitut¬ 
ing  themselves  as  the  Traffic  Audit 
Bureau. 

“Again,  with  the  idea  of  having  all 
groups  with  a  common  interest  repre¬ 
sented,  the  original  members  of  the 
Bureau,  desiring  the  fullest  cooperation 
of  the  advertising  agents  of  the  country, 
extended  an  invitation  to  the  American 
Asswiation  of  Advertising  Agencies  to 
participate.  The  invitation  was  accepted 
and  Messrs.  Ewald  and  Harrison  At¬ 
wood  were  designated  as  representatives. 
In  accordance  with  an  original  agree¬ 
ment,  the  A.N.A.  appointed  Robert 
J.  Flood  as  its  fourth  representative. 

“The  Traffic  Audit  Bureau  has  re¬ 
quested  Dr.  McClintock  to  serve  as  its 
auditor.  To  this  end  he  has  organized 
a  Traffic  Audit  Division  in  the  Traffic 
and  Transport  Associates,  Inc.,  of  which 
he  is  technical  director  and  Arthur  R. 
Burnet  is  general  manager. 

“The  Traffic  Audit  By-Laws  specify 
in  detail  the  methods  to  be  followed  in 
the  collection,  evaluation,  auditing  and 
reporting  of  circulation  figures  for  out¬ 
door  display.  They  afford  a  new,  valu¬ 
able  and  uniform  measurement  for  the 
advertising  values  of  the  outdoor  me¬ 
dium.  The  advertiser  may  have  com¬ 
plete  confidence  in  the  accuracy  and  in¬ 
tegrity  of  the  statements. 

“This  step  will  give  to  the  outdoor 
industry  a  valuable  asset  which  has  long 
been  possessed  by  the  publications  of  the 
country  through  the  Audit  Bureau  of 
Circulations. 

“As  president  of  the  A.N.A.  I  feel 
that  I  ought  to  take  this  opportunity  to 
express  the  appreciation  of  the  adver¬ 
tisers  for  the  cot^lete  candor  and  gen¬ 
erosity  with  which  the  organized  out¬ 
door  industry  has  extended  its  coopera¬ 


tion.  The  buyer  and  the  seller  have  met 
on  common  grounds  for  a  scientific 
evaluation  of  services  in  which  they 
have  a  mutual  interest.  The  results 
should  be  of  great  and  significant  value 
to  both.’’ 


STARTS  BUSINESS  DRIVE 


Chicago  American  Promoting  “Buy 
in  August”  Campaign 

(Special  to  Editor  &  Pi’blisher) 

Chicago,  July  24 — Plans  were 
launched  here  this  week  by  the  Chicago 
American  for  an  intensive  four-fold 
promotion  program  to  put  across  the 
idea,  "Business  will  be  good  in  -■Lu- 
gust.’’ 

The  American,  in  an  attractive  red 
and  black  broadside  to  local  merchants 
today,  declared  that  the  two  elements 
which  have  destroyed  the  normal  effec¬ 
tiveness  of  the  appeal  to  buy  in  August 
to  save,  namely,  smaller  payrolls  and 
collapsing  commodity  markets,  have  dis¬ 
appeared. 

“Today,  employment  is  increasing, 
payrolls  expanding,  prices  rising,’’  stated 
the  broadside.  “Merchants,  therefore, 
have  a  sound  basis  now  to  encourage 
advance  buying.  Aggressive  effort  this 
August  undoubtedly  will  pay  rich  re¬ 
wards  in  sales  volume  and  profits.  The 
Chicago  American,  in  support  of  Chi¬ 
cago  retailers,  has  develop^  a  compre¬ 
hensive  program  to  sell  the  constructive 
idea  of  buying  in  August,  1933.” 

“Buy  in  August  and  save !  Prices 
are  going  up!”  is  the  slogan  to  be  fea¬ 
tured  in  newspaper  advertising,  posters 
and  window  cards,  radio  announcements 
and  special  news  stories. 

The  American  will  run  a  30-day  cam¬ 
paign  of  advertising  in  its  own  columns, 
said  William  McNamee,  advertising 
director. 


PARKER  SUCCEEDS  PARK 

Weekly  Editor  Now  Heads  North 
Carolina  Press  Assn. 

Manteo,  N.  C,  July  24— J.  Roy 
Parker,  of  Ahoskie,  publisher  of  several 
Eastern  North  Carolina  weekly  news¬ 
papers,  was  elected  president  of  the 
North  Carolina  Press  Association  at  the 
annual  convention  last  week. 

C.  C.  Council,  business  manager  of 
the  Durham  H<crald-Sun,  was  made 
vice-president;  Miss  Beatrice  Cobb, 
editor  of  the  Morganion  News-Herald, 
was  re-elected  secretary;  and  B.  Arp 
I^wrance.  editor  of  the  Mecklenburg 
Times,  Charlotte,  was  re-elected  his¬ 
torian. 

The  retiring  president  was  John  A. 
Park,  publisher  of  the  Raleigh  Times, 

In  addition  to  the  election  of  officers, 
resolutions  were  passed  pledging  support 
to  the  proposed  new  state  constitution. 

Principal  speakers  were  Capus  M. 
Waynick.  editor  of  the  High  Point  En¬ 
terprise  for  a  number  of  years  and 
newly  appointed  federal  re-employment 
officer  for  North  Carolina;  Mr.  Park, 
and  Congressman  Lindsay  C.  Warren. 


STAFF  CONTRIBUTING  “TIPS” 

The  Des  Moines  (la.)  Register  and 
Tribune  have  adopt**'*  the  plan  of  hav¬ 
ing  staff  members  contribute  ideas  and 
suggestions  concerning  efficiency,  econ¬ 
omy  and  tips  on  advertising  prospects. 
Suggestions  are  written  on  a  printed 
form  and  dejwsited  in  a  box.  The  con¬ 
tributor  retains  a  duplicate  stub  with 
the  same  number  as  that  of  the  blank. 
In  this  way  identity  of  the  author  is 
only  known  when  the  individual  calls 
to  collect  his  cash  award.  Announce¬ 
ments  are  made  through  The  Spirit, 
the  dailies’  house  organ.  A  grand  prize 
and  several  smaller  awards  will  be  given 
at  the  end  of  three  months.  In  addition 
$1  is  paid  for  every  suggestion  ac¬ 
cepted. 


NEW  COAST  STATISTICS 


Associated  Newspaper  Color,  Inc., 
Issues  New  Booklet 

Associated  Newspaper  Color,  Inc., 
with  offices  in  San  Francisco,  Los 
Angeles,  New  York,  Detroit  and  Chi¬ 
cago,  has  published  a  booklet  called 
“Pacific  Coast  Markets,”  giving  statis¬ 
tics  on  buying  power  in  the  states  of 
California,  Oregon,  Washington,  Utah, 
and  parts  of  Idaho,  Montana  and  Ne¬ 
vada,  from  data  compiled  by  Radolph 
W.  ^ladison. 

.Lssociated  Newspaper  Color  group 
includes  color  advertising  in  sectional 
Sunday  magazines  and  comic  sections 
in  San  Francisco  Chronicle,  Oakland 
Tribune,  Los  Angeles  Times,  Long 
Beach  Press-Telegraph,  San  Diego 
Union,  Portland  Oregonian,  Tacoma 
Ledger,  Seattle-Times,  Spokane  Spokes- 
nutn-Resnew  and  Salt  Lake  Tribune. 

•Advertising  managers,  advertising 
agencies  and  others  interested  in  the 
Pacific  Coast  market  may  obtain  copy 
by  writing  to  Everett  A.  Holman,  presi¬ 
dent,  Associated  Newspaper  Color,  Inc., 
Chronicle  Building,  San  Francisco. 

The  first  published  detailed  analysis 
of  the  Pacific  Coast  market  was  done 
by  Editor  &  Publisher  in  1919-20  from 
surveys  made  by  Randolph  W.  Madison, 
then  Pacific  Coast  representative  of  this 
publication  and  now  national  advertising 
manager  of  the  San  Francisco  Chronicle. 
Every  town  in  California,  Oregon, 
Washington,  Idaho,  Montana  and  Ari¬ 
zona  was  surveyed  where  there  was  a 
daily  newspaper. 


EDITORS  DISCUSSING 
HEADLINE  PROBLEMS 

Perry  and  Miller  Say  Writer  of 

Article  U  Best  Equipped  to  Write 
Head — Use  of  Big  Names  in 
Feature  Stories  Considered 

The  faults  and  abuses  of  headline 
writing  are  being  discussed  by  Amer¬ 
ican  Society  of  Newspaper  Editors 
members  in  the  A.S.N.E.  bulletin. 

In  the  current  issue  Stuart  H.  Perry, 
Adrian  (Mich.)  Daily  Telegram,  said 
that  “it  would  often  be  helpful  if  the 
man  who  writes  the  story  also  would 
write  the  head,  for  he  understands  per¬ 
haps  better  than  anyone  else  the  relative 
values  in  a  story.”  The  headline  writer, 
Mr.  Perry  said,  must  “reflect  intelli¬ 
gently  and  accurately  the  substance  of 
the  story,  and  emphasize  honestly  and 
with  good  taste  such  elements  in  the 
story  as  are  genuinely  important.” 

F.  A.  Miller,  South  Bend  (Ind.) 
T ribune,  also  said  he  believed  the  writers 
of  stories  could  write  more  accurate 
headlines  that  others.  He  believes  the 
reporter  should  turn  in  a  head  as  a 
part  of  his  story. 

Touching  on  another  problem  in  con¬ 
nection  with  headlines  Mr.  Miller  said; 

“  ‘Is  it  permissible  to  feature  persons 
innocently  involved  in  a  story  because 
their  names  have  greater  news  value 
when  actually  they  have  no  connection 
with  the  case’?  (jpinion  on  this  varies 
and  always  will.  To  connect  President 
Roosevelt  with  his  son’s  divorce  case 
gives  it  more  reader  interest  than  not 
to  do  so.  That  fact  does  not,  of  course, 
make  such  action  right  nor  does  it 
mkke  it  wrong.  When  Mr.  Hoover  was 
president  every  items  which  involved 
even  a  distant  relative  of  the  President 
brought  out  the  relationship.  This  gave 
the  story  more  interest  than  it  would 
have  had  minus  the  Presidential  attach¬ 
ment.  Bu*  it  is  a  questionable  practice. 

“A  good  rule  for  a  head  writer  and 
also  for  any  writer  is  to  place  himself 
in  the  position  of  the  one  treated  in  a 
news  story.  Would  the  head  writer 
or  the  news  writer,  if  in  no  way  in¬ 
volved  in  a  news  story,  like  to  see  him¬ 
self  played  up  just  Ixcause  he  was  of 
more  importance  or  better  known  than 
the  prinicipal  in  the  story  who  is  a 
relative  ? 

“Headlines  as  well  as  news  stories 
should  tell  only  the  truth  and  headlines 
never  should  refer  to  anything  not  in 
the  articles.” 


NEW  WISCONSIN  UWS 
AFFECT  NEWSPAPERS 


Securities  and  Package  Food  Adrtr. 
tising  Regulated — Publishers  Muq 
Report  Paid  Political  Publicity  to 
Secretary  of  State 


(Special  to  Editor  &  Puslisher) 

Milwaukee,  Wis.,  July  24— A  serie 
of  restrictions  on  advertising,  publicm 
and  news  have  been  put  into  effect  br 
the  Wisconsin  legislature,  now  nearini 
the  close  of  its  session.  ’ 

.All  forms  of  advertising,  m  newsp*. 
pers  or  other  media,  covering  packait 
foods,  securities  and  contraceptives  an 
hemmed  in  by  the  new  advertising  regu¬ 
lations. 

Under  one  law,  no  person  can  adver¬ 
tise  for  sale  any  article  of  food  in 
package  form,  if  the  retail  price  is  men¬ 
tioned,  unless  the  actual  weight  and 
volume  of  the  package  contents  are 
forth  in  at  least  10  point  type.  Viola¬ 
tion  of  the  act  is  punishable  by  a  fine  oi 
$10  to  $100  and  imprisonment  up  to  30 
(lays.  The  measure  was  aimed  at  chain 
stores  advertising  “leaders”  that 
below  standard  sizes. 

Sale  and  advertising  of  securities  are 
rigidly  regulated  in  another  bill.  Thn 
act  forbids  publication  of  any  advertis^ 
ment  containing  false  or  misleading 
statements  or  inadequate  information 
on  relevant  matters  relating  to  securi¬ 
ties. 

No  security  can  be  advertised  prior 
to  its  registration  with  the  state  securi 
ties  commission,  nor  before  a  copy  d 
the  advertisement  has  been  left  with  the 
commission.  Publication  of  any  false 
or  misleading  security  advertising,  with 
knowledge  that  it  is  false,  becotpes 
punishable  by  a  fine  up  to  $5,000,  or 
up  to  5  years  in  prison 

.A  third  new  statute  forbids  the  pub¬ 
lication  or  distribution  of  any  advertis^ 
ment  for  the  sale  of  contraceptives. 
Fines  of  $100  to  $500  and  imprisonment 
up  to  six  months  are  provide  for  vio¬ 
lations. 

Political  publicity,  bought  and  paid 
for,  is  the  target  of  a  bill,  passed  and 
signed,  requiring  publishers  or  their  em¬ 
ployees  to  file  statements  with  the 
secretary  of  state  whenever  they  accqt 
money  or  any  other  thing  of  value  foe 
articles  favoring  or  opposing  any  bills 
pending  before  the  legislature.  Paid 
advertising  is  exempted  from  the  rule 
The  statements  to  the  secretary  of  sUte 
must  show  the  name  of_  the  giver  and 
the  amount  paid.  Violations  of  the  la* 
are  subject  to  fines  of  $500  to  $5,000. 

Newspapers  are  restricted  in  the 
printing  of  income  tax  returns  under 
another  bill.  The  measure  prohibits  ^ 
of  information  gathered  from  state  ^ 
come  tax  records  for  compensation,  and 
allows  newspapers  to  publish  thejeturns 
only  “for  purposes  of  argument. 

The  legislature  killed  a  bill  which 
would  have  compelled  any  corporatiw 
with  voting  stock  (xmtrolled  by  anotte 
company,  to  name  the  parent  corporatioo 
in  its  advertising.  The  legislature  also 
rejected  a  measure  which  would  haw 
forbidden  candidates  for  (iffice  from  ad¬ 
vertising  their  affiliation  in  any  manner 
other  than  listed  on  the  ballots.  It 
aimed  against  the  LaFollette  Pr^r^ 
sives  who  advertise  under  that  des'r 
nation,  but  are  recorded  on  the  balw 
as  Republicans. 

SUIT 


DAILY  WINS  UBEL 


er  Legislator  Denied  $100,OW 
nage*  from  Houston  Chroniek 

verdict  for  the.  defendant  « 
1  issues  was  rendered  in  the  / 

:t  court,  Waco,  Tex..  JulyJ 
:  damage  suit  of  Col.  Lawc^ 
irook  aganst  the  Houslc 


tele.  ,  ^ 

tbr<x)k,  former  member  oi 
ture  and  now  director  ot  ^ 
Rehabilitation  and  Relief 
1,  who  alleged  libel  « 
suit,  originally  asked  for 


amount  was  changed,  in  amendd 
gs,  to  $100,000. 
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BRIDGEPORT  REPORTERS  ON  SCENE 
AS  MOLLISONS’  PLANE  CRASHED 

Horning  Telegram  Men  Had  Been  Assigned  to  Field  on  Tip 
Plane's  Gas  Was  Running  Low — Many  Reporters 
and  Cameramen  Arrive  by  Plane 


{Speiial  to  Kditor  &  Publisher) 

BKlUCiEPORT,  Conn.,  July  24 — 
Journalism  took  to  the  air  in  earnest 
5aDday  night  when  James  and  Amy 
yollison  cracked  up  in  a  salt  marsh 
jtar  the  Bridgeport  Airport,  bringing 
to  an  unfortunate  end  their  flight  from 
England  but  a  scant  half-hour’s  flying 
tintt  from  b'loyd  Bennett  Field,  their 
goal. 

One  of  the  most  remarkable  mobili- 
Btions  of  reporters  and  cameramen  in 
anation  history  followed  within  a  few 
minutes  after  Captain  Mollison,  coin- 
plttely  exhausted,  attempted  a  down- 
»ind  landing  with  the  “Seafarer"  and 
crunched  into  the  mud.  Within  45 
minutes  after  the  crash,  press,  radio 
and  newsreel  planes  began  swooping 
into  the  airport,  and  the  constant  parade 
of  aircraft  lasted  all  night  and  through¬ 
out  Monday. 

Receiving  a  tip  from  Boston  early  in 
the  evening  that  the  Mollisons  were  run¬ 
ning  short  of  fuel  and  might  halt  at 
Bridgeport  to  “gas  up,”  the  Bridgeport 
Moniiiig  Telegram  sent  Ralph  Frye, 
desk  man:  Frederick  E.  Phelan,  re¬ 
porter,  and  William  W.  Roberts,  cam¬ 
eraman,  to  the  flying  field  on  a  chance 
they-  might  be  able  to  obtain  photo¬ 
graphs  and  an  interview  if  the  plane 
landed. 

When  the  ship  appeared,  circling 
overhead,  Frye  sent  Phelan  and  Roberts 
out  onto  the  runway  to  meet  the  Molli¬ 
sons  while  he  remained  at  the  adminis¬ 
tration  building  to  telephone  a  flash  on 
the  time  of  landing.  Fifteen  minutes 
before  the  crash  he  advised  the  city 
desk  that  the  “Seafarer”  was  prepar¬ 
ing  to  land.  At  about  10  o’clock  Frye 
phoned  news  of  the  crackup. 

Louis  J.  Reilly,  managing  editor  of 
the  Telegram  and  the  Bridgeport  Post, 
happened  to  drop  in  at  the  office  just 
Bthe  flash  came  through  and  remained 
to  take  charge.  At  the  same  time 
Janies  L.  McGovern,  editor  of  the 
Bridgeport  TimesStar,  was  getting  his 
staff  together  and  preparing  to  handle 
the  story  for  the  Monday  afternoon  edi- 
tioa 

The  Times-Star  mustered  a  group  of 
reporters  and  two  cameramen,  the  re- 
portorial  group  including  Henry  Lee, 
Mellor  Jones,  Ned  Dennehy,  A.  A. 
Baum,  Donald  Quaintance,  Roger  Mc¬ 
Govern  and  James  L.  McGovern,  Jr. 
^ly  in  the  morning  a  new  shift  of 
Tdnes-Star  men  was  put  on  the  story, 
winding  W.  Rockwell  Clark,  Joseph  T. 
Hurley,  Alan  H.  Olmstead  and  Jack 
O'Brien. 

Frances  A.  Jamieson,  staff  writer 
*ho  won  the  Pulitzer  $1,000  reporting 
Pnae  last  year,  was  routed  from  his 
^lon  at  Darien,  Conn.,  where  he 
ws  with  Mrs.  Jamieson  and  their  baby, 
to  take  charge  of  the  Associated  Press 
H.  C.  Cassidy,  of  the  New 
mven  staff,  aided.  Jo.seph  Caneva,  A. 

imotographer,  was  waiting  at  the 
“f^lyn  airport  for  the  fliers,  and 
he  receiv^  word  of  their  crash 
0  Bridgeport,  immediately  went  there 
®  a  plane,  snapped  the  pictures,  and 
soon  back  in  New  York, 
two  New  Haven  staff  men  covered 
«  story  for  the  United  Press.  They 
^Joseph  F.  Hearst  and  Ernest  Bar- 

Intnnational  News  Service  coverage 
directed  by  James  L.  Kilgallen, 
new  up  from  New  York,  and  local 
representatives. 

D.  Greene,  of  the  New  York 
5^/^*'°^®red  the  story  for  Universal 

the  metropolitan  papers  sent  staff 
mostly  by  chartered  plane.  No 
planes,  pilots  or  passengers 
airport,  which  hummed 
ilr,  ^"iing  and  departing  aircraft 
night  and  following  day. 
the  press,  newsreel  and  radio 


planes  made  easy  landings,  indicating 
tnat  Captain  Mollison's  failure  was  due 
to  mental  and  physical  exhaustion. 

In  pleasing  contrast  with  many  major 
aviation  disasters  of  the  iiast,  this  one 
was  niarked  by  no  evidence  of  police 
stupidity  in  hindering  newspaper  men. 
Reporters  covering  the  crash  who  were 
interviewed  by  Editor  &  Publisher 
were  unanimous  in  their  praise  of  the 
activities  of  the  police,  airport  staff  and 
hospital  authorities. 

William  B.  Nichols,  chief  of  police 
in  Stratford,  the  suburb  in  which  the 
airport  lies,  earned  the  gratitude  of  the 
writers  by  his  willing  cooperation.  No 
effort  was  made  to  prevent  cameramen 
from  photographing  the  wreck,  creden¬ 
tials  of  reporters  and  photographers 
were  recognized  without  question,  and 
the  newsmen  were  provided  with  every 
available  facility. 

At  the  Bridgeport  General  Hospital, 
where  the  fliers  were  taken  immediately 
after  the  crash  for  treatment  of  their 
slight  injuries  and  much-needed  rest, 
cameramen  were  permitted  to  photo¬ 
graph  Captain  and  Mrs.  Mollison  in 
tied  at  1  a.  m.,  and  Oliver  H.  Bartine, 
the  hospital  superintendent,  relayed  to 
waiting  writers  all  the  information  be 
could  secure  from  the  patients  while 
they  were  undergoing  treatment. 

Full  facilities  were  provided  at 
Bridgeport  hospital  for  the  stringing  of 
wires  and  setting  up  of  telegraph  in¬ 
struments.  A  press  headquarters  was 
established  in  the  hospital  corridors, 
while  the  administration  building  at  the 
airport  served  as  a  base  for  many  of 
those  who  came  by  plane. 

Many  transatlantic  conversations  were 
handled  over  telephone  wires,  the  Daily 
Mail,  Herald  and  Express  being  among 
the  London  papers  calling  the  air  field. 

JEWISH  NEWS  AGENCY  CLOSED 

German  Government  Takes  Action 
“for  Public  Security” 

The  German  government  on  July  21 
ordered  the  Jewish  Telegraph  Agency, 
a  Jewish  news  agency,  to  close  its 
offices  and  cease  serving  German  papers. 
The  order  was  “for  the  protection  of 
public  security.” 

It  was  believed  the  agency  would  be 
permitted  to  continue  to  send  German 
news  abroad,  probably  after  removal 
of  its  distributing  office  to  another 
city. 

Political  police  sent  a  letter  to  the 
agency  ordering  it  to  close  its  office  at 
once,  saying  it  was  in  “defense  against 
possible  future  activities  dangerous  to 
the  State." 

The  Berlin  office  of  the  agency  em¬ 
ploys  67  persons. 

Boris  Smolar,  Chief  European  cor¬ 
respondent  for  the  agency,  is  head  of  the 
Berlin  office. 

In  announcing  the  German  govern¬ 
ment’s  action  the  J  elvish  Daily  Bulle¬ 
tin.  New  York,  said: 

“This  marks  the  first  case  since  the 
Hitler  regime  came  to  power  in  Ger¬ 
many  that  the  rigid  censorship  in¬ 
stalled  there  has  been  extended  to  pro¬ 
hibit  completely  the  functioning  of  cor¬ 
respondents  of  an  .American  news¬ 
gathering  agency  who  are  .American 
citizens.” 

SCOTT  STATUE  DEDICATED 

Dedication  of  a  bronze  statue  of  the 
late  Harvey  W.  Scott,  pioneer  Oregon 
writer  and  editor  of  the  Portland  Morn¬ 
ing  Oregonian  for  45  years,  was  held 
atop  Mt.  Tabor  overlooking  Portland 
July  22.  The  statue  by  Gutzom  Bor- 
glum  was  presented  to  the  city  by  Leslie 
M.  Scott,  son  of  the  editor.  Chester 
H.  Rowell,  editor  of  the  San  Francisco 
Chronicle,  was  the  principal  speaker  at 
the  ceremony  attended  by  many  promi¬ 
nent  newspaper  officials  and  residents 
of  the  Pacific  Northwest. 


OLD  LAW  RECALLED 

Pittsburgh  Dailie*  May  Collect  From 
County  for  StriKe  Riot  Loss 

Under  a  ruling  affirmed  by  the  Penn¬ 
sylvania  Supreme  Court  in  a  riot  case 
dating  back  to  1877,  any  damage  done 
to  property  by  rioters,  is  a  liability 
that  must  be  met  by  the  county  in 
which  the  riot  occurred.  This  ruling 
was  recalled  at  Pittsburgh  during  the 
recent  strike  of  newspaper  boys  when 
thousands  of  copies  of  the  city’s  three 
newspapers  were  destroyed.  Should 
the  three  newspapers  present  a  bill  to 
the  Allegheny  County  Commissioners 
for  the  cost  of  the  destroyed  newspa¬ 
pers,  it  would  automatically  be  paid. 
More  than  $3,000,000  was  collected  from 
Allegheny  County  as  a  result  of  the 
railroad  riot  in  1877  after  a  hard  fought 
legal  contest. 

NEW  SALAD  DRESSING 
SOLD  IN  RECORD  TIME 

Krafl-Phenix  Product  Introduced 
Successfully  Through  Newspaper 

Campaign — Copy  Being  Placed 
Nationally 

(Special  to  Editor  &  Publisher) 

Chicago,  July  27 — A  newspaper  ad¬ 
vertising  campaign,  totalling  approxi¬ 
mately  500,000  lines,  will  serve  to  intro¬ 
duce  the  new  “Miracle  Whip’’  salad 
dressing  to  the  country,  beginning  Aug. 
3,  it  was  announced  here  by  J.  H.  Platt, 
advertising  manager  of  Kraft-Phenix 
Cheese  Corporation,  Chicago.  The  first 
release  will  be  teaser  copy  in  major 
cities,  followed  on  Aug.  4  with  large- 
size  copy  featuring  the  “double  your 
money  bacK  ’  guarantee. 

The  new  type  salad  dressing  was 
first  presented  to  the  public  in  the 
eastern  market  about  a  month  ago  with 
smashing  newspaper  copy  and  the  start 
of  the  first  two-hour  commercial  pro¬ 
gram  to  go  on  the  air.  Commenting 
upon  the  success  of  that  introductory 
campaign,  Mr.  Platt  said ; 

“The  important  part  played  by  the 
newspaper  campaign  in  putting  over 
Kralt’s  newest  food  delicacy  in  a  rec¬ 
ord  period  of  time  demonstrated  effec¬ 
tively  that  we  should  nationalize 
Miracle  Whip  Salad  Dressing  at  once. 
Dealers  in  every  eastern  city  where  th.: 
product  was  introduced  reported  tre¬ 
mendous  immediate  sales.  One  dealer 
in  Boston  reported  that  his  sales  in 
one  week  following  the  newspaper  an¬ 
nouncements  were  greater  than  a 
month’s  regular  sales  of  mayonnaise.” 

The  same  advertising  campaign  which 
served  to  establish  the  new  salad  in 
the  east  in  less  than  two  months,  will 
be  adopted  to  support  the  product  in 
its  national  sales  and  merchandising 
program.  Throughout  a  period  of 
three  or  four  months,  the  newspaper 
copy  will  continue  to  tell  the  story  of 
the  new  salad.  The  campaign  will  run 
in  large  centers  only  for  the  present. 
The  J.  Walter  Thompson  Company  is 
placing  the  copy. 

Simultaneous  with  the  newspaper  ad¬ 
vertising  the  Kraft  radio  show  goes  on 
a  coast-to-coast  NBC  hookup,  beginning 
Thursday  night,  Aug.  3.  The  radio 
program,  featuring  .A1  Jolson,  Paul 
Whiteman,  his  band  and  a  group  of 
radio  stars,  with  Deems  Taylor  as 
master  of  ceremonies,  will  be  a  one- 
hour  show. 

NEW  COLGATE  CAMPAIGNS 

Newspaper  Schedules  for  Dental  and 
Combined  Shaving  Creams 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  July  26 — Colgate- Palm- 
olive-Peet  Company  will  release  adver¬ 
tising  schedules  to  newspapers  in 
larger  centers  on  Colgate  Ribbon  Den¬ 
tal  Cream  and  combined  copy  on  Col¬ 
gate  Rapid  Shave  Cream  and  Palmolive 
Shave  Cream,  beginning  Aug.  1. 

Schedules  will  include  six  to  eight 
insertions  of  copy  in  each  of  the  cam¬ 
paigns.  The  Dental  Cream  copy  will 
be  placed  by  Young  &  Rubicam,  Inc.. 
New  York,  while  the  combined  shavinir 
cream  ads  will  be  released  by  Lord  & 
Thomas,  Chicago. 


ROBERTS  NEW  EDITOR 
OF  LOUISVILLE  DAILY 

Head  of  Toledo  Blade  Copy  Desk 
and  Aviation  Editor  Joins 
Herald-Post — Succeeded 
by  Earl  Grebe 

Richard  E.  Roberts,  for  the  last 
five  years  head  of  the  Toledo  Blade 
copy  desk  and  for  several  years 
aviation  editor  of 
the  Blade,  has  re¬ 
signed  to  become 
editor  of  the 
Louisville  Herald- 
Post.  He  started 
his  new  duties 
Saturday,  July  29. 

Officials  and 
representatives  of 
the  aircraft  in¬ 
dustry  in  Toledo 
honored  Mr.  Rob¬ 
erts  at  a  recep- 
fion  July  21  in  the 
R.  E.  Roberts  Secor  Hotel.  Of¬ 

ficials  of  the  De¬ 
partment  of  Commerce,  the  Toledo 
Transcontinental  Airport  and  of  sev¬ 
eral  air  lines  praised  Mr.  Roberts’  con¬ 
tribution  to  aviation.  He  was  pre¬ 
sented  an  engraved  identification  wrist 
band. 

Mr.  Roberts,  a  native  of  East  Liver¬ 
pool,  O.,  worked  on  Clevelanl  Plain 
Dealer  and  Sanditsky  (O.)  Register 
before  joining  the  Blade  six  years  ago. 
He  is  a  veteran  of  the  World  War,  is 
married  and  has  two  sons. 

Mr.  Roberts  was  succeeded  on  the 
copy  desk  and  as  aviation  editor  by 
Earl  C.  Grebe.  Kent  Meader  of  the 
Blade  staff  was  transferred  to  the  copy 
desk  to  succeed  Mr.  Grebe,  and  Francis 
Nally,  formerly  onl  the  Blade  staff  and 
more  recently  on  the  Toledo  Morning 
Times  staff,  rejoined  the  Blade  to  take 
Mr.  Meader’s  place. 

Clay  Smith,  formerly  assistant  cir¬ 
culation  manager  of  the  Blade  for  sev¬ 
eral  years,  went  to  the  Herald- Post  last 
month  as  circulation  manager. 

SPANISH  PUBLISHERS 
BAR  NEWS  TO  RADIO 

Catalonia  Group  Alto  Votes  to  Refuse 
to  Carry  Announcements  of  Public 
Events  Scheduled  to  Be  Broadcast 

(Special  to  Editor  &  Publisher) 
Barcelona,  Spain,  July  10 — Contend¬ 
ing  with  a  problem  that  has  vexed 
American  publishers  the  Newspaper 
Publishers’  Association  of  Catalonia, 
meeting  in  a  special  session  here,  unani¬ 
mously  adopted  resolutions  condemning 
the  practice  of  disseminating  news  by 
radio. 

With  the  wholesale  importation  of 
American,  British,  German  and  French 
radios  into  Spain  at  low  prices,  the 
stations  in  Barcelona  and  vicinity  have 
during  the  last  six  months  given  more 
time  to  news  broadcasts  as  a  means  both 
of  filling  the  dull  morning  and  after¬ 
noon  hours  and  reducing  operating 
expenses. 

Since  the  broadcasting  companies  are 
achieving  both  purposes  by  relying 
upon  dispatches  that  are  broadcast  be¬ 
fore  appearing  in  the  dailies,  the  pub¬ 
lishers  are  determined  to  protect  their 
interests  by  restricting  to  themselves 
all  rights  to  the  news  services  for  which 
they  are  paying. 

These  services  include  those  of  the 
United  Press  Associations,  Associated 
Press,  Reuters,  Fabra,  Havas,  and 
Wolff. 

The  following  resolutions  were 
adopted : 

“1.  Not  to  publish,  except  as  paid 
advertisements,  any  notices  previous  to 
the  celebration  of  any  public  act  or 
spectacle  the  account  of  which  might  be 
transmitted  to  the  public  by  radio. 

“2.  Not  to  authorize  any  editor  or 
person  associated  with  newspaper  in¬ 
terests  to  make  available,  directly  or  in¬ 
directly.  any  information  or  to  lend  any 
aid  to  the  radio  broadcasting  firms.” 
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EDITOR  RAISED  FUND 
FOR  POST  FUGHT 


SENATOR,  RUM-RUNNER  ATTACK  CAMERAMAN 


NEW  ORLEANS  DAILIES 
OFFER  RATE  OPTIONS 


W.  M.  Harriaon  of  Oklahoman-Time* 

Assumed  Task  After  Aviator  and 
Business  Men  Failed  In  Midst 
of  Bank  Crisis 

When  Wiley  Post  grounded  his  air¬ 
plane  at  New  York  last  Sunday  morn¬ 
ing,  almost  a  day  ahead  of  the  previous 
record  for  a  globe-girdling  flight,  he 
completed  an  epic  which  owed  its  be¬ 
ginning  principally  to  the  efforts  of  the 
Oklahoma  City  Oklahoman  and  Times 
and  Walter  M.  Harrison,  managing 
editor  of  those  newspapers.  Mr.  Har¬ 
rison,  who  came  to  New  York  to  wel¬ 
come  the  flyer,  confirmed  the  story  and 
supplied  Editor  &  Publisher  with 
some  hitherto  unpublished  details. 

When  Post  returned  to  Oklahoma 
City  after  his  successful  flight  with 
Harold  Gatty  two  years  ago,  he  im¬ 
mediately  began  to  plan  for  a  solo 
trip  around  the  world,  Mr.  Harrison 
said. 

Elarly  in  1932  the  aviator  made  earnest 
efforts  to  raise  funds  for  his  project, 
but  the  ease  with  which  money  had 
been  advanced  for  the  Post-Gatty  flight 
had  disappeared  in  the  oil  industry 
troubles  and  the  approaching  bank 
crisis. 

Again  this  year  Mr.  Post  pursued 
his  dream,  and  succeeded  in  organizing 
a  committee  of  the  Oklahoma  City 
Chamber  of  Commerce  to  canvass  the 
financial  situation.  In  the  midst  of 
their  efforts  the  national  bank  holiday 
broke,  with  some  extra  complications 
in  Oklahoma,  and  early  in  April,  the 
committee  was  ready  to  report  the  pros¬ 
pect  hopeless. 

Mr.  Harrison  had  not  taken  an  ac¬ 
tive  part  in  the  committee’s  efforts,  but 
he  attended  the  final  meeting  at  the 
special  request  of  Post,  who  clung  to 
the  last  shred  of  hope.  His  spirit  of 
high  enterprise  and  refusal  to  be  dis¬ 
couraged  held  a  natural  appeal  to  the 
journalist,  and  Mr.  Harrison  deter¬ 
mined  that  the  Oklahoma  boy  who  was 
willing  to  risk  his  life  and  his  only 
property  in  a  heroic  venture  should  not 
be  abandoned  without  at  least  one  more 
try. 

On  his  appeal,  the  committee  placed 
the  entire  matter  in  his  hands,  and 
Harrison  set  out  on  the  trail  of  ^,000. 
He  tried  all  the  sources  previously  can¬ 
vassed  by  the  business  men  and  some 
they  had  missed,  and  within  a  month 
he  had  his  $5,0(X)  in  contributions  of 
$100,  $200,  a  few  of  $250  and  one  or 
two  of  $500 — “all  of  them  from  people 
to  whom  $1,000  would  have  been  negli¬ 
gible  a  few  years  ago,”  Mr.  Harrison 
commented. 

With  funds  in  hand,  the  work  of 
overhauling  the  “Winnie  Mae”  began. 
The  entire  fuselage  was  converted  into 
a  fuel  reservoir,  and  Post  drew  on  his 
previous  experience  with  the  ship  to 
order  a  change  which  added  10  miles 
an  hour  to  its  speed.  This  was  re¬ 
moval  of  the  cabin  windows,  which  had 
been  recessed  about  half  an  inch,  con¬ 
verting  the  body  into  a  smooth  wall 
without  any  breaks  to  divert  the  slip¬ 
stream. 

Completion  of  alterations  left  little 
of  the  fund  for  future  operation,  and 
despair  again  stalked  into  the  camp 
w’hen  Post  permitted  a  friend  to  use 
his  airplane  for  a  short  flight.  The 
friend  landed  unskillfully  at  Chickasha, 
damaging  the  ship  to  the  extent  of  sev¬ 
eral  hundred  dollars. 

Harrison  again  went  the  rounds.  He 
found  a  stolid  Bohemian  miller  in  a 
small  town  near  Oklahoma  City,  who 
had  already  given  $500  and  listened 
Impassively  to  the  editor’s  plea  for 
more,  much  more,  money.  By  this 
time  the  robot  pilot  had  bwn  jM-oposed 
and  Post  want^  it,  though  where  the 
$1,800  for  its  purchase  and  installation 
were  to  come  from  was  still  unknown. 
Tho  miller  waited  for  Harrison  to  end 
his  tale,  then  slowly  took  out  his  check¬ 
book. 

“Here,  Mr.  Harrison,  is  a  check  for 


Above  is  picture  snapped  by  H.  S.  Williams  just  before  Senator  Long  turned, 
dashed  at  Williams  and  broke  his  camera.  Sam  Lang  (left),  Times-Picayune 
reporter,  is  shown  as  he  instructed  the  photographers  to  “get”  the  Senator’s 
bodyguard  “with  his  gun  out.”  Senator  Long  is  at  the  right,  with  his  bodyguard 
directly  at  his  side.  Wilfred  D’Aquin,  another  photographer  for  the  Times- 
Picayune,  who  was  also  threatened  by  Long,  is  shown  in  the  background. 


An  alleged  rum-runner  and  U.  S. 

Senator  Huey  P.  Long,  who,  on 
separate  occasions  Saturday,  July  22, 
dashed  at  H.  S.  Williams,  photographer 
for  the  New  Orleans  (La.)  Times- 
Picayune,  to  prevent  him  taking  pic¬ 
tures,  were  featured  side  by  side  in  the 
next  morning's  edition  of  the  Times- 
Picayune. 

The  story  accompanying  the  pictures 
started:  “Rum-runners  'and  senators 
are  all  in  a  day’s  work  for  H.  S.  Wil¬ 
liams,  photographer  for  the  Times- 
Picayune.” 

Senator  Long  broke  the  camera  when 
he  attempted  to  dash  it  from  Williams’ 
hands,  but  the  photographer  got  his 
picture. 

Senator  Long,  accompanied  by  his 
bodyguard,  Joe  ^fessina.  was  departing 
for  Washington  when  Sam  Lang,  re¬ 
porter  for  the  Times-Picayune,  con¬ 
fronted  him  on  the  platform  of  the  rail¬ 
way  station.  Lang  asked  the  Senator 
the  object  of  his  trip  to  Washington. 

Both  Senator  Long  and  his  bodyguard 
whirled,  and  the  reporter  said  the  guard 
swirled  back  his  coat  and  half-drew  a 
revolver  from  a  holster  on  his  hip. 
“What  sent  you  here?”  Senator  Long 

demanded.  “You  - !  The  Times- 

Picayune  knows  it  can’t  get  anything 

from  me.  You’re  a - and  so  is  your 

boss.” 


Senator  Long  suddenly  noticed  Wil¬ 
liams,  dashed  at  him  and  struck  a  heavy 
blow  which  shattered  the  flash-bulb  of 
the  camera  and  bent  the  shutters,  but 
not  before  Williams  had  taken  his 
picture. 

Lang  instructed  his  photographers  to 
“get  Messina  with  his  gun  out.”  The 
bodyguard  apparently  did  not  like  the 
spotlight  and  disappeared  into  the  train. 

“Well,  go  ahead  and  hit  me,”  the 
reporter  invited  Senator  Long,  who  had 
roared  several  times  that  was  what  he 
would  like  to  do. 

The  Senator  looked  around  and  ap¬ 
parently  also  noticed  the  absence  of  his 
bodyguard. 

“I’m  not  going  to  hit  you,”  he  ex¬ 
claimed,  and  quickly  boarded  the  train. 

Earlier  in  the  day,  Williams  had  en¬ 
countered  the  alleged  rum-runner  in 
front  of  the  federal  building  in  New 
Orleans.  When  the  prisoner,  William 
Hood,  saw  the  photographers  waiting 
for  him,  he  made  a  lunge  and  attempted 
to  break  their  cameras  with  his  hand¬ 
cuffs.  VV'^illiams  stood  his  ground,  made 
his  picture,  then  deftly  stepped  aside, 
so  an  officer  could  get  the  prisoner  un¬ 
der  control 

The  cutline  over  the  two  pictures 
next  morning  in  the  Times-Picayune 
read :  “Rum-Runner  and  Senator 

Threaten  Times-Picayune  Photog¬ 
rapher.” 


$500.  Any  more  money  that  the  boys 
need  in  New  York,  have  them  draw  on 
me.  up  to  $2,000,”  he  said. 

.\nother  load  was  lifted  from  the 
editor’s  mind  when  the  three  pilots  and 
the  manager  of  the  Chickasha  airport 
where  the  plane  was  being  renaired 
donated  their  services  to  that  end  and 
to  the  extent  of  $100  each.  The  robot 
pilot  was  installed  and  the  plane  for¬ 
warded  to  New  York,  where  Post  re¬ 
mained  for  six  weeks  at  Floyd  Bennett 
Field  making  final  preparations  and 
awaiting  suitable  weather. 

“I  believe  Wiley  Post’s  achievement 
is  an  ample  reward  for  our  efforts,” 
Mr.  Harrison  said  this  week.  “It  would 
have  been  shameful  for  Oklahoma  City 
to  have  let  him  down,  after  he  and 
Gatty  had  reflected  so  much  credit  upon 
us  and  when  he  was  ready  to  risk  all 
to  do  it  again.  Several  of  our  contri¬ 
butors  regarded  his  effort  as  suicidal, 
and  it  is  an  interesting  coincidence  that 
one  who  held  this  belief  and  gave  his 
donation  anonymously  for  that  reason, 
was  Charles  F.  Urschel,  a  wealthy  oil 
man.  Mr.  Urschel  was  kidnapped  from 
his  home  Saturday  night  a  few  hours 
l)efore  Post  successfully  ended  his 
‘.suicidal’  flight.” 


WEED  JOINS  AUTOMOTIVE  NEWS 

John  Weed,  who  has  been  identified 
with  the  automotive  industry  in  various 
capacities  since  1912,  has  been  appoint¬ 
ed  special  representative  in  Michigan  on 
the  staff  of  the  Automotive  Daily 
Neivs,  now  published  in  Detroit,  it  was 
announced  July  22  by  George  M.  Slo¬ 
cum,  publisher.  Mr.  Weed  was  until  re¬ 
cently  editor  of  Haulage. 

DROPS  ENGRAVING  DEPT. 

The  Indianapolis  News  last  week  dis¬ 
continued  its  engraving  room  and  began 
contracting  its  engraving  work  in  a  near¬ 
by  plant. 

JUUA  BLANSHARD  IN  PARIS 

Julia  Blanshard,  woman’s  page  editor 
for  NEA  Service,  is  in  Paris  where  she 
will  attend  the  fall  fashion  openings. 
Mrs.  Blanshard  and  Rosette  Hargrove, 
Paris  fashion  editor  for  NE.\,  will 
cable  stories  describing  the  new  styles. 

SON  BORN  TO  DAVISES 

Watson  Davis,  managing  editor  of 
Science  Service,  Washington,  and  Mrs. 
Davis,  are  the  parents  of  a  son  Miles 
Davis,  born  July  19  in  the  Columbia 
Hospital,  Washington. 


Space  Is  Sold  Either  Separately  or  i| 
Combination  by  Times-Picayune 
and  States,  Circulation 
Likewise 


Space  in  the  New  Orleans  Times- 
Picayune  and  Daily  States,  morniag, 
evening,  and  Sunday,  will  be  sold  on 
an  optional  combination  basis.  Editor  4 
Publisher  was  informed  this  week  by 
John  F.  Tims,  Jr.,  treasurer  and  busi¬ 
ness  manager. 

"We  intend  to  maintain  the  identity 
of  the  States  by  publishing  a  good  eve¬ 
ning  newspaper,  and  with  a  separate  car¬ 
rier  organization,  thereby  assuring  the 
national  advertiser  of  minimum  dujdi- 
cation  between  morning  and  evening  edi¬ 
tions,”  Mr.  Tims  said. 

"The  States,  as  noted  in  your  tele¬ 
graphic  story  of  its  sale  to  the  Times- 
Picayune  last  week,  will  be  a  six-dav 
afternoon  newspaper,  retaining  the  stre« 
sale  price  of  3  cents.  The  home-deliv¬ 
ered  price  will  be  12  cents  per  week. 

The  morning  and  Sunday  Times- 
Picayune  subscription  price  will  remain 
at  20  cents  a  week,  and  the  street  sale 
price  of  the  morning  Times-Picayune 
will  continue  at  5  cents  a  copy.  The 
Evening  States  will  be  delivered  by  the 
States  carriers  with  the  Sunday  Times- 
Picayune- States  at  17  cents  a  week, 
and  the  Sunday  Times-Picayune-States 
will  be  sold  on  the  streets  for  S  rents 
and  outside  of  New  Orleans  for  10 
cents,  the  same  prices  formerly  charged 
for  the  Sunday  Times-Picayune.  Sub¬ 
scribers  wanting  the  morning  and  ev^ 
ning  papers  will  be  charged  32  cents, 
paying  the  Times-Picayune  carrier  20 
cents  a  week  for  the  morning  and  Sun¬ 
day,  and  the  States  carrier  12  cents  for 
weekday  evening  service. 

“We  feel  that  the  national  advertiser 
should  be  treated  the  same  as  the  local 
advertiser  in  offering  an  optional  rate 
for  both  newspapers  and  a  combination 
rate  to  advertisers  who  wish  to  avail 
themselves  of  maximum  coverage.’’ 

The  new  general  advertising  sched¬ 
ule  provides  a  rate  of  20  cents  an  agate 
line  for  the  Morning  Times-Picayune; 
15  cents  a  line  for  the  Evening  States, 
and  25  cents  for  the  Sunday  ^ition. 
The  morning-evening  combination  is 
offered  at  30  cents  per  line,  with  morn¬ 
ing  and  Sunday,  or  evening  and  Sunday, 
at  35  cents  a  line,  and  morning,  evening, 
and  Sunday  at  45  cents  per  line. 

HUSE  CHILDREN  GRADUATED 

A  son  and  daughter  of  Norris  Huse, 
Associated  Press  picture  editor,  were 
graduated  from  universities  in  the  east 
recently  with  honors.  Dr.  Betty  Huse 
was  graduated  from  Cornell  Medical 
College,  New  York,  and  will  inteme  at 
the  New  York  Hospital,  starting  Sept 
1.  William  N.  Huse  was  graduated 
from  Dartmouth  College,  Hoover, 
N.  H.,  was  a  member  of  Phi  Beta 
Kappa,  and  received  other  scholastic 
honors.  He  was  formerly  editor  of  the 
Dartmouth  Pictorial. 


JOINS  CHICAGO  TRIBUNE 

Mrs.  Neil  Cowham  (June 
who  has  conducted  the  column,  ‘This 
Gala  World,”  in  the  Clucago  Dmlr 
News,  this  week  joined  the  Chicago 
Tribune  to  write  a  similar  feature  un¬ 
der  the  title,  “Front  Views  and  rr(> 
files.”  The  “Gala  World”  column  is 
being  continued  in  the  Daily 
the  society  page,  but  without  a  b>-u 
at  present. 

CHANGES  TO  M.  HELD 

The  Johnstoivn  (Pa.)  Democrat,  a 
morning  daily,  was  recently  change 
to  a  six-day  evening  newspap^,  ^ 
Johnstoniti  Evening  Democrat.  OWJv 
C.  Bailev  is  publisher.  Reynolds-^- 
gerald.  Inc..  New  York,  are  represent¬ 
ing  the  paper. _ 


iDDS  SUNDAY  ROTO  SECTION 

The  Madison  (Wis.)  State  Jo^ 
issuing  a  tabloid  size  roto-^ 
re  picture  section  with  its  su 
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(X)  marks  the  spot .  .  . 


and  there’s  a  WIDE  WORLD  cameraman  on 
the  spot  when  news  breaks  ....  anywhere! 


The  New  York  Times  WIDE  WORLD  PHOTOS  provides  a 
daily  news-picture  service  direct  from  the  scenes  of  action. 

WIDE  WORLD  cameramen,  on  assignment  from  key  bureaus 
throughout  the  United  States  and  abroad,  picture  the  news 
in  the  making  and  send  the  prints  direct  to  you.  You  get 
the  pictures  you  want  from  WIDE  WORLD  SERVICE. 


The  New  York  Times  Wide  World  Pictures 
furnishes  direct  daily  service  from  these  bureaus: 

NEW  YORK 

CHICAGO 

PHILADELPHIA 

DETROIT 

LOS  ANGELES 

WASHINGTON 

BOSTON 

CLEVELAND 

SAN  FRANCISCO 

Strategic  location  of  WIDE  WORLD  key 
bureaus  assures  nation-wide  coverage  and  prompt 
delivery  of  pictures  from  territory  of  action. 


Some  of  the  leading  newspapers  using  Wide 
World  direct  daily  service: 

CHICAGO  DAILY  NEWS 

PHILADELPHIA  PUBLIC  LEDGER 

PHILADELPHIA  INQUIRER 

DETROIT  FREE  PRESS 

CLEVELAND  PLAIN  DEALER 

LOS  ANGELES  TIMES 

ST.  LOUIS  GLOBE-DEMOCRAT  j 

MINNEAPOLIS  TRIBUNE 

WASHINGTON  POST 

BUFFALO  COURIER-EXPRESS 

Every  WIDE  WORLD  picture  used  in  The 
New  York  Times  Rotogravure  Picture  Section  is  i| 
included  in  the  daily  direct  service  to  newspapers. 

ii 
ifi 


HIDE  WORLD  PHOTOS  offers  subscribing  newspapers  the  news-picture 
facilities  of  The  New  York  Times,  including  its  unrivaled  fashion-picture  service 
direct  from  New  York,  Paris  and  other  style  centres,  at  low  cost  and  without  involved, 
long-term  contracts.  Inexpensive  special  services.  For  information  write  or  wire 

Qllir  Nful  ^nrk  (Utmrs 

Wide  World  Photos 

Times  Square,  New  York 

London  Paris  Berlin 

ADVERTISING  AGENCIES  FIND  WIDE  WORLD  FILES  AND  COMMERCIAL  SERVICE 

COMPLETE  AND  VALUABLE. 
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FAST  AIR  SCHEDULES 
SUPPLANT  TELEPHOTO 

News  Picture  Distribution  Affected 

Only  on  “Long  Hauls”  by  Aban¬ 
donment  of  Electrical  Transmis¬ 
sion  System,  Executives  Say 

i  - - 

tSl>frial  to  Editor  &  Pi  blisher) 

Chuago,  July  24 — Chicago  and  Xew 
York  newspapers  are  able  to  cover  most 
of  the  news  pictures  formerly  traveling 
between  the  two  cities  by  telephoto 
without  undue  loss  of  time  because  of 
frequent  and  speedy  airplane  schedules 
which  went  into  effect  this  month. 

Commenting  upon  the  situation  since 
telepiioto  service  has  been  discontinued, 
Harold  Crary,  advertising  manager  of 
United  Air  Lines,  pointed  out  that 
photographs  which  leave  Cliicago  after 
midnight  arrive  in  New  York  at  6:35 
a.  m.,  in  time  for  the  first  editions  of 
afternoon  papers.  Photographs  which 
leave  New  York  at  4  p.  m.  reach  Chi¬ 
cago  8 :30  p.  m.,  in  time  for  the  second 
editions  of  morning  newspaiiers.  Pic¬ 
tures  taken  of  fights  in  New  York  at 
night  arrive  here  for  the  first  editions 
of  afternoon  papers. 

“Recently  some  important  photographs 
taken  in  New  York  shortly  before  mid¬ 
night  were  placed  on  one  of  our  planes, 
which  left  there  at  1  :30  a.  m.,  and 
reached  San  Francisco  at  9:25  p.  m.  the 
same  evening,  in  time  for  the  early  edi¬ 
tions  of  the  morning  i>a|)ers,”  said  Mr. 
Crary.  “News  photographs  art  being 
flown  overnight  from  Chicago  to  Cali¬ 
fornia  and  to  the  Pacific  Northwest.” 

There  are  now  11  schedules  daily  be¬ 
tween  New  York  and  Chicago,  all  of 
them  availaUe  for  transportation  of 
news  pictures.  United  .\ir  Lines  offi¬ 
cials  report  a  substantial  pick-up  in  air 
express  as  a  result  of  increased  national 
advertising.  They  stated  that  large 
eastern  advertising  agencies  are  sending 
mats  and  cuts  in  larger  volumes  across 
the  country  to  make  earlier  closing 
dates,  or  to  allow  more  time  for  prepara¬ 
tion  of  copy. 

Editor  &  Publish kr  was  told  in  New 
York  this  week  that  the  abandonment 
of  telephoto  service  had  not  handicapped 
picture  distribution  to  any  marked  de¬ 
gree  because  of  the  sjieeding  up  of  air¬ 
plane  service. 

James  W.  Dean,  president  of  Acme 
Newspictures,  said  that  coast-to-coast 
service  on  pictures  had  been  retarded 
some,  although  the  speed  with  which 
pictures  were  sent  to  the  coast  from 
New  York  was  under  ordinary  circum¬ 
stances  sufficient. 

“On  the  ‘short  haul,’  ’’  Mr.  Dean  said, 
“the  airplane  transportation  of  pictures 
is  more  practicable.”  He  pointed  out 
that  the  prints  carried  by  planes  were 
much  easier  to  handle  than  those  tele- 
photoed. 

Editor  &  Publisher  was  also  told 
that  picture  agencies  had  received  no 
complaints  from  publishers  for  allowing 
the  telephoto  service  to  expire  from  lack 
of  patronage,  as  publishers,  generally 
spewing,  were  satisfied  with  the  speed 
with  which  airplanes  delivered  prints. 

It  was  point^  out  that  telephoto  ser¬ 
vice  declined  as  the  airplane  service 
improved. 


LEGAL  RATES  REDUCED 

The  Lamoreaux  bill  lowering  the 
schedule  of  rates  paid  Michigan  news¬ 
papers  for  advertising  tax  sales,  was 
passed  over  the  veto  of  Gov.  William 
Comstock  when  the  legislature  recon¬ 
vened  for  final  adjournment  July  19. 
The  act  will  reduce  the  total  amount 
paid  annually  to  publishers  about  $110,- 
000,  it  is  estimated.  The  existing  rate 
has  been  40  cents  for  each  description, 
but  the  new  measure  cuts  it  to  about  10 
cents  in  the  more  populous  counties. 


NEWSPAPER  INCORPORATES 

Tampa  Times  Company,  publisher  of 
the  Tampa  (Fla.)  Times,  has  filed 
papers  of  incorporation  with  the  secre- 
Xaxy  of  state  at  Tallahassee.  Authorized 
capital  stock  is  100  shares,  no  par.  In¬ 
corporators  are :  D.  E.  Smiley,  R. 
Nicholson  and  C.  F.  Thompson. 


PHOTOGRAPHED  POST’S  CRASH 

Gold  Miner  in  Flat,  Alaska,  Got 
Aviator  to  Carry  Film 

The  news  sense  of  John  Hoverson, 
“string"  man  for  the  .Associated  Press 
in  Flat,  .Alaska,  was  responsible  for 
the  .A.P.  receiving  the  picture  of  Wiley 
Post’s  plane  crash  in  that  town  last 
week  in  the  course  of  his  world  girdling 
flight. 

The  correspondent  and  Robert  Gurt- 
ler  snapped  pictures  of  the  up-ended 
plane,  and  then  prevailed  ujion  Post 
himself  to  transport  the  films  to  New 
York.  Hoverson  informed  the  .A.P. 
office  in  Seattle  of  his  action,  which 
office  communicated  immediately  with 
headquarters  in  New  York. 

After  Post  set  the  Winnie  Mae  down 
at  Floyd  Bennett  field  in  New  York, 
it  seemed  for  a  time  that  the  Flat  cor¬ 
respondent’s  efforts  had  been  futile,  be¬ 
cause  in  the  wild  confusion  it  was  im¬ 
possible  for  the  .A.P.  representative  to 
remind  Post  of  the  valuable  picture  he 
was  carrying  in  the  fuselage.  The 
aviator  was  deaf  from  the  roar  of  the 
plane’s  engine,  and  too  fatigued  to  pay 
much  attention  to  entreaties. 

It  was  not  until  he  was  in  his  hotel 
room  that  Post  was  made  to  understand 
what  the  A.P.  man  wanted.  He  turned 
over  the  ke>s  to  the  Winnie  Mae,  and 
the  -A.P.  man  was  rushed  to  the  flying 
field  by  motorcycle  and  found  the  print. 
It  was  distributed  in  time  to  make 
next  morning’s  late  editions. 

Hoverson  is  a  gold  miner  and  dog- 
team  driver,  and  an  amateur  photo¬ 
grapher. 


COVERED  TEXAS  ELECTION 

Texas  newspapers  composing  the 
Texas  Election  Bureau  voted  to  set 
up  the  bureau  to  cover  the  election  in 
Texas  Aug.  26  when  Texas  voters 
passed  upon  the  question  of  repeal  of  the 
Eighteenth  Amendment  by  voting  for 
delegates  to  the  repeal  convention  to  be 
held  in  November,  and  also  voting  on 
four  constitutional  amendments.  A.  F. 
Henning,  head  of  the  journalism  depart¬ 
ment,  Southern  Methodist  University,  is 
manager  of  the  Election  Bureau,  a  posi¬ 
tion  he  has  held  for  several  years.  Ad¬ 
ministration  of  the  bureau  is  in  the 
hands  of  a  committee  of  the  Texas 
.Managing  Editors’  Association,  com¬ 
posed  of  John  E.  King,  managing  editor, 
I>allas  Morning  Nnvs,  chairman;  James 
R.  Record,  Fort  Worth  Star-Telegram; 
J.  Newell  Johnston,  Sfccrwian  Democrat; 
George  Cottingham,  Houston  Chronicle; 
Allen  Merriam,  Dallas  Times-Herald, 
and  Dean  Chenoweth,  San  Angelo 
Standard. 


FORETOLD  ROOSEVELT  WEDDING 

In  a  ctipyrighted  story,  the  Chicago 
Herald  and  Examiner  announced  on 
Friday,  July  21,  that  Elliott  Roosevelt. 
22-year-old  son  of  the  President,  would 
marry  Miss  Ruth  Googins  of  Fort 
\Vorth.  Tex.,  on  July  22  at  Burlington, 
la.  The  announcement  was  made  by 
the  Herald  and  Examiner  “on  the  high¬ 
est  authority.” 

Food  Linage 

Above  ’29 

• 

More  retail  grocery  linage 
in  Journal-Bulletin  in  *33 
than  in  '29,  first  half.  More 
general  grocery  in  Journal 
. . .  R.  I.  food  buyers,  39% 
better  than  average,  still  eat! 

• 

Providence  Journal  ^Bulletin 

OandnalOna  NeuOigianak  LatgttlMaklSC 


FLYING  ROUTE  CHANGED  AT 
NEWS  MAN’S  REQUEST 
ALFRED  E  LYONS,  manager  of 
the  International  News  Service 
bureau  at  Kansas  City,  now  on  a 
leave  of  absence  for  his  health,  re¬ 
cently  succeeded  in  having  the  route 
of  the  Transcontinental  &  Western 
air  liners  changed  so  he  could  see 
them  from  his  cot  in  a  sanitorinm 
in  Albuquerque. 

For  days  Lyons  had  watched  the 
fdanes  to  and  from  Kansas  City  fly¬ 
ing  their  coarse.  Then  one  day  the 
planes  did  not  appear.  Lyons 
learned  the  route  had  been  changed 
slightly.  He  wrote  to  G.  E  Everett, 
general  agent  at  Kansas  City,  for¬ 
merly  a  newspaper  associate,  staling 
it  relieved  his  homesickness  to  see 
the  planes  going  to  or  from  his 
home  town. 

The  next  day  the  planes  were 
back  on  the  old  route. 


GANNETT  COMPANY  REPORT’S 

Net  Profit  for  First  Six  Months  of 
19S3  Under  That  of  1932 

(Special  to  Editor  &•  Publisher) 
Rochester,  N.  Y.,  July  25. — Gannett 
Company,  Inc.,  and  wholly  owned 
subsidiaries  report  for  the  six  months 
ended  June  30,  combined  net  profit 
after  depreciation,  but  before  interest, 
amortization  and  income  taxes  (but  rir- 
cluding  equity  of  Gannett  Co.,  Inc.,  hr 
undistributed  net  profit  of  controlled 
companies)  of  $583,913.60'.  'This  com¬ 
pares  with  $649,308.91  net  profit  on  a 
similar  basis  for  the  six  months  ended 
J  une  30,  19^. 

Net  profit  of  the  company  and  wholly 
owned  subsidiaries  (including  equity  of 
Gannett  Co.,  Inc.,  in  nndistribated 
pnifits  of  controlled'  companies)  for  the 
six  months  ended  J'nne  30,  amounts  to 
$374,672.28  (after  aTI  interest,  amortiza¬ 
tion  and  state  and  federal  taxes),  com¬ 
pared  with  $422,861.50  for  the  six 
months  ended  June  30,  1932. 


HARRISON  WITH  UNITED 


New  Sales  Head  of  Syndicate  Experi¬ 
enced  in  Feature  Market 


Alfred  F.  Harrison  has  been  named 
sales  manager  of  the  United  Feature 
Syndicate  it  was  announced  by  Monte 
F.  Bourjaily,  gen¬ 
eral  manager,  this 
week. 

Mr.  Harrison 
for  several  years 
has  been  with 
the  Consolidated 
Press  Association, 

Washington,  D. 

C.,  as  secretary 
and  b  u  s  i  n  e  s 
manager. 

Prior  to  his  con¬ 
nection  with  Con¬ 
solidated  Press, 
he  was  sales  man¬ 
ager  of  the  United 
Press  Associations.  During  his  career 
with  Consolidated  Press  and  its  then 
subsidiary,  Current  News  Features,  he 
participate  in  the  marketing  of  sudi 
features  as  the  Byrd  Antarctic  Expedi¬ 
tion  and  the  Amundsen  and  Byrd  North 
Polar  flights. 

Except  for  one  year  as  sales  manager 
of  Publishers  Autocaster  Service  for 
weekly  newspapers,  Harrison’s  entire 
business  career  has  been  spent  in  the 
daily  newspaper  field. 


Alfred  F.  Hariisox 


U.  S.  WARNS  CAMERAMEN 

(Special  to  Editor  &  Publisher) 
Washington,  July  24 — Photograph¬ 
ers  in  cities  having  navy  yards  or  nawl 
stations  have  been  warned  by  the  Navy 
Department  to  see  that  their  photog¬ 
raphers’  association  cards  are  up  to  date. 
Notice  has  been  sent  to  all  naval  ships 
and  stations  by  Captain  Hayne  Dlis, 
director  of  naval  intelligence,  that  all 
cards  presented  by  photographers  must 
be  scrutinized  carefully  and  photograph¬ 
ers  refused  admittance  unless  their  cards 
are  in  proper  form  and  of  the  current 
year.  Out  of  date  cards  will  be  taken 
up  and  destroyed,  Capt.  Ellis  said. 


47  Years 

No  organization  of  Newspaper  Adver¬ 
tising  Representatives  can  serve  con¬ 
tinuously  for  almost  half  a  century 
without  having  gained  a  keen  under¬ 
standing  of  the  problems  involved  in 
such  service  and  a  comprehensive  con¬ 
tact  with  its  field. 

VVe  have  served  continuously  since 

1887. 

V\’e  are  prepared  to  e.\tend  our  services 
to  a  few  additional  publishers. 


HENRY  DE  CLERQUE,  INC. 

Publishers  Representatives 

TRIBUNE  TOWER  .  »  »  CHICAGO 

12  EAST  4l>t  ST.  MONADNOCK  BLDG.  LEARY  BLDG. 

New  York  San  Francisco  Seattle 
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VERY  index  points  upward  in  Phila¬ 
delphia— workshop  of  the  world — and 
figures  indicate  that  no  city  in  America 
will  benefit  more  quickly  from  future 
upward  trends. 

Increased  demand  for  industrial  and  textile 
products  adds  to  the  buying  power  of  Phila¬ 
delphia,  for  here  is  to  be  found  the  diversi¬ 
fication  of  industry  that  insures  balance 
and  stability. 

Always  one  of  the  most  important,  respon¬ 
sive  markets  in  the  United  States,  Philadel¬ 
phia  today  offers  to  national  advertisers 
a  greater  share  of  their  total  sales  potential 
than  ever  before. 

Curtis-Martin  Newspapers  are  the  key  to 

the  sales  you  may  expect  in  this  great 
market,  since  they  provide  the  only  com¬ 
plete  coverage  of  both  Philadelphia  and  its 
,  A.  B.  C.  suburbs. 


CURTIS-MARTIN  NEWSPAPERS,  INC. 


INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC 


LEDGER 


MORNING 


EVENING 


SUNDAY 
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SALESMEN’S  ABILITY  TO  ASSIST  LOCAL 
ADVERTISERS  WILL  ADD  LINAGE 

Coast  Executive  Believes  Newspaper  Solicitors  Must  Be  Able  to 
Discuss  Prospect’s  Problems  to  Do  a  Good  Selling 
Job  Under  Present  Conditions 
By  LEWIS  E.  HAAS 

ButincM  Manager  and  Advertising  Director,  San  Francisco  Chronicle 


A  THOROUGH  knowledge  of  the 
advertiser’s  product  and  merchan¬ 
dising  problems  makes  a  better  sales¬ 
man  of  news¬ 
paper  advertising 
space.  This  is 
one  of  the  more 
valuable  depres¬ 
sion  lessons  news¬ 
paper  advertising 
salesmen  are 
learning. 

In  San  Fran¬ 
cisco  we  are  find¬ 
ing  that  method 
of  selling  is  far 
better  than  the 
older  methods. 
Lewis  K.  Haas  Of  course,  the 
first-class  sales¬ 
man  must  know  intimately  the  circula¬ 
tion  potentialities  of  his  medium.  But 
a  thorough-going  knowledge  of  the  ad¬ 
vertiser’s  problems  is  essential. 

_  W  e  find  also  that  advertisers  enjoy 
discussing  their  problems.  A  salesman’s 
sympathetic  approach  to  the  advertiser 
from  the  standpoint  of  wanting  to  know 
the  advertiser’s  problems  and  then  de¬ 
termining  how  they  fit  into  the  com¬ 
modity  the  salesman  has  to  sell  often 
opens  doors  leading  to  linage  which 
otherwise  might  be  closed. 

We  have  had  innumerable  instances 
of  the  efficacy  of  this  approach.  So 
effective  is  this  method  that  we  are 
using  it  constantly. 

A  case  in  point  will  illustrate  the 
results  attainable.  A  certain  manu¬ 
facturer’s  representative  in  San  Fran¬ 
cisco,  whose  recommendation  on  news¬ 
paper  media  is  final,  was  difficult  tor 
us  to  sell.  Many  different  ways  of  at¬ 
tack  were  devised.  None  worked. 
Finally  one  day  one  of  our  men  with 
an  analytical  trend  of  mind  who  is 
trained  in  business  problems  “crashed 
the  gate.”  Instead  of  the  usual  curt 
response  from  the  advertiser  that  he 
was  uninterested  in  our  story  this  sales¬ 
man  of  ours,  after  the  first  few  min¬ 
utes.  was  treated  courteously  and  spent 
some  two  hours  with  the  prospect. 
During  the  entire  time  no  attempt  was 
made  to  .sell  our  columns.  Our  repre¬ 
sentative  tactfully  approached  the  prob¬ 
lems  of  the  prospective  advertiser.  Be¬ 
fore  leaving  our  salesman  had  gained 
a  fairly  complete  knowledge  of  the 
problems  encountered  in  this  territor>- 
by  the  manufacturer.  Furthermore,  he 
knew  the  kind  of  a  job  newspaper 
media  were  expected  to  perform. 

With  this  information  a  complete 
written  presentation  was  prepared.  It 
was  devoted  primarily  to  a  discussion 
of  the  prospective  advertiser’s  problems 
and  how  they,  in  part,  could  be  over¬ 
come  by  the  use  of  our  medium.  It 
concluded  with  the  usual  information 
as  to  rates,  combination  of  media  and 
the  customary  sales  arguments  advanced 
by  newspapers. 

The  account  was  a  large  one  and  we 
anxiously  awaited  the  outcome  of  tbis 
written  presentation,  .\fter  about  two 
weeks  and  no  word  from  our  prospect 
we  began  to  think  that  again  we  had 
failed.  Then,  one  bright  morning,  our 
salesman  received  a  hurry  up  call 
from  the  manufacturer’s  representative. 
.Another  two  hours  ensued.  Out  of  this 
conversation  came  further  details  of  the 
advertiser’s  business  and  a  request  for 
an  amplification  of  our  presentation. 
We  knew  by  this  time  we  were  making 
headway. 

“The  additional  information  was 
quickly  prepared  and  submitted  per¬ 
sonally  by  our  salesman.  This  time 
things  happened.  The  manufacturer’s 
representative  felt  the  paper  had  done 
such  a  complete  job  in  providing  him 
with  helpful  information  concering  his 
problems  that  the  order  for  the  adver¬ 


tising  space  followed  as  a  natural  course. 

This  experience  is  only  one  of  many 
which  our  advertising  department  has 
had.  proving  conclusively  the  efficacy 
of  the  procedure. 

There  can  be  no  doubt  but  that  to¬ 
day’s  vendors  of  newspaper  space  must 
not  only  be  salesmen  but  they  must  in  ad¬ 
dition  be  advertising  counsellors.  They 
should  be  men  who  understand  the  rami¬ 
fications  of  business.  They  must  have 
some  comprehension  of  the  manufac¬ 
turer’s  problems.  They  must,  if  they 
are  to  succeed  in  an  outstanding  way, 
be  men  who  are  able  to  analyze  the  ad¬ 
vertiser’s  problems  and  then  present  to 
him  a  convincing  report,  showing  where¬ 
in  the  salesman’s  advertising  medium 
plays  an  important  part. 

As  a  matter  of  fact  the  selling  of 
newspaper  space  for  years  has,  as  a 
rule,  b^n  rather  inexpert.  There  are 
exceptions,  of  course.  Many  advertis¬ 
ing  agency  men  tell  us  that  salesmen 
of  other  and  competing  media  do  a  much 
better  selling  job  generally  than  news¬ 
paper  representatives.  And  if  this  be  true 
it  is  high  time  that  newspaper  salesmen, 
representing  as  they  do  the  back-bone 
medium  of  all,  begin  to  do  their  selling 
with  the  same  enlightened  approach 
manifested  by  their  competitors. 

After  all,  would  it  not  be  better  for 
newspai)ers  advertising  salesmen  to 
make  a  career  of  their  business.  It 
should  be  a  high  calling.  Those  men 
in  our  newspapers  who  are  responsible 
for  the  publication’s  revenue  are  ex¬ 
ceedingly  important  to  their  organiza¬ 
tions.  And  if  they  are  important  to 
their  employers,  they  should — they  must 
to  succe^  in  this  new  order  of  things — 
develop  qualities  which  up  to  now,  and 
again  we  are  speaking  broadly,  have 
b^n  given  slight  attention. 

But  competition  and  the  lessons  we 
are  learning  from  the  depression  period 
are  proving  valuable.  It  is  heartening 
that  some  good  is  emerging  from  the 
years  of  rapidly  diminishing  linage. 
With  the  upswing  in  the  number  of  our 
advertising  columns  being  noted  all  over 
the  country  we  must  prepare  to  fight 
it  out  more  strenuously  than  ever  with 
our  competitors.  -\nd  each  individual 
newspaper  advertising  salesman  can  con¬ 
tribute  his  share  not  only  to  his  own 
institution  but  to  the  industry  as  a  whole 
if  he  will  avail  himself  of  the  lessons  we 
have  and  are  learning. 

The  business  of  selling  our  newspaper 
space  from  the  standpoint  of  the  adver¬ 
tiser — endeavoring  to  see  how  our  col¬ 
umns  will  fit  his  needs  is  only  one  of 
the  potent  factors  which  will  help  to 
increase  our  linages.  But  it  is  a  mighty 
important  factor. 

The  smart  newspaper  advertising 
salesman  of  the  future  will  be  a  man — 
or  woman — well  grounded  in  business 
practice.  He  will  deal  with  his  pros¬ 
pective  customers  as  an  advertising 
counsellor.  He  will  be  more  interested 
in  developing  accounts  slowly  but  surely 
than  in  the  immediate  securing  of  an 
order. 

There  has  been  entirely  too  much 
stress  placed  on  obtaining  today’s  copy 
only.  Of  course,  it  is  important  to  get 
today’s  copy  but  it  is  far  wiser  to  obtain 
today’s  advertisement  as  a  natural 
course  of  events  because  of  a  well- 
defined  policy  of  selling  accounts  for 
the  long  haul  rather  than  on  a  one 
time  basis.  There  are  plenty  of  in¬ 
stances,  reflecting  no  doubt  the  policy 
of  advertising  executives,  where  sales¬ 
men  use  sucb  rough-shod  tactics  in  so¬ 
liciting  a  single  advertisement  that  the 
doors  to  the  account  are  henceforth 
effectively  closed.  This  one-call  method 
of  soliciting  "is  wrong  from  every  stand¬ 
point.  It  not  only  hurts  the  individual 
newspaper  but  harms  the  industry  as 
well.  'The  developing  of  accounts  fre¬ 


quently  involves  a  careful  study  of  all 
factors.  It  cannot  be  done  on  hit  or 
miss  basis  or  from  a  high  pressure 
standpoint.  The  business  a  paper  ob¬ 
tains  from  an  account  over  a  year’s  basis 
is  what  counts. 

Local  advertising  men  will  more  and 
more  familiarize  themselves  with  the 
actual  Deration  of  the  accounts  they 
cover.  Not  alone  will  they  be  on  close 
friendly  relationships  with  the  execu¬ 
tives  with  whom  they  deal  but  they  will 
become  students  themselves  of  the  vari¬ 
ous  businesses.  How  much  better  will 
it  be  when  our  advertising  salesmen, 
through  some  knowledge  of  the  busi¬ 
ness  itself,  will  be  able  to  make  con¬ 
structive  suggestions  from  time  to  time 
which  will  be  helpful.  Or  tactful  sug¬ 
gestions  in  connection  with  the  merchan¬ 
dise  advertised  or  the  location  in  the 
store  of  such  merchandise. 

How  many  local  advertising  sales¬ 
men  know  those  departments  of  a  store 
that  are  falling  behind  and  those  that 
are  ahead?  And  even  if  this  informa¬ 
tion  is  known,  how  many  advertising 
salesmen  are  there  who  can  make  con¬ 
structive  suggestions  to  improve  the 
conditions  of  those  losing  departments 
or  evolve  means  to  further  improve  the 
good  departments?  Moreover,  how 
many  salesmen  even  give  attention  to 
the  type  of  merchandise  advertised  by 
a  given  account,  the  style  of  the  adver¬ 
tisements  themselves  or  the  location  of 
the  merchandise  in  the  store,  all  of 
which  play  an  important  part  in  the 
pulling  power  of  his  medium.  Not 
many  are  so  equipped  because  the  aver¬ 
age  salesman’s  training  has  not  encom¬ 
passed  these  refinements. 

Of  course  there  will  be  many  who 
will  say  that  a  suggestion  as  to  type 
of  copy,  the  location  of  merchandise, 
or  any  more  intimate  suggestion  could 
not  1^  made  to  many  advertising  or 
merchandise  managers.  And  that  is 
true.  In  many  cases  it  would  be  re¬ 
sented.  It  would  be  considered  a  re¬ 
flection  on  the  ability  of  the  individual 
who  is  the  customer.  But  here  and 
there  and  little  by  little  it  can  be  done. 
At  least  if  the  salesman  would  go  as 
far  as  possible  in  equipping  himself 
with  the  knowledge  and  information 
and  then  use  it  tactfully  and  judiciously 
there  can  be  no  doubt  but  that  he. 
in  the  long  run,  would  do  a  much  bet¬ 
ter  job. 

The  national  advertising  salesman  of 
course  has  entirely  different  problems. 
If  he  is  to  benefit  by  this  new  form 
of  selling  he  must  familiarize  himself 
with  merchandising  and  distribution. 
He  must  understand  the  relation  adver¬ 
tising  plays  in  marketing.  He  must 
know  the  problems  of  nationally  adver¬ 
tised  goods.  If  he  is  to  be  an  out¬ 
standing  success  he  must  be  a  student, 
an  analyst,  of  those  fundamental  prob¬ 
lems  entering  into  the  national  sale  of 
products.  All  of  this  cannot  be  acquired 
over  night.  It  comes  from  painstaking 
inquiry,  from  intelligent  research,  from 
ability  to  grasp  such  fundamentals  and 
inevitably  from  a  sincere  desire  to 
develop. 

It  should  here  be  reiterated  that  the 
practical  salesman  we  have  been  dis¬ 
cussing  must,  of  course,  know  intimately 
the  circulation  of  his  own  paper  and  its 
potentialities.  We  must,  naturally, 
create  practical  men,  men  who  will  sell 
and  sell  hard.  The  business  of  selling 
newspaper  advertising  is  not  a  theatri¬ 
cal  business.  It  is  a  driving,  day  by  day 
affair.  But  a  combination  of  theon- 
and  practicality  is  needed.  Too  long, 
and  not  too  successfully  have  these  im¬ 
portant  men  in  this  branch  of  the  in¬ 
dustry  been  following  methods  of  sell¬ 
ing  which  have  not  changed  much  dur¬ 
ing  the  years. 

There  are  many  thousands  of  men 
in  this  calling.  More  and  more  are 
joining  the  ranks  each  year.  If  time, 
thought  and  intelligence  are  given  to  it, 
if  the  depression  lessons  are  utilized,  it 
can  be  made  a  high  calling  and  a  profit¬ 
able  career.  Like  every  other  kind  of 
a  job  it  can  likewise  become  drudgery 
and  mediocre.  But  the  field  is  there 
and  many  men  will  make  the  most  of 
their  opportunities  to  boost  them¬ 
selves  along  and  likewise  their  institu¬ 
tions. 


HAIRBREADTH 

HARRY 

By  F.  O.  ALEXANDER 

Daily  6-Cohimn  Strip 
If  eekly  4-Co/or  Page 


**i  have  Just  learned  that  your  cornu 
HAiHBREAUTH  HAHH\\  in  «  rote  in 
Philadelphia^  has  tron  Jirst  place,  over- 
tchelmingly,  over  some  of  the  gremte$t 
comics  in  the  country  in  the  competition. 
This  M  pleasing  netes  to  the  States  since 
tee  have  been  running  Harry  for  many 
years  and  it  in  one  of  the  most  popui^ 
strips  on  our  list.  Our  hat  is  ojf  to  Mr, 
Alexander  on  an  exceptional  aehi^, 
menU**SEW  OHLEAS^S  STATES, 
**HAIRBREAOTU  HARRY  has  sus¬ 
tained  interest  better  than  any  of  the 
old  line  comic  strips,  Vou  have  had  the 
faculty  of  keeping  this  feature  up  ts 
date.  Alexander  has  the  younger  gener¬ 
ation  slant.  More  potcer  to  him  siwl 
HAIRBREADTH  HARR  Y!  We  could  not 
get  along  svithout  it.*’ — Walter  M.  Rsrri- 
son.  Managing  Editor,  DAILY  OKLA- 
HOMAy. 

**lt  may  interest  you  to  know  that  we 
regard  HAlRBREAbTU  HARRY  as  oat 
of  the  strongest  pages  in  our  Sunday 
comic  section.  Evidence  of  its  popularity 
tros  given  when  a  test  vote  teas  taken  in 
one  of  the  large  classes  here  at  Soutfwrn 
Metho^st  University.  HAIRBREADTB 
HARRY  rated  in  tins  test  as  one  o§  the 
most  popular  of  all  the  Sunday  esmk 
pages  published  in  Dallas  newspapers. 
T/m  Times^Herald  has  used  the  page  fat 
many  years,**^AHen  Merriam,  Mansgini 
Editor,  DALLAS  TIMES-HERALD. 

**These  newspapers  have  used  HAIR¬ 
BREADTH  HARRY  .Sunday  Tags  fat 
many  years.  In  that  time  this  choral 
has,  without  doubt,  made  many  friends. 
It  is  our  belief  that  Mr,  AlexanderU 
*Harry*  has  as  great  an  appeal  as  the 
old  one,*’ — Carl  P.  Slane,  Publisher t 
PEORIA  JOURyAL^TRAySCRIPT, 
**We  took  a  vote  of  our  newsboysm  te 
which  feature  th^v  read  first  or  enjoyed 
the  most,  and  HAIRBREADTH  HARR) 
won  out  by  a  s^ery  large  majority,  Ws 
hat  e  been  using  a  4~paga  comic  calor^ 
supplement  forayear  but  discontinued^ 
substituting  therefor  a  HAIRBREABTB 
HARRY  one^pageon  the  feeling  fstksred 
from  our  solicitors  and  some  of  our 
readers  that  they  tvould  rosily  opp^ 
date  HAIRBREADTH  HARRY  men 
than  the  other  four  pPMss.**^!!,  R- 
Starbuck,  Presi^nt,  RACiyEJOl  RlfAL 

ysws 

We  regard  HAIRBREADTH  HARRY 
ets  one  of  our  best  comics,  (•rotenupt 
are  as  interested  in  his  adventurm  s» 
children.**-^R.  J,  />iinlap*  ST,  PALL 
PIOSEER  PRESS. 

’’Carriers  and  solicitors  find 
BREADTH  HARR  Y  one  of  our  best  arott- 
a6l^  circulation  holders.  A  safgyy 
by  our  carriers  shows  thi*  comic  w 
read  by  adults  and  children.  "^sALi 
LAKE  CITY  DESERET  NEWS. 
^’’TTTflirRBREADTH  HARRY 
page  has  been  one  of  the  featuw 
Post^Standard  eight-page  comw  see^ 
for  the  last  four  years.  ^Y'estsmsrwta 
our  readers  show  that  the  HAti^ 
BREADTH  HARRY  pace  hass 
lotring  of  comic 
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NEW  DEAL 

IN 

NEW  ORLEANS 


T/ie  Times-Picayune  Publishing  Company 
Enters  Evening  Field  with  Purchase  of  the 
NEW  ORLEANS  STATES 


Effective  Tuesday,  July  18,  1933,  The  Times- 
Picayune  Publishing  Company  acquired  by  purchase 
the  New  Orleans  States,  which  is  now  published  in  the 
modern  plant  of  The  Times-Picayune. 

The  New  Orleans  States,’ which  for  the  past  fifty- 
three  years  has  been  an  outstanding  factor  in  Southern 
evening  journalism,  will  continue  as  a  SIX  DAY  A 
WEEK  evening  newspaper.  The^Sunday  States  will 
be  consolidated  with  the  Sunday  Times-Picayune. 
All  of  the  best  features  of  the  Sunday  States  will  be 
included  in  the  Sunday  Times-Picayune,  offering 
readers  the  greatest  and  most  comprehensive  Sunday 
newspaper  ever  published  in  the  New  Orleans  area. 


The  New  Orleans  States  will  continue  to  maintain 
its  own  editorial  staff,  under  the  direction  of  Captain 
J.  Walker  Ross,  long  its  editor.  The  States  will  adhere 
to  the  same  policies  which  have  earned  for  it  the 
respect  and  commendation  of  Louisiana’s  foremost 
citizenry. 

With  the  larger  equipment  and  increased  facilities 
available  under  the  new  organization,  the  States  will 
give  an  even  better  news  coverage  and  render  greater 
service  in  the  New  Orleans  evening  field.  An  inde¬ 
pendent  carrier  organization  will  be  maintained. 

Advertisers  are  now  offered  a  more  powerful  and 
more  effective  combination  of  advertising  media  than 
has  ever  existed  before  in  this  market. 


GENERAL  ADVERTISING 


RATES 

’  agate  line 

States  (evening) . 15c 

Times-Picayune  (mom) . 20c 

States  (e)  and  Times-Picayune  (m) . . .  30c 
Sunday  Times-Picayune . 25c 


AND 

NEW  ORLEANS  STATES 


Supreme  in  New  Orleans 


Representatives:  NOEE,  ROTHENBURG  &  JANN,  INC.,  New  York 

CHICAGO  ST.  LOUIS  DETROIT  ATLANTA  KANSAS  .CITY  SAN  FRANCISCO 
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GOOD  PROOFREADING  ADDS  TO  COSTS, 
HENCE  ITS  DECLINE,  SAYS  WRITER 

'‘Follow  Copy**  It  Rule  Which  Hat  Debated  the  Quality  of 
Proofroom  Work — Corrections  Viewed  Sourly  By  Both 
Machine  Operatort  and  Employert 
By  JOSEPH  GREENBAUM 

IATEL\  there  has  been  (and,  strange  books  and  names  of  ships  were  to  be 

to  say,  there  always  will  be)  much  set  in  italic,  and  the  author  or  editor 

discussion  about  proofreading  —  and  of  the  script  did  not  always  in- 

about  the  proofreader,  just  as  if  he  dicate  it  so  in  the  copy,  it  would  not  be 

counted  for  anything  nowadays.  The  correct  to  ignore  the  use  of  italic  simply 
only  time  the  proofreader  is  considered  because  the  necessary  underscoring  was 
of  importance  is  when  a  grave  blunder  lacking.  The  “style”  was  agreed  upon, 
gets  into  print,  for  then  he  can  be  made  and  to  that  extent  a  latitude  of  pre- 
to  bear  the  onus  of  permitting  it,  al-  sumption  must  be  allow^  and  re- 
though  he  may  be  as  innocent  of  its  sponsibility  assumed  accordingly, 
commission  as  a  man  at  the  Soirth  Pole.  To  the  uninitiated  it  might  be  well  to 
But  some  one  must  be  the  goat,  and  so  explain  that  “follow  copy,”  in  the  prin- 
the  slings  and  arrows  of  an  outraged  ter's  vocabulary,  means  that  the  author’s 
employer — or  possibly  author — are  em-  manuscript  must  be  followed  literally 
bedded  in  the  so-called  “intelligent  to  the  extent  even  of  duplicating  the 
proofreader.”  The  very  appellation  is  most  obvious  errors  in  the  typing,  re¬ 
enough  to  arouse  scorn  and  bitter  in-  gardless  of  their  absurdity.  It  is  this 
vective  in  the  aggrieved  victims.  The  minutiae  of  practice  that  affords  justi- 
proofreader  has  had  the  last  “go”  at  the  fication  for  setting  “hte”  instead  of 
printed  job,  and  therefore  he  is  to  blame,  “the,”  when  the  context  is  clear  as  to 
whatever  happens.  the  word  necessary.  That  seems  to 

Proofreaders  are  like  excess  baggage,  bear  out  the  notion  that  the  typesetters 
Their  work  has  to  be  paid  for  (grudg-  are  instructed  about  thus:  “Follow 
ingly,  you  understand),  though  they  copy,  even  if  you  know  it  is  wrong ;  the 
produce  nothing  but  trouble — and  their  proofreader  will  query  it  to  the  author 
trouble,  even,  is  a  source  of  expense,  and  so  make  it  an  author’s  alteration.” 
For  some  reason,  or  for  no  reason,  they  In  the  days  before  the  advent^  of  the 
have  been  universally  hated  by  type-  typewriter  the  “copy  followers”  made 
setters,  whose  term  of  opprobrium  for  proofreading  a  more  strenuous  occupa- 
them  is — well,  never  mind;  it  is  per-  tion  than  it  is  today.  When  the  com- 
haps  better  not  to  encourage  the  prac-  positor  had  to  set  type  from  longhand 
tice  or  perpetuate  the  name.  But  how-  writing,  it  was  generally  a  set-to  ^- 
ever  that  may  be.  in  the  days  of  hand  tween  him  and  the  author  as  to  which 
composition  much  bad  blood  was  en-  would  prevail  with  the  proofreader’s 
gendered  by  the  proofreader’s  marks  doubtful  ability  to  read  the  copy  him- 
when  thev  were  wholly  at  variance  self.  When  the  latter  failed,  there  was 
with  the  ideas  of  the  typesetter— and  the  usual  “Ha!  Ha!”  among  the  eru- 
that  was  practically  always.  The  latter  dite.  just  as  there  is  today  when  copy 
was  working  at  so  much  per  thousand  is  furnished  in  longhand  that  is  almos.t 
ems,  and  so  the  marking  of  a  proof  re-  as  undecipherable  as  the  signature  to 
duced  his  earning  capacity  by  just  the  a  check.  Such  chirography  has  been 
amount  of  correcting  he  was  compelled  responsible  for  blunders  that  seem  like 
to  do  through  those  marks.  Hence  the  the  productions  of  a  disordered  brain, 
enmity.  There  was  the  reporter  who  wrote 

The  origin  of  proofreading  is  lost  in  of  the  reception  to  an  eminent  prelate 
obscurity.  It  is  certain  there  were  no  at  St.  Patrick’s  Cathjxlral  m  New  York, 
proofreaders  in  Shakespeare’s  day,  or  that  ‘  when  he  ascended  the  altar  he  was 
there  would  have  been  no  necessity  for  attended  by  twelve  surphced  fathers, 
that  monumental  Variorum  Edition  of  But  th^e  compositor,  who  had  been  an 
Furness’s,  showing  the  vagaries  of  the  altar  boy  in  his  youth,  knew  ^ter, 
Bard’s  editors,  commentators,  inter-  and  so  had  his  Eminence  attended  by 
preters,  manglers  and  wranglers  over  scorpions’  feathers.  The  prewfreader 
ihe  teirts.  It  may  be  readily  imagined  co^vholder  appear^  to  agrw  with 
that  in  1623  the  compositors  who  set  h'fP-  Reginald  de  s  lead  j^n- 

the  type  of  the  First  Folio  were  no  «hngs  frequently  play^  him  false  when 
lire  lyijc  ui  lire  Strayed  from  music  into  literatpre. 

p^agons  ’  ,  ,  Knni,  as  when  he  wrote  “controlling  quality 

wto  transcribe  the  copy  for  the  ^k  “contribut- 

models  as  scriveners.  Then,  tTO,  th  c  “endue  the  music  with  atmos- 

was  the  langnas*  ®f  peri^  to  ^  phere,  poetic  imagery”  was  transmuted 
amsickre*  In  Julius  Caesar  of  the  “inclose  the  music  with  a  true. 

First  Folio,  Casca  says:  pleasing  basic  imagery.”  His  complaint 

Against  the  Capitoll  I  met  a  Lyon,  ^as  that  there  were  only  eight  misitakes 
Who  glaz’d  vpon  me,  ...  in  one  sentence. 

Professor  Rolfe  followed  the  Folio  as  When  Horace  Greelev  wrote  “Rich- 
to  “glazed.”  but  Alexander  Dyce  and  ard  HI”  as  a  heading  for  an  editorial. 
Nicholas  Rowe  preferred  “glar’d.”  as  and  it  turned  up  in  the  proof  as  “Rich- 
did  also  the  Globe  Edition,  which  is  re-  ard,  Richard,  Richard,  ’  how  account  for 
garded  as  the  most  scholarly  text. 

When  scholars  disagree,  what  chance  || 
has  the  insignificant  worm  of  a  proof-  U 
reader  to  impose  his  intellect?  I 

It  is  reasonable  to  suppose  that  when  I 
type  began  to  be  cast  with  a  semblance  U 
of  unity  and  definite  form,  and  some¬ 
thing  like  artistic  faces  were  designed, 
the  need  of  regularity  in  another  way 
was  felt — a  regularity  that  evolved  into 
an  effort  to  produce  printing  with  a 
minimum  of  blunders.  Thus  was  the 
proofreader  evolved,  or  rather  the  cor-  I 
rector  of  the  press,  as  he  was  originally  fl 
designated — which  might  imply  that  the  D 
newspaper  invented  the  species.  || 

Many  of  the  stupidities  of  printing  are  'I  «i 

due  to  the  requirement  to  “follow  copy”  Now  in  more  than  125  newspapers 
in  setting  book  matter,  where  neither 
compositor  nor  proofreader  has  any 

choice  but  to  carry  out  the  author’s  in-  new  YORK 

tentions  as  expressed  in  his  manuscript.  /TTVl  filing 

This  of  course  is  correct  fx-actice,  as  the  ^  vvKtVM  Vi-l.iUlillv 

logic  of  the  situation  would  demand —  CVMni^ATB 

with  reservations  so  far  as  the  tech-  D  T  IM  D  I  V  AT  E 

nique  of  typography  is  concerned.  For 
example,  if  it  were  agreed  that  titles  of 


f  WALTER  ^ 

LI  PPM  ANN 

k  ^Today  and  J 
Tomorrow'^^fl 


Now  in  more  than  125  newspapers 

I  NEW  YORK 

Hcratb  tribune 

SYNDICATE 


it?  When  he  quoted  Shakespeare  and 
the  compositor  insisted  on  “  ’Tis  two  ’tis 
fifty ;  and  fifty  ’tis  ’tis  two,”  those  who 
had  ever  seen  his  manuscript  would 
readily  understand.  Horace  Greeley  is 
forever  cited  in  the  legendry  of  bad 
handwriting  as  a  sort  of  chamber  of 
horrors ;  but  Charles  A.  Dana’s  copy 
could  hold  its  own  with  Greeley’s  in 
any  competition  of  the  worst.  But  Dana 
was  his  own  best  watchdog.  He  never 
left  the  Sun  office  until  he  had  most 
carefully  read  his  proofs. 

Nowadays  the  dictum  of  following 
copy  has  its  springs  in  the  business  of¬ 
fice,  with  an  eye  out  for  the  profits  from 
authors’  alterations.  These  are  charged 
for  on  a  most  liberal  scale,  and  it  may 
not  be  far  from  truth  to  say  that  the 
layment  for  authors’  alterations  might 
possibly  furnish  all  the  printer’s  profit 
that  may  accrue  from  the  job. 

Of  course  there  are  occasions  innum¬ 
erable  when  there  can  be  no  question 
as  to  following  copy,  as  otherwise  it 
would  become  necessary  for  the  operator 
to  exercise  an  editorial  responsibility 
which  would  inevitably  involve  the  of¬ 
fice  in  difficulties  with  publisher  as  well 
as  author.  But  in  simple  truth  this  sys¬ 
tem  of  following  copy  has  been  the  pro¬ 
moter  and  encourager  of  much  of  the 
poor  quality  of  proofreading  and  the 
prevalence  of  indifferent  proofreaders. 
It  calls  for  no  greater  intelligence  than 
the  mere  ability  to  make  the  necessary 
correction  marks,  that  can  be  learned  in 
a  few  hours  of  diligent  study.  That, 
however,  is  not  proofreading,  though 
one  may  call  it  such  whenever  he  seeks 
a  job.  Such  novices  are  growths  from 
the  copyholding  stage,  who  in  no  time 
at  all  believe  themselves  proofreaders. 
When  they  obtain  work  on  the  strength 
of  their  claims  they  are  a  menace  and 
a  potential  danger  to  the  office  that  em¬ 
ploys  them,  for  in  many  cases  there  is 
no  supervision  over  them  and  their  com- 
jietence  remains  unquestioned  until  they 
cause  damage. 

Naturally,  the  question  will  be  asked 
why  it  isn’t  possible  to  learn  the  ability 
of  these  claimants,  just  as  the  linotype 
operator  can  be  judged  for  competence. 
The  answer  is  simple.  The  work  of 
the  operator  is  judged  by  the  amount 
of  type  he  sets,  and  his  proofs  can  be 
scrutinized  for  the  number  of  errors  he 
makes  in  composition.  He  cannot  do 
any  worse  harm  than  reducing  the  profit 
on  a  job  through  his  poor  workman¬ 
ship;  his  errors  can  be  rectified  before 
printing — if  the  proofreading  is  capable. 
But  the  proofreader  cannot  always  be 
judged  by  the  same  standard. 

Among  the  difficulties  in  the  way  of 
maintaining  a  higher  degree  of  efficiency 
in  proofreading  is  the  incapacity  of  ex¬ 
ecutives  to  measure  the  importance  of 
that  branch  of  the  business.  Significant 
of  the  attitude  of  the  employer  toward 


the  proofroom  is  the  following  incident- 
A  reader  seeking  work  was  asked  by 
the  owner  of  the  plant,  “What  are  you’^ 
“A  proofreader,”  replied  the  applicant 
“Huh,”  grunted  the  owner,  “why  ain’t 
you  an  operator  ?  Every  time  the  proof, 
reader  makes  a  mark  I  lose  money* 
To  set  type  it  is  only  necessary  to  know 
the  keyboard  and  to  pound  it  persist¬ 
ently  enough  to  turn  out  a  great  quan¬ 
tity  of  metal,  and  that  metal  repewents 
a  certain  financial  return.  From  that 
metal  as  it  comes  from  the  machine 
until  it  reaches  its  printed  status  there 
are  no  intervening  manipulations  that 
touch  the  sensibilities  of  the  average 
employing  printer  as  meaning  anything 
but  expense.  Therefore,  the  first  and 
last  operations  in  the  turnover  of  print- 
ing  are  the  principal  things  that  invite 
interest  in  the  proprietor. 

Many  years  ago  the  writer  was  told 
that  proofreaders  were  born,  not  made 
That  was  an  idea,  as  he  was  considering 
the  matter  of  leaving  the  “case”  for  the 
proofroom,  though  he  had  not  been  bom 
to  the  profession.  He  was  just  a  com¬ 
positor,  though  he  had  not  been  bom  to 
that  either.  But  he  took  a  chance;  a^ 
much  thought  and  questioning  since  have 
failed  to  uncover  the  source  of  proof¬ 
reading  birth,  or  produced  evidence  that 
heredity,  even,  might  have  an  influence 
in  the  cultivation  of  a  good  reader.  Tlie 
conclusion  was  inevitable  that,  like 
Topsy,  he  just  “grow’d,”  and  an  experi¬ 
ence  of  40  years  at  a  desk  confirms 
that  conclusion. 

Yet  proofreading  is  not  an  art  for  the 
dilettante.  One  cannot  just  hit  the  high 
spots  of  typographical  errors  and  expect 
the  nuances  of  punctuation,  grammar, 
rhetoric  and  that  thing  called  “style* 
to  take  care  of  themselves.  To  be  per¬ 
formed  properly  the  work  should  be 
thorough  or  let  alone.  And  from  ap¬ 
pearances  in  much  published  matter  it  is 
generally  let  alone.  There  is  no  sense 
in  “viewing  with  alarm”  nor  “pointing 
with  pride”  in  any  department  of  the 
printii^  industry  today,  when  the 
word  is  economy  of  cost  of  operational 
almost  any  sacrifice. 

Accuracy  in  printing  is  a  consumma¬ 
tion  devoutly  to  be  wished,  but  some¬ 
thing  more  powerful  than  a  wish  is 
necessary  to  obtain  it.  When  one  real¬ 
izes  that  “a  lick  and  a  promise”  is  g^ 
enough  proofreading  for  most  printing 
houses — and  particularly  in  newspaper 
offices — one  need  not  be  hit  on  the  h^ 
with  a  club  to  obtain  a  better  under¬ 
standing  of  cause  and  effect. 


WITMERS  HAVE  DAUGHTER 

Wallace  Witmer,  manager  of  ^kan- 
sas  Dailies,  Inc.,  Memphis,  publishen’ 
representatives,  and  Mrs.  Witmer  are 
parents  of  an  eight-pound  daughter, 
Vallie  Jo  Witmer,  bom  July  16. 


I 


Mechanically  Speakings 

If  you  start  with  a  Wood  Diy 
Mat  you  will  finish  with  peace  of 
mind — and  production. 

In  Louisville^ 

you  will  find  proof  of  this  in 
the  papers  using  Wood  Mats. 

unymlMi 

■■  TheLoi;isvill£T)mes  B 


I  ROBKRY  BBLIEVp  MURDER  hKXnVE  | 

Wood  Dry  Matt  -  THE  meant  to  THE  end  -  Better  printed  page* 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 
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SjehAdce  jto  MiepnifiU 


•  Cloned— Open  Hanlsn 

Editorially  The  Press  asked  why  something  wasn^t 
being  done  about  the  25  hanks  in  Allegheny 
County  which  were  neither  closed  nor  open,  but 
from  which  the  depositors  could  not  withdraw 
their  money.  The  question  was  accompanied  by  a 
real  news  campaign  aimed  at  getting  action.  AND 
SOMETHING  HAS  BEEN  DONE  BY  STATE  AND 
GOVERNMENT.  The  comptroller  of  the  United 
States  ordered  an  immediate  re-examination  of  all 
Western  Pennsylvania  banks  to  determine  their 
fitness  to  open.  The  Pennsylvania  Secretary  of 
Banking  set  September  1st  as  the  deadline  for  such 
banks  to  demonstrate  their  fitness  to  t>pen  or  else 
to  start  liquidation  for  the  benefit  of  the  depositors. 
Until  The  Press  attracted  attention  to  this  condi¬ 
tion,  there  was  tied  up  in  such  banks  in  Allegheny 
County  alone  over  $40,000,000  of  deposits. 

•  Expose  of  Sweatshops 

Pennsylvania  State  politics  blocked  all  attempts 
to  pass  laws  eliminating  sweatshops,  but  it 


couldn^t  stop  The  Pittsburgh  Press  from  exposing 
sweatshop  conditions  from  one  end  of  the  state  to 
the  other.  The  expose  started  when  The  Pittsburgh 
Press  published  the  revelations  of  the  State  Labor 
and  Industry  Department.  As  a  result  of  this  ex¬ 
pose,  the  State  Legislature  appointed  a  commis¬ 
sion  to  investigate  sweatshop  operations  in  Penn¬ 
sylvania.  This  commission  is  now  investigating 
and  must  report  its  findings  at  the  next  session 
of  the  legislature. 

•  Home  Owners  Loan  Information 

While  the  Pittsburgh  branch  of  the  Home  Owners 
Loan  Corporation  is  not  ready  to  receive  applica¬ 
tions  for  refinancing  loans.  The  Home  Loan  Editor 
of  The  Pittsburgh  Press  has  been  functioning  for 
many  weeks.  Starting  with  the  first  two  days  when 
he  received  letters  representing  almost  a  quarter 
of  a  million  dollars’  worth  of  small  homes,  he  has 
been  deluged  with  requests  for  information. 
Every  day  The  Press  gives  generous  space  in  its 
news  columns  to  this  timely  and  important  subject. 


Service  to  the  Public  -  One  of  .  the  Reasons  why  The  Press  is 
FIRST  IN  PITXi|iURG>4.IN2ADVERTIS|NG  VOLUME 


The  Pittsburgh  Press 


A  Scripps* 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS. HOWARD 
NEWSPAPERS 
>30  PARE  AVENUE.  N.  Y.  C. 


Howard 


Newspaper 


MEMBER  OF  THE  UNITED 
PRESS>'*OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS. 
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MEDIA  RECORDS.  INC. 
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UNDER  THE  BLANKET  CODE 

TWO  sections  of  the  blanket  code  for  all  in¬ 
dustries  proposed  last  week  by  President 
Roosevelt  present  peculiar  problems  for  the 
newspaper  publisher.  Section  1,  as  now  phrased, 
would  bar  from  employment  the  majority  of  car¬ 
rier  boys  now  employed  by  newspapers,  and  would 
absolutely  prevent  the  use  of  boys  for  delivery  of 
newspapers  before  7  a.  m.  or  after  7  p.  m.  Section 
7,  providing  that  wages  may  not  be  reduced  even 
though  hours  are  reduced  to  the  number  stated  in 
the  code,  raises  the  question  of  validity  of  em¬ 
ployers’  contracts  with  labor  organizations — a  ques¬ 
tion  more  important  to  newspapers  than  to  any  other 
industry,  since  much  of  their  labor  is  performed 
under  contracts  providing  specific  wages,  specific 
hours,  and  specific  conditions  of  working,  none  of 
which  can  be  considered  apart  from  the  other  with¬ 
out  grave  consequences. 

Another  factor  of  particular  concern  to  news¬ 
papers  is  that  raw  materials  constitute  a  minor  part 
of  their  operating  costs,  with  labor  taking  40  to 
SO  cents  of  each  dollar  received.  If  Section  3  of 
the  code  is  obeyed  by  newspapers  literally,  and 
working  hours  are  reduced  to  35  hours  a  week,  and 
Section  7  is  also  applied  literally,  providing  the 
pay  of  a  42-  or  48-hour  week  for  35  hours’  labor, 
the  immediate  result  is  a  20  to  25  per  cent  increase 
in  labor  costs.  Few  newspapers  can  support  any 
such  overload  without  a  corresponding  increase  in 
volume  and  revenue  not  yet  apparent. 

To  point  out  these  vital  bearings  of  the  new 
code  upon  the  newspaper  industry  is  not  to  indicate 
lack  of  sympathy  with  the  aims  of  the  President. 
Without  any  doubt,  most  newspapers  are  sympathetic 
with  the  Administration  program  and  will  agree 
with  the  Milwaukee  Journal’s  editorial  opinion  that 
newspapers  are  not  seeking  for  themselves  special 
privileges  denied  to  other  manufacturers  and  mer- 
diants.  Their  co-operation  is  vital  if  the  operation 
of  industry  under  a  national  code  is  to  succeed, 
just  as  their  free  opinion  is  vital  to  the  public  if 
the  code  plan  proves  to  be  basically  unsound,  or 
even  unsound  in  detail.  Overwhelmingly,  too,  news¬ 
papermen  will  agree  with  the  Milwaukee  Journal 
that  censorship  of  the  press  under  a  licensing  sys¬ 
tem  is  remote,  and  that  the  remedy  lies  at  the  hand 
of  every  editor.  But  hasty  adherence  to  the  blanket 
code  by  publishers,  in  the  burst  of  patriotic  enthus¬ 
iasm  developed  this  week,  is  another  matter,  one 
not  to  be  undertaken  without  full  consideration  of 
consequences. 

Of  the  1.900  daily  newspapers  in  this  country, 
more  than  1,600  are  published  in  cities  of  less  than 
100,000  population.  At  the  peak  of  the  boom,  few 
of  that  1,600  had  a  gross  revenue  of  $250,000  per 
annum  and  few  of  them  averaged  more  than  15 
per  cent  profit  on  turnover.  In  a  sentence,  most 
newspapers  are  small  units,  unable  in  prosperity 
to  accumulate  large  cash  reserves,  and  it  requires 
no  supernatural  powers  to  divine  that  most  news¬ 
papers  have  been  living  off  their  reserves  during 
the  past  two  years  of  declining  income.  Resources 
are  not  now  available  to  meet  a  horizontal  addition 
of  25  per  cent  to  a  cost  element  that  now  exceeds 
50  per  cent  of  income,  and  there  is  no  prospect 
that  increased  volume  during  the  next  four  months 
will  come  anywhere  near  filling  the  gap. 

The  consequence  of  literal  application  of  Sections 
3  and  7  of  the  blanket  code  would  be  banknn)tcy 
for  many  newspapers — a  consequence  certainly  not 
contemplated  by  the  President  and  his  advisers. 
The  consequence  of  literal  application  of  Section 
1  would  be  disastrous  to  newspaper  circulation  or¬ 
ganizations,  and  to  the  majority  of  the  588,000  news¬ 
paper  carriers,  since  all  under  14  years  of  age  are 
specifically  barred  from  employment.  Here  again 
the  code  has  consequences  not  contemplated  by  its 
framers,  since  the  class  of  work  performed  by  news¬ 
paper  carriers  comes  under  the  heading  of  child 
lalMr  only  in  a  technical  sense.  While  a  few  metro¬ 
politan  newspapers  employ  adult  carriers,  with 
profit  to  both  parties,  the  idea  is  not  possible  for 
universal  use.  Employment  of  a  grown  man  to 
distribute  150  to  2ClO  newspapers  within  two  hours 
daily,  and  for  compensation  of  $3  to  $4  a  week, 
cannot  be  one  of  the  Recovery  Act’s  aims,  even 
as  an  emergency  measure. 

These  are  technical  objections,  but  they  must  be 
raised  and  settled  before  newspapers,  individually 


RIAL 


And  I  charged  your  judges  at  that  time, 
saying.  Hear  the  causes  between  your  breth¬ 
ren,  and  judge  righteously  between  every  man 
and  his  brother,  and  the  stranger  that  is  with 
him. — Deuteronomy,  1;  16. 


and  as  an  industr>',  give  unconditional  assent  to  a 
code  which  badly  fits  their  scheme  of  operation. 
Newspapers  do  not  seek  privileges  denied  to  other 
manufacturers,  but  there  is  no  question  that  the 
code  as  now  written  demands  of  newspapers  greater 
sacrifices  than  from  other  organizations. 

Newspapers  have  not  oppressed  their  employes 
with  long  hours  and  short  pay — on  the  contrary, 
the  industry  is  distinguished  for  humane  working 
schedules  and  high  pay  for  its  employes  who  can 
be  classed  with  factory  workers  in  other  lines.  It 
has  contracts  with  them,  by  which  rates  of  pay 
have  been  kept  within  a  small  fraction  of  pros¬ 
perity  wages,  and  actual  pay  received  within  25 
per  cent  of  the  peak  compensation.  These  con¬ 
tracts  govern,  besides  wages  and  hours,  many  ele¬ 
ments  which  other  manufacturers  hold  within  the 
domain  of  management,  not  subject  to  negotiation. 
For  many  years,  contracts  with  the  International 
Typographical  Union  have  made  newspapers  subject 
to  the  laws  of  the  I.  T.  U.,  including  artificial  re¬ 
straint  upon  normal  production,  and  these  laws  are 
not  subject  to  arbitration.  Publishers  must  take 
them  as  they  are,  though  the  manufacturers  at  which 
the  blanket  code  is  aimed  would  not  give  a  second’s 
consideration  to  similar  limitations  on  their  right  to 
exploit  their  property. 

Human  experience  is  that  we  do  what  has  to  be 
done,  finding  some  way  to  live  through  hardships, 
and  that  newspapers  will  join  with  the  Recovery 
Administration  to  find  this  way  cannot  be  doubted. 
The  end  of  recovery  must  be  attained  or  the  na¬ 
tional  consequences  will  be  more  frightful  than  one 
wants  to  imagine.  American  Journalism  has  always 
paid  its  way.  It  seeks  now  no  favors.  It  has 
functioned  from  time  immemorial  in  the  public  in¬ 
terest.  It  is  inconceivable  that  in  this  hour  of 
stress  and  strain  it  should  fail  in  its  manifest  duty 
to  lead  the  people  into  loyal  support  of  a  great 
president,  who  is  righteously  administering  a  great 
trust. 

Editor  &  Publisher  may  very  properly  say, 
speaking  for  a  great  profession,  that  it  will  do  its 
part  to  aid  and  assist  in  getting  the  old  industrial 
machine  started  up  the  road  of  recovery.  News¬ 
paper  publishers  will  be  ready,  with  other  employers, 
to  make  any  reasonable  sacrifice  that  will  restore 
employment  and  purchasing  power.  They  will  do 
not  only  what  they  have  to,  but  as  much  more  as 
they  can,  and  it  will  be  the  immediate  duty  of  their 
spc^esmen  to  make  this  perfectly  clear  at  Wash¬ 
ington. 

It  is  to  be  hoped  that  the  apparently  diverse 
interests  now  being  followed  by  various  elements 
of  the  newspaper  publishing  industry  will  be  recon¬ 
ciled  quickly,  and  a  message  given  in  their  behalf 
to  the  President  and  the  nation  that  will  quicken 
the  pace  of  recovery.  The  newspapers’  exceptions 
to  the  code  now  proposed  are  important,  but  to 
reasonable  men  they  are  not  insuperable  and  it  is  to 
the  interest  of  all  to  get  them  settled  at  once. 

With  newspapers  operating  under  a  code  which 
will  permit  them  to  do  their  important  job  without 
the  danger  of  commercial  suicide,  they  will  be  better 
able  to  expand  their  own  employment,  and  to 
forward  the  national  plan.  Not  least  important, 
they  will  be  able  to  put  a  quick  curb  on  the  hys¬ 
teria  of  persecution  that  super-patriots  are  now 
proposing  to  whip  “slackers”  into  line.  Unless  we 
are  ready  to  go  all  the  way  and  enforce  codes  with 
machine  guns,  that  form  of  discipline  had  best  be 
avoided.  Its  innocent  origin  is  soon  lost  in  the 
ramification  of  personal  and  commercial  animosities, 
and  aside  from  its  inherent  injustice,  it  can  easily 
produce  more  bankruptcy  and  unemployment  than 
it  corrects. 


VISCOUNT  BURNHAM 

JOURNALISM  of  the  type  that  moulded  affain, 
national  and  international,  was  well  exemplified 
by  Lord  Burnham,  whose  death  last  week  stirrtd 
as  many  hearts  in  America  as  in  his  native  Englani 
He  was  a  journalist  by  heritage,  assuming  in  coo. 
parative  youth  the  proprietorship  and  direction  of 
the  London  Daily  Telegraph,  founded  by  his  grand, 
father  and  ably  conducted  by  his  father.  By  in«»iT,^ 
and  education  he  was  peculiarly  adapted  to  the  Brit- 
ish  journalism  of  his  active  years,  and  he  was  the 
last  of  the  old  individual  proprietors  to  turn  hij 
newspaper  to  corporate  ownership,  with  shares 
largely  held  by  the  general  public. 

As  a  background  to  his  journalistic  experience, 
he  had  long  service  in  both  Houses  of  Parliament, 
in  his  later  years  fighting  vigorously  against  curtail- 
ment  of  the  powers  of  the  House  of  Lords  as  a 
legislative  agency.  He  was  essentially  conservative, 
a  defender  of  the  processes  of  democracy  and  free 
press  as  developed  under  British  tradition,  inrli'n^j 
to  believe  that  apparent  broadening  of  the  democratic 
base  would  lead  eventually  to  its  constriction  and 
ruin.  He  held  staunchly  to  the  belief  that  the  press, 
to  be  potent  in  a  free  government,  must  be  free  of  all 
political  and  commercial  entanglements,  steadfast  to 
its  obligation  of  public  service  and  enlightenment 
He  comprehended  the  American  philosophy  of  gov¬ 
ernment  and  of  free  press,  and  did  much  to  further 
that  knowledge  among  his  own  people.  That  under¬ 
standing  was  closely  akin  to  his  intense  interest  in 
the  commonwealths  of  the  British  hegemony,  exem¬ 
plified  well  by  his  long  service  as  president  of  the 
Empire  Press  Union  and  chairman  of  the  Imperial 
Press  Conferences  in  London,  Ottawa,  and  New 
Zealand. 

Lord  Burnham’s  extraordinary  knowledge  of  men 
and  affairs  in  all  parts  of  the  world  was  nowhere 
better  demonstrated  than  in  his  conduct  as  presiding 
officer  of  the  many  international  organizations  that 
commanded  his  time.  His  fairness,  impartiality, 
patience  and  tact  were  notably  evident  to  Americans 
visiting  the  Imperial  Press  Conference  at  Ottawa  a 
decade  ago,  when  Britain’s  new  imperial  policy  was 
being  placed  for  the  first  time  concretely  before  the 
press  of  the  Dominions.  The  personality  and  intel¬ 
lectual  stature  of  the  chairman  were  vital  factors  in 
composing  a  situation  freighted  with  many  difficul¬ 
ties,  and  the  success  of  that  conference,  leading  to 
wide  expansion  of  its  aims,  has  been  rightly  attri¬ 
buted  to  him. 

Successor  to  much  of  Lord  Burnham’s  responsi¬ 
bility  on  the  Daily  Telegraph  is  Lieut.  Cbl.  the 
Honorable  Edward  Frederick  Lawson,  his  nephew 
and  heir.  He  is  the  friend  of  many  Americans  in 
the  journalistic  and  advertising  fields,  and  will  as¬ 
sume  his  new  duties  with  their  heartiest  well- 
wishes. 


THE  MISSING  FACTOR 

UNOFFICIAL  surveys  from  Washington  re¬ 
port  that  industrial  prcxluction  is  now  at 
92  per  cent  of  the  1923-1925  average,  fac¬ 
tory  employment  at  67  per  cent,  freight  loadings  at 
64  per  cent,  and  department  store  sales  at  60  per 
cent.  These  are  estimates  for  the  month  of  July, 
and  they  point  sharply  to  the  missing  factor  in  the 
trade  equation — advertising. 

Editor  &  Publisher’s  index  of  newspaper  adver¬ 
tising  is  based  on  a  slightly  different  combination 
of  units,  but  its  results  are  comparable  with  those 
cited.  With  newspaper  advertising  at  an  index  of 
71  and  prcxluction  of  gocxls  at  92,  it  is  not  to  be 
wondered  that  store  sales  are  so  far  below  normal, 
even  when  the  effect  of  11,000,000  unemployed  on 
purchasing  power  is  fully  considered. 

Another  survey  states,  “confidentially”  and 
out  authentication  that  sales  of  advertised  fw 
and  drug  prcxlucts  are  going  up  much  faster  than 
those  of  private  brands  and  bulk  gocxls,  and  pr*" 
diets  that  further  advertising  is  in  sight. 

Now  the  Administration  proposes  advertising  on 
the  style  of  Liberty  Loan  drives  to  get  the  nation 
in  step  on  the  recovery  march — a  praiseworthy 
ture  which  can  succeed  only  if  it  is  supports  1 
vigorous  and  intelligent  advertising  of  merchandise. 
Many  publicists  have  called  the  present  campaij^ 
a  war,  but  it  is  so  only  figuratively.  Basically, 
is  business,  and  business  needs  intelligent  and  con 
tinuous  aclvertising  for  success — something  mu™ 
than  free  publicity. 
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PURELY  PERSONAL 

Hon.  frank  carrel,  owner  of 
the  Quebec  Chronicle-Telegraph, 
has  left  for  a  motor  tour  of  the  Gaspe 
coast,  and  will  take  moving  pictures  en 
route,  to  be  used  in  an  illustrated 
lecture. 

Herbert  Porter,  publisher,  Atlanta 
Qtorgian-Atnerican,  has  been  appointed 
dairman  of  the  committee  in  charge 
of  the  1934  Community  Chest  cam¬ 
paign. 

James  Hamrnond,  Jr.,  publisher,  A/cm- 
fhis  Commercial  Appeal,  has  leased  a 
residence  there  and  will  move  his  family 
from  Detroit  between  August  15  and 
September  1. 

John  Stewart  Bryan,  publisher  of  the 
Richmond  (Va.)  News-Leader,  visited 
S.  E.  Thomason,  Chicago  Daily  Times 
publisher,  in  Chicago  this  week. 

Carl  L.  Estes,  publisher,  Tyler  (Tex.) 
Courier-Times  and  Telegraph,  flew  to 
Washington  last  week  as  one  of  six 
representatives  of  the  Texas  Indepen¬ 
dent  Refiners  Association  to  attend  the 
oil  conference. 

L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-N  eivs ;  George  B. 
Dolliver,  managing  editor.  Battle  Creek 
Hoon-J ournal ;  Phil  Hanna,  of  the  Chi¬ 
cago  Journal  of  Commerce,  and  Hal 
Foust,  of  the  Chicago  Tribune,  were 
among  the  newspapermen  who  were 
passengers  on  the  Autotram,  new  type 
railroad  car.  manufactured  by  the  Clark 
Equipment  Company,  Battle  Creek,  when 
it  left  there,  July  18,  for  the  Century 
of  Progress  Exposition,  Chicago. 

Willis  J.  Abbot,  of  the  Christian 
Science  Monitor,  Boston,  and  Mrs.  Ab¬ 
bot,  left  for  Europe  on  the  Grip>sholm 
July  28.  They  will  make  an  extended 
tour  of  the  Baltic  States,  visiting  Rus¬ 
sia  before  their  return.  Mr.  Abbot’s 
new  book,  “Watching  the  World  Go 
By,”  a  record  of  px)litics  and  journal¬ 
ism  for  SO  years,  will  be  issued  from 
the  press  of  Little,  Brown  &  Co.  of 
Boston,  during  the  author’s  absence 
from  this  country. 

Lotus  H.  Loudon,  publisher,  Anaheim 
(Cal.)  Bulletin,  attended  the  opening 
of  the  adjourned  session  of  the  Cali- 
iomia  legislature  where  he  opposed  the 
3%  sales  tax,  arguing  for  a  lower  rate. 

Eton  VanderWerp,  publisher,  Fremont 
(Mich.)  Times-Indicator,  and  member 
of  the  state  legislature,  has  been  elected 
president  of  the  Fremont  school  board. 

Robert  T.  Fredericks,  executive  edi¬ 
tor.  Oklahoma  City  Oklahoma  News, 
and  Walter  M.  Harrison,  managing 
editor,  Daily  Oklahoman  and  Times, 
Oklahoma  City,  flew  to  New  York  City 
last  week  to  greet  Wiley  Post  when 
he  arrived  at  the  finish  of  his  record- 
breaking  flight  around  the  world. 

LM.  Nichols,  editor,  Bristozv  (Okla.) 
Record,  seized  as  police  reporter  for  a 
week  recently,  when  he  substituted  for 
Garvin  Sackett,  who  was  absent  on  a 
trip  to  the  Century  of  Progress  Expo¬ 
sition  in  Chicago. 

C  E.  Smith,  editor.  Fairmont  (W. 
sa.)  Times,  and  one  of  the  most  promi¬ 
nent  Deinocrats  in  the  state,  was  re- 
Wed  this  week  as  a  likely  choice  for 
tederal  revenue  agent  in  charge  of  the 
tri-state  region. 

•^'■thur  W.  Newett,  editor,  Leesburg 
(rla.)  Ledger,  has  been  named  as  Flor¬ 
ida  representative  of  the  National  Edi¬ 
torial  Association. 

Th^as  J.  Hamilton,  editor,  Augusta 
iL.  ^  G'liromV/c,  will  be  recommended 
oy  Congressman  Paul  Brown  for  the 
postmastership  at  .\ugusta.  Mr.  Hamil¬ 
ton  was  recently  presented  a  loving  cup 
the  most  useful  citizen  in  Augusta. 
Lapsley  G.  Walker,  editor,  Chatta- 
Times,  celebrated  his 
''nh  birthday  July  20. 

^^ttrie  Holderman.  editor  and 
)  Tribune,  and 
»  .  t  ®f  the  Florida  State  Press 

‘onTffy  20  ^ 

Gaptain  R.  H.  Dunlap,  publisher, 


■j  Bexley  (0.)  News,  has  returned  from  j" 
1  a  business  trip  to  central  and  eastern  I 

FOLKS  WORTH  KNOWING 

J  cities.  L 

Gordon  Chapman,  publisher,  Sanders- 
zille  (Ga.)  Progress,  former  mayor  and 
once  candidate  for  governor,  is  being 
prominently  mentioned  for  the  vacancy 
on  the  state  highway  commission. 

Frank  W.  Thomas,  former  publisher. 
Bowling  Green  (O.)  IVood  County 
News,  has  been  appointed  acting  post¬ 
master  of  Bowling  Green  to  succeed 
Ralph  P.  Crane,  resigned. 

Calvin  C.  Myers,  editor,  Risingsun 
(O.)  Unique,  has  been  appointed  post¬ 
master  of  Risingsun. 

Walter  W.  Raney,  publisher,  McCrory 
(Ark.)  Central  Leader,  was  host  to 
several  hundred  citizens  July  16  at  a 
fish  fry  honoring  I.  N.  Peckenbaugh 
and  J.  S.  Haggard,  only  surviving 
members  of  the  Union  and  Confederate 
Armies,  respectively,  in  that  city.  Gen. 
J.  F.  Ferguson,  a  former  Confederate 
officer,  was  principal  speaker. 

Ettora  Partizi,  editor  of  LTtalia, 
Italian  language  daily  newspaper  of 
San  Francisco,  was  chosen  by  Mayor 
Rossi  to  extend  that  city’s  official  greet¬ 
ings  to  (jeneral  Italo  Balbq  and  his 
Italian  air  squadron  when  it  arrived 
in  Chicago. 

Harry  Lutgens,  publisher.  Sent  Rafael 
(Cal.)  Independent,  and  president  of 
the  Redwood  Empire  Association,  was  a 
principal  speaker  on  Redwood  Empire 
Day  before  the  San  Francisco  .Advertis¬ 
ing  Club  July  12. 

Floyd  J.  Rich,  editor,  Carthage  (N. 
Y.)  Republican-Tribune,  has  returned 
to  his  home  after  receiving  treatment 
in  Strong  Memorial  Hospital  in 
Rochester. 

Haddon  Ivins,  editor.  Union  City  (N. 
J.)  Hudson  Dispatch,  has  returned 
after  touring  New  England  on  his  an¬ 
nual  vacation.  He  described  his  trip 
daily  in  his  page  one  column,  “Now.’’ 

Frank  R.  Moses  and  Jack  Foster,  co¬ 
publisher  and  advertising  manager, 
respectively,  of  the  Marshall  (Mich.) 
Evening  Chronicle,  were  the  opposing 
pitchers  when  the  senior  and  junior 
chambers  of  commerce  of  that  city  met 
in  a  softball  game  July  19. 

Chester  Howell,  publisher,  Chesaning 
(Mich.)  Argus,  has  been  elected  secre¬ 
tary-treasurer  of  the  Central  Michigan 
International  Highway  Association. 

H.  H.  Heidemann,  editor,  Algoma 
(Wis.)  Record-Herald,  has  been  elected 
mayor  of  Algoma  by  the  city  council 
to  fill  the  unexpired  term  of  the  former 
mayor  who  resigned  because  of  ill 
health. 

Sherman  Paddock,  former  publisher, 
Comttry  Club  Magazine,  has  been  ap¬ 
pointed  editor  of  the  Laguna  Beach 
(Cal.)  IFest  Coast  News,  recently  pur¬ 
chased  by  C.  H.  Prisk,  publisher  of  the 
Pasadena  (Cal.)  Star-Nezvs. 


STEWART  ATKINS,  reporter  on  the 
Gastonia  (N.  C.)  Daily  Gazette 
and  youngest  son  of  James  W.  Atkins, 
managing  editor, 
is  editor  of 
The  North  Caro- 
lino  Poetry  Re- 
view,  a  new 
m  monthly  publica- 

vjk  ticn  the  first  issue 

’  JJp  of  which  appeared 

-  in  July-  It  is 

—  sponsored  by  the 

^  o  *■  t  h  Carolina 
Poetry  Society 
and  is  one  of  per- 
1^1^  JUm  haps  less  than 

- - half  a  dozen  po- 

Stiwabt  Atkins  etry  magazines  in 

the  South.  Among 
the  contributors  to  the  first  issue  were 
Struthers  Burt,  Katherin  Newlin  Burt, 
Olive  Tilford  Dargan  and  other  well- 
known  writers.  Father  Dom  Placid, 
head  of  the  English  department  of  Bel¬ 
mont  Abbey  College,  Belmont,  N.  C., 
is  associate  editor. 

This  young  editor  will  be  20  years 
old  in  August  and  has  been  a  member 
of  the  Gazette  staff  since  he  was  18. 
He  is  married  and  has  a  son  a  year 
and  a  half  old.  He  attended  the  Gas¬ 
tonia  high  school  and  the  Darlington 
School  at  Rome,  Ga.,  but  did  not  finish 
the  course  at  either.  He  began  writ¬ 
ing  poetry  at  the  age  of  eight,  his  first 
composition  being  a  lament  over  the 
death  of  his  favorite  pet  dog  “Tip.” 
He  has  had  poems  published  in  The 
Poetry  World,  Versecraft,  the  Nezo 
York  Times  and  various  other  publica¬ 
tions.  He  is  a  regular  contributor  to 
the  book  review  department  of  the 
Gazette. 

IN  THE  business” OFfTcE 

Don  LEON.ARD,  advertising  man¬ 
ager,  Bridgeport  (Conn.)  Post- 
Telegram,  addressed  a  meeting  of  100 
store  managers  of  the  Logan  Bros.’ 
grocery  chain,  held  recently  at  Champ’s 
Farm,  Bridgeport,  at  which  a  slogan 
contest,  “A  Slogan  for  Logan”  was  an¬ 
nounced.  Leonard  has  been  appointed 
one  of  the  contest  judges. 

John  T.  Toler,  circulation  manager, 
Atlanta  Cotistitution,  and  former  I.  C. 
M.  A.  president,  has  returned  to  Atlanta 
following  an  extended  trip  through  the 
east  following  the  convention  of  the 
circulation  group  in  Chicago. 

L.  Roy  Phillips,  advertising  director, 
Ashezille  (N.  C.)  Citizefi-Times,  has 
been  named  on  a  special  Chamber  of 
Commerce  committee  to  devise  ways 
and  means  of  securing  increased  finan¬ 
cial  support  for  that  orgwizatkm. 

W.  D.  Keenan,  advertising  manager, 
Indianapolis  Star,  and  Mrs.  Keenan  and 
two  children,  toured  Michigan,  Ohio  and 
(Continued  on  next  page) 


....  Strange  as  it  Seems  .  . 
Business  is  picking  up! 

Even  though  the  summer  days  are  hot  and  the  vacation  spots  are 
thronged,  orders  are  coming  in  for  McNaught  features. 

That  means  that  newspapers,  feeling  the  incoming  tide,  or  sensing 
its  approach,  are  not  willing  to  be  caught  napping.  They  want  to 
have  good  features  all  ready  for  their  readers  to  read  when  the  paper 
again  rounds  out  into  a  fatter  and  better-balanced  publication  than 
it  has  been  during  the  lean  days  just  behind  us. 

Strange  as  it  Seems,  by  John  Hix,  is  the  newest  McNaught  feature. 
Daily,  and  a  beautiful  Sunday  page  in  colors. 

And,  speaking  of  Sunday  pages,  perhaps  you’d  like  to  see  those 
Dixie  Dugan  and  Joe  Palooka  pages.  We’ll  be  glad  to  send  you 
samples. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNlTT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairman  NEW  YORK,  N.  Y.  President 
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CHARLES  V.  McADAM 
President 


f^ECENT  among  the  many 
editors  to  move  the  Tarzan 
color  page  to  the  position  of 
honor  in  their  eomic  sections 
is  Dwight  Young,  of  the  Dayton 
Journal  and  Herald.  His  letter 
announcing  Tarzan’s  promo¬ 
tion  to  a  premier  place  is  re¬ 
produced  above 

Mr.  Young’s  step  parallels 
that  of  a  decisive  majority  of 
the  publishers  today  who  sub¬ 
scribe  to  this  hard-to-wait-for 
feature  by  Edgar  Rice  Bur¬ 
roughs 

Two  out  of  every  three  papers 
in  which  Tarzan  makes  his 
thrilling  appearance  accortl 
him  the  position  of  honor 
among  their  color  page  fea¬ 
tures 

Consider  this,  and  the  rea¬ 
son  becomes  obvious  why  news¬ 
papers  considering  means  of 
enlarging  circulation  first  of 
all  consider  Tarzan 

For  terms  and  samples,  write 
to 

United  Features 

MONTE  BOURJ.4ILY 

General  Manager 

220  East  42d  Street,  New  York 
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Kentucky,  on  a  vacation  trip  the  past 
two  weeks. 

E.  G.  Smith,  vice-president  and  gen¬ 
eral  manager,  Quebec  Chronicle-Tele¬ 
graph,  and  former  president  of  the 
Canadian  Daily  Newspapers’  .Associa¬ 
tion,  is  back  in  Quebec,  after  spending 
a  week  in  Kennebunk,  Me. 

O.  L.  Barker,  national  advertising 
manager,  San  Francisco  Call-Bulletin, 
is  spending  his  vacation  at  Pinecrest,  in 
the  Sierra  Nevada  Mountains. 

Max  Bridges,  business  manager, 
Spartanburg  (S.  C.)  Herald-Journal, 
and  Mrs.  Bridges,  have  returned  from 
Charleston,  S.  C.,  where  they  spent 
several  days  at  the  beach. 

Russell  Rich,  circulation  manager, 
Philadelphia  Public  Ledger,  and  Mrs. 
Rich,  were  guests  at  a  surprise  wedding 
celebration  given  last  week  by  friends 
from  Camden,  Me 

.\.  A.  Campt>ell,  local  display  adver¬ 
tising  manager.  Salt  iMke  Tribune,  has 
returned  from  an  eastern  states  motor 
tour  which  included  a  visit  to  the 
World’s  Fair. 

G.  R.  Snyder,  advertising  manager, 
Clarksburg  (W.  Va.)  Exponent  and 
Telegram,  recently  addressed  the  stu¬ 
dents  of  the  commercial  department. 
West  \’irginia  Business  College  at 
Clarksburg. 

Kenneth  Chong,  advertising  salesman, 
Honolulu  Star-Bulletin,  sailed  July  8 
on  a  honeymoon  trip  to  the  United 
States.  It  is  his  first  visit  to  the 
mainland. 

Elden  W.  Mathews,  circulation  man- 
ager,  Utica  (N.  Y.)  Daily  Press,  and 
W.  Ashcroft,  W,  Snyder  and  William 
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Bowers  of  the  circulation  de^rtment, 
have  returned  from  their  vacations. 

R.  E.  Langton,  credit  manager,  Salt 
Lake  Tribune,  has  returned  from  Mil¬ 
waukee,  where  he  attended  the  national 
convention  of  credit  men. 

Elton  R.  Snell,  advertising  manager. 
South  Norwalk  (Conn.)  Evening  Senti¬ 
nel,  has  been  on  vacation  with  his  family 
in  Lewiston,  Me. 

Walter  Dodwell,  advertising  manager. 
Union  City  (N.  J.)  Hudson  Dispatch, 
is  on  vacation  at  Lake  Mohawk,  Sparta, 
N.  J. 

W.  V.  Weigand,  Salt  Lake  City  dis¬ 
trict  circulation  manager.  Salt  Lake 
Telegram,  is  attending  the  national  con¬ 
vention  of  Elks.  He  is  the  Salt  Lake 
City  club’s  retiring  exalted  ruler. 

Frederick  Lofstrom,  superintendent  of 
newspaper  boys,  circulation  department, 
Binghamton  (N.  Y.)  Press,  recently 
returned  from  a  vacation. 

Miss  Rose  Quinn,  of  the  Rochester 
(N.  Y.)  Democrat  &  Chronicle  classi¬ 
fied  advertising  department,  is  on  va<a- 
tion. 

Clara  JoseiAson,  of  the  classified  de¬ 
partment,  Bridgeport  (Conn.)  Times- 
Star,  has  been  on  vacation  with  her 
sister.  Miss  Betty  Josephson,  in  Nova 
Scotia. 

George  McCollister,  of  the  advertis¬ 
ing  staff.  Cedar  Rapids  (la.)  Gasette 
for  seven  years,  has  joined  the  C.  V. 
Shepard  Agency  of  the  National  Life 
Insurance  Company  of  Vermont,  as  local 
agent  in  Cedar  Rapids. 

Harry  Danielson,  of  the  Rochester 
(N.  Y.)  Democrat  &  Chronicle  adver¬ 
tising  staff,  is  on  vacation. 

Asa  Schenck,  credit  manager.  Daily 
Oklahoman  and  Times,  Oklahoma  City, 
is  in  Colorado  spending  his  vacation 
fishing.  He  plans  to  visit  in  New 
Mexico  and  Texas  before  returning. 

Albert  B.  Engelbert,  office  manager 
and  auditor,  Binghamton  (N.  Y.)  Press, 
is  on  a  two-week  vacation. 

Guy  Wadsworth  has  rejoined  the  re¬ 
tail  advertising  staff  of  the  Dayton 
(O.)  Daily  News. 

F.  Lamar  Schmidt,  of  the  business 
office.  Oklahoma  City  Daily  Oklahoman 
and  Times,  is  spending  a  two-week 
vacation  in  Chicago. 

Harold  Lynch,  of  the  display  staff, 
Bridgeport  (Conn.)  Times-Star,  and 
Mrs.  Lynch,  the  former  Miss  Anne  Mc¬ 
Govern,  daughter  of  James  L.  Mc¬ 
Govern,  editor,  and  of  the  paper’s  social 
page  staff,  are  on  a  vacation  trip. 

Miss  Elsa  Lang,  promotion  manager 
of  the  New  York  Herald  Tribune,  has 
left  for  Haiti,  where  she  will  spend  her 
vacation. 

Thomas  Lowe,  assistant  advertising 
manager,  the  Bexley  (O.)  News,  is  with 
an  Ohio  National  Guard  organization  at 
Camp  Perry,  O.,  for  two  weeks. 

Alexander  J.  MacDonald,  national 
advertising  manager,  Rochester  (N.  Y.) 
Times-Union,  has  returned  from  a 
vacation  in  the  White  Mountains. 

U.  S.  G.  Welsh,  who  was  with  the 
New  York  Herald  Tribune  eight  years 
ago,  has  rejoined  that  paper  in  the 
household  and  electrical  appliances  ad¬ 
vertising  department. 

Horace  Hay,  advertising  manager. 
East  San  Diego  (Cal.)  Progress-Jour¬ 
nal,  has  been  on  vacation  in  the  San 
Bernardino  Mountains. 


IN  THE  EDITORIAL  ROOMS 

Frank  SMETHURST.  managing 
editor,  Raleigh  (N.  C.)  News  &  Ob¬ 
server,  is  writing  a  column  called  “In  My 
Opinion,”  which  is  a  daily  feature  of 
the  editorial  page. 

T.  C.  Harris,  Jr.,  managing  editor, 
St.  Petersburg  (Fla.)  Times,  and  Mrs. 
Harris,  have  returned  from  a  10-day 
vacation  in  Havana,  Cuba. 

John  W.  B.  Mitchell,  managing  edi¬ 
tor,  Union  City  (N.  J.)  Hudson 
Dispatch,  is  spending  his  vacation  in 
the  Adirondacks.  Leo  Hershdorfer,  po¬ 
litical  editor,  is  substituting. 

Fred  J.  Gains  way,  managing  editor, 


Jersey  City  (N.  J.)  Jersey  Journal,  is 
touring  New  York  and  New  England 
on  his  vacation. 

Paul  Hodges,  Washington  correspond¬ 
ent,  Cleveland  Plain  Dealer,  with  his 
wife  and  son,  Paul,  Jr.,  are  spending  a 
vacation  with  Mr.  Hodges’  parents  in 
Wayne,  O. 

A.  E.  McKee,  editorial  writer,  Co¬ 
lumbus  Ohio  State  Journal,  addressed 
the  Columbus  Exchange  Club  recently 
on  “Reminiscences  of  My  Early  Ac¬ 
quaintance  with  John  D.  Rockefeller.” 

H.  Preston  Wolfe,  editorial  writer, 
Columbus  (O.)  Dispatch,  and  Mrs. 
Wolfe,  society  editor  of  the  paper,  are 
on  a  six-week  tour  of  Europe.  Mrs. 
Eleanor  Addison  is  acting  society  editor 
in  Mrs.  Wolfe’s  absence. 

R.  G.  Miller,  staff  correspondent, 
Oklahoma  City  Daily  Oklahoman,  on 
July  22  began  a  series  of  articles  about 
business  and  agricultural  conditions  in 
several  counties  of  Oklahoma.  His  first 
article  was  written  at  Guymon,  seat  of 
Texas  County. 

Harold  Requa,  Jr.,  of  the  editorial 
staff.  National  City  (Cal.)  News,  has 
been  appointed  deputy  city  treasurer. 

Herman  C.  Yancey,  formerly  with  the 
Atlanta  Georgian  and  American,  has 
been  appointed  publicity  agent  for  the 
Southern  Railway  System,  with  head¬ 
quarters  in  Atlanta. 

John  S.  Chalmers,  city  editor.  Mont¬ 
real  (P.  Q.)  Gasette,  is  in  hospital 
in  Montreal,  suffering  from  rheumatic 
fever. 

R.  L.  Hooker,  day  news  ^itor,  Jack¬ 
sonville  (Fla.)  Times-Union  has  left 
with  his  family  on  a  vacation  trip. 

Zipp  Newman,  sports  editor,  Bir¬ 
mingham  (Ala.)  News,  and  Mrs.  New¬ 
man  are  the  parents  of  a  daughter,  born 
recently. 

Wayne  Guthrie,  assistant  city  editor, 
Indianapolis  News,  is  spending  his  va¬ 
cation  with  his  family  at  the  Dunes 
state  park  in  Northern  Indiana. 

Rousseau  Duncan,  assistant  city  edi¬ 
tor,  Nashville  Banner,  and  Mrs.  Dun¬ 
can,  are  spending  a  two-week  vacation 
at  Monteagle,  in  the  Tennessee  moun¬ 
tains. 

Morris  Litman,  first  assistant  city 
editor,  Philadelphia  Evening  Ledger,  is 
on  vacation  in  Atlantic  City  with  his 
family. 

T.  H.  Barrett,  city  editor,  Dallas 
(Tex.)  Morning  News,  spent  one  week 
of  his  vacation  in  Chicago  visiting  the 
Century  of  Progress. 

Charles  B.  McGhee,  news  editor,  Lynn 
(Mass.)  Item,  is  on  vacation. 

Kenneth  Toler,  chief  of  the  Memphis 
(Tenn.)  Commercial  Appeal  bureau  at 
Jackson,  Miss.,  was  in  Vicksburg,  Miss., 
July  19  covering  the  trial  of  Dominick 
Bove,  58-year-old  merchant,  for  the  mur¬ 
der  of  his  sister-in-law. 

Mrs.  Clara  Hood  Rugel,  fashion  edi¬ 
tor,  Dallas  Morning  News,  is  spending 
several  weeks  in  (Chicago  and  New 
York,  gathering  information  on  the  lat¬ 
est  fashion  trends. 

Harvey  Paul,  drama  critic,  Pittsburgh 
Post  Gasette,  recently  spoke  on  Ste¬ 
phen  Collins  Foster,  the  famed  Pitts¬ 
burgh  composer  of  American  folk  songs, 
before  Phi  Alpha  Theta,  national  hon¬ 
orary  history  fraternity,  at  Heinz 
House,  University  of  Pittsburgh. 

Mrs.  Alena  Duff  James,  fashion  edi¬ 
tor,  Dallas  (Tex.)  Times-Herald,  went 
to  New  York  about  a  week  ago  to 
gather  fashion  information  for  her 
paper. 

William  Driscoll,  of  the  Philadelphia 
Racord  staff,  and  Mrs.  Driscoll,  are  on 
vacation  at  the  Deer  Isle,  Me.,  cottage 
of  Philip  W,  Buxton,  Camden  (N.  J.) 
Courier,  rewrite  man. 

Rex  Wallace,  sports  editor,  Battle 
Creek  (Mich.)  Enquirer-News,  has 
been  chosen  statistician  of  the  Central 
Michigan  Amateur  Basketball  League. 

Edgar  A.  Poe,  automobile  editor. 
New  Orleans  (La.)  Times-Picayime, 
has  returned  from  a  vacation  in 
Chicago. 


F.  Lowell  Lawrence,  Kansas  City 
Journal-Post  drama  and  movie  critic, 
returned  this  week  from  a  two-wedk 
vacation  in  Wyoming.  John  Swayit, 
radio  editor  and  announcer  who  filled 
in  for  Lawrence,  is  substituting  for 
Tom  Collins,  Sunday  editor,  who  has 
gone  to  Chicago  for  a  week. 

Francis  J.  McGrath,  sports  editor, 
and  Rene  G.  DeTonnancour,  district 
staff  reporter.  Fall  River  (Mass.)  Her- 
aid  News,  are  on  vacation. 

Eli  Ives  Collins,  makeup  and  feature 
editor,  Jersey  City  (N.  J.)  Jersey  Jour¬ 
nal,  is  writing  a  column,  “Once  a  Week," 
for  his  home  town  paper,  the  Branford 
(Conn.)  Review. 

Mrs.  Mart  Adams,  known  as  “.\unt 
Susan,”  home  economics  editor,  Okla¬ 
homa  City  Daily  Oklahoman,  is  spend¬ 
ing  a  three-week  vacation  in  New 
York  City. 

Fred  Rapp,  head  of  the  Kansas  City 
Journal-Post  art  department  and  Dale 
Beronius,  Kansas  City  Star  artist,  have 
been  appointed  on  the  committee  to 
judge  posters  for  the  national  conven¬ 
tion  of  the  Young  Democratic  Clul» 
of  America  at  Kansas  City,  August  31. 


A.  E.  McKee,  associate  editor,  Co- 
lumbus  Ohio  State  Journal,  has  bea 
elected  a  vice-president  of  the  Columbus 
Chamber  of  Commerce. 

W.  E.  J.  Martin,  drama  editor,  Buf¬ 
falo  Courier-Express,  addressed  the  f 
South  Buffalo  Lions  Club  at  a  luncheon  [ 
meeting  recently)  on  “The  Lighter  Side  i 
of  the  Show  Business.”  | 


Mrs.  Harry  D.  Hines,  society  editor, 
Salt  Lake  Telegram,  is  in  a  serious 
condition  in  the  Twin  Falls,  Idaho, 
County  Hospital  as  a  result  of  a  motor 
accident  near  Buhl,  Idaho,  this  week, 
in  which  her  husband.  Dr.  Harry  D. 
Hines,  Salt  Lake  City  dentist,  was 
killed.  Mrs.  Hines  is  not  expected  to 
recover  for  several  months.  Miss  Ruth 
Kowells  of  the  staff,  is  substituting. 

Charles  R.  McLendon,  assistant  city 
editor  of  the  New  York  Herald  TrUh 
une,  has  left  on  a  two-week  vacation. 

Mrs.  Cecelia  Fickling  has  joined  the 
St.  Petersburg  (Fla.)  Evening  Inde¬ 
pendent  staff,  as  society  ^itor,  suc¬ 
ceeding  Miss  Martha  Harris,  a  recent 
bride. 

D.  John  Rickard,  chancery  court  r^ 
porter,  Jersey  City  (N.  J.)  Jersey 
Journal,  and  Mrs.  Rickard,  are  the 
parents  of  a  son,  bom  July  20. 

Miss  Betty  Luther,  El  Paso  (Tex) 
Herald-Post  women’s  page  editor,  vis¬ 
ited  in  Los  Angeles  on  her  vacation. 

Miss  Eloise  Owens,  society  editor, 
Anaheim  (Cal.)  Bulletin,  is  spending 
her  vacation  in  the  High  Sierras. 

Ralph  Hurst,  aviation  editor,  Bir¬ 
mingham  (Ala.)  News,  has  been  a^ 
pointed  to  the.  staff  of  Brig.  Gen.  John 
C.  Persons,  commanding  officer,  wnd 
Infantry  Brigade,  Alabama  National 
Guard,  with  the  rank  of  first  lieutenant 

Roy  Adams,  telegraph  editor,  Akron 
(O.)  Beacon-Journal,  and  Mrs.  Adamt 
are  the  parents  of  a  daughter,  bom  July 
10  at  Amarillo,  Tex. 

James  E.  Nolan,  staff  reporter,  Lyns 
(Mass.)  Item,  and  president  of  the 
Lynn  Press  Club,  Inc.,  is 
two-week  vacation  in  New  York  t,ity. 


Arthur  B.  Peabody,  of  the  Lym 
lass.)  Telegram-N cws,  is  writing  J 
ly  column,  “Tattle  Tales,’  newsy 
:es  of  persons  about  town, 
id  Miles,  of  the  Atlanta  Jonn^ 
>rts  staff,  and  Angus  Perkerson,  ^ 
of  the  Journal  magazine 
:  finalists  in  the  annual  AtlanU  n^- 
>ermen’s  golf  tourney.  They 
a  play-off  for  the  1933  championship 
s  week. 

Betty  Burns,  the  first  girl  to  bicy 
the  top  of  Mount  LeConte,  in 
loky  Mountains,  has  joined  the  »osn 
!e  Tennessean  staff. 

Paul  Bishop,  El  Paso  (Tw-)^*; 
St  reporter,  is  subbing  for  two 
im,  sports  editor,  who  is  on  vaca 

iVilliam  O’Donovan,  formerly  asnsf 

;  citv  ^itor.  White  Flams  (W- 
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To  the  Greatest  Netrspaper  Feature  Service 


An  Entirely  New  Idea  in  Comics! 


Alley  Oop! 

Bv  V.  T.  Hamlin 


An  unusual  comic  strip  in  which  “Alley 
Oop,”  a  cave  man,  and  the  strange  ani¬ 
mals  and  birds  of  a  million  years  ago  will 
provide  lots  of  laughs  for  readers  of 
NEA  Service  client  papers. 


If  your  paper  receives  NEA*s  service,  you  do  not  need  to  make  an  additional  purchase  to  have 
“Alley  Oop,**  With  eight  other  famous  comics,  it  will  come  to  you  as  part  of  this  comprehen¬ 
sive  comic,  picture  and  feature  service. 


If  you  are  not  an  NEA  client,  this  adds  further  proof  to  the  fact  that  you  are 
passing  up  the  outstanding  buy  on  the  feature  market. 


Funny  Cave  Men,  Prehistoric  Flappers, 
Dinosaurs,  Triceratops,  Trachodons,  Ptero¬ 
dactyls  and  many  other  strange  creatures  of 
the  past.  What  a  background  for  a  comic! 
The  sketches  alone  will  interest  your  readers. 
But  more  than  that,  “Alley  Oop”  is  really 
comical.  It’s  a  comic  with  thrills,  action, 
surprises  and  suspense — plus  real  humor.  A 
combination  that  is  hard  to  beat! 

The  unusual  promotion  possibilities  of  this 
new  comic  are  obvious.  It’s  different  than 
other  strips,  and  it  will  be  easy  to  get  your 
readers  talking  about  it.  First  release 
August  7. 

NEA  Service,  Inc. 

1200  W.  Third  St.  Cleveland,  Ohio 


NEA  COMICS 

Out  Our  IVa}; 
Alley  Oop 
Our  Boarding  House 
Boots 

Wash  Tubbs 
Freckles 
Side  Glances 
Salesman  Sam 
The  Newf angles 

An  Unexcelled 
Group 


“Alley  (top's"  Prehistoric  Laugh 
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PERSONAL 

{Contimied  from  page  22) 

Daily  Reporter  and  at  present  editor  of 
his  national  guard  regiment’s  publica¬ 
tion,  has  rejoined  the  daily  for  the 
summer. 

Francis  A.  Robinson,  who  received  a 
degree  from  \'’anderbilt 
Lniversity  in  June,  has  joined  the  Nash- 
znlle  Banner  editorial  staff. 

Fitzhugh  McMaster,  of  the  editorial 
staff,  Columbia  (S.  C.)  State,  addressed 
the  Columbia  Kiwanis  Club  July  18. 

Thomas  L.  Cullen,  police  reporter, 
Bridgeport  (Conn.)  Post,  sailed  July 
15  for  Europe  as  head  of  the  N^ew  Eng¬ 
land  delegation  to  the  international  Boy 
Scout  jamboree  in  Budapest,  Hungary. 
He  will  be  away  six  weeks. 

Helen  M.  Westerman,  a  1933  grad¬ 
uate  of  the  Ohio  State  University 
School  of  Journalism,  has  joined  the 
Bexley  (O.)  News  staff. 

George  T.  Maxwell,  Rochester  (N. 
Y.)  Timcs-Union  artist,  and  1932  car¬ 
toon  prize  winner  in  Editor  &  Pub¬ 
lisher  contest,  is  on  a  two-week 
vacation. 

.■Man  B.  McGrew,  of  the  editorial 
staff,  Escondido  (Cal.)  Times-Adi'ocate, 
and  Mrs.  McGrew,  are  the  parents  of  a 
daughter,  born  July  6. 

.Alexander  MacDonald,  formerly  of 
the  city  staff,  Bridgeport  (Conn.) 
Timcs-Star,  has  joined  the  city  staff, 
Honolulu  (T.  H.)  Star-Bulletin.  For 
some  time  he  has  been  writing  a  twice- 
weekly  column,  “On  the  Beach  at  Wai¬ 
kiki,”  for  the  Star-Bulletin. 

W.  G.  Secrist.  of  the  Kansas  City 
Journal-Post  staff,  was  in  Olathe,  Kan., 
last  week,  covering  Kansas’  first  jury 
trial  of  a  defendant  charged  with  selling 
3.2  beer. 

John  D.  MacPhail,  telegraph  editor. 
Fall  River  (Mass.)  Herald  News,  is 
addressing  a  number  of  gun  and  re¬ 
volver  clubs  in  the  New  England  states 
during  his  two-week  vacation. 

Frederick  Smith,  of  the  Charlotte 
(N.  C.)  Observer  staff,  was  in  Gastonia 
July  23  covering  a  murder  trial. 

Elizabeth  Kell,  formerly  society 
columnist  on  the  New  Orleans  (La.) 
Item,  has  joined  the  society  department 
of  the  .Veu'  Orleans  States. 

LeRoy  Greene  has  returned  to  the  re¬ 
write  staff  of  the  Philadelphia  Public 
Ledger  from  the  Philadelphia  Daily 
News,  where  he  was  on  assignment  and 
rewrite.  Greene  joined  the  News  about 
a  year  ago. 

Richard  G.  Harris,  former  federal 
run  reporter.  New  Orleans  (La.)  Daily 
States,  has  joined  the  New  Orleans  Item 
in  the  same  capacity. 

Miss  Mary  Jarvis,  who  is  employed  in 
the  library  department  of  the  Sheboygan 
t,Wis.)  Press,  has  returned  to  her  duties 
after  an  absence  of  14  weeks.  She  suf¬ 
fered  a  broken  pelvis  in  an  automobile 
accident. 

Bert  McGrane,  of  the  Dcs  Moines 
(la.)  Register  and  Tribune,  and  Don 
McGuire  of  the  Des  Moines  bureau  of 
the  .Associated  Press,  were  at  Lake 
Okoboji  last  week,  where  they  covered 
the  Iowa  state  amateur  golf  tournament. 

Qyde  Knox,  of  the  Toledo  Blade 
copy  desk,  has  left  for  a  two-week  vaca¬ 
tion  at  the  \\  orld  s  Fair  and  at  Sturgis, 
Mich. 

Kenneth  Uhl  has  joined  the  New 
Orleans  (La.)  Times-Picavune  copy 
desk. 

Jack  Densham,  of  the  marine  depart¬ 
ment,  San  Francisco  Chronicle,  is  tak¬ 
ing  a  deep  sea  vacation  trip  to  the 
Panama  Canal.  In  his  absence  Ed 
Petret  is  covering  the  water  front. 

Frank  L.  Fitzpatrick,  Burlington 
County,  N.  J.,  reporter,  Philadelphia 
Evening  Ledger,  handled  the  pictures 
and  coverage  of  the  memorial  service 
for  Emilio  Carranza,  “Mexican  Lindy,” 
who  crashed  in  the  New  Jersey  pines, 
July  12,  1928,  while  flying  from  New 
York  to  Mexico. 


WEDDING  BELLS 

\17ILLI.AM  O.  KENAN,  publisher, 
V  V  Green  Springs  (O.)  Echo,  to  Mrs. 
Lena  L.  Cochran,  Fremont,  O.,  in  Fre¬ 
mont,  July  22. 

Regina  Johnston,  city  editor,  Ashland 
(Ore.)  Daily  Tidings,  to  Ralph  E. 
Moody,  assistant  .Attorney-General 
of  Oregon,  in  \’ancouver.  Wash.,  re¬ 
cently. 

Carl  Schnabel,  assistant  circulation 
manager,  Sacramento  (Cal.)  Union,  to 
Miss  Grace  V.  Lockwood,  of  Johnstown, 
Pa.,  recently  in  Pittsburgh. 

Lawrence  Delong,  of  the  Sapulpa 
(Okla.)  Herald  staff,  to  Miss  Thelma 
Bryan,  of  Sapulpa,  June  26,  in  Cushing, 
Okla.  Announcement  of  the  wedding 
was  not  made  until  recently. 

Miss  Helen  Louise  Munsey,  formerly 
with  the  advertising  department.  Colum¬ 
bus  (O.)  Dispatch,  to  Edwin  C.  Brown, 
July  1,  at  Newport,  Ky. 

Oscar  Elder,  University  of  Florida 
correspondent  of  the  Jacksomille 
Florida  Times-Union  for  three  years, 
to  Miss  Mary  Saussy,  at  Tampa,  re¬ 
cently. 

William  -A.  Browne.  Ill,  son  of  W.  A. 
Browne,  Jr.,  managing  editor  and  co¬ 
publisher  of  the  Greenzille  (O.)  Advo¬ 
cate,  to  Miss  Catherine  Dale  Green,  at 
Connersville,  Ind.,  July  10. 

Stanley  De  Wolfe  Wheelock,  of  the 
classified  department,  Bridgeport 
(Conn.)  Timcs-Star,  to  Miss  Laura  A. 
Sielleck,  of  Devon,  Conn.,  June  24,  in 
Devon. 

Miss  Cleo  Paton  to  George  O.  Johns¬ 
ton,  member  of  the  Sun  Printing  Com¬ 
pany.  publisher  of  the  Daily  Sun- 
Gacette  and  Weekly  Telegraph,  at  Ful¬ 
ton,  Mo..  July  15,  at  the  Fulton 
Country  Qub. 

Miss  Marianne  Whitaker,  a  graduate 
of  the  L'niversity  of  Nebraska  and 
daughter  of  C.  H.  Whitaker,  editor  of 
the  Clinton  (Mo.)  Democrat,  to  Charles 
T.  Hoskins,  of  Kansas  City,  last  week. 

Frances  W.  Crill,  school  editor,  Buf¬ 
falo  Ez'cning  News,  to  Frank  J.  Laja- 
cono,  of  Buffalo,  July  4. 

PRESS  ASSOCIA’nON  NOTES 

Herb  LUNDY  has  been  transferred 
from  the  United  Press  office  in 
Portland  to  the  San  Francisco  office. 
He  succeeds  Dan  Bowerman.  who  is 
now  on  the  Orient  cables  staff. 

Bennett  Wolfe,  of  the  Oklahoma  City 
Associated  Press  bureau,  is  spending  a 
two-week  vacation  visiting  in  Kansas 
City,  Mo.,  and  Dallas.  Tex. 

Frank  Nichols,  of  the  Toledo  office, 
.Associated  Press,  has  returned  from 
vacation. 

Willard  R.  Smith,  head  of  the  United 
Press  bureau  at  Madison,  Wis.,  who  is 
spending  his  vacation  near  Rochester, 
N.  Y.,  paid  a  brief  visit  to  New  York 
this  week. 

Robert  -Anderson,  formerly  of  the 
.Associated  Press  staff  in  Indianapolis, 


but  now  with  the  same  organization 
in  Washington,  was  a  recent  visitor  to 
his  former  home.  While  in  the  city  he 
was  the  guest  of  Claude  M.  Mahoney  of 
the  Indianapolis  Star. 

Robert  L.  Thompson,  formerly  of 
Raleigh,  N.  C.  and  Washington,  D.  C. 
staffs,  has  joined  the  Associated  Press 
bureau  at  Baltimore,  Md.,  effective  July 
15. 

R.  H.  Brugere,  .Associated  Press  cor¬ 
respondent  at  Sioux  Falls,  S.  D.,  who 
has  been  ill  for  the  past  month,  is  re¬ 
covering. 

SPECIAL  EDITIONS 

TULSA  (OKLA.)  WORLD.  July 
23,  8-page  beer  section,  tabloid  size. 
Toledo  Blade.  6-page  Kroger  section, 
July  20,  in  connection  with  the  open¬ 
ing  of  a  Kroger  store  in  downtown 
Toledo. 

Binghamton  (N.  Y.)  Sun,  July  17,  8- 
page  souvenir  edition  of  “Community 
Builders.” 

Kenosha  (Wis.)  News,  20-page 
“Kenosha  Day  Edition”  for  Homecom¬ 
ing  Week,  July  23-29,  July  22. 

Waltcrboro  (S.  C.)  Press  &  Stand¬ 
ard,  July  19,  16-page  “Progress  Edi¬ 
tion.” 

Bloomfield  (N.  J.)  Independent  Press, 
July  21,  12-page  tabloid  special  mer¬ 
chants’  “Buy  Before  Inflation”  section. 

Mobile  Register,  eight-page  special 
section  in  connection  with  the  13th  an¬ 
niversary  of  the  Morrison  Cafeteria, 
July  16. 

ASSOCIA’nONS 

WILLI.AM  N.  HARDY,  executive 
secretary,  Pennsylvania  News¬ 
paper  Publishers’  .Association,  Har¬ 
risburg,  has  recovered  from  an  illness, 
after  spending  some  time  in  a  hospital. 

Ray  J.  Dyer,  secretary  and  field  man¬ 
ager,  Oklahoma  Press  .Association, 
has  resumed  work  in  his  office  after 
a  week’s  absence  caused  by  a  leg  infec¬ 
tion. 

One  thousand  members  of  the  Toledo 
Newsboys'  Association  will  take  part 
in  their  annual  field  day  July  31  at 
Toledo  Beach,  on  Lake  Erie.  The 
beach  and  all  concessions  will  be  open 
to  the  boys  and  a  program  of  dashes 
and  stunts,  in  addition  to  swimming  and 
boat  races,  has  been  arranged. 

Sam  P.  Harben,  secretary  of  the 
Texas  Press  .Association  and  editor 
of  the  Texas  Press  Messenger,  and  Mrs. 
Harben,  left  Dallas.  July  16  for  an  ex¬ 
tended  vacation  in  Colorado.  They  will 
return  to  Dallas,  September  1. 

Bruce  McCoy,  business  manager, 
Wisconsin  Press  Association,  Madi¬ 
son,  is  attending  the  annual  camp  of  the 
Wisconsin  militia. 

Edwin  A.  Bemis,  field  director,  Col¬ 
orado  Press  .Association,  has  returned 
to  his  office  at  Boulder,  Colo.,  follow¬ 
ing  a  tour  of  the  Pacific  coast  with  his 
familv.  Mr.  Bemis  had  been  ill. 


At  a  meeting  of  Southern  Califoma 
daily  newspaper  publishers  held  at  Lon* 
Beach  July  (18,  M.  C.  Moore,  newspaper 
broker  and  counselor  of  Beverly  HiHs 
Cal.,  addressed  the  gathering  on  the 
matter  of  declared  valuation  of  capital 
stock  as  affected  by  the  National  In- 
dustrial  Recovery'  Act.  Mr.  Moore 
stressed  the  point  of  good-will  value 
and  outlined  a  formula  for  evaluating 
subscriptions  per  capita. 

Rochester  (N.  Y.)  Press  Club  con- 
ducted  its  annual  outing  Sunday,  Jul, 
23,  on  the  Dolomite  property  near 
Rochester.  Albert  J.  Moss,  Rochestp 
Times-Union  reporter  and  president  o( 
the  club,  was  general  chairman. 

SCHOOLS 

T  T'ERNON  NASH,  head  of  the  rfc- 
V  partment  of  journalism  of  Yenchim 
University,  Peiping,  China,  sailed  Julj 
14  from  Seattle,  Wash.,  returning  to 
China  after  spending  a  year  and  a  half 
in  the  United  States  as  an  exchange 
professor  at  the  University  of  Missouri 
Mrs.  Nash  and  their  two  children  ac¬ 
companied  him.  Frank  L.  Martin,  asso¬ 
ciate  dean  of  the  University  of  Missouri 
School  of  Journalism,  spent  a  year  at 
Yenching  University  as  exchange  pro¬ 
fessor  there. 


CERTIFIED  PERFORMANCE 


Several  hundred  of  your  fellow  publisl)er$  are  depending  on  the  Certi¬ 
fied  Dry  Mat  in  their  stereotype  foundries  to  help  them  produce  cleanly 
and  clearly  printed  papers  day  in  and  day  out  on  schedule  time. 

In  these  foundries  they  have  found  that  Certifieds  are  molded 'with 
less  pressure,  save  time  in  scorching  and  can  be  cast  at  lower  temper¬ 
atures.  All  of  which  means  economy  in  time  as  well  as  in  money. 

You,  too,  are  respectfully  invited  to  investigate  the  performance  of 
Certified  Dry  Mats  by  trying  some  in  your  own  foundry  under  your 
own  working  conditions. 

We  are  gladly  at  your  service. 


A  completdy 
flexible 
casting  unit 
producing 
slug-lines  from 
6  to  144  point, 
single  types, 
rules, 
slugs  for 
space  and  base. 

MERGENTHALE* 
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ALEI 


GENERAL 


200-756 

ELECTRIC 


General  Electric  Conpany, 

Schenectady,  New  Tork. 

Gentlemen: 

In  1329  we  ina tailed  two  General 
Electric  one  hundred  horse  power  A.  C.  lull 
automatic  double  motor  equipments  In  connection 
with  a  Scott  doqble  sextuple  press. 

tte  have  found  that  these  equipments 
have  proven  satisfactory  In  every  way. 


A.  R.  Treanor. 

N. 


Thia  afaraofype 
pot,  equipped  with 
G*E  Cairod  heat¬ 
ing  unite  aud  auto¬ 
matic  eontrai,  hoe 
provided  new 
economieein  metai 
melting  for  The 
Saginaw  Daily 
Newe 


Moreover,  any  of  our  G-E  printing-equip¬ 
ment  specialists  can  show  you  active 
testimonials — actual  installations — of  G-E  print¬ 
ing-press  equipments  that  are  giving  complete 
satisfaction  to  their  users.  See  for  yourself  what 
it  means  to  have  a  G-E  equipped  press. 

General  Electric  is  ready  to  supply  you  with 
complete  electric  equipment — motors,  controllers, 
accessories — for  any  type  of  press,  large  or  small, 
high  or  low  speed;  also  transformers,  wire,  cable, 
lighting,  and  the  facilities  of  a  nation-wide  system 
of  service  shops. 

Let  us  help  you  with  your  electrical  problems. 
Address  the  nearest  G-E  office,  or  General  Elec¬ 
tric,  Schenectady,  N.  Y. 


Very  truly  yours, 

THE  SAGINAHT/D/ilLy  XEW3. 

Sdit6r  &  Uanager. 


control  panel  for  the  two 
lOO'Ap.,  donblo’motorq  a-c.  prow 
the  plant  of  The  Saginaw 
Daily  New* 


of  two  G»Eq  doublo-motorq  o-Ce 
P^om  drivm  that  have  been  giving 
Saginaw  Daily  New*  **9atUfae- 
in  ovary  way** 


Editor  &  Publisher  The  Fourth  Estate  for  July  2  9,  1  9  33  2: 

'Satisfactory  in  Every  ^^ay 


THE  SAGINAW  DAILY  NEWS 


IftlWfet  After  4  Years’ 

Experience  with 

G-E  Press  Drives 
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UR  OVN  VORLp 

or  Letters 


The  report  of  former  President 
Hoover's  research  committee  on 
“kecent  Social  Trends”  was  a  mere 
outline  of  the  material  gathered;  and 
from  time  to  time  a  book-length  mono¬ 
graph  appears  on  the  topic  of  a  single 
chapter  in  the  huge  two-volume  report. 
One  of  these  is  “Women  in  the  Twen¬ 
tieth  Century:  A  Study  of  Their  Poli¬ 
tical,  Social  and  Economic  Activities" 
(McGraw-Hill  Book  Company),  by  So- 
phonosba  P.  Breckinridge,  professor  of 
public  welfare  administration  in  the 
University  of  Chicago  school  of  social 
service  administration.  This  volume  en¬ 
larges  on  Professor  Breckinridge’s  chap¬ 
ter  “The  Activities  of  Women  Outside 
the  Home”  in  the  abbreviated  report. 
It  breaks  in  three  divisions:  Organiza¬ 
tion,  a  history  and  analysis  of  the  wo¬ 
man’s  club  movement,  with  the  sum¬ 
mary  statement  that  the  clubs  are  no 
longer  a  social  welfare  force,  but  a 
“resting  place” ;  Gainful  Occupations, 
largely  an  analysis  and  interpretation  of 
census  figures— 4)oth  the  census  of  occu¬ 
pations  and  that  of  manufactures — with 
chapters  on  typical  manufacturing  indus¬ 
tries  (rayon,  cigars  and  cigarettes,  metal 
trades,  especially  war  work,  and  elec¬ 
trical  supplies),  on  women  in  business 
(office  and  clerical  work  and  telephone 
operation),  on  women  in  professional 
and  near-professional  work,  on  women’s 
earnings,  and  on  unemployment  of  wo¬ 
men;  and  the  third  section  which  deals 
with  Women  and  Government. 

Each  of  these  three  parts  is  full  of 
material  useful  for  reference  in  a  news¬ 
paper  office — both  editorially  and  (it 
seems  to  this  reviewer)  and  for  the  so¬ 
licitor  of  advertising.  Nowhere  else  is 
there  such  a  collection  of  data  on  this 
new  market  which  is  of  constantly  in¬ 
creasing  importance  especially  in  the 
major  cities  of  the  country. 

Women  as  voters,  women  as  lobbyists, 
and  women  in  office  are  treated  with  en¬ 
lightening  fullness.  Beside  a  statistical 
and  historical  and  biographical  summary 
of  the  more  prominent  women  office¬ 
holders,  this  part  of  the  book  quotes 
from  answers  to  questionnaires  sent  out 
to  many  women  who  have  held  office. 
A  study  of  the  editorial  content  of  the 
leading  women’s  magazines  and  of  sub¬ 
scribers’  letters  to  the  editors  shows 
that  the  p^k  of  women’s  interest  in 
public  affairs  was  reached  in  1925. 
Though  the  preface  to  the  book  is  dated 
May  1933,  the  list  of  office-holders  does 
not  include  Miss  Frances  Perkins  in  the 
Cabinet  or  Mrs.  Nellie  Tayloe  Ross  in 
the  Mint. — R.  VV. 

*  ♦  ■  ♦ 


The  Literary  Digest,  under  the  edi- 
_  torship  of  Arthur  S.  Draper,  former 
assistant  ^itor  of  the  New  York  Herald 
TribuM,  is  appearing  under  a  changed 
editorial  policy. 

Recent  issues  of  the  weekly  have  lead 
with  by-line  articles  on  national  affairs, 
authored  by  well-known  Washington 
correspondents.  This  one  feature,  in 
this  reviewer’s  estimation,  gives  the 
magazine  a  vitality  that  was  hitherto 
lacking.  In  addition  there  are  other 
articles  “written  for  the  Literary  Di¬ 
gest,”  and  the  leads  of  articles  in  which 
newspaper  material  is  summarized  are 
more  independent  and  interesting  than 
before. 

The  typographical  dress  has  been 
changed,  and  the  covers  carry  pictures 
or  caricatures  of  persons  in  the  news. 
Previously  the  cover  featured  reproduc¬ 
tions  of  paintings. — ^J.  W.  P. 

*  *  * 


JOHN  DRURY,  Chicago  Daily  News 
reporter  and  often  referred  to  as 
CTiicago’s  “unofficial  guide,”  has  writ¬ 
ten  an  official  guide  book  for  World’s 
Fair  visitors.  “A  Century  of  Progress 
Authorized  Guide  to  Chicago”  (Con¬ 
solidated  Book  Publishers,  Inc.)  carries 
the  official  endorsement  of  the  city, 
written  by  the  late  Mayor  A.  J.  Cer- 
mak.  Rufus  C.  Dawes,  president  of 


\  Century  of  Progress,  writes  the  fore¬ 
word.  Mr.  Drury  has  endeavored  in 
this  book  to  point  out  everything  of  in¬ 
terest  to  a  visitor.  Literary  landmarks 
in  Chicago  are  featured  in  one  chapter 
of  the  guide,  which  is  illustrated  with 
maps  and  photographs. — G.  A.  B. 

*  ♦  * 

Ernest  L.  ME’)"ER,  telegraph  ^i- 
tor  of  the  Madison  (Wis.)  Capital 
Times,  has  an  article  in  the  August 
issue  of  The  American  Mercury  entitled 
“Twilight  of  a  Golden  Age,”  a  series  of 
sketches  on  the  day-to-day  life  and  cus¬ 
toms  of  a  Milwaukee  family  15  years 
ago.  Mr.  Meyer  conducts  a  column 
“Making  Light  of  the  Times”  in  the 
Capital  Times,  and  is  the  author  of  sev¬ 
eral  books. — J.  M. 

V  «  • 

“IPCONOMIC  Problems  of  the  Fam- 
sLi  ily”  (Harper)  by  Hazel  Kyrk, 
professor  of  home  economics  and  eco¬ 
nomics  at  the  University  of  Chicago,  is 
the  outgrowth  of  a  course  at  the  Univer¬ 
sity  ;  but  it  is  interesting  to  read  it  as  a 
commentary  on  the  chapter  in  “Recent 
Social  Trends”  by  Professor  Ogburn  of 
Chicago  on  “The  Family  and  its  Func¬ 
tions,”  which  was  “social”  where  this 
volume  is  definitely  “economic” — and,  as 
the  author  points  out,  not  in  the  sense 
of  “household  economics.”  Espwially 
valuable  is  Prof.  Kyrk’s  description  of 
the  economic  aspects  of  household  pro¬ 
duction  :  running  a  house  is  not  like  run¬ 
ning  a  business,  for  it  is  non-pecuniary 
and  non-competitive;  and  running  a 
house  in  practice  is  usually  a  full-time 
job,  for  the  maximum  efficiency  will  be 
obtained  even  more  rarely  in  the  home 
than  in  the  factory  or  office.  The  two 
longest  chapters  in  the  book  are :  “How 
Family  Incomes  Are  Spent”  and  “The 
Improvement  of  Buying.”  Though  the 
point  of  view  is  very  different  from  the 
advertiser’s — maybe  because  there  is  this 
difference — Prof.  Kyrk’s  book  should  be 
valuable  and  stimulating  to  those  of  us 
who  are  interested  for  profit  in  getting 
families  to  buy  advertised  goods. — 
R.  W. 

*  *  * 

Ernest  greenwood,  who  has 

written  several  popular  volumes 
on  electricity,  including  a  life  of  Edison 
and  “.Amber  to  Amperes,”  now  pub¬ 
lishes  through  Harper’s  “The  Great  De¬ 
lusion:  Some  Facts  about  Government 
in  Business.”  Largely  a  public  utility 
defense  of  private  ownership,  this  vol¬ 
ume  is  devoted  mostlv  to  the  electric 
light  and  power  industry  “because  this 
is  the  outstanding  industry  in  the  lime¬ 
light  of  Socialistic  attack,”  and  because 
the  author  knows  this  industry  best ; 
but  he  also  discusses  the  telephone,  in¬ 
surance,  railways  and  the  waterpower 
schemes  that  have  figured  so  much  in 
recent  politics.  Mr.  Greenwood  very 
sagely  says  that  it  is  a  great  American 


fallacy  that  water  power  is  the  sole  sure 
source  of  light  and  power.  Too  much 
of  the  book  is  a  waving  of  red  flags, 
and  an  attempt  to  interpret  all  efforts 
to  control  utilities  as  a  “radical  attack 
on  American  industry.”  Senator  Norris 
is  a  “Socialist  for  profit” ;  and  the 
American  business  man  all  too  often 
supports  Socialist  ideas  in  his  attitude 
toward  light  and  power  and  telephone 
companies — “if  he  has  not  any  American 
Telephone  &  Telegraph  or  electric  util¬ 
ity  securities.”  The  book  is  “dated”  by 
allusions  to  “Governor”  Roosevelt  (in 
spite  of  1933  on  the  title  page),  who 
“sounds  suspiciously  like  someone  with 
Socialistic  tendencies.”  But  the  author 
recognizes  that  something  is  wrong — 
not,  however  with  Capitalism,  for  “cap¬ 
italism  is  the  principle,”  but  with  the 
system  built  around  it.  The  flaw  is 
that  in  times  of  depression  little  thought 
is  given  to  the  individual  and  his  credit. 
What  is  needed  is  a  scheme  (says  Mr. 
Greenwood)  to  give  elasticity  to  per¬ 
sonal  credit  of  the  individual  without 
regard  to  his  personal  balance  sheet. — 
R.  W. 


GREETED  PRESIDENT 

Matthew  White,  general  manager  of 
Universal  Service,  Eugene  Kelly,  gen¬ 
eral  manager  of  the  Sioux  City  (la.) 
Tribune,  and  T.  B.  Robertson,  associate 
editor  of  Winnipeg  free  Press,  met 
President  Roosevelt  at  the  conclusion 
of  the  press  conference  with  the  Wash¬ 
ington  correspondents  Friday,  July  21. 
Under  the  rules  only  working  Washing¬ 
ton  correspondents  are  admitted  to  these 
conferences,  but  the  President  allow’s 
out-of-town  newspapermen  to  be  pre¬ 
sented  after  the  conferences  are  over. 


FEHL  TRIAL  STARTS 

Earl  H.  Fehl,  editor  of  the  Medfori 
(Ore.)  Pacific  Record  Herald  and 
county  judge,  went  on  trial  in  Klamath 
Falls,  Ore.,  this  week,  charged  with 
the  theft  and  destruction  of  election 
ballots.  Fehl  is  one  of  23  indicted  for 
destruction  of  the  ballots  on  the  eve  of 
an  ordered  recount.  The  trial  was 
moved  from  Medford  on  a  change  of 
venue  plea.  Eight  of  Fehl’s  co-defend¬ 
ants  have  pleaded  guilty.  In  recent 
trials  three,  including  the  county  sheriff, 
have  been  found  guilty,  and  one  ac¬ 
quitted. 


BROUGHT  BOXERS  TO  U.  S. 

Jerry  Curran,  Chicago  Tribune  Dub¬ 
lin  correspondent,  accompanied  the  Irish 
amateur  boxers  to  Chicago  for  the  in¬ 
ternational  Golden  Gloves  bouts  with 
the  Chicago  Golden  Glove  champions 
at  Soldiers’  Field  Aug.  2.  Westbrook 
Pegler,  Tribune  sports  writer,  met  the 
Irish  fighters  when  they  landed  at  New 
York  and  accompanied  them  to  (3iicago. 
Pegler  will  remain  in  Chicago  until 
after  the  international  bouts.  Arch 
W’ard,  Tribune  sports  editor,  and  Wil¬ 
fred  Smith  are  in  charge  of  the  show. 


WILUAMS  SUCCEEDS  MARTIN 

Harold  Williams,  formerly  of  the  law 
firm  of  Provine  and  Williams,  is  now 
managing  editor  of  the  Tayloriille  (Ill.) 
Daily  Courier,  succeeding  Lon  E.  Mar¬ 
tin,  for  many  years  managing  editor  of 
the  daily.  Mr.  Martin  is  schedule  for 
appointment  to  the  state  department 
of  printing.  Dick  Simpson,  assistant 
managing  editor  for  some  time,  will  be¬ 
come  editor. 


Six  Inches  Taller  .  ,  . 
and  How  a  Man  Stands  Out! 


\  Does  your  Newspaper  Stand  Out? 

Making  a  good  newspaper,  giving  thorough  news 
and  advertising  coverage  of  its  field,  is  the  first  part  of 
a  publisher’s  job.  But  lots  of  other  newspapers  are 
'  doing  good  jobs  in  their  localities. 

First-class  promotion  adds  the  extra  stature  that 
makes  a  newspaper  stand  out  in  the  minds  of  rwtional 
advertisers  and  agents. 

And  the  newspapers  that  are  doing  first-class  pro¬ 
motion  almost  invariably  advertise  in 

EDITOR  &  PUBLISHER 

(A  modest  appropriation  has  a  chance  to  do  a  real  job  in  EDITOR 
&  PUBLISHER,  For  only  $60  every  second  week  (26  ^ 

can  have  a  quarter-page  in  which  to  tell  why  your  paper  is  a  ^ 

for  the  advertiser.  Better  still,  take  a  quarter-page  every  week  (52  m- 
sertions)  at  only  $55  each.) 
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The 

1933  Census  Confirms  the 
“10  Million  Mark”  for 

PENNSYLVANIA’S 

“10  Million  Market” 
Population 

Meet  Mr.  William  Penn^s  numerical  family! 
10,000,000  people  live  in  the  Keystone  State. 
Not  quite  that  number;  9,989,000  persons,  to  be 
exact,  dwell  within  its  boundries  according  to 
an  estimate  released  July  1st,  1933  by  the  U.  S. 
Census  Bureau. 

This  great  Commonwealth  “family”  has  in¬ 
creased  357,650 — about  the  size  of  a  city  as  large 
as  St.  Paul,  Minn.,  or  approximately  the  State  of 
Vermont’s  population — since  1930.  Which 
affords  further  illustration  of  the  immensity  of 
the  vast  sales  market  presented. 

More  than  4,000,000  workers  man  Mr.  Penn’s 
60  basic  industries,  the  greater  part  of  which  are 
expanding  at  increasing  speed  in  production 
and  added  employment  as  the  National  Indust¬ 
rial  Recovery  Act  becomes  effective. 

National  advertisers  recognize  this  consumers’ 
market  with  its  steady  accrument  of  buying 
power  created  by  new  jobs  and  “full  time” — as 
one  of  the  nation’s  most  profitable  goals  in  the 
way  of  regional  mass  sales  fields. 

The  20  Keystone  State  newspapers  issued  in  the 
16  important  cities  mentioned  here — reach  and 
cover  approximately  1,500,000  Pennsylvanians 
living  and  working  in  the  richest  and  busiest 
sections  of  the  Commonwealth. 

The  selection  here  offered  for  national  linage 
display,  truly  merits  the  term  of  “premier  list” 
in  representing  the  zones  of  trade  enumerated. 
Take  advantage  of  a  real  opportunity  for  Sum¬ 
mer  profit.  Contact  the  advertising  departments 
of  these  papers — NOW. 
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Advertising  Agencies 

AYER  ART  DIRECTOR 
DESIGNED  INSIGNIA 

Charles  T.  Coiner  Flew  to  Washing¬ 
ton  and  Made  Sketch  After  Draw¬ 
ings  of  SO  Well-Known  Artists 
Were  Rejected  by  N.  I.  R.  A. 

The  Blue  Eagle  insignia  for  busi¬ 
nesses  which  sign  the  blanket  code  un¬ 
der  the  National  Industrial  Recovery 


WE  DO  OUR  PART 


Rallying  insignia  for  national  recovery 

Act  was  designed  and  executed  by 
Charles  T.  Coiner,  art  director  for  N. 
W.  Ayer  &  Son,  Inc. 

When  General  Hugh  S.  Johnson  de¬ 
cided  to  have  an  insignia  for  distribu¬ 
tion  to  all  firms  in  the  country  operat¬ 
ing  under  the  recovery  act,  Ayer  ob¬ 
tained  at  his  request  sketches  from  a 
number  of  nationally  known  artists.  In 
all.  more  than  50  sketches  were  sub¬ 
mitted.  When  the  time  came  to  select 
one  General  Johnson  found  that  none 
was  particularly  satisfactory,  where¬ 
upon  the  Ayer  agency  suggested  that 
^Ir.  Coiner  fly  to  Washington  and  draw 
some  sketches  there.  This  was  done 
and  within  an  hour  after  his  arrival  in 
Washington  Mr.  Coiner  had  made  two 
designs,  one  of  which  was  immediately 
approved  by  the  General  and  later  by 
the  President.  Mr.  Coiner  then  com¬ 
pleted  the  design  and  it  was  immediately 
sent  to  printers  all  over  the  country  for 
reprioduction  and  distribution. 

Mr.  Coiner  has  been  with  Ayer  for 
nine  years  and  as  art  director  has  been 
responsible  for  the  layout  and  illustra¬ 
tion  of  advertisements  for  all  clients. 
He  has  some  reputation  as  a  commer¬ 
cial  designer  as  well,  and  in  his  own 
\yords.  “has  designed  everything  from 
airplane  interiors  to  bath  mats.”  His 
chief  non-commercial  art  interest  is  in 
-American  landscape  painting  and  he  has 
exhibited  at  the  Montross  Galleries, 
New  York,  the  Cincinnati  Museum,  the 
Chicago  Art  Institute,  the  Pennsylvania 
Academy  of  the  Fine  Arts,  and  others. 


Color  Page*  for  Shredded  Wheat 

The  National  Biscuit  Company,  San 
Francisco,  used  advertising  in  news¬ 
papers  exclusively  to  tie  up  with  Cali¬ 
fornia  Peach  Week,  July  21-29,  spon¬ 
sored  _  by  California  Peach  Growers 
Association.  Full  pages  in  color  featur¬ 
ing  Shredded  Wheat,  headed  “Youth — 
b>-  the  Bowlful,”  appeared  in  San  Fran¬ 
cisco  Call-Bulletin,  San  Francisco  News, 
Oakland  Tribune  and  Los  Angeles  Ex¬ 
aminer.  The  Examiner  published  a 
special  edition.  This  is  the  first  time 
daily  newspaper  color  pages  have  been 
used  on  the  Coast  for  Shredded  Wheat. 
Copy  was  prepared  by  San  Francisco 
office  of  Botsford,  Constantine  &  Gard¬ 
ner  advertising  agency. 

Featuring  New  Gasoline 

Four  jobbers  of  gasoline  and  oil  in 
the  Chicago  metropolitan  territory  have 
pooled  their  resources  and  are  starting 
an  outdoor  advertising  campaign  Aug. 
1.  announcing  a  new  gas,  “Silver  Flash.” 
The  companies  are  operating  under 
their  respective  independent  names. 
Newspaper  advertising  may  be  used  at 
a  later  date. 


DISCOUNTS  CONTINUED 

Chicago  Tribune  Extends  Concessions 
on  Advertising  Volume 

{Special  to  1:^ditor  &  Publisher) 

Chicago,  July  25 — Continuation  of 
the  Chicago  Tribune’s  volume  discount 
rates  for  general  display  advertising  and 
of  the  interim  discounts  to  retail  adver¬ 
tisers,  was  announced  here  today  by  W, 
E.  Donahue,  Tribune  advertising  man¬ 
ager.  There  is  no  change  in  Tribune 
classified  advertising  rates. 

The  Tribune  has  issued  a  new  rate 
card  for  general  display  and  retail  ad¬ 
vertising.  The  new  card  for  national 
advertisers  takes  the  place  of  the  one 
issued  a  year  ago  and  provides  for  the 
same  volume  discounts,  with  no  time 
limit  set  as  to  expiration. 

Effective  Aug.  1,  a  new  retail  rate 
card  will  be  issued  to  local  advertisers, 
providing  for  the  same  interim  dis¬ 
counts  as  heretofore  offered  by  the  Tri¬ 
bune,  starting  a  year  ago.  The  interim 
discounts  will  continue  in  force  up  to 
Jan.  31.  1934. 

Turner  with  U.  S.  Brew  Co. 

Appointment  of  R.  W.  Turner  as  ad¬ 
vertising  manager  of  the  United  States 
Brewing  Company,  Chicago,  was  an¬ 
nounced  this  week.  Mr.  Turner  was 
formerly  assistant  engineer  in  charge 
of  research  of  the  Westinghouse  Lamp 
Company,  and  later  was  advertising 
manager  and  assistant  general  sales 
manager  of  the  Kiel  Furniture  Com¬ 
pany,  Milwaukee.  He  has  also  been 
with  the  Blatz  Brewing  Company,  Mil¬ 
waukee,  in  an  advertising  and  sales 
capacity.  The  United  States  Brewing 
Company  account  is  handled 
Reincke,  Ellis,  Younggreen  &  Finn, 
Chicago. 

Canadian  Agency  Changes  Name 

George  H.  MacDonald,  Ltd.,  adver¬ 
tising  agency  with  offices  in  Toronto, 
Ont.,  and  Vancouver,  B.  C.,  has  an¬ 
nounced  that  in  the  future  it  will  be 
known  as  MacDonald,  Pettis  &  Might, 
Ltd.  Officers  of  the  company  are 
George  H.  MacDonald.  Kenneth  F. 
Pettis,  president  and  general  manager, 
and  H.  Clifford  Might,  vice-president. 
The  appointment  of  two  new  members 
to  its  executive  board  was  also  an¬ 
nounced.  Douglas  Philpott,  who  be¬ 
comes  a  director  of  the  company,  was 
appointed  merchandising  manager,  and 
C.  A.  Allen  Heeney,  manager  of  the 
Vancouver  office. 


Kellogg  Suit  Dismissed 

Judge  William  Bondy  has  entered 
decision  in  the  United  States  Court  for 
the  Southern  District  of  New  York, 
dismissing  the  suit  of  the  Kellogg  Com¬ 
pany  for  $1,000,000  damages  under  the 
Sherman  law  against  the  National  Bis¬ 
cuit  Company.  The  complaint  alleged 
unfair  competition  in  connection  with 
the  manufacture  and  sale  of  Shredded 
Wheat.  The  decision  ends  the  second 
of  two  suits  by  the  Kellogg  Company 
against  National  Biscuit  Company  inci¬ 
dent  to  ownership  by  the  latter’s  sub¬ 
sidiary,  Shredded  Wheat  Company,  of 
trade  marks  having  to  do  with  shredded 
wheat  products. 

Directs  Jelke  Advertising 

Burton  Harrington,  formerly  adver¬ 
tising  manager  of  Williamson  Candy 
Company,  Chicago,  has  been  chosen  to 
a  similar  capacity  with  John  F.  Jelke 
Company,  Chicago. 

- • - 
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J.  M.  MATHES  OPENING 
NEW  AGENCY  IN  N.  Y. 

Former  N.  W.  Ayer  Vice-President 
and  New  York  Manager 
Opening  Offices  in 
Chanin  Building 

J.  M.  Mathes,  Inc.,  a  new  adver¬ 
ting  agency  organized  by  J.  M.  Mathes, 
will  soon  open  offices  in  the  Chaning 
Building,  N  e  w 
York. 

Mr.  Mathes, 
founder  and  pres¬ 
ident  of  the  new 
firm,  resigned 
from  N.  W.  Ayer 
&  Son,  Inc.,  last 
March.  He  had 
been  with  Ayer 
for  24  years.  He 
was  a  senior  vice- 
president  and  di¬ 
rector,  and  head 
of  the  New  York 
office  from  1919 
until  his  resigna¬ 
tion.  Prior  to  assuming  that  post  he 
had  been  in  charge  of  the  development 
of  new  business  throughout  the  United 
States.  He  is  a  veteran  in  the  fields 
of  merchandising,  sales  promotion  and 
business  counsel. 

In  announcing  the  establishment  of 
his  agency,  Mr.  Mathes  made  this 
statement : 

“The  endeavor  of  business  to  reor¬ 
ganize  itself  in  accordance  with  the  sug¬ 
gestions  of  the  government  is  bound  to 
create  a  new  competitive  situation  which 
in  turn  will  in  many  cases  necessitate 
the  development  of  altered  or  even  new 
methods  of  promotion,  merchandising 
and  advertising.  No  seasoned  advertis¬ 
ing  man  can  stand  on  the  sidelines  when 
such  opportunities  beckon,  especially  if 
he  believes,  as  I  do,  that  the  new  order 
of  things  affords  the  agencies  greater 
opportunities  for  constructive  service  to 
their  clients  than  they  hav’e  ever  had. 
That  is  why  I  am  opening  my  agency 
now.” 

Mr.  Mathes  has  not  yet  announced 
his  personnel. 

Baskin  Start*  Advertising  Service 

Salem  N.  Baskin,  formerly  president 
of  Baskin,  Inc.,  retail  men’s  clothing 
stores  operated  in  Chicago  as  subsidi¬ 
aries  of  Hart  Schaffner  &  Marx,  has 
resigned  to  return  to  the  advertising 
business,  offering  a  syndicated  advertis¬ 
ing  and  sales  promotion  service  to  retail 
clothiers.  He  has  opened  an  office  at 
307  North  Michigan  avenue,  Chicago. 

Placing  Marmola  Account 

Raladam  Company.  Detroit,  has  ap¬ 
pointed  Ruthrauff  &  Ryan,  Inc.,  to 
handle  the  Marmola  account.  The 
Chicago  office  of  the  agency  is  in  charge. 

Bost  to  Erwin  Wasey 

Bost,  Inc.,  of  New  York  City,  manu¬ 
facturer  of  Bost  Tooth  Paste,  has  ap¬ 
pointed  the  New  York  office  of  Erwin, 
Wasey  &  Co.  to  handle  its  advertising. 


269,834 

Was  the  average  net  paid  daily 
circulation  oF  the  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

JUNE,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  June, 
1933,  was  177,612. 

Evmryihing  in  Battimorm 
Bmvolvma  Around 

THE  SUN 

Morning  Evening  Sunday 


J.  M.  Mathes 


CREDIT  BUREAU  MOVES 

The  Advertising  Agents  Credit  Bn. 
reau.  New  York,  has  moved  into  quar- 
ters  in  the  Corn  Exchange  Bank  Build- 
ing,  8th  avenue  and  42nd  street.  Tin 
bureau  specializes  in  credit  work  and 
collection  matters  in  the  advertising 
field.  It  is  under  the  direction  of  J. 
Wallace  McCafferty,  a  former  chair¬ 
man  of  the  Newspaper  Credit  Managers 
Association,  and  for  years  with  the  Sett 
York  I  For  Id  as  credit  and  collection 
manager. 

Nix  Joins  Erwin,  Wasey  Co. 

Edward  D.  Nix,  formerly  of  the  Sl 
Louis  office  of  Gardner  Advertising 
Company,  has  resigned  to  join  the  Chi¬ 
cago  office  of  Erwin,  Wasey  &  Co., 
effective  July  15.  He  will  continue  as' 
lecturer  on  advertising  at  Iowa  State 
University. 

Edmonds  Shoe  Account  Placed 

Allen  Edmonds  Shoe  Company,  of 
Belgium,  Wis.,  makers  of  “Osteopath- 
Ik”  shoes,  has  placed  its  advertising 
account  with  Reincke,  Ellis,  Younggreen 
&  Finn,  Chicago.  National  magazines, 
trade  papers  and  direct  mail  will  be 
used. 


Minneapolis  Agency  Change* 

The  Dollemayer  Advertising  .\gency, 
Minneapolis,  has  changed  its  iiaipe  to 
Hutchinson  Advertising  Company. 
There  are  no  changes  in  officers  or 
directors  of  this  company,  it  was  an¬ 
nounced. 


Velvet  Account  Placed 

Wm.  Openhym  &  Sons,  selling  agents, 
have  appointed  Fertig,  Slavitt  &  Gaff¬ 
ney,  Inc.,  to  direct  the  advertising  of 
Openhym  velvets.  Lloyd  Fisher  is  the 
account  executive  at  the  agency. 

Rowland  Advertising  Director 

R.  M.  Rowland,  assistant  general 
sales  manager  of  the  De  Soto  Motor 
Co.,  Detroit,  has  been  named  adver¬ 
tising  director.  Mr.  Rowland  will  also 
continue  to  act  in  his  former  capacit)'. 


GOOD . .  . 
COOKING  SCHOOLS 

—  —  >  arc  profitable 

A  SOUND  PLAN  makes  it  pos¬ 
sible  For  Newspapers  conducting 
"Home  Economics"  Cooking 
Schools  to  show  a  profit  regardless 
of  adverse  business  conditions. 
Our  contract  with  each  news¬ 
paper  includes  a  guarantee  of  a 
definite  amount  oF  extra  national 
advertising  From  specified  accounts. 
National  advertisers  today  are  only 
interested  in  Cooking  Schools 
conducted  on  a  business  like  basis. 
You  are  assured  of  that  type  of 
School  under  our  plan. 

Booking  Now  for  Fall  1933 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ave.  New  York  City 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  still  is  the  Street  oF  Ad¬ 
venture  For  journalists  the  world 
over. 

These  adventures  are  paged  weekly 
in  World’s  Press  News,  premiy 
British  organ  oF  journalism  and  ad¬ 
vertising. 

For  $8  a  year  World’s. Press  News 
comes  to  you  weekly,  plus  Free 
monthly  supplements  on 

"PHOTOGRAPHY" 
"PRINTING  " 
and 

"  MARKETING  «  DESIGN" 

Send  SS  lo  Ih*  PsUiilitf: 

WORLD’S  PRESS  NEWS 

Cotmopolitsn  Honw 

41,  Ftttsr  Lans  Losdon,  E.  C  « 
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Why 


NEW  ENGLAND 

Leads  the  Country  ^  In  Increased  Power 
Consumption  ^ 


Again  New  England  “shows  the  way” — this  time  in  electric  power 
output.  For  a  number  of  weeks  this  section  has  led  the  geographical  \ 
regions  of  the  country  in  consumption  of  “juice.” 

Each  week  progressively  is  better  than  the  previous,  with  an  improve¬ 
ment  as  high  as  19.2  per  cent  over  same  comparative  period  in  1932. 
For  this  time  the  entire  country  showed  10.9  per  cent. 


This  steady  advancement  has  but  one  meaning:  progressive  industrial 
consumption  demand.  New  England  manufactures  are  in  many  cases 
running  double  their  capacity  of  a  few  months  ago. 


The  National  Federal  Reserve  Bank  in  a  review  covering  same  period 
referred  to  above — reports  2,430  New  England  plants  show  a  gain  of 
14.7  per  cent  in  payrolls  and  5.6  per  cent  in  employment. 

\\  Which  obviously  means  fatter  pay  envelopes,  more  ready  cash  to  spend, 

as  the  millions  representing  this  market’s  vast  buying  power — bulge  in  \ 
expansion. 

It  is  worth  while  to  get  the  “bulge”  on  such  a  market  from  the  national 
.  merchandiser’s  standpoint?  There  can  be  but  one  answer  if  he  remembers 
A  his  statistics ! 


A  small  slice  of  a  market  containing  more  than  8  million  New  Englanders 
produces  handsome  profits  to  any  advertiser.  Larger  portions  net 
millions  yearly  to  leading  national  purveyors. 


Whether  the  profit  runs  into  the  thousands  or  millions,  depends  largely 
on  the  timeliness  and  the  amount  of  space  used  to  create  the  desired 
merchandising  demand  of  a  needed  article. 


Whatever  YOUR  NEW  ENGLAND  APPROPRIATION  figures  out, 
experience  from  thousands  of  campaigns  besides  your  contemplated  one 
— keeps  repeating  the  value  of  one  cardinal  advertising  FACT : — 

S.  You  NEED  consistent  linage  in  the  52  leading  papers  named  here 
and  published  in  these  29  key  cities  dominating  the  New  England 
— A  consumers’  market. 


MASSACHUSETTS — Population  4,249.bl4 
CIrcu*  3.5M  I 


CONNECTICUT— Population  1.606. 9«3 


latlon  lines 


■aiittn  lines 

.^'•'»”»Sun....  .  (K)  5.753  .04 

•Kiss  (■>  248,327  .50 

Adsertlser . .  (S)  429,476  .75 

.22I2  t*®**  . . (MfcE)  275,446  .50 

Transcript .  (E)  37.498  .25 

.5212?  <M)  345.137  .60 

i  ;  •  ■  •  .  (S>  3*1. WO  85 

.  34,701  .08 

.  11,238  .06 

.n*T*^"***  Gaiette  .  (E)  1«  §7 

tHolyoke  Transcript  8t  Tele- 

.  W.431  .08 

•&'S:uHerVc...s;i-.-.id 
•N.^tt”rd“?undaVsVand:‘"‘“’  -lO 

. .  24.965  .10 

•PUtSeld  ••.301  .05 

.  j|>  •JltJ 

•WiHSI^  .  ••* 


*Bridgeport  Post  Telegram . .  (M&E) 


*  Bridgeport  Poet . 

^Danbury  Newa-Tlmes . 


NEW  HAMPSHIRE— Population  445.293 

Gircu-  2.5M  Ig.ggg 
latlon  lines  lines 
*Coocord  Monitor-Patriot. . .  (E)  4,74#  .05  .03 

ttKeene  Sentinel .  (E)  4,153  .#34  .#25 

*Manchetter  Union-leader. .  (MA£)  33,253  .15  .12 


*Hartford  Courant .  (M) 


*Hartford  Courant . 
tHartford  Times  . . . 


RHODE  ISLAND— Population  487,497 


*Mlddletown  Press .  (B) 


(E)  14.431  .08 

(MOfcE)  24.289  .10 

(E)  17,074  .045 


Naugatuck  News . . . . 
*N^  Britain  Herald  . 


ttNow  Haven  Register . (EOtS) 


*Pawtucket  Times . 

*ProTidenco  Bulletin . 

*Provldence  Journal . 

*Provldence  Journal . 

*Provldence  News-Tribune.. 


(MOkE)  45,512 


24.945  .10 

10,301  .05 

18,334  .04 

20,854  .09 

8,748  .05 


*New  London  Day .  (E) 

*Norwalk  Hour .  (E) 

tNorwlch  Bulletin  8c  Record.  (MOcE) 

*Stamford  Advocate .  (E) 

*Waterbury  Republican  8c 

American . (M8kE) 

*Waterbury  Republican  8c 

American . (E8kS) 


28,043  .09  .09 

89,047  .20  .27  (B> 

41,241  .12  .27  (B) 

99,483  .20  .20 

30,045  .10  .10 


•Westerly  Sun  . .  . (E8cS)  4,982  .04  .04 


•Woonsocket  Call .  (E) 


VERMONT— Population  359.411 


•Barre  Times .  (E) 

ttBrattleboro  Reformer .  08) 

•Burlington  Free  Press .  (M) 


4,445  .04  .03 

3,534  .035  .02 

14,093  .045  .045 


MAINE — Population  797,423 


•Rutland  Herald .  (M)  13,135  .H 


•WonStef  Sf*5**®^  8 . (MOcE)  100,715  .28 

»»»rcester  Sunday  Telegram  (S)  50,288  .  21 


•Bangor  News .  (M)  23,734  .075  .075 

•Portland  Press-Herald  Ex¬ 
press,  Sunday  Telegram. .  (M8t£)  59,404  .20  .14 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
ttGovernment  Statement  Oct.  1,  1932. 

•A.B.C.  Publishers*  Statement  Apr.  1,  1933. 
tPubllstaers*  Affidavit  Apr.  1,  1933. 
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BIG  UTIUTY  CAMPAIGN 


BANK  EXPLAINS  STATEMENT 


AD-VENTURES 

By  ROBERT  S.  MANN 


WITH  the  writer  of  this  column 
vacationing  somewhere  between 
Connecticut  and  Nova  Scotia,  this  would 
probably  be  a  good  time  to  quote  from 
a  pamphlet  which  he  filed  away  in  No¬ 
vember,  1929,  and  which  has  just  come 
to  light. 

Published  by  a  newspaper  organiza¬ 
tion  under  date  of  Nov.  2,  1929,  the 
bulletin  sought  to  answer  the  question : 
“W'hat  effect  will  this  recession  in  Stock 
Exchange  prices  have  upon  advertising 
expenditures  next  year?”  Here  are 
some  of  the  statements: 

From  a  widely  known  marketing 
counselor :  “It  seems  perfectly  clear 
that  there  is  nothing  to  indicate  either 
a  general  panic  or  a  widespread  busi- 
tiess  recession.  Practically  all  the  in¬ 
dices  reflecting  underlying  business  con¬ 
ditions  still  remain  favorable.  Busi¬ 
ness  as  a  whole  is  not  likely  to  undergo 
any  marked  or  widespread  recession. 
Manufacturers  of  advertised  articles 
should  bear  in  mind  the  fact  that  this 
time  more  than  ever  before  there  are 
retailers  with  large  capital  and  widely 
scattered  outlets  ready  to  take  advan¬ 
tage  of  any  slackening  of  manufac¬ 
turers’  appeals  to  consumers  by  win¬ 
ning  them  into  new  brand  allegiance." 

P'rom  an  advertising  agency  spokes¬ 
man:  ‘‘Business  has  such  a  momentum 
that  it  will  drive  through  any  restrict¬ 
ing  influences.  The  buying  power  of 
the  country  on  the  whole  is  so  volumi¬ 
nous  and  w’ell  supported  that  a  steady 
flow  of  merchandise  is  certain  to  be 
maintained.  The  main  damage  done 
by  the  stock  market  situation  may  be 
psychological  and  that  condition  is  one 
which  advertising  is  best  able  to  cor¬ 
rect  because  of  its  optimistic  and  at¬ 
tractive  appeal  to  the  public  to  pur- 
cliase  what  they  need  and  what  they 
want  to  make  life  worth  living.  It  seems 
to  me  that  there  is  fio  better  corrective 


force  than  vigorous  advertising  at  a 
time  like  this.” 

From  a  Chicago  agency:  ‘‘Our  opin¬ 
ion  is  that  business  is  fundamentally 
sound.  Our  belief  is  that  the  linage 
for  1930  will  be  even  greater  than  that 
of  1929.  This  information  is  based 
upon  a  survey  we  have  made." 

From  the  vice-president  of  a  New 
York  agency:  ‘‘\Ve  are  closing  our 
most  profitable  year.  Business  is  good. 
It  is  going  right  ahead.  We  see  no 
cause  for  concern.” 

P'rom  another  agency  chief:  “Ad¬ 
vertising  is  going  right  ahead.  Business 
for  some  time  has  paid  no  attention  to 
the  stock  market.  There  is  no  reason 
why  it  should  now.” 

P'rom  the  head  of  one  of  the  biggest 
agencies:  “None  of  our  clients  has 
made  any  change  in  his  1930  plans.  As 
a  matter  of  fact  we  have  information 
now  of  a  number  of  substantial  in¬ 
creases  in  appropriations.  Personally  I 
see  no  reason  for  any  shrinkage  in 
volume  of  national  advertising  for  1930. 
If  there  is  a  decline  in  any  department 
it  may  come  under  the  head  of  pro¬ 
ducts  classed  as  luxuries  but  this  is 
only  a  guess,  since  the  American  people 
after  all  are  basically  prosperous  and 
should  continue  to  be  so.” 


But  let’s  not  continue  with  such  an 
unpleasant  subject.  It  is  easy  to  be 
superior  and  snooty  about  such  state¬ 
ments  now,  but  personally  we  wouldn’t 
dare — in  view  of  the  various  articles 
which  could  be  dug  out  of  the  1929  and 
1930  files  of  this  paper. 

It  is  interesting  to  note,  however, 
that  while  the  men  quoted  may  have  been 
bad  guessers,  they  were  better  doers. 
The  firms  represented  in  the  pamphlet 
have  been  almost  invariably  organiza¬ 
tions  which  have  moved  on  aggressively 
and  strengthened  their  comparative 
positions. 


SCHUTZ  FEATURING  ENZYMES 


“Secret  Control’’  is  Theme  of  Second 
Release  in  Beer  Campaign 

{Special  to  Editos  &  Pubushu) 

Chicago,  July  24. — The  second 
Schlitz  Brewing  Company  broadside  ap- 
I)earetl  in  newspapers  last  Friday  as  a 
I)art  of  the  “secrets’’  advertising  cam¬ 
paign  which  was  launched  recently.  The 
advertisement  asserted  that  Schlitz  com¬ 
pany  was  first  because  it  had  worked 
out  a  “secret  control”  of  “enzymes”  in 
beer.  The  copy  stated  in  part : 

‘‘What  are  enzymes?  They  are  mys¬ 
terious  substances  that  exist  in  all  living 
cells.  There  are  many  kinds  of  enzymes. 
Each  kind  has  its  own  particular  job. 

“Some  enzymes  produce  a  pure  brew 
and  some  enzymes  produce  a  brew  which 
is  actually  injurious  to  health. 

“Never  mind  the  details.  It  is  suffi¬ 
cient  Jo  state  that  the  enzymes  digest 
the  different  ingredients  until  they  go 
into  solution — which  we  know  as  beer. 
But — ^the  enzymatic  activities  must  be 
controlled.  How  to  control  them  is  a 
Schlitz  secret. 

“You  know  that  any  brewer  can  put 
malt,  hops,  yeast  and  water  together — 
but  unless  the  enzymatic  action  is  skill¬ 
fully  controlled  the  result  is  a  rank, 
ropy  beer  that  may  produce  indigestion 
or  be  harmful  otherwise.” 

Whether  the  “enzymes  theory”  is  the 
entire  secret  of  the  current  Schlitz  news¬ 
paper  campaign.  Editor  &  Publisher 
was  unable  to  ascertain  from  Stack- 
Goble  .Advertising  Agency.  Agency  of¬ 
ficials  stated  they  were  not  permitted  to 
discuss  the  copy  theme  and  that  the  ads 
would  “speak”  for  themselves. 

The  copy  is  running  in  metropolitan 
papers. 

It  is  understood  that  several  New 
York  brewers  are  incensed  over  the 
Schlitz  advertising,  claiming  that  it  is 
unfair  and  unethical  to  infer  that 
other  brewers  know  nothing  about 
enzymatic  control  in  brewing  beer. 

J.  F.  Trommer  Brewery,  Brooklyn, 
has  launched  a  combative  campaign 
against  the  Schlitz  assertions  based  on 
the  vitamin  content  appeal. 


F.  P.  Ward  Insurance  Secretary 

The  Insurance  .Advertising  Confer¬ 
ence,  composed  of  the  leading  life,  fire 
and  casualty  companies  of  the  United 
States  and  Canada,  has  announced  the 
appointment  of  F.  P.  Ward  as  executive 
secretary.  Mr.  Ward  was  formerly 
with  the  publicity  department  of  the 
Aetna  (Fire)  Insurance  Company,  and 
more  recently  has  been  with  R.  S. 
Peck  &  Co.  of  Hartford,  Conn.  Mr. 
Ward  is  located  at  ISl  Farmington 
Avenue,  Hartford,  where  a  headquart¬ 
ers  office  has  been  established. 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Eyenlnfi) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


Pacific  Gas  and  Electric  Company 
Using  279  Newspapers 

The  Pacific  Gas  &  Electric  Company, 
San  Francisco — second  largest  concern 
in  its  industry — is  using  279  newspaj^rs 
in  its  summer  advertising  campaign. 
Sixty  newspapers  are  also  being  used 
by  its  subsidiary,  the  San  Joaquin  Light 
&  Power  Company,  in  its  territory. 

The  current  campaign  is  divided  into 
two  phases.  The  first  is  institutional, 
using  5  column  12  inch  advertisements 
in  55  daily  papers  on  regular  schedule 
giving  pertinent  facts  atraut  the  com¬ 
pany,  its  10,6(X)  employes,  70,000  Cali¬ 
fornia  stockholders,  service  and  value 
to  the  communities  in  which  it  operates. 

Realizing  that  the  dealer  handling 
appliances  is  not  apt  to  get  full  benefit 
from  general  advertising,  the  second 
phase  is  educational  copy  for  gas  and 
electric  appliances,  such  as  gas  and 
electric  ranges,  hot  water  heaters,  bet¬ 
ter  lighting  for  the  home,  etc.  This 
campaign  uses  2  column  10  inch  and 
4  column  15  inch  advertisements  for 
building  consumer  demand  with  “reason 
why”  copy,  with  brand  seldom  men¬ 
tioned,  this  being  left  for  the  dealer. 
A  line  appearing  at  the  bottom  says 
“See  Your  Dealer.” 

A  bulletin  goes  to  dealers  and  par¬ 
ticipating  newspapers  each  month,  ex¬ 
plaining  the  campaign  and  reproducing 
the  advertisements  that  will  appear  dur¬ 
ing  that  month.  The  dealer  is  told  how 
he  can  attract  potential  buyers  to  his 
store  by  running  his  advertisement, 
either  large  or  small,  in  his  local  paper 
in  space  directly  adjoining  the  company 
copy  on  the  date  it  appears. 

Farm  papers  and  magazines,  posters, 
truck  signs,  window  displays,  direct 
mail  and  bill  stickers  are  also  used  to 
supplement  the  newspaper  copy. 


A.  W.  Bailey  Joint  Frigidaire 

Albert  W.  Bailey,  former  Hearst  edi¬ 
torial  executive  and  member  of  the 
staff  of  Campbell-Ewald  Company,  has 
joined  the  public  relations  staff  of 
Frigidaire  Corporation,  subsidiary  of 
General  Motors,  as  assistant  to  James 
W.  Irwin,  director.  Mr.  Bailey  for¬ 
merly  was  telegraph  editor  of  the  Chi¬ 
cago  Herald  and  Examiner,  news  editor 
of  the  Cleveland  News,  city  editor  of 
the  Boston  American,  and  news  editor 
of  the  Albany  Knickerbocker  Press. 


Two  Join  Canadian  Agency 

J.  J.  Gibbons,  Ltd.,  has  announced 
the  appointment  of  R.  L.  Wright  as 
head  of  the  research  and  survey  depart¬ 
ment,  and  of  Walter  Kiehn  as  account 
executive.  Mr.  Wright  was  formerly 
general  sales  manager  for  Tip  Top 
'Tailors,  Ltd.  Mr.  Kiehn  is  president 
of  the  Toronto  Advertising  and  Sales 
Club  and  was  lately  sales  and  advertis¬ 
ing  manager  of  the  Rogers  Majestic 
Corporation,  Ltd. 


Coast  Chain  Buys  Space  and  Explains 
Each  Item  Listed 

Blazing  new  trails  in  bank  advertising, 
the  Bank  of  America,  California  chain^ 
bank,  has  revolutionized  bank  state¬ 
ments  as  they  appear  in  paid  advertising 
space. 

Under  the  caption:  “Thousands  say, 
‘Give  us  a  bank  statement  we  can  rtai 
and  understand,’  ”  the  Bank  of  America 
is  now  taking  three-column  space  to 
make  its  bank  statement.  In  bold  face 
type  the  advertisement  lists  the  usu^ 
resources  and  liabilities  and  breaks  each 
down  into  sub-heads.  However,  under¬ 
neath  each  sub-head  is  an  explanation 
that  laymen  may  read  and  understand. 

For  instance  under  the  sub-head: 
“Cash  in  Vault  and  in  Federal  Reserve 

Bank _ $33,657,034.63,”  the  explanation 

says :  “This  item  represents  actual  cash 
in  the  bank’s  own  vaults  and  in  the 
Federal  Reserve  Bank.” 

Again,  under  “Stock  in  Federal  R^ 
serve  Bank,”  the  explanation  sets  forth 
that  “This  represents  an  investment  of 
the  capital  funds  of  our  bank  in  the 
stock  of  the  Federal  Reserve  Bank. 
Member  banks  are  required  to  invest 
6  per  cent  of  their  capital  and  surplus, 
although  to  date  the  Federal  Reserve 
Bank  has  called  for  payment  of  only 
3  per  cent.  This  amount  is  repay^Ie 
to  our  bank  in  cash  upon  withdrawal 
from  the  Federal  Reserve  System.” 


Greene  Succeeds  KnoUe 

Burch  E.  Greene  has  been  appointed 
director  of  advertising  and  sales  promo¬ 
tion  of  (Chrysler  Sales  Corporation,  ac¬ 
cording  to  an  announcement  July  22  Iqr 
J.  W,  Frazer,  general  sales  manager. 
Mr.  Greene,  who  succeeds  Cliff  KniAle, 
has  been  with  Oldsmobile,  Durant, 
Willys-Overland,  and  Chevrolet.  Mr. 
Knoble  resided  to  establish  the  Qiff 
Knoble  Business  Promotion  Corpora¬ 
tion,  with  offices  in  the  United  Artists 
Building,  Detroit. 


AD  •nps 


Offering  Map  Service 

Shell  Petroleum  Corporation  is  fea¬ 
turing  in  its  newspaper  advertising  a 
weekly  “Travelaide”  map  service  to 
motorists.  These  maps  are  posted  in 
5,000  Shell  service  stations  in  eight  cen¬ 
tral  states.  The  maps  incorporate  up- 
to-the-minute  data  on  road  conditions 
and  routes  leading  into  Chicago.  In 
addition,  the  Shell  stations  offer  “in  and 
out”  maps  to  motorists. 


Has  Italian  Balm  Account 

The  advertising  account  of  Campana 
Corporation,  Batavia.  Ill.,  makers  of 
Campana  Italian  Balm,  is  now  handled 
by  Aubrey,  Moore  &  Wallace,  Inc., 
Chicago  agency. 


Ayer  Si  Son.  KM  W.  JsckloD 
lioiilpvnrd.  Chicago.  Will  make  up  Iliti 
for  the  Nachman  Springfield  Corporation, 
Chicago,  manufacturers  of  bed  apringa. 

Brlnckerhoff,  Inc.,  333  North  Mlcbigan 
avenue,  Chicago.  Will  make  up  Hats  dur¬ 
ing  September  for  the  Penn  Chemical 
Company.  Mt.  Vernon.  Ohio. 

Gundlach  Advertialng  Company,  400 
North  Michigan  avenue,  Chicago.  May 
use  Bome  newspapers  on  Fairy  Foot 
products  Company,  Chicago. 

Lord  A  Thomas.  1131  South  Broadway, 
Los  Angeles,  Calif.  Will  make  up  an 
advertising  program  during  August  and 
September  for  the  Anthrol  Laboratories, 
Inc.,  Loa  Angeles. 

Lord  «  Thomaa,  919  North  Michigan 
avenue.  Chicago.  Reported  to  relesalng 
orders  to  some  newspapers  on  Kleenex 
Company,  Chicago. 

Roberts  &  Mar.kvinche.  30  North  Dear¬ 
born  street,  Chicago.  Releasing  orders 
to  newspaiiers  on  Sears,  Roebuck  &  Com¬ 
pany.  Chicago. 

Knthruuf  A  R.van,  Inc.,  *300  North 
Michigan  avenue,  Chicago.  Reported  to 
have  tentative  newspaper  list  for  next 
fall  on  Lewis  Medicine  Compan.v,  St 
I.ouis,  Missouri,  NR  Tablets  and  Turns. 


Outdoor  Firm  Adopts  Code 

Thomas  A.  Hill,  proprietor  of  an  out¬ 
door  advertising  service  at  Pine  Bluff, 
Ark.,  July  24  placed  his  12  regular 
employes  on  a  40-hour  week  and  added 
three  to  the  staff,  conforming  to  pro¬ 
visions  of  the  National  Recovery  Act. 
He  formerly  was  speaker  of  the  Arkan- 
sas  House  of  Representatives. _ 


TEXAS 


Properly  to  eover  this  great  State  you  must 
use  the  leaders; 


Published  by  the  oldest  business  iastltatioD 
<n  Texas. 


JOHN  B.  WOODWARD,  Inc. 

National  SepretantatiwM 
New  York  Chieago  Detroit  San  Franeisee 


Motley 


High-Speed  Mats 


QUICKER  SCORCHING 
LESS  PACKING 


Wood  Newspaper  Machinery  Corporation 

Makers  oj  Fine  Newspaper  Machinery 
501  Rfth  Avenue,  New  York 
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MEYER  IMPROVING  PLANT 


sured  that  there  will  be  no  drastic 
shakeup  of  the  personnel  in  the  imme¬ 
diate  future. 

A  wage  cut  effected  by  the  receivers 
has  been  restored. 


REALTY  HRM  TO  ADVERTISE 


EQUIPMENT  Washington  Pott  Building  Being  Sand- 

- —  - -  blasted — Equipment  Moderniaed 

iSpeciai  to  Kditos  &  Publishes) 

Washington,  D.  C.,  July  26— Car¬ 
penters,  electricians  and  sandblasters  are  _  _ ^  _ _ 

busily  modernizing  the  building  of  the  The  National  Purchasing  Agent,  a  firm,  announced  the  start  of  a  new 
IPashington  Post,  recently  acquired  by  new  publication  for  executive  buyers,  newspaper  advertising  campaign  July 

Eugene  Meyer.  The  exterior  has  been  has  bwn  announced  by  Rogreen  Publi-  22.  S.  C.  Hadley,  vice-president,  said: 

sandblasted.  Inside,  old  furniture  is  be-  cations,  Inc.,  623  East  St.  Clair  ave-  “It  is  our  opinion  that  business  has  at 

ing  cleared  away  to  make  room  for  new  nue,  Cleveland.  The  first  issue  will  last  ‘turned  the  corner’  and  we  are  con- 

equipment,  worn  floors  and  steps  are  be-  appear  in  August.  John  S.  Roney,  for-  vinced  that  the  best  way  to  take 

ing  replaced.  merly  Cleveland  manager  of  Time,  advantage  of  that  fact  is  through  ad- 

The  makeup  of  the  paper  has  already  Inc.,  is  president  of  the  new  publishing  vertising.” 

nifflt  Association.  The  organization  undergone  considerable  change.  A  new  company;  R.  R.  Ricker,  former  vice-  According  to  C.  H.  Sill,  president, 
fls  formed  for  the  purpose  of  formu-  type,  slightly  larger  and  more  legible,  president  of  The  Purchasing  Agent,  is  there  is  at  present  considerable  activity 

jnng  and  submitting  a  code  under  the  is  being  used.  The  old  headsheet  has  advertising  manager ;  Donald  D.  Hogate,  in  Detroit  real  estate.  Harold  Aarons, 

OTtisions  of  the  National  Industrial  been  replaced  by  a  new  headline  sched-  newspaper  writer,  is  editor-in-chief,  and  Inc.,  Detroit  advertising  firm,  with 

Recorery  Act,  and  “to  create  an  agency  ule  with  all  crosslines  eliminated.  Lee  Merkel,  formerly  with  the  Penton  offices  at  415  Brainard  street,  will 

for  the  planning  of  the  development  of  Members  of  the  staff  have  been  as-  Publications,  is  associate  editor.  handle  the  campaign. 

tiK  Mustry  and 

iostffing  of  the  conditions  of  fair  pjay - - - - - - - - — 

t^een  employes  and  employers.’’  ^  %  jr  ^ 

\rthur  Bentley,  president,  Miehle  t  W 

Printing  Press  &  Manufacturing  Com-  ♦ 

pin;,  was  named  president  of  the  asso- 
^on.  Other  officers  are:  Thomas 

R.  Jones,  president.  American  Type  BKHls  ‘^5  VTV 

Founders  Company,  vice-president ;  1  , 

loseph  T.  Mackey,  executive-president, 

— le  Company,  treas- 

Bennet,  president,  x 


jg  Firin*  Form  AsBociation  to  Draft 
Qfit  and  for  Mutual  Cooperation 
00  Problems — Arthur  Bentley 
Named  President 

fliirty  companies  manufacturing  ma- 
jlijury,  equipment  and  supplies  for  the 
P^ng  industry  met  in  New  York 
Inly  21  and  formed  the  Printing  Equip- 


atr,  and  James  E 
Babcock  Printing  Press  and  Manufac- 
tsring  Company,  secretary. 


The  association’s  directorate  is  com 
posed  of  the  four  officers  and  the  fol 
io»Ti«;  Harvey  D.  Best,  president 


Education 
Plus . . . 


reerved  for  “representatives  of  groups 
lijch  it  may  appear  later  have  now 
asafiicient  representation  or  for  rep- 
nsotatives  of  sections  of  the  industry 
liidi  may  combine  to  form  their  own 
jssodations  and  then  become  asscKiate 
canbers  of  the  Printing  Equipment 
.Issociation.” 

It  was  announced  that  the  association 
iwnot  include  “suppliers  of  paper  and 
piptr  products ;  ink ;  materials  for 
etttrotypers,  photo-engravers  and  sim¬ 
ilar  plate  making  supplies ;  cloth ;  cord- 
ap;  glue  and  similar  bindery  supplies.” 
In  a  news  release  telling  of  the  for- 
nation  of  the  group  it  was  asserted  that 
The  second-hand  machinery  problem  is 
one  of  the  most  difficult  which  the  ip- 
istry  faces  and  one  of  the  first  tasks 
oithe  directors  will  be  to  attempt  its 
sihtion.’’ 

Invitations  to  join  the  asscKiation  will 
k  sent  to  all  those  in  the  indutsry. 


WORLD  PRESS  EXHIBITION 

^Sp*cial  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  24 — A 
wW  press  exhibition  is  to  be  held  at 
IWnbice,  Czechoslovakia,  Oct.  8  to 
•W.  K,  and  American  participation  is 
kag  sought.  Not  only  will  exhibits 
k  newspapers  be  displayed,  but  also 
soples  of  magazines,  rotogravure  print- 
■g,  advertising  posters,  book  covers  and 
^  products,  the  State  Department 
*  been  advised  by  Consul  General 
*'1^  C.  Lee  at  Prague.  The  Mu- 
■Jj^l  Commercial  Museum  at  Par- 
is  sponsoring  the  exhibition.  All 
sent  to  the  exhibition  will  be 
wnbited  without  charge. 

AMERICAN  COLORTYPE  SALES 

•Wncan  Colortype  Companv,  Chi- 
^  reported  this  week  $1T07,924 
^  for  the  June  quarter  of  this  year, 
$1,166,194  in  like  1932  period. 


I’owr  carrier  boy  is  a  young  merchant, 
buying  his  papers  and  selling  them  to 
you  at  a  profit.  His  income  spends  on 
his  collections.  Help  him  by  paying  him 
promptly  every  week. 


One  of  a  series  of  ads  designed  to  further  public  consciousness  of  the  important  work  the  newspapers  are  doing  for  the  welfare 
and  development  of  their  boys.  These  ads,  prepared  under  the  auspices  of  the  Newspaper  Boy  Welfare  Committee  of  the  I,  C. 
M.  A.,  are  available  in  mat  form  and  at  small  cost.  Address  inquiries  to  Mr.  Howard  W.  Stodghill,  Chairman,  Welfare  Com¬ 
mittee,  I.  C.  M.  A.,  care  The  Courier-Journal,  Louisville,  Kentucky. 
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_ Circulation _ 

A.  B.  C.  MAKES  CHANGE 
IN  INTERIM  REPORTS 

Cumulative  Statement*  Mutt  Be 

Rendered  from  Beginning  o{  Cal> 
endar  Year,  Director*  Decide 
at  Quebec  Meeting 

A  change  in  the  Audit  Bureau  of  Cir¬ 
culations  interim  publisher’s  statement 
rule  was  made  at  the  directors  meeting 
held  recently  in  Quebec,  Canada,  O.  C. 
Ham.  managing  director  of  the  bureau, 
revealed  this  week.  The  paragraph 
stating  “Interim  Publisher’s  Statements 
shall  be  cumulative  from  the  beginning 
of  the  audit  report’’  was  eliminated  and 
the  following  substituted: 

“Interim  publisher’s  statements  when 
on  a  cumulative  basis  shall  be  rendered 
from  the  beginning  of  the  calendar  year. 
Interim  publisher’s  statements  for  news¬ 
papers  shall  be  rendered  on  a  quarterly 
rather  than  a  cumulative  basis.” 

Mr.  Harn  explained  that  since  the 
meeting  at  Pinehurst,  N.  C.,  when  the 
optional  interim  report  resolution  was 
adopted  by  the  board,  sentiment  has 
growm  that  in  order  to  have  these  in¬ 
terim  statements  comparable,  the  state¬ 
ments  of  all  publications  in  the  same 
class  should  cover  the  same  period,  and 
it  seemed  practical  that  the  statements 
should  begin  with  the  beginning  of  the 
calendar  year. 

A  change  was  also  made  in  the  bu¬ 
reau  rules  regarding  purchase  of  sub¬ 
scriptions.  The  amendment  makes  it 
necessary  for  the  subscriber  to  say 
whether  he  wishes  to  receive  the  pub¬ 
lication  instead  of  cash  in  those  cases 
where  the  subscriber  is  given  the  option 
of  receiving  in  cash  what  is  due  on  his 
old  subscription,  or  being  served  instead 
with  copies  of  the  purchasing  publica¬ 
tion. 

Grafton  B.  Perkins,  advertising  man¬ 
ager  of  Lever  Brothers  Company,  Cam¬ 
bridge.  Mass.,  was  elected  to  the  board 
of  directors  to  represent  the  advertiser 
division.  Mr.  Perkins  succeeds  Felix 
Lowy,  Chicago,  resigned. 

New  A.  B.  C.  members  were  an¬ 
nounced  as  follows: 

Advertisers:  Hygrade  Sylvania  Cor¬ 
poration.  New  York,  Spear  &  Co., 
Pittsburgh ;  .Advertising  Agencies :  J. 
Stirling  Getchell,  Inc.,  New  York, 
Tracv'-Locke-Dawson,  Inc..  New  York; 
Newspapers:  Plattsburg  (N.  Y.)  Daily 
Press,  Stroudsburg  (Pa.)  Record;  Busi¬ 
ness  Papers:  Ciz'il  Engineering,  New 
York,  N.  Y. 

Ripley  in  Chicago 

Robert  L.  Ripley.  King  Features  Syn¬ 
dicate  cartoonist  and  creator  of  “Be¬ 
lieve  It  or  Not,”  arrived  in  Chicago 
July  25  to  take  part  in  a  three-day 
program  in  his  honor  as  guest  of  the 
Chicago  Herald  and  Examiner.  Coin¬ 
cident  with  his  arrival,  the  Herald  and 
Examiner  carried  numerous  local  adver¬ 
tisements  with  a  “Believe  It  or  Not” 
tieup.  Ripley's  visit  included  a  parade 
at  A  Century  of  Progress,  where  Rip¬ 
ley’s  “Odditorium”  is  a  concession  on 
the  Midway.  He  will  make  three  radio 
lectures  and  serve  as  judge  of  the  grand 
prize  winners  in  the  Herald  and  Exam¬ 
iner  “Believe  It  or  Not”  contest  just 
concluded.  Accompanying  Ripley  was 
-Arthur  (“Bugs”)  Baer,  King  Features 
humorist. 

Article*  Expo*e<l  Sweat*hop* 

The  investigation  of  Texas  “sweat¬ 
shops”  by  Texas  Labor  Commissioner 
Tack  Flynn  recentiv  announced,  was  be¬ 
lieved  to  be  prompted  by  the  series  of 
articles  written  by  Sue  Barnett,  Hous~ 
ton  (Tex.)  Press  reporter,  who  dis¬ 
guised  herself  as  a  worker  and  was 
employed  in  Houston  garment  shops  for 
a  w'eek.  Miss  Barnett  reported  the 
average  wage  scale  for  expirienced 
workers  in  Houston  shops  was  from  $3 
to  $4  a  week. 

7,000  Attend  Concert* 

More  than  7.000  persons  attended  a 
concert  by  Roscoe  Thayer’s  band,  spon¬ 
sored  bv  the  Toledo  Blade,  in  Wal- 
bridge  Par'x,  Toledo,  recently. 


STAR  SALESMEN  VISIT  FAIR 

Boy*  from  Eleven  Dailie*  Go  To  Chi¬ 
cago  a*  Reward  for  Adding  Reader* 

{Special  to  Kditor  &  Pubusher) 

Indian  Apous,  Ind.,  July  24. — Of¬ 
ficials  of  the  Newspaper  Boys  of 
America,  Inc.,  conducted  their  first  tour 
of  A  Century  of  Progress  in  Chicago 
last  week,  taking  carrier  salesmen  from 
11  mid-western  and  Southern  news¬ 
papers  as  their  guests.  The  trip  was 
a  prize  for  star  salesmen. 

The  excursion  was  arranged  by  head¬ 
quarters  staff  here  and  was  in  charge 
of  Charles  E.  Knepper,  president ; 
Stephen  H.  Anderson,  general  sales 
manager,  and  Kyland  D.  Pratt,  jr.,  edi¬ 
tor  of  the  A'.  B.  A.  Boys’  Nezos.  H.  E. 
Casebier,  city  circulation  manager  of 
the  Kansas  City  Journal-Post,  and  Paul 
K.  McGinnis  and  Levi  Moore,  city  and 
country  circulation  managers  of  the 
Birmingham  (Ala.)  Post,  accompanied 
the  boys. 

Other  newsi)apers  represented  by  car¬ 
riers  included  the  Alton  (Ill.)  Evening 
Telegraph,  Baton  Rouge  (La.)  State- 
Times  and  Advocate,  Bellezille  (III.) 
Advocate,  Macon  (Ga.)  News,  Miami 
(Fla.)  Daily  Nezvs,  Nashzille  (Tenn.) 
Banner,  Peoria  (Ill.)  Star,  and  Spring- 
field  (Ill.)  State-Journal. 

Robert  Polk,  carrier  for  the  Birming¬ 
ham  Post,  had  increased  his  route  600 
per  cent  to  win  the  group’s  highest 
honors.  A  series  of  trips  is  planned. 

45  Carrier*  Win  Chicago  Trip 

Forty-five  carrier  boys  of  the  Salt 
lujke  City  Deseret  News,  winners  in 
a  recent  subscription  contest,  will  be 
the  guests  of  the  daily  on  a  trip  to  the 
World  Fair.  The  boys  will  leave  next 
week  in  one  of  the  daily’s  large  trucks 
converted  into  a  comfortable  bus  and 
the  trip  will  take  two  weeks.  James 
M.  Kirkham,  assistant  general  manager; 
Ralph  Whitney,  circulation  manager, 
and  -A.  L.  Snyder,  assistant  circulation 
manager,  will  accompany  the  boys. 

Sponsoring  Swimming  Meet 

Tlie  Nezeark  (N.  J.)  Sunday  Cdll  is 
holding  New  Jersey  shore  swimming 
championships  at  Bradley  Beach.  The 
contests  differ  from  the  usual  type  of 
aquatic  events  in  that  they  bring  out 
champions  in  juvenile  and  junior  divi¬ 
sions  of  high  and  prep  school  age.  .All 
amateur  swimmers  coming  within  the 
scope  of  the  competition  are  eligible  to 
compete. 

Free  Copie*  to  Forest  Worker* 

The  Plymouth  (Mich.)  Mail,  weekly, 
has  offered  to  send  free  copies  of  the 
paper  to  all  local  young  men  now  work¬ 
ing  in  the  various  government  reforesta¬ 
tion  corps  camps.  The  offer,  made  by 
Elton  R.  Eaton,  publisher,  covers  copies 
from  now  until  Jan.  1. 

Annual  Caribbean  Cruise 

The  ninth  annual  Caribbean  cruise 
party  sjwnsored  by  the  New  Orleans 
Item-Tribune  left  July  15,  aboard  the 
United  Fruit  Company’s  steamship, 
Tivives.  Tlie  cruise  will  last  16  days 
and  is  under  the  direction  of  Mrs. 
Raleigh  Schwartz. 

Sponsoring  Motion  Picture 

The  Madison  (Wis.)  State  Journal, 
cooperating  with  10  Madison  merchants, 
is  sponsoring  the  filming  of  a  motion 
picture  in  which  Madison  boys  and 
girls  w'ill  be  featured.  Duke  Tarey- 
ton  will  direct  the  making  of  the  “Our 
Own  Gang”  picture. 

Horseshoe  Pitching  Contest 

The  Boston  Daily  Record  is  conduct¬ 
ing  a  horseshoe  pitching  contest,  in 
cooperation  with  the  Boston  park  depart¬ 
ment.  The  Record  will  award  gold 
medals  to  the  winners,  and  silver 
medals  to  runners-up.  The  contest  ends 
.Aug.  6. 

Sunday  Price  Increased 

Elffective  Sunday,  July  23,  the  single 
copy  retail  price  of  the  Sunday  New 
Orleans  Itcm-Trib'sne,  outside  of  New 
Orleans,  was  raised  from  5  to  10  cents. 


N.  E.  CIRCULATION  MEN 
HOLD  CONVENTION 

Size  of  Routes,  Canvassing,  Mailing 
Roam  Economies  Discussed  at 

North  Conway  Conference 
— Beach  Presides 

Semi-annual  convention  of  the  New 
England  Association  of  Circulation 
Managers  was  held  at  the  Forest  Glen 
Inn  at  North  Conway,  N.  H.,  July  21 
and  22  with  more  than  30  members 
present.  R.  H.  Beach  of  the  Springfield 
(Mass.)  Republican,  president,  pre¬ 
sided.  Among  the  other  officers  present 
were  Secretary  Edward  Byron  of  the 
Augusta  (Me.)  Kennebec  Journal  and 
Directors  D.  H  Byron,  Pawtucket  (R. 
I.)  Times,  Edward  Dj  Dolhenty,  Wor¬ 
cester  (Mass.)  Telegram-Gazette, 
George  Sullivan,  Fall  River  (Mass.) 
Herald  Ncrivs  and  P.  F.  Veits,  Hart¬ 
ford  (Conn.)  Courant. 

In  round-table  discussion  the  mem¬ 
bers  decided  that  routes  of  about  50 
papers  are  the  best  size  for  greatest' 
efficiency,  that  the  best  results  from 
canvassing  can  be  obtained  by  carrier 
boys,  and  that  one  of  the  economies 
possible  in  mailing  rooms  is  the  use 
of  wire  which  is  from  25  to  40  per  cent 
cheaper  than  rope. 

Prizes  and  entertainments  are  the 
best  ways  to  maintain  permanent  en¬ 
thusiasm  among  carrier  boys.  Coin 
cards  are  not  worthwhile,  and  the  ma¬ 
jority  of  the  members  present  were 
against  any  increase  in  the  price  of 
newspapers.  Regarding  use  of  own 
automobiles  or  contract  trucks,  the  mem¬ 
bers  felt  that  either  method  can  be  used 
to  offset  increasing  costs  of  railway  dis¬ 
tribution,  and  that  the  paper’s  own 
cars  are  cheaper  than  contract  trucks. 

Costs  of  accidents  in  the  use  of 
automobiles  and  trucks  should  be  passed 
on  to  the  individual  driver  responsible, 
either  by  making  him  pay  them  or  by 
laying  him  off,  the  managers  agreed. 
Excessive  returns  from  newsstands 
should  be  cut  down  by  making  papers 
non-returnable  or  placing  them  on  a 
5  and  10  per  cent  basis.  Circulation 
obtained  both  daily  and  Sunday  outside 
of  the  regular  territory  justifies  the 
expense  of  getting  and  maintaining  it, 
the  memliers  decided. 

216  Carriers  Visit  Chicago 

Two  hundred  and  sixteen  Toledo 
News-Bee  carriers,  leaders  in  a  six- 
week  salesmanship  contest,  were  taken 
to  the  Chicago  Fair  recently  as  guests 
of  the  News-Bee.  They  toured  the  city 
in  motor  coaches  and  were  conducted  in 
special  ol^servation  busses  through  the 
fair  grounds.  Voyle  Kendall,  P.  J.  De- 
Vriendt.  Joe  Gallon,  Clarence  Pauken, 
A.  H.  rienes.  George  Morgan.  Clarence 
Day,  J.  R.  Curl,  Frank  .Anast.  Harrv 
Dyer,  Robert  Thompson  and  Karl  Alt- 
weis  of  the  circulation  department  ac¬ 
companied  the  boys. 

Obtained  Lower  Swim  Fees 

The  Staten  Island  (N.  Y.)  Advance 
recently  won  a  campaign  for  the  restor¬ 
ation  of  last  year’s  admission  fees  at 
the  city-owned  Faber  Park  swimming 
pool  in  Port  Richmond.  The  park 
commissioner  set  the  fees  at  25  cents 
f6r  both  children  and  adults.  The  daily 
in  its  campaign  demanded  the  old 
fees  of  10  and  X  cents  for  children  and 
adults,  respectively,  in  an  appeal  to 
Mayor  O’Brien  of  New  York,  who  or¬ 
dered  the  old  fees  restored. 

83  Carriers  Graduated 

Eighty-three  carrier  boys  of  the 
Philadelphia  Evening  Bulletin  were 
among  the  June  graduates  of  Philadel¬ 
phia  high  schools.  The  daily  in  its  July 
7  issue  carried  the  names  of  the  car¬ 
riers  and  a  brief  resume  of  their  schol¬ 
astic  and  athletic  achievements. 

1 0  Carriers  Attended  Fair 

Ten  Harrisburg  (Pa.)  Telegraph  car¬ 
rier  boys,  winners  in  a  circulation  con¬ 
test,  spent  a  week  in  Chicago  attending 
.A  (Tentury  of  Progress  as  the  guests  of 
the  daily. 


KANSAS  CITY  BOYS  AT  FAIR 

Forty-seven  carriers,  winners  of  hon. 
or  awards  given  by  the  Kaiuas  Cih 
Journal-Post,  were  guests  of  the  newv 
paper  this  week  on  a  trip  to  the  expog. 
tion  at  Chicago.  Harry  E.  Casebier 
city  circulation  manager,  and  M  B 
Sharp,  general  manager  of  the  Jou^ 
Post,  accompanied  the  boys.  In  a  sales- 
manship  contest  among  the  carriers, 
Rolland  Evans,  20  years  old,  was  tie 
winner,  and  won  for  himself  a  trip  to 
Chicago  as  well  as  one  for  his  distriq 
manager,  George  H.  Williams. 

250  Carriers  Win  Fair  Trip 

More  than  250  carriers  of  the  Toledt 
Blade,  winners  in  a  recent  circulatioo 
drive,  together  with  nearly  50  distriq 
managers  and  road  men,  will  be  tie 
guests  of  the  daily  on  a  trip  to  .A  Cen¬ 
tury  of  Progress  Exposition,  Chicaga 
July  30.  They  will  leave  on  a  special 
eight-coach  New  York  Central  train 
early  Sunday  morning.  The  special 
will  return  Sunday  evening. 

Sending  Golf  Team  to  Coast 

The  Chicago  Daily  Nezvs  will  send  a 
golf  team  of  four  players  to  participate 
in  the  national  public  links  champion¬ 
ship  tournament  at  Portland,  Ore.,  .\ag. 
1  to  5.  Arthur  B.  Sweet,  Daily  News 
golf  editor,  was  in  charge  of  the  Daih 
News  tournament  which  attracted  the 
city’s  leading  amateurs  from  which  the 
winning  golfers  were  selected. 

Ran  Benefit  For  Camp 

The  Detroit  Free  Press  sponsored  a 
jubilee  at  Eastwood  park  July  |19  and 
20  in  order  to  raise  funds  for  the  Free 
Press  Fresh  Air  camp  at  Sylvan  lake. 
The  camp  has  been  operated  by  the 
daily  for  the  past  several  years  for  the 
benefit  of  under-nourished  children  of 
Detroit. 

Dailies  Host  To  Carrier* 

The  entire  carrier  organization  of 
the  Greensboro  (N.  C.)  Daily  Nnij 
and  Record,  July  18,  enjoyed  the  annual 
all-day  outing  and  picnic  at  Ritter’s 
lake,  approximately  200  young  men  and 
boys  spending  the  day  in  competitiTe 
sports,  sw'imming,  foot  races,  etc.  Prizes 
were  awarded. 

Community  Canning  Bee 

The  Green  Boy  (Wis.)  Press-GaceUt 
is  co-operating  in  a  “Community  Canning 
Bee”  in  which  cash  prizes  are  being 
awarded  throughout  the  summer  montte 
to  housewives  donating  the  best  canned 
or  preserved  foods  to  needy  families  of 
Green  Bay. 

Sponsored  Bridge  Matches 

The  Bridgeport  (Conn.)  Times-Star 
conducted  a  team-of-four  Bridge  tour¬ 
nament  during  July  with  a  silver  trophy 
as  first  prize.  The  contest  was  staged 
in  collaboration  with  the  Bridgeport 
Contract  Bridge  Qub. 

Drop*  Saturday  Edition 

The  Yuma  (Ariz.)  Scntixfl  to 
dropped  its  Saturday  edition.  Chher 
Pacific  area  papers  previously  t^i”? 
such  action  are  the  Colton  (Cn.) 
Courier  and  the  Coalinga  (CaL) 
Record. 

800  Carrier*  Entertained 

More  than  800  carrier  boys  of  the 
Wheeling  (W.  Va.)  Intclligewer  ufi 
News  held  their  annual  outing 
Fair  Park  recently.  V.  V.  Rafter^ 
circulation  manager,  was  master  ot 
ceremonies. 

Running  Oddity  Feature 

A  column,  “Oddities  From  0^ 
Western  North  Carolina.”  featuring  ^ 
usual  and  interesting  facts  about 
territory,  is  appearing  daily  m 
Asheville  (N.  C.)  Times. 

Sold  6,000  Pamphlet* 

The  Chicago  Daily  New  has  sj 
6,000  pamphlets  at  five  cents  ^ 
taining  entire  series  of 
sons  which  appeared  in  the  Daily 
women’s  section  earlier  this  sufflffl 
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STILLMAN  H.  BINGHAM 
dies  in  DULUTH 

Served  a*  Editor  of  Herald  for  25 
Years  —  Remained  at  Work 
Qespite  ill  Healtk — Joined 
Paper  in  1894 

Stillman  H.  Bingham,  OO,  editor  of  the 
Duluth  Herald  for  25  years,  died  at  his 
home  in  Duluth,  July  22,  following  an 
illness  that  had  last^  several  months. 
In  spite  of  his  ill  health  Mr.  Bingham 
remained  at  his  editorial  desk  in  the 
Herald  building  until  a  week  before  his 
death. 

He  was  appointed  editor  of  the  Herald 
by  A.  C.  Weiss,  publisher  of  the  news¬ 
paper  at  that  time,  in  1908,  and  when 
Paul  Block  and  M.  F.  Hanson  became 
publishers  of  the  paper  they  retained 
Mr.  Bingham  as  editor. 

Bom  at  Sparta,  Wis.,  on  May  3,  1873, 
he  started  his  active  career  when  he 
went  to  Duluth  in  January.  1891,  to 
uke  a  job  in  a  printing  office.  The 
following  year  he  worked  on  the 
Northwestern  Witness,  a  Catholic 
weekly  published  in  Duluth.  From 
there  he  went  to  work  as  courthouse  re¬ 
porter  on  the  Commnmvealth,  a  daily 
published  in  Duluth  for  a  short  time 
by  Emil  Schmied. 

He  joined  the  staff  of  the  Herald  as 
courthouse  and  political  reporter  in 
.\pril,  1894. 

In  1903  he  resigned  to  go  to  Wash¬ 
ington,  D.  C.,  returning  in  January, 
1S05,  to  rejoin  the  Herald  staff  as  legis¬ 
lative  correspondent  and  associate  edi¬ 
tor.  Later  he  was  promoted  to  editor. 
He  was  a  Mason,  a  member  of  the 
Scottish  Rite,  Knights  Templar,  Shrine, 
many  local  civic  organizations  and  sev¬ 
eral  national  organizations.  He  was  de¬ 
voted  to  flower  and  philatelic  interests. 
His  hobby  was  his  garden.  He  was 
loved  by  both  the  rich  and  the  poor  of 
the  city  which  he  had  served  so  faith¬ 
fully  as  a  champion  of  the  right  and  an 
able  opposer  of  what  was  wrong  and 
detrimental  to  the  city. 

Only  his  newspaper  associates  and  in¬ 
timate  friends  were  at  the  private  fun¬ 
eral  conducted  at  the  Craw  lord  Mortu¬ 
ary  by  the  Rev.  C.  N.  Pace,  pastor  of 
the  First  Methodist  Episcopal  Church 
of  Duluth.  Burial  was  in  Forest  Hill 
Cemetery,  Duluth.  He  is  survived  by 
his  wife  and  a  sister  of  St.  Paul, 
Minn. 


MISS  ROSE  COSGROVE 

Miss  Rose  Beatrice  Cosgrove,  editor 
of  the  New  Orleans  (La.)  Times-Pica- 
yune’s  Young  People’s  Paper,  and 
known  to  thousands  of  young  people  in 
Louisiana  and  Mississippi,  died  July  21 
in  New  Orleans  after  a  brief  illness. 
Miss  Cosgrove,  a  native  of  Boston,  was 
29  years  old,  and  had  been  with  the 
Times-Picayune  staff  for  eight  years. 
She  became  one  of  the  best-lmown 
newspaperwomen  in  the  South  through 
her  correspondence  with  countless  chil¬ 
dren  who  were  members  of  her  “Aunt 
Jane  Letter  Club.”  She  made  many 
friends  through  her  direction  of  the 
Times-Picayune  Biggest  News  of  the 
Week  Contest,  and  her  service  as  di- 
r^or  of  The  Tee-Pee  Swimming  Club. 
She  was  a  graduate  of  Newcomb  Col¬ 
lege  in  New  Orleans  and  an  active 
member  of  the  Newcomb  Alumnae 
Association. 


STOP  LOSSES!!! 

Ujainate  overlapping  and  excessive  fnan«power» 
•®st  motion  in  mechanical  and  production  do- 
psrtmentt. 

Advanced  ideas  for  rapid  circulation  and  linage 
vcreiM  by  roost  economical  and  sound  methods 
•vnubed  with  our  service  without  charge. 

SUBSTANTIALLY  LOWER 

newspaper  operating  costs 
guaranteed 

Jt  efidency  and  production  engineert  of  many 

gk  OtfLY  f1e-A  .mall  percentage  of  the 
^  years  savings. 

WALTER  G.  FREMONT  ml  Aneckte 

1527  Wuhington  Ave.  Wilmette,  III. 
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CHARLES  E.  KLOEBER 

Washington  Correspondent,  Many 
Years  With  Associated  Press,  Dies 

Charles  E.  Kloeber,  64,  of  the  United 
States  News,  formerly  the  United  States 
Daily,  who  had  been  special  correspon¬ 
dent  for  a  number  of  newspapers  for 
many  years,  died  suddenly  in  Washing¬ 
ton  July  24. 

Mr.  Kloeber  joined  the  Washington 
staff  of  the  Associated  Press  in  1897 
and  served  as  night  and  later  as  day 
manager  there.  In  1900  he  was  sent 
to  China  to  report  the  Boxer  Rebellion, 
and  upon  his  return  was  appointed  day 
manager  of  the  New  York  office. 

Later  he  became  superintendent  of 
the  West  Coast  division  of  the  Asso¬ 
ciated  Press,  with  headquarters  in  San 
Francisco.  From  1912  to  1918  he  was 
chief  of  the  news  department  of  the 
.Associated  Press  and  was  in  charge  of 
the  staff  on  the  western  front  during 
a  part  of  the  World  War,  after  which 
he  went  to  Vienna  and  Tokio  as  a  news 
writer.  He  later  resigned  from  the 
A.  P.  and  became  assistant  to  the  presi¬ 
dent  of  the  United  States  Daily  in 
1927. 

Surviving  are  his  mother,  Mrs.  Mary 
Elizabeth  Smith  Kloeber,  with  whom 
he  lived,  and  a  brother. 


W!LUAM  W.  COOK 

William  Wallace  Cook,  66,  who  as 
Burt  L.  Standish,  wrote  a  large  number 
of  the  Frank  Merriwell  stories,  origi¬ 
nated  by  Gilbert  Patten,  died  in  Mar¬ 
shall,  Mich.,  July  21  following  a  long 
illness  of  heart  disease.  His  first  story, 
written  at  the  age  of  14,  was  published 
in  a  Detroit  newspaper.  He  lived  in 
Chicago  for  14  years  and  was  a  mem¬ 
ber  of  the  Chicago  Tribune  reportorial 
staff.  He  later  returned  to  Marshall. 
His  last  work  was  a  book  outlining 
plots  for  authors  and  containing,  he 
asserted,  every  conceivable  plot.  He 
was  a  member  of  the  Chicago  Press 
Club,  Authors  League  of  America  and 
the  Battle  Creek  Writers  Club.  His 
wife  survives. 


BONFILS’S  ESTATE  $11,816,280 

A  preliminary  return  on  the  estate  of 
the  late  F.  G.  Bonfils,  publisher  of  the 
Denver  Post  filed  July  26  with  the  State 
Inheritance  Tax  Commissioner,  listed 
the  estate  at  $12,516,021.  A  report  filed 
by  Howard  F.  Parks,  trust  officer  for 
the  Denver  National  Bank,  listed  the 
late  publisher’s  personal  property  at 
$12,454,256,  and  real  estate  at  $61,765. 
Deductions  for  claims  against  the  es¬ 
tate,  his  report  stated,  would  be  $699,- 
740,  leaving  a  net  valuation,  for  taxation 
purposes,  of  $11,816,280. 

ORRIN  E.  HAWKINS 

Orrin  E.  Hawkins,  retired  publisher 
of  several  Michigan  weekly  newspapers, 
died  at  his  home  in  Burr  Oak,  near 
Coldwater,  Mich.,  July  26.  His  age  was 

75.  _ 

CHARLES  J.  JEFFRESS 

Charles  J.  Jeffress,  73,  father  of  Ed¬ 
win  B.  Jeffress.  publisher  of  the  Greens¬ 
boro  (N.  C.)  Daily  News,  died  July  18 
at  his  home  in  Fletcher,  N.  C. 
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CHRISTIAN  A.  LUHNOW 

Editor  of  Magazine  Was  Formerly 
Well-Known  Newspaperman 

Christian  August  Luhnow,  editor  and 
publisher  of  the  Trust  Companies  Mag¬ 
azine,  New  York,  and  former  well- 
known  newspaperman,  died  at  his  home 
in  Scarsdale,  N.  Y.,  July  19.  He  was 
58  years  old. 

He  started  a  long  newspaper  career 
at  the  age  of  19  on  the  Chicago  Eve¬ 
ning  Post.  Later  he  was  Washington 
correspondent  of  that  newspaper,  and 
afterward  joined  the  Washington  Post 
staff.  He  next  became  Berlin  corre¬ 
spondent  for  the  New  York  Herald, 
and  for  a  time  worked  with  the  diplo¬ 
matic  corps  in  Warsaw.  He  was  a 
Herald  war  correspondent  in  Cuba,  af¬ 
terward  returning  to  his  Berlin  assign¬ 
ment. 

He  founded  the  Trust  Companies 
Magazine  in  1904.  In  1931  he  helped 
to  found  the  Financial  Advertisers’  As¬ 
sociation. 


ACTRESS  HLES  SUIT 

.4  libel  suit  asking  for  $10,000  dam¬ 
ages  has  been  brought  in  the  New  York 
County  Supreme  Court  by  Miss  Coleen 
Cooper,  an  actress,  against  Leon  Stein, 
doing  business  under  the  firm  name  of 
Exposed  Publishing  Company,  publish¬ 
ers  of  a  periodical  called  Exposed.  The 
actress  charges  the  defendant  published 
an  article  entitled  “Six  Hours  to  Live” 
and  went  on  to  state  that  if  she  had 
that  time  before  her  life  ended  she 
would  spend  the  period  drinking  rye 
whiskey.  Her  photograph  was  also  used 
without  her  consent,  she  charges.  The 
defendant  entered  a  denial  to  the  com¬ 
plaint  and  for  a  complete  defense 
set  up  that  the  article  in  question  v(;as 
a  republication  of  a  story  which  was 
printed  in  the  New  York  Daily  Mirror. 
The  defendant  said  the  plaintiff  sold  the 
article  to  the  Mirror  for  $10. 


PAPER  LOSES  UBEL  SUIT 

.4  circuit  court  jury  in  Waupaca, 
Wis.,  recently  awarded  compensatory 
damages  of  $7,500  to  Philip  Lehner, 
Princeton,  Wis.,  attorney,  in  his  libel 
suit  against  the  Berlin  (Wis.)  Evening 
Journal.  The  jury  ruled,  however,  that 
the  paper  was  without  malice  in  its  re¬ 
publication  of  an  article  reporting  a 
divorce  case  and  assessed  no  punitive 
damages. 


Bread  and  Butter 

"THE  QUILL  meets  the 
I  forum  need  of  the 
working  writer  and  editor, 
be  he  in  newspaper,  maga¬ 
zine  or  trade  journalism. 

Its  pages  monthly  offer 
ideas,  solutions  to  prob- 
lems,entertaining  accounts 
of  journalistic  experiences. 

It  aims  to  promote  a  bet¬ 
ter,  brighter  and  more 
remunerative  journalism  in 
all  its  field. 


836  Exchange  Avenue,  Chicago 
Sample  Copy, 25c  One  year,S2.00 
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1.  P.  SALES  $30,031,891 

Firet  Quarter  Gross  Under  1932— 
Net  Loss  Was  $2,239,073 

International  Paper  Company  report^ 
recently  that  consolidated  gross  sales  in 
the  first  quarter  of  this  year  were 
$30,031,891,  compared  with  $35,916,838 
in  the  first  quarter  of  last  year;  con¬ 
solidated  net  revenue,  including  other 
income,  before  charges,  was  $9,417,657, 
against  $11,361,862;  and  a  net  loss  of 
$2,239,073  after  all  charges  including 
depreciation,  compared  with  a  net  loss 
of  ^W,567  in  the  first  quarter  of  1932. 

In  his  remarks  to  shareholders,  Archi¬ 
bald  R.  Graustein,  president,  said; 

“During  the  first  quarter  of  1933  busi¬ 
ness  both  of  the  paper  manufacturing 
and  of  the  power  producing  subsidiaries 
showed  further  substantial  declines,  and 
operations  for  the  period  resulted  in  a 
net  loss  of  $2,239,073  as  compared  to  a 
net  loss  of  $399,567  in  the  first  quarter 
of  1932.  Effective  April  1,  Interna¬ 
tional  Paper  Company  found  it  neces¬ 
sary  to  announce  a  temporary  discount 
of  $5  a  ton  from  established  newsprint 
prices  in  order  to  meet  widespread  price 
concessions  which  had  been  granted  by 
competitors. 

“Demand  has  recently  been  increasing 
both  for  power  and  for  paper,  and 
prices  for  almost  all  grades  of  paper 
except  newsprint  have  been  increasing.” 


I.  J.  COOL  PROMOTED 

Ira  J.  Cool  has  been  appointed  sales 
manager  of  the  (Chicago  district  of  Mar¬ 
shall  Field  &  Co.  During  the  past  12 
years  he  has  been  located  in  Los  An¬ 
geles,  Cal.,  in  charge  of  the  local  office 
there  and  supervisor  of  the  Pacific  coast 
division. 


WILLIAM  M.  WILKINSON 

William  M.  Wilkinson,  70,  theatrical 
manager  and  former  newspaperman, 
died  in  New  York  July  23.  He  was 
born  in  Perrysburg,  O.,  and  was  a  re¬ 
porter  and  later  drama  critic  of  the 
Toledo  Blade  for  a  number  of  years. 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 


Address :  Clarence  E.  Ey  ster. 
Secretary -Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


Cline  -  Wettinghouse 
Double  Motor-Drive 
with  fuH  automatic 
push  button  control 
is  used  by 

Flint  Journal 
Flint,  Mich. 

Atk  tham  about  it 

CLINE  ELEC.  MFC.  CO. 
Chkafoi  111  Wast  WasbhicSta 
Strast 

Nav  Yark:  Dafly  Naws  BUg. 

22S  Eaat  42nd  St. 

San  Fraadaeoi  Firat  Natknal 


Bank  BuBdfaic 


J 
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(K^bltuary 

Robert  edward  sharples, 

editor  and  publisher  of  the  Swarth- 
more  (Pa.)  Swathmorean,  died  July  9 
in  the  Crozier  Hospital,  Qiester,  Pa., 
where  he  was  undergoing  treatment  for 
cerebral  meningitis.  He  at  one  time 
worked  on  the  Chester  Times. 

Bartholomew  R.  Jones,  28,  for  12 
years  Peabody  reporter  for  the  Salem 
(Mass.)  Ez'ening  News,  died  July  23  at 
the  J.  B.  Thomas  Hospital,  Peabody, 
following  a  15  week  illness,  despite 
blood  transfusions  given  by  several 
members  of  the  Peabody  lire  department 
to  save  his  life.  His  parents  and  two 
brothers  survive. 

Robert  Brooks  Harris,  78,  founder 
of  the  Hamilton  (Ont.)  Herald  died 
at  his  home  there,  July  23.  He  had 
been  failing  in  health  for  some  time. 
With  his  brother,  the  late  J.  M.  Harris, 
he  founded  the  Herald  in  1889. 

William  C.  Baumcart,  a  partner 
and  manager  of  the  Rose  Company, 
Qevcland,  a  publicity  and  advertising 
firm,  died  July  23  following  a  long  ill¬ 
ness.  He  had  been  an  executive  in  steel 
companies.  A  brother,  Charles  Baum- 
gart,  is  vice-president  of  the  Kellogg 
Company,  Battle  Creek,  MicE 
Roberta  Elise  Knighton,  daughter 
of  William  H.  Y.  Knighton,  Jr.,  slot 
man  of  the  Baltimore  Sun  telegraph 
desk,  died  July  17. 

Mrs.  Hiloegrade  Angell  Smith, 
biographer  and  magazine  writer,  died 
in  Kansas  City,  July  24.  One  of  Mrs. 
Smith's  outstanding  works  was  the  bi¬ 
ography  of  Simon  Bolivar,  South  Amer¬ 
ican  patroit,  published  in  1930. 

Sir  Emery  Walker,  82,  internation¬ 
ally  known  typography  expert,  died 
in  London,  England,  July  24.  He  was 
one  of  the  founders  of  Arts  and  Crafts 
Exhibition  Society  in  1888,  and  was 
president  of  the  group  from  1927  to 
1929.  He  aided  William  Morris  in 
establishing  the  Hammersmith  Kelm- 
scot  Press  in  1890  and  10  years  later 
founded  the  Dover  Press  with  T.  J. 
Cobdem-Sanderson.  He  served  on  many 
committees  and  juries  concerned  with 
book  printing.  He  was  knighted  three 
years  ago. 

Michael  Angelo  Evans,  former  em¬ 
ploye  of  the  mechanical  and  reference 
departments.  New  York  Herald  Tribune 
died  in  Troy,  N.  Y.,  July  22. 

Thomas  Barlow  Smith,  95,  founder 
of  the  IVindsor  (N.  S.)  Courier,  now 
the  Tribune,  died  July  22.  He  repre¬ 
sented  Hants  County  in  the  Provincial 
Government  for  three  terms. 

Henri  Rodier,  48,  city  hall  reporter. 
La  Presse,  Montreal,  died  July  20  in 
the  Ste.  Jeanne  d’Arc  Hospital,  from 
an  attack  of  appendicitis.  He  was  a 
pliotographer  for  15  years  and  more  than 
20  years  ago  joined  the  Presse  editorial 
stafi. 

Countess  Mary  Biondi,  wife  of 
Count  Leone  Fumasoni  Biondi,  Wash¬ 
ington  correspondent  of  the  Stefani 
News  Agency,  died  July  24  at  her  home 
in  Washington. 

J.  Charles  Jordan,  45,  assistant  man¬ 
ager  of  the  advertising  and  publicity 
departments.  Pacific  Gas  &  Electric  Co., 
San  Francisco,  died  July  16  at  his  home 
in  San  Leandro,  Cal.,  after  a  brief 
illness. 

Joseph  H.  Tulip,  77,  for  30  years 
with  the  Grand  Rapids  (Mich.)  Chron¬ 
icle  advertising  staff,  died  July  (17  in 
Grand  Rapids,  following  a  tfifee-week 
illness. 

Mrs.  Mary  Elliott  Flanery,  only 
woman  ever  to  serve  as  a  member  of 
the  Kentucky  legislature  and  for  many 
years  correspondent  in  the  tri-State 
region  of  Kentucky,  Ohio  and  West 
Virginia  for  various  metropolitan  news¬ 
papers,  died  at  her  home  at  Catlotts- 
burgh,  Ky.,  July  19  as  the  result  of  a 
paralytic  stroke.  She  is  survived  by 
her  husband.  Judge  W.  Harvey  Flanery, 
three  daughters  and  a  son. 

J.  R.  Reaves,  84,  former  editor  of  the 


Rolizvr  (Tenn.)  Hardeman  County 
Free  Press,  died  there,  July  23  follow¬ 
ing  a  stroke  of  paralysis. 

Ray  Parsons,  formerly  business  man¬ 
ager  of  the  Daytona  Beach  (Fla.)  Sun- 
Record,  and  recently  business  manager 
of  the  Orlando  (Fla.)  Shopping  Guide, 
was  found  dead  July  23  in  his  bed  at  a 
local  hotel.  Death  was  attributed  to 
heart  failure.  At  one  time  he  was  with 
the  advertising  department  of  the  Or¬ 
lando  (Fla.)  Reporter-Star.  His  wife 
survives. 

Mrs.  Stella  G.  McKee,  daughter  of 
the  late  Fritz  Glogauer,  at  one  time 
editor  of  the  Chicago  Abendpost,  died 
at  her  home  in  (Cincinnati  recently. 
Three  sons  and  three  daughters  sur¬ 
vive. 

Evans  Dalrymple,  who  was  secre¬ 
tary-treasurer  of  the  former  Easton 
(Pa.)  Free  Press,  died  suddenly  at  his 
home  in  Easton  recently.  He  was  secre¬ 
tary  of  the  Free  Press  when  it  was 
purchased  by  the  owners  of  the  Fiaston 
Express. 

Mrs.  Carolyn  Schoenfei.d  Joseph, 
50,  wife  of  Charles  H.  Joseph,  assistant 
publisher  of  the  Pittsburgh  Sun-Tele¬ 
graph,  died  in  the  West  Penn  Hospital, 
July  13  after  a  short  illness.  Mr. 
Joseph  and  two  sons  survive. 

Eller  E.  Stafford,  40,  reporter  Qn 
the  Tzinn-City  Sentinel,  Winston-Salem, 
X.  C.,  was  drowned  July  21  when  his 
boat  capsized  on  a  lake  near  Lexington, 


X.  C.  One  of  his  two  companions  was 
also  drowned.  He  was  formerly  with 
the  Asheznlle  (X.  C.)  Citizen.  His  wife 
survives. 

Albert  E.  DeWolf  of  Nashua,  N. 
H.,  72,  veteran  newspaper  editor  and 
correspondent,  died  July  21  at  his  sum¬ 
mer  home  at  Ocean  Park,  Me.  Durigg 
his  newspaper  career  starting  in  1881, 
he  served  in  various  capacities  on  the 
old  Poston  Record,  Boston  Post,  Holy¬ 
oke  Transcript  and  the  Matichester  (N. 
H.)  Union. 

Steven  F.  Mason,  33,  editor  and  as¬ 
sociate  publisher,  Riz>er  Rouge  (Mich.) 
Herald,  died  recently  after  a  short  ill¬ 
ness.  His  wife  survives. 

Larry  Dailey,  33,  well-known  sports 
writer  and  editor  of  the  Edmond 
(Okla.)  Sun  published  by  his  father, 
died  July  21  in  a  hospital  at  Oklahoma 
City,  Okla.,  following  a  long  illness. 
Dailey  .started  writing  sports  on  the 
Oklahoma  City  Times  in  1916.  Later 
at  various  times  he  served  as  sports 
editor  of  the  Tulsa  World,  the  Denz'er 
Post,  and  on  papers  in  Wichita  Falls, 
Miami,  Fla.,  and  other  cities. 

David  McCormick,  60,  publisher  of 
the  Lehighton  (Pa.)  Press,  a  weekly, 
since  1896,  died  recently  at  his  home 
after  a  long  illness.  Mr.  McCormick,  a 
prominent  Republican  and  former  post¬ 
master  of  Lehighton,  started  his  career 
with  the  Mauch  Chunk  (Pa.)  Times 
when  he  was  15  years  old.  He  later 


learned  the  printing  trade,  became  fo^ 
man  of  the  Lehighton  Press,  and  took 
the  iiaper  over  in  1896. 

Joseph  Tillman  King,  77,  piontor 
stockman  and  farmer  of  Childrai 
county,  Tex.,  and  father  of  John  E, 
King,  managing  editor  of  the  Doll# 
(Tex.)  .Morning  Nezys,  died  suddenly 
at  his  home  near  Childress  July  9. 

Harry  M.  Heminc,  81,  promino^ 
Milwaukee  ne\vspaper  and  advertisin 
man,  died  at  his  home  there,  July  2k 
following  a  year’s  illness.  Bom  a 
Maidstone,  Kent,  England,  he  came  ti 
the  United  States  in  1872  and  to  113. 
waukee  in  1888  and  joined  the  Mi 
zvaukee  Journal,  later  working  on  tk 
Evening  IViscotusin,  the  Sentinel,  anj 
the  old  Free  Press.  He  was  also  editoi 
of  commercial  weeklies.  He  then  of 
tablished  the  Heming  Advertising  Ser¬ 
vice  and  gained  prominence  through  1# 
various  creations  in  milk  advertising 
a  local  dairy,  including  animated  dolls, 
the  Milk  Drinking  Girl,  Thrif^  Jin 
and  the  Biaby.  Surviving  are  his  wift 
and  one  son. 

George  Elmer  Jennings,  80,  pub- 
lisher  .of  The  Fishing  Gazette,  a 
monthly  devoted  to  the  fishing  industiy, 
for  many  years,  died  at  his  home  ii 
Xew  York  this  week.  He  publi^ 
the  paper  for  30  years  prior  to  1915, 
when  he  sold  the  bulk  of  his  interest 
continuing  as  president  of  the  publish¬ 
ing  company.  He  resigned  three  yean 
ago. 


Supp lies  and  Equipment 


Rebuilt  Presses 

SCOTT  24  Sind  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Main  OSca  A  Factary . PlainAaU,  N.  J. 

Na«  Tark  Often . ZM  Waal  41tl  Straal 

Stereotype  Room 
Elfficiency 

Means  quick  produ^on  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 

No.  35,  No.  40,  No.  50 

Eaty  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  AddrMs  NENSCO 
Worcester,  Mass. 


INCREASED  PRESS 

CAPACITY  at  smail  cost 

When  business  again  gets  into  full  swing,  will  yoa  fai 
yourself  held  back  by  a  printing  press  that  am  u 
longer  keep  pace?  ...  or  one  that  can  not  deUw  ik 
required  volume  at  a  low  enough  cost? 

There  has  never  been  a  better  time  than  to-day  for  shifting  to  fastw,  Bin 
modern  equipment.  Used  presses  of  standard  makes  in  the  straight  line  snl 
unit  types  are  available  to-day  at  extraordinarily  low  prices.  They  ofer  i 
eplendid  opportunity  to  etep  up  your  capacity  and  lower  your  operating  eeft 
at  a  very  small  outlay. 

E^ch  of  these  used  presses  is  guaranteed  to  be  in  good  working  order,  su 
just  now  we  are  situated  to  take  care  of  a  good  range  of  requiremenU 

Let  us  know  what  you  might  consider,  and  we  shall  be  glad  to  npph 
details  on  some  of  our  best  values.  Write  to-day. 


The  Goss  Printing  Press  Company 

1535  South  Paulina  Street 
CHICAGO 


NKW  YORK 


SAN  FRANCISCO 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  f>ositively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  wUI  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

IRVING  TRUST  COMPANY,  BECEIVEB  IN  EQUITY'fOB 


R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


EVERY  ISSUE  OF  .  .  . 

EDITOR  &  PUBLISHER 

is  full  of  valuable  help  to  all  depeutments  of  the  newspapeTj  to  theigi^ 
buyer  and  the  national  advertiser.  A  year’s  subscription  is  a  wise 
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WATERFRONT  WRITERS 
WIN  MOVIE  CONTEST 

Fr«nci»  Kester,  Oakland  Tribune, 
QeU  $250  for  Story  in  Connection 
with  Miller’s  “1  Cover  the 
Waterfront” 


Ten  newspaper  waterfront  reporters 
have  been  announced  as  the  winners  of 
the  national  contest  sponsored  by  the 
United  Artists 
Corporation  i  n 
connection  with 
the  screen  pro¬ 
duction  of  Max 
Miller’s  novel,  “I 
Cover  the  Water¬ 
front.”  Mr.  Mil¬ 
ler  is  a  water¬ 
front  columnist 
on  the  San  Diego 
(Cal.)  Sun. 

The  first  prize 
winner  was  Fran¬ 
cis  Kester,  of  the 
Oakland  (^1.) 
T ribune,  who  won 
$250  with  his  story,  ‘‘The  Wreck  of 
Ae  Hanalei,”  concerning  a  marine 

disaster  which  occurred  off  Bolinas 

Head,  Ca.1,  in  1814. 

Second  prize,  $150,  went  to  Miss 
Frances  Gildart  Durham,  of  the  Mo¬ 
bile  Press-Register,  for  her  story,  “The 
Black  Pirogue,”  a  strange  account  of 
a  man  swept  overboard  and  the  real 
story  behind  the  accident.  Miss  Dur¬ 
ham  covers  the  waterfront  under  the 
name  of  Francis  Gildart. 

The  other  prize  winners  were  Richard 
Dyer,  Oakland  (Cal.)  Post-Enquirer; 
Clyde  Hooker,  Jacksonville  Titnes- 
Union;  J.  P.  Lanehart,  Nezo  York  Eve¬ 
ning  Post;  Charles  Leanman,  Mobile 
Press-Register;  Herbert  W.  Murkland, 
Boston  Traveler;  Stanley  A.  Wheeler, 
Los  Angeles  Herald-Express;  E.  J. 
Dalby,  Seattle  Post-Intelligencer,  and 
Jack  Densham,  San  Francisco  Chron¬ 
icle. 

The  judges  of  the  contest  were 
Louis  Wiley,  business  manager  of  the 
New  York  Times;  Stanley  Walker,  city 
editor  of  the  New  York  Herald  Trib- 
nne,  and  Paul  Block,  of  the  Paul  Block 
Newspapers. 

Unit^  Artists  has  issued  the  ten 
prize-winning  stories  in  mimeographed 
form. 


EXPOSED  STATE  FARM 


Crneltiet  to  Inmates  Revealed  in 
Indianapolis  Times  Series 

(Special  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  July  24. — Cir¬ 
culation  increased  for  the  Indianapo¬ 
lis  Times  last  week  when  a  much-ad- 
tertised  series  exposing  conditions  at 
the_  Indiana  State  Farm  started.  The 
articles,  played  prominently,  were  writ¬ 
ten  by  Arch  Steinel,  feature  writer,  who 
made  trips  to  various  points  in  the  state 
to  obtain  statements  from  former  in¬ 
mates  of  the  farm.  Instances  of  cruelty 
wre  cited  freely.  Men  sent  to  the  farm 
are  petty  offenders. 

On  completion  of  the  series  this  week 
tne  Times  will  run  a  series  on  the  pol¬ 
lution  of  the  state  streams  and  lakes. 
Steinel  also  is  handling  this  series,  and 
IS  publishing  the  results  of  tests  by  a 
mo-chemist  hired  by  the  Times  to  show 
contents  of  water  from  all  sections  of 
Indiana.  The  pollution  series  is  not 
particularly  a  crusade,  it  was  pointed 
out,  but  a  warning  and  informative  set 
Ti  bathers  and  fishermen. 

It  will  run  for  eight  days. 

WOMAN  BEATEN,  ROBBED 

Mrs.  Clara  Single,  33,  wife  of  Frank 
mngle,  copy  desk  man  on  the  Philadel- 
fma  Evening  Bulletin,  was  beaten, 
K^Sgcd.  in  her  home  in  Logan 
u  jf  ,  intruder  who  cut  off 

jondfuls  of  her  hair,  threatened  to  pour 
starch  over  her  and  kill  her  unless 
told  him  where  her  money  was  hid- 
and  finally  escaped  with  $36.50 
om  a  buffet  drawer.  Her  assailant, 
pparently  familiar  with  the  family’s 
airs,  broke  into  the  house  after  Single 
wt  for  his  office. 


SPANISH  GROUP  TO  MEET 

(Special  to  Editor  &  Pubusuer) 
Barcelona,  Spain,  July  10— The 
Spanish  Association  of  Technical  and 
Professional  Newspapers  will  hold  its 
first  convention  during  the  International 
Press  Exposition  to  be  opened  here  in 
May,  1934,  in  conjunction  with  the  In¬ 
ternational  Tourist  Exposition.  The 
association  will  also  send  representa¬ 
tives  to  the  seventh  annual  convention 
of  the  Technical  Press  Federation, 
scheduled  for  Vienna  in  September. 
Shortly  the  first  year  book  of  the  group 
will  be  issued. 


TO  DISCUSS  KIDNAPING  NEWS 

News  treatment  of  kidnaping  stories 
will  be  discussed  at  the  meeting  ot  the 
International  Association  of  Cniets  ot 
Police  in  Chicago  July  31  to  Aug.  3. 
Malcolm  W.  Bingay,  Detroit  Free 
Press  editorial  director,  will  speak  on 
"Newspapers’  Responsibility  in  Law  En¬ 
forcement.”  Coordinated  effort  on  mat¬ 
ters  of  crime  and  news  by  the  American 
Society  of  Newspaper  Editors,  the 
American  Bar  Association  and  the 
police  chiefs  has  been  suggested  by  Mr. 
Bingay  as  a  means  fur  worKing  out 
common  problems,  and  the  police  group 
this  year  has  invited  press  representa¬ 
tion  at  the  convention. 


DRUMMOND  JOINS  A.  S.  N.  E. 

J.  Roscoe  Drummond,  who  was  re¬ 
cently  appointed  general  news  editor  of 
the  Christian  Scietice  Monitor,  Boston, 
has  joined  the  American  Society  of 
Newspaper  Editors. 


JOINS  SHENANDOAH  HERALD 

Clifford  A.  Shaw,  for  the  past  five 
years  city  editor  of  the  Clearfield  (Pa.) 
Progress  has  resigned  to  become  man¬ 
aging  editor  for  the  Shenandoah  (Pa.) 
Heiald. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  JS  per  line 

3  Times  —  .M  per  line 
ALL  OTHER  CLASSIl-TCATIONS 

(Cash  with  Oriler) 

1  Time  —  .7S  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Brokers 


A  Desirable  Weekly  in  New  York,  New 
Jersey,  Pennsylvania,  Kentucky,  North 
Carolina,  Florida.  Exclusive  fertile  field; 
good  equipment;  earning  dividends;  price 
— terms — reasonable.  J.  B.  Shale,  Times 
Building,  New  York. 


Newspapers  —  dallies,  weeklies  —  sales, 
mergers.  All  sections.  Highest  references. 
Len  W.  Felghner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  ofiice,  Murphy's  Hotel,  Richmond, 
Va.  J.  W.  Mapoles,  representative. _ 


CnpiUd  Wanted 


Newspaper  Opportunity — An  aggressive 
publisher  is  desired  to  make  Investment 
up  to  310,000,  with  services,  in  dally,  city 
of  10,000,  So.  Calif.  Excellent  plant,  won¬ 
derful  field  and  future.  Address  E-612, 
Editor  &  Publisher. _ 


Insurance 


Build  Circulation  that  sticks  with  news¬ 
paper  accident  policies.  Write  .Jim  Q. 
Ferguson,  Vlce-Pres.,  Continental  Life  Ins. 
Co.,  St.  Louis,  Mo. _ 

Premiums 


Headquarters  for  Supplies — Route  booka 
tags,  rings,  punchers,  newsbaga  change 
aprona  Avoid  advancing  prices  and  or- 
der  now.  C.  R.  Bailey,  Hoboken,  N.  J. 

Circulation  Promotion 


Ask  for  affidavits  of  results  (both  in  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  circulation-building 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENTAL  BUILDING,  INDIANAPO¬ 
LIS,  IND. 


Promotion  now,  to  bring  **better  times.*' 
Hudson  De  Priest  A  Assoelatea  world’s 
Bscord  circulation  buildera  14S  Ith  Ave,, 
N.  T,  C. 
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reporters  holding  regular  jobs,  there’s 
no  reason  on  earth  why  these  jobs 
should  not  (by  common  consent  and 
agreement)  be  left  for  newspaper  “post 
graduates.” 

This  idea  being  purely  suggestive,  it  is 
unnecessary  to  develop  further  the  ave¬ 
nues  of  usefulness  which  could  be 
opened  under  some  such  set-up  to  the 
newspaper  worker  who  has  passed  his 
or  her  prime. 

Its  main  merit  is  that  it  could  be 
easily  and  almost  immediately  organ¬ 
ized.  Its  fundamental  value  lies  in  its 
easy  application.  Its  fundamental  ser¬ 
vice  to  the  newspaper  worker  approach¬ 
ing  whatever  dead  line  his  employer 
feels  compelled  to  establish,  lies  in  the 
fact  that  neither  he  nor  the  man  who 
hires  him  need  hear  or  say  those  silly, 
sinister  words,  “I  hate  it  more  than 
you." 

He  can  go  out  and  into  newer  work — 
perhaps  the  best  he  has  ever  done,  with 
flags  flying.  With  honor  to  himself 
and  to  the  boss  who  has  vision  and 
vigor  to  develop  and  apply  a  real  plan. 

it  is  in  the  hope  of  planting  a  seed 
for  germination  of  some  such  plan  that 
this  is  written. 


VIRGINIA  A.  P.  MEETS 

Plans  for  compiling  primary  and  gen¬ 
eral  election  returns  in  the  state  were 
formulated  at  the  annual  meeting  of  the 
Associated  Press  members  of  Virginia, 
at  V  irginia  Beach,  July  24.  The  group 
also  made  plans  for  coverage  ot  the 
special  session  of  the  general  assembly, 
next  month.  Winder  R.  Harris,  man¬ 
aging  editor  of  the  Norfolk  (V’a.)  Vir¬ 
ginian-Pilot,  state  chairman,  presided. 


Help  Wanted 


AdvertlBlng  Man,  with  apace  selling  ex¬ 
perience,  to  take  complete  charge  ot  eight 
page  Rotogravure  Pictorial  News  Weekly 
to  be  published  in  your  city.  Applicant 
must  be  in  position  to  finance  himself  for 
three  weeks.  Experienced  man  will  make 
$150.00  per  week.  Address  E-533,  Editor 
&  Publisher, 


Newspaper  Promotion  Man — wanted  by 
large  publisher  in  Southwest.  Must  be 
thoroughly  experienced  in  newspaper  pro¬ 
motion  work  of  all  kinds — display,  clas¬ 
sified,  editorial  and  direct  mail.  Prefer 
man  who  can  make  attractive  layouts  as 
well  as  write  selling  copy.  Retail  ad¬ 
vertising  and  merchandising  experience 
would  be  an  asset.  Moderate  salary. 
Write  E-539,  Editor  &  Publisher  and  give 
ALL  essential  information  in  your  first 
letter,  including  salary  wanted.  Send  not 
more  than  twelve  samples  of  recent  work. 


Situation  Wanted 


Advertising  Man,  age  29,  eight  years  dis¬ 
play  advertising  experience,  desires  per¬ 
manent  connection.  Willing  to  go  any¬ 
where.  Excellent  references  as  a  result 
producer,  salesman  and  copy  writer.  E- 
622,  Editor  &  Publisher. 


Advertising  Manager — Solicitor — 13  years’ 
experience,  contact  and  sales  record  ex¬ 
cellent,  layout  and  copy  expert.  The  best 
of  references;  will  go  anywhere.  E-536, 
Editor  &  Publisher. 


Any  Department  Man,  26,  would  like  to 
make  connection  with  small  town  dally 
or  weekly.  Experienced  in  advertising, 
circulation,  make-up,  editing,  reporting, 
and  headline  writing.  Now  employed. 
T.  L.,  Box  997,  Columbus.  O. 


Circulation  and  Promotion  Manager — A 
young  married  man,  38,  15  years’  experi¬ 
ence  in  daily  and  Sunday  field.  Plans  and 
supervises  own  promotion  with  dealers, 
mail  and  street  boys.  A  salesman  who 
can  teach  your  carriers  to  sell  so  that 
you  can  maintain  and  Increase  circulation 
at  minimum  cost.  Will  relieve  you  of 
your  circulation  worries  and  do  so  at  a 
very  low  salary,  as  merger  throws  me 
out  of  a  Job.  Not  a  chair  warmer  but 
one  who  will  Jump  right  in  and  make 
your  department  a  live  one.  Grant  me  an 
interview  In  New  York  or  your  own  city 
and  I  will  convince  you  of  my  character 
and  ability.  Will  go  anywhere  but  prefer 
second  paper  in  Eastern  field.  E-526, 
Editor  &  Publisher. 


Sitaatioiu  Wantatl 


Circulation  Manager,  26  years’  experience. 
16  years  manager  department.  Thoroughly 
competent,  best  recommendations.  E-523, 
Editor  &  Publisher. 


Circulation  Manager,  with  twenty  years’ 
experience  in  circulation,  morning,  evening 
and  Sunday  combination,  and  evening  field. 
Experienced  in  every  phase  of  carrier, 
street  and  news  stand  promotion;  salary 
secondary  to  opportunity  to  prove  worth. 
D-998,  Editor  &  Publisher, 


Copy  Reeder.  Rewrite  Reporter,  Seven 
years  metropolitan  papers.  Fast,  accu¬ 
rate.  Excellent  referencea  Go  any¬ 
where,  E-629,  Editor  &  Publisher. 


Editor,  Reporter — Excellent  training,  10 
years’  experience,  2  college  degrees,  wants 
Job.  E-635.  Editor  &  Publisher. 


Editorial  executive — 23  years’  experience, 
married,  seeks  position  reporting,  desk 
work,  rewrite.  Can  furnish  excellent  ref¬ 
erences.  Will  go  anywhere.  E-537,  Editor 
&  Publisher. 


Editorial  utility  man — 12  years  dallies, 
weeklies,  seeks  post;  do  anything,  street, 
desk,  editorial  writing,  camera;  know 
mechanics;  background  conceded  above 
average;  efflclent,  fully  capable;  reputa¬ 
tion  for  making,  holding  contacts;  best 
references  but  let  work  speak  for  me; 
clean  habits;  age  36;  go  anywhere  but 
East  preferred;  moderate  pay.  Address. 
Harold  W.  Cole.  12  Commercial  Ave., 
Binghamton,  N.  Y. 


Harry  Nelly  wants  a  Job,  West  preferred. 
Knows  newspaper  business  and  can  write. 
Norman  Hotel,  1326  Wilson  Ave.,  Chicago, 
Ill. 


Reporter-copyreader,  12  years’  experience, 
wants  permanent  connection.  Prefer  South 
or  West.  Report  immedlatly.  E-6S2,  Edi¬ 
tor  &  Publisher. 


Wanted — An  immediate  position  by  a 
young  man,  single,  and  age  24.  High 
School  graduate,  fine  personality,  and  a 
willingness  to  work.  Protestant.  Six  years 
office  experience,  and  six  months’  sales¬ 
manship  experience.  Will  consider  mod¬ 
est  salary.  Address  Glen  A.  Brewer,  118 
N.  Midland  Ave.,  Nyack.  N.  Y. 


Young  Man,  28  years,  poet  and  epigram¬ 
matist,  who  doesn’t  know  it  all.  wants 
employment  on  newspaper  or  in  publish¬ 
ing  house.  Can  file,  operate  typewriter  and 
make  himself  useful  about  office.  9  year^ 
service  In  U.  S.  Army,  E-540,  Editor  A 
Publisher. _ — — — ^=^=i=== 

Mechanical  Equipment  For  Sale 


For  Sale — Four  electric  control  panel  cab¬ 
inets  with  rheostats,  some  throat  and 
mouth  piece  units,  Mergenthaler  gas 
metal  pot  governors,  and  a  three-ton 
stereotype  metal  pot.  North  Shore  Dally 
Journal.  Flushing,  N.  Y. 


For  Sale— 2  Model  14  Linotypes  complete 
with  magazines  and  mats,  electrically 
equipped  with  Margach  feeders  $2500. 

1  Model  8  complete  $1,000.00. 

1  Model  1  complete  $600.00. 

1  Monotype  Material  Making  Machine 
complete  with  molds,  electrically  equipped 
and  Margach  Feeder  850.00. 

1  Ludlow  complete  with  mats  and  cabinet 


$1,060.00. 

1  Elrod  complete  750.00. 

1  Plat  Casting  Box  $125.00. 

1  Gem  Paper  Cutter  $75.00. 

20  Page  Duplex  Tubular  with  complete 
stereotype  equipment,  almost  as  good  as 
new.  A  bargain  at  $10,000.00.  ' 

Above  prices  f.  o.  b.  plant.  E-541,  Editor 


Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co..  480  West  Broadway.  N.  Y. _ 


Equipment  Wanted 


Wanted — Second  hand  complete  Hoe  plate 
finishing  machine.  Must  be  in  good  con¬ 
dition.  .Apply,  giving  full  particulars,  to 
E-538,  Editor  &  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  cor^idential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 
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Able  and  experienced  newspaper  wo¬ 
men  know  how  to  write  feelingly  and 
with  purpose.  Such  a  woman  is  Ruth 
Neely,  of  Cincinnati,  as  distinguished  a 
journalist  as  we  know  in  America.  A 
communication  from  her  on  a  poignant 
newspaper  topic  unll  occupy  this  space 
this  week. — Editor. 

By  Ruth  Neely 

Mrs.  SULLIVAN,  my  housekeeper, 
is  praying  for  my  job.  For  a  new 
one.  I  lost  the  old  one  yesterday. 
Newspaper  work.  I’d  been  in  it  for  25 
years.  Nothing  could  better  gauge  the 
effect  of  this  loss,  sudden  and  totally 
unexpected,  on  my  entire  mentality  than 
Bessie’s  intercessionary  offer. 

“I’ll  pray  for  you  to  get  a  better 
job  than  ever,  Miss  Neely.  Indeed  I 
will.  I’ll  begin  right  now  and  I  won’t 
stop.” 

It  was  a  darling  thing  for  Bessie  to 
say  and  do.  I  should  never  (I  hope) 
have  lacked  full  appreciation  of  her 
kindly  motive.  But  under  other  cir¬ 
cumstances  I  should  inescapably  have 
reflected  in  some  way  the  characteristic 
attitude  which  fully  respects  the  re¬ 
ligions  of  other  people,  but  can  see  only 
an  amusing  incongruity  in  any  apnli- 
cation  of  formulated  religion  to  one’s 
self.  I  doubtlessly  would  have  relied 
on  Bessie’s  Irish  sense  of  humor  and 
joked  about  it  a  bit.  “Step  on  it,  Bes¬ 
sie.  You’re  not  praying  hard  enough. 
Never  mind  that  jigsaw  puzzle,  Bessie. 
Stick  to  business.  Pray  me  into  that 
job.”  That  sort  of  thing. 

Out,  now,  entirely,  with  me.  Out  like 
evernhing  else.  One  is  dazed  by  the 
blow.  One  stoggers  mentally  in  a  maze 
of  disassociation.  One  is  rocket'*'^  into 
a  mental  stratosphere.  How  do  I  know 
that  Bessie  cannot  pray  me  into  a  job? 
How  do  I  know — or  how  do  I  not  Imow 
— an>-thing  at  all? 

“You’re  good,  Bessie,”  I  say,  myself 
humbled,  to  my  humble  handmaid. 
“Please  do.” 

TMMEDIATELY,  almost,  I  have  for- 
gotten  all  about  it.  I  am  back  again 
— living  it  over.  This  torture  has  been 
endured,  I  suppose,  by  millions  beside 
myself  in  the  past  few  years.  I  am 
back  in  the  office. 

The  new  managing  editor  and  effi¬ 
ciency  expert,  brought  to  towm  by  the 
chain  of  newspapers  I  worked  for,  is 
saying.  “Yes,  Miss  Neely.  You  are  re¬ 
leased.  Sorry.  This  isn’t  a  pleasant 
job  for  _ me.  I  hate  it  more  than  you.” 

He  did  not  hate  it  more  than  I.  He 
did  not  really  hate  it  at  all.  or  he  would 
have  saved  me  my  job.  This  was  well 
within  his  power.  But  it  would  have 
meant  putting  aside  a  prejudice,  waiv¬ 
ing  a  fixed  opinion.  More,  it  would 
have  meant  effort  of  bridging  --bat  he 
felt  was  a  gap  in  understanding  be¬ 
tween  us — in  short,  a  vote  of  confidence. 
It  was  easier  and  quicker  to  eliminate 
his  problem.  He  did  not  hate  it  very 
much.  Do  any  employers?  Do  they 
ever  really  mind  it  much? 

This  question  has  do^ed  me  ever 
since.  Vital  and  immediate  as  is  the 
necessity  of  getting  back  to  work — 
somehow — this  question  obsesses  me.  I 
cannot  drag  my  mind  from  the  rut  it 
has  eroded. 

Why  must  such  things  be? 

Within  the  past  few  years,  thousands 
on  thousands  of  employers  have  served 
as  economic  executioners  or  delegated 
subordinates  to  the  gruesome  task.  They 
have  decapitated  our  work.  Far  better 
they  had  shot  us.  Deftly,  fatally. 

A  day  will  come  when  this  will  be 
understood.  An  enlightened  oublic 
opinion  will,  perhaps,  approve  and  sys¬ 
tematize  real  executions.  They  will  ad¬ 
minister  some  painless  form  of  euthan¬ 
asia  to  those  whose  jobs  are  loot  of  a 


younger  generation.  As  I  see  it,  there’s 
hardly  any  other  way  out. 

♦  ♦  *  . 

For  all  that  the  best  minds  of  the  day 
are  struggling  with  this  or  with  related 
problems.  Division  of  labor,  shorter 
working  hours,  to  make  the  work  go 
around,  pension  and  insurance  systems 
occupy  the  limelight.  But  neither 
Roosevelt  nor  any  of  his  master  minds 
have  scratched  the  surface.  Until  they 
can  find  jobs  for  workers  of  25,  they 
liave  no  time  to  deal  with  workers  past 
50.  Meanwhile  their  very  effort — to 
place  the  younger  worker — has  reacted 
against  the  older  one.  Employers  are 
finding — and  utilizing — their  opportunity 
of  getting  “new  blood.”  There  are  ex¬ 
ceptions,  of  course.  I  know  some — 
and  almost  wonder  at  them.  Because  I 
realize  how  much  inclined  is  human 
nature  to  the  easiest  way.  “Sorry,  I 
hate  it  more  than  you.” 

A  disagreeable  job.  yes.  That’s  about 
all  there  is  to  it.  Evidently  it  is  free 
from  any  sense  of  responsibility  or 
obligation.  Taken  in  many  instances 
without  either  necessity  or‘  profit. 

The  type  of  employer  who  arbitrarily 
rules  out  gray  hair  without  regard  to 
the  vigor  of  the  brain  beneath  it  may  do 
so  with  distinct  loss  to  his  own  inter¬ 
ests.  He  is  himself,  in  all  probability 
mature,  past  middle  age.  He  balances 
his  own  wisdom,  experience,  informa¬ 
tion,  understanding,  logic,  specific  train¬ 
ing,  against  virility  accompanied  by  in¬ 
experience  and  is  sure  he  himself  weighs 
down  the  scale  pan. 

Why  does  he  not  realize  that  this 
same  situation  applies  to  his  employe? 

I  cannot  say.  No  worker  need  die, 
economically,  at  50,  even  as  matters 
stand  today.  A  little  further  search 
on  the  part  of  experts  in  psychology 
and  sociology  into  this  phase  of  the  eco¬ 
nomic  problem  and  the  worker  can  con¬ 
tinue  efficiently  to  60 — 70. 

Should  efforts  directed  toward  preser¬ 
vation  of  man’s  faculties,  mental  as  well 
as  physical,  continue  at  the  present  rate, 
who  shall  say  at  what  age,  in  the  en¬ 
lightened  future,  the  worker  must  be 
wiped  out  as  siKh? 

*  *  « 

LET’S  see  what’s  wrong,  right  now, 
with  the  fifties.  What  was  wrong 
with  me?  Quite  a  lot — I  admit  it. 
First,  though,  let  me  touch  on  what 
was  wrong  with  my  boss,  not  in  a 
spirit  of  criticism  (I  regard  him  as  an 
excellent  newspaperman),  but  to  see 
the  thing  clearly.  To  begin  with,  I 
think  it  irritated  him  to  see  a  woman 
past  middle  age  on  the  staff.  I  happen 
to  be  vigorous,  not  at  all  enfeebled  in 
appearance.  But  I  certainly  do  not 
look  young.  He  felt,  in  his  heart,  I 
had  no  rightful  place  there.  It  made 
him  impatient.  He  gave  arbitrary  or¬ 
ders.  Carried  out  (in  good  faith  and 
good  nature  for  the  most  part)  they  led 
to  loss  of  news,  loss  of  time,  loss  of 
energj',  which  my  experience  could  not 
but  forsee.  I  tried  to  use  tact  for  the 
most  part.  Minimize  mistakes.  But 
was  this  real  tact?  Of  course  not.  It 
doubtless  seemed  much  more  like  pre- 
sumptious  condescension.  He  worked 
incessantly.  There  was  no  time  to  dis¬ 
cuss  matters  with  him. 

Nor  did  he  wish  to  discuss  my  work 
with  me. 

Briefly,  the  man  could  not  bring  him¬ 
self  to  overcome  his  prejudice  far 
enough  to  give  me  a  vote  of  confidence. 
An  impossible  situation,  from  which  I 
am  much  better  detached.  If  only  I 
could  have  gone  out  voluntarily — with 
at  least  a  reputation  on  which  I  could 
look  back.  Now  it’s  all  ruined.  I  can 
hardly  believe  I  ever  wrote  a  decent 
story  in  all  my  life.  My  ex-boss  may 
or  may  not  have  been  mistaken  in  what 
he  did.  But  he  surely  did  it  badly. 


■VJOW  for  my  own  failure. .. .yes, 
failure.  Let’s  be  honest  if  we  can. 
For  in  my  effort  to  write  what  this  man 
wanted,  a  type  of  work  to  which  he  was 
unquestionably  entitled,  I  did  fail.  Con¬ 
sciously.  I  knew  I  was  failing  him  all 
the  time.  Not  in  all  I  did  by  any 
means.  I  had  built  up  a  strong  fol¬ 
lowing  among  the  women  who  made 
the  city  I  worked  in  what  it  is  today. 
It  so  happened  that  the  first  informal 
discussion  of  a  movement,  since  com¬ 
mented  on  throughout  the  country  as 
an  outstanding  achievement  in  civic  pro¬ 
gress,  started  at  a  small  luncheon  meet¬ 
ing  I  suggested  and  helped  arrange. 
My  contacts  held  good,  brought  me, 
throughout  the  years,  exclusive  news. 
In  addition  I  was  a  feature  writer  and 
in  this  capacity  my  manager  himself 
took  occasion  to  praise  my  work.  This 
is  to  the  good  side.  It  might  seem  suf¬ 
ficient,  but  in  reality  was  not.  For  what 
this  man  wanted  and  set  himself  out  to 
get  was  a  certain  light  touch,  sophistica¬ 
tion,  a  certain  flash  and  dash,  brightness, 
happiness  of  thought,  which  he  believes, 
and  he  may  be  right,  to  be  the  one 
thing  most  needed — essential  to  the  ap¬ 
peal  he  set  out  to  make  to  readers  who 
supply  the  newspapers’  lifeblood — ad¬ 
vertising. 

To  this  sort  of  writing  be  believed 
youth  essential.  Again  he  was  largely 
right.  But  by  a  paradox  which  I  am 
still  at  loss  to  understand,  I  could  not 
make  myself  turn  the  trick,  because  I 
knew  how  too  well.  Because  I  had 
turned  it  so  many  times.  All  he  need 
have  done  would  have  been  to  read  the 
files  of  ten  or  twenty  years  ago. 

Youth  is  youth  in  whatever  generation. 
Terminology  changes  but  the  attitude — 
offhand,  irresponsible,  bantering,  does 
not  change.  I  had  done  the  stuff,  I 
knew  the  formula.  But  there  it  is. 
With  me  it  had  become  a  formula.  To 
be  deliberately  sophomoric — it  was 
something  I  could  not  bring  myself  to 
do.  One  must  clearly  differentiate  here 
between  what  I  have  called  sophomoric, 
for  lack  of  another  term  to  combine 
my  various  meanings,  and  that  clever¬ 
ness,  deftness,  dry  detachment  and  bub¬ 
bling  wit  which  are,  in  my  opinion,  the 
highest  gift  of  a  writer.  Any  one  can 
write  melodrama.  But  sparkling,  yet 
gentle  satire - 

These  qualities,  however,  are  ageless. 
Gifts.  Hardly  to  be  acquired  but  if  so, 
rather  the  acquisition  of  maturity  than 
the  perquisite  of  youth.  Rather  defin¬ 
itely  the  very  thing  that  the  youthful 
sonhisticate  cannot  do.  But  I  must  not 
defeat  my  own  point. 

It  is  that  my  boss  had  a  right  to  what 
be  wanted.  He  had  a  right  when  I 
could  not — or  would  not — do  it  for  him. 
to  get  some  one  who  could  and  would. 

He  had  other  and  still  more  incon¬ 
testable  rights — obligations.  There  was 
undoubtedly  an  obligation  on  him  to 
staff  his  paper  with  younger  writer. s — 
get  rid.  as  best  he  could,  of  the  older 
ones.  I  am  convinced  that  this  definite 
policy  was  given  him — specific  instruc¬ 
tions.  Nor  was  the  policy  wrong  in 
principle.  Nobody  gets  better  and  bet¬ 
ter.  You’ve  got  to  get  rid  of  the  gray- 
beards  sometime — why  not  now? 

«  «  « 

Here,  then,  is  the  crux  of  our  prob¬ 
lem.  What  is  the  newspaper  pub¬ 
lisher,  suspended  between  the  Scylla  of 
staff  members  with  presumably  hard¬ 
ening  arteries  and  the  Charjbdis  of 
ruthlessless  toward  them,  to  do?  It’s 
no  academic  question.  Hundreds  of  pub¬ 
lishers  are  wrestling  with  it,  as  are 
thousands,  hundreds  of  thousands  of 
other  employers.  Because,  here,  of 
course,  is  an  application  as  extensive  as 
work  and  age. 

Several  newspaper  heads  have  hon¬ 
ored  me  (I  did  feel  honored)  by  dis¬ 
cussing  their  situation  frankly.  They 
did  not  know  which  way  to  turn. 
Well,  to  their  honor  be  it  said,  they 
are  seeing  it  through.  They  are  hold¬ 
ing  their  faithful  workers,  loyal  to  those 
who  have  given  loyal  service.  In  a  way 
their  papers  suffer.  In  another  way, 
perhaps  they  gain.  For  it  is  just  pos¬ 
sible,  (I  believe  it  to  be  a  fact)  that 
the  majority  of  readers,  themselves  ma¬ 
ture,  prefer  the  finished  work  of  the 


mature  worker  to  the  half-baked  proAj 
uct,  no  matter  how  larded  with  wi* 
cracks  the  youngsters’  style  may  be.^ 
But  even  as  between  the  hunm^ 
tarian  publisher  and  his  irrevocS 
aging  employees,  the  final  day  of  r«J 
oning  must  come.  It’s  only  defend 
There’s  no  way  out.  Not  now.  Ui3^ 
mately,  of  course,  there  must  be  pe» 
sion  systems,  to  which  employes  coo. 
tribute  major  and  employers  a  mino» 
share.  It  will  save  money  all  round 
But  few  papers  have  them.  None  tM 
I  know  of  in  the  middle  west  Heiy  | 
we  face  a  stone  wall.  No  hope.  N|  ' 
plan.  ’ 

*  *  * 

Extremities  invite  unsolicttil 

suggestion.  I  have  one. 

A  sort  of  plan,  the  product  of  <W 
less  nights  made  well-nigh  intoleri3| 
by  racking  repetition  of  that  fooU 
phrase,  “I  hate  it  more  than  you.”  Mj 
plan  has  a  two-fold  purpose,  first  to 
spare  the  older  worker’s  pride  (I  ca»- 
not  but  put  this  first),  the  second  to 
safeguard  his  endangered  pocketbook. 

You  will,  of  course,  have  been  watch, 
ing  the  older  members  of  your  stafL 
You  will  have  checked  those  whon 
places  you  feel  should  be  refilled.  Very 
well.  Establish  as  a  basic  principle  a 
six  months’  notice.  Secret.  It  can  be 
kept  so. 

Newspaper  men  know  the  art  of 
keeping  secrets. 

You  will  tell  your  man  (who  has 
braced  himself,  as  you  have  yourseK); 
“You’ve  guessed  it,  Hudson.”  (For 
God’s  sake,  no  “I  hate  it  more  than 
you.”)  “But  after  all,  you’ve  got  six 
months  to  get  ready.  Do  not  neglect 
your  work  here.  Be  fair.  We’ll  give 
you  a  chance  to  go  after  all  you  can 
get.  So  hop  to  it.” 

Hop  to  what? 

That’s  the  point. 

To  many  forms  of  post  graduate 
writing  for  which  newspaper  publislh 
ers  and  owners  could  establish  contacts 
if  they  tried.  To  many  executive  posi¬ 
tions  in  related  fields.  Not  politiai 
Not  wire  pulling.  Honest  recommoai- 
tions  for  honest  jobs.  Let  the  desire 
for  helpfulness  really  help,  make  it 
practical,  purposeful.  More,  make  it 
potent.  You  have  done  your  best  to 
spare  your  employe’s  pride.  Now  help 
strengthen  his  purpose,  steel  his  deter¬ 
mination. 

A  skilled  psychiatrist  told  me  that  to 
attribute  failing  efficiency  after  50  to 
mental  and  physical  decline,  is  of 
the  greatest  of  human  errors.  It  is  the 
will,  he  said,  that  fails.  Not  the  mind 
or  body.  Life  is  action.  Struggle.  At 
25  or  75.  You  are  dead  only  when 
your  will  is  dead.  Not  before. 

Who  says  so? 

W.  A.  Julian,  new  treasurer  of  the 
United  States,  for  one.  He’s  68,  a  tired 
man.  Worked  his  way  up  from  the 
farm.  Rich.  Why  did  he  take  a  i(A 
which  demands  energy,  invites  public 
criticism  ?  Even  U.  S.  treasurers  have 
taken  trouncings  in  the  public  press. 

“Had  to,”  he  told  me.  “Won’t  do  to 
stop.  Never  stop.  Never  think  you 
have  to  stop.  That’s  what  makes  you 
have  to.” 

*  «  « 

There  could  be  in  every  newspaper; 

office  some  staff  member  (a  chanee 
right  here  for  one  of  the  older  ratt¬ 
ers)  whose  numerous  contacts,  im^* 
ination,  resourcefulness,  tact,  repirtabW 
and  wisdom  fit  him  for  the  position  ot 
“relations  adjuster,”  or  whatever  term 
fits  better.  _  , 

It  would  be  his  special  du^  to  Keep 
in  close  touch,  not  only  with_ 
zines,  book  publishers,  advertising  w 
publicity  bureaus  and  publicatioi^  ™ 
also  to  know  exactly  what  rondin» 
are  with  these  mediums;  what  W 
want  and  do  not  want.  He  would  ki» 
of  available  openings  in  other  new 
notables  who  were  ready  for  a  gro* 
writer,  topics  neglect^  and  only  va ’ 
ing  a  chance  to  be  written  up.  He  aw 
would  be  absolutely  au  fatt  witt 
publicity  situation.  Who  was  ta^ 
care  of  what,  and  why. 
newspapers  frown  (and  ri^tl^ 
publicity  work  done  as  a  side  W*  ” 

(Continued  on  page  35) 


